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The First National Bank of Chicago Buys 
Sixteen Burroughs Transit Machines 


The First National Bank of Chicago, has installed, first and last, 78 
Burroughs Adding and Listing Machines, of which 16 are the latest 


style Special Transit Machines. 

Can you ask a better proof of the value of the Burroughs than this 
endorsement by a great financial institution, which changes its system 
of handling Remittance Letters just to effect the saving of time and 
work which the Burroughs alone could afford r 

Both from the standpoint of the man who buys adding machines 
and the man who sells them, this fact 1s worth serious consideration. 
Is a second-best good enough for you ? 


What a “Special’”” Machine Does Besides ‘Special’? Work 


less than half the time a man can do it in, and be- 


Some people think that a special Burroughs 


like the Transit machine, for instance—-is good only 
for the special purpose implied in its name. They 
imagine that a Transit machine will write Remit- 
tance letters only, that a fractional machine can be 


used for handling fractions only, and so on. 

That is an entirely false idea. 

A special Burroughs is built to do some special 
thing which no regular adding machine can do— 
and besides it must do everything the regular ma- 





chine does. Those sixteen Transit Machines in 
the First National will write Remittance Letters in 





sides will do everything else an ordinary Burroughs 
will do. The special features do not narrow the 
scope of the Burroughs in any sense—but simply 
widen it by the extra amount of special work. 


We are constantly adding to our long list of 
machines—there are 65 different Burroughs now— 
and it would be hard to find a line of business to 
which we have not sold a machine to do work that 
no other device could do at all, or do so well. 


Why be satisfied with less than the Burroughs 
can do? 


Burroughs Adding Machine Company 
Detroit, Michigan, U. S. A. 


OSA 


European Address, 65 High Holborn, London W. C., England. Ros. 1620 




















OFFICE APPLIANCES 





WHICH ? 


Low Quality at a High Price? High Quality at a High Price? 
Low Quality at a Low Price? High Quality at a Low Price? 


Every time you make a purchase, it means one of machine at the cost of a “rebuilt”—that’s where the 


these combinations. 


Typewniters are no exception. 
tion is the one for you? Let's consider them all. 


The first is represented by inferior new machines. 


We'll forget them. No 
one is willing to throw his 


money away. 


The second combination 
is represented by ordinary 
“rebuilts.”” Their prices are 
low and attractive. But, 
on the other hand, they 
are undependable. You 
may get one that will give 
you satisfactory _ service; 
but the chances are, you 
won't. ‘“Rebuilts” are 
risky investments at best; 
and at worst they are dear 
at any price. 


The third—high quality 
at a high price—is_repre- 
sented by new machines of 
recognized high standard. 


They give excellent service, satisfaction in every way. 
But they come high, higher than a great many men 


are willing to go. 


Remanufactured Typewriter comes in. This is why 


Which combina- and how: 


A Remanujactured Typewriter is more ser- 
viceable than a ‘‘rebuilt’’ because it is the product 
oj a factory, not a repair shop. It is 
re-made from start to finish. Only 
those parts of the original ma- 
chine which are entirely unaf- 
fected by service are re- 
tained. Every worn part, 
even slightly wom, is replaced 
by a thoroughly tested new part. 
In dependability, in appearance, it is the 
equal of a high grade new machine. 





If A Remanufactured Typewriter is less costly than a new 
the one, because there is a big saving in the cost of material rep- 
ty pe resented by the unworn parts of the original machine 
writer which are retained. Some of these are the most ex- 


pensive parts of the new machine, and, when used 
in the Remanufactured product, are as satisfactory 
to the user as when absolutely new. 
Service per dollar of cost, the Remanu- 
factured Typewriter is the highest value 
obtainable. 

Any preference for a particular make 
of typewriter can be met by the Ramer assortment. This 
variety affords the user an unequalled range of choice, 
and enables the Ramer dealers to supply all demands. 
The dealer's field is therefore practically unlimited. 


you select 

has the above 
trade mark, your 
satisfaction is as- 


sured. The Ramer im- 


print is a quality guarantee. 


But now for the last combination, high quality at 


a low price, the serviceability of a standard new 


Something new in the folder line. Write about it. 


The Ramer is the Only Remanufactured Typewriter 


SOLD THROUGH DEALERS ONLY 


Wholesale Typewriter Company 
108-110 Duane St., New York 


London Office: The Sanctuary, cor. Little George Street (Parliament Square), Westminster 
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THE PRINTOGRAPH 


THE DIFFERENCE BETWEEN PRICE AND COST 
EVERY ADVERTISING MAN IS A POT HUNTER. The letter machine is his gun, letters are 


his ammunition and orders are his game. A poor gun will waste ammunition; it will waste 
time, energy and opportunity. 


Therefore, the price paid for the gun is not the cost. 


Let us illustrate. Suppose you have mailed fifty thousand process letters the last 
season. It cost you $2,000.00 cash to do this, but because of poor mechanical execution 
(short lines heavier than long lines, etc.) you got no returns. Did not the machine cost 
you $2,000.00 plus the purchase price? 

The purchase price of a machine like the Printograph is only a small percentage of its 
cost. The worth of a letter machine depends entirely upon its ability to produce letters 
that will be accepted by the average business man as being typewritten. 


Printograph letters are produced by the same mechanical action and process, and 
consequently cannot be distinguished from typewriter. The Printograph is the first and 
only real invention in the art of typewriter printing. 


The Printograph idea may be illustrated upon an ordinary typewriter. Press down a 
key slowly, and it will take several pounds pressure to print a single character. Tap the 
key quickly and lightly and a two ounce blow. will give a better result. 


The Printograph prints by means of impact or vibration. All other so-called multiple 
letter machines print by pressure, the same as a printing press. In fact all other multiple 
letter machines are nothing more than toy printing presses, some being patterned after the 
obsolete ‘‘Army Press”’ with flat bed and roller, while others are miniature cylinder presses 


of comparatively flimsy construction. 


Printers buy Printographs, and over 80% of our sales are made to concerns that have 
other letter machines on hand. 


We manufacture two models of Printographs 
—the No. 5 power machine, capacity two to four 
thousand per hour, which sells for $200.00; the 
No. 4 hand machine, capacity fifteen hundred per 
hour, which sells for $125.00. Both these models 
are ready for immediate delivery. We have 
recently increased our manufacturing facilities, 
and we now have a capacity of twenty-five ma- 
chines per day. 





No. 4. PRINTOGRAPH 

The Printograph is an easy seller and a hard com- 
petitor. Our dealers tell us they have never lost a 
competitive sale. A dealer’s contract for your territory 
would be a valuable asset. 


Write us for further information and sample Printograph letters. 


U. S. PRINTOGRAPH COMPANY 


CORN EXCHANGE BUILDING 
MINNEAPOLIS, MINN., U. S. A. 








FACTORY, LA CROSSE, WIS 
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today occupies a place in the business world that it 
has made for itself. The Smith Premier has been as 


active in creating modern business facilities as it has 
been in supplying the demand so created. It has more 
than kept pace. ‘It has kept a little in advance. 


The last wordis MOdel 1O 


Write for a booklet describing all the new features, 


The Smith Premier Typewriter Co.,Inc.. Syracuse. N.Y. U.S.A.. - 
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We sell wholesale and retail. Write today for catalogue and dealers’ proposition 


Price List No. 51 now ready. 








You Can Supply the Demand 
For Any or All Typewriters 


@ In the development of present 
day selling methods the under- 
lying basis of all salesmanship 
has been neglected. Selling 1s 
merely supplying a demand. 


@ The man who supplies only. 


one demand 1s selling goods and 
making money. The man who 
can supply two or a dozen de- 
mands increases his earnings 
proportionately. 


@ You can supply the demands 
for one, or a dozen—any or 
all typewriters, if you handle 
American Rebuilts. 


@ Just reason this out for your- 
self. Can’t you make more sales 
and more money by selling a 


American Writing Machine Co. 


man any machine he wants, 
than in trying to sell him any 
one particular make even if he 
doesn’t want itP 


@ Remember that American 
Rebuilt Typewriters are re- 
made in a factory as large and 
equipped with as many facili- 
ties as the home shop of the 
machine. We make over the 
typewriter from top to bottom, 
putting in new parts where the 
old are worn or broken, so that 
you have a machine almost as 
good as new and which can be 
sold for considerably less than 
than the original selling price. 
Better look into this today. 


345 Broadway, New York, U.S. A. 
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BILLING 


on the 


Remington 


means more than billing on any other machine, because 
it means the absolute completion of the bill — items, 
additions, deductions, totals—everything; and as many 
copies as you want. 





—— 





Let us 
show you 


New Model 


No. 11 Remington Billing Typewriter 


with Wahl Adding and Subtracting Attachment 


Remington Typewriter Company 


(Incorporated ) 


New York and Everywhere 
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of Orange, N. J. 


The Bates Manufacturing Co. 


Manufacturers of the ORIGINAL and ONLY 
Bates Automatic Hand Numbering Machine 


obtain an injunction against The Bates Numbering Machine 
Company of Brooklyn for unfair and misleading competition. 


Dealers are warned against selling, 


as BATES NUM- 


BERING MACHINES, AUTOMATIC HAND NUM- 
BERING MACHINES not manufactured by the BATES 
MANUFACTURING COMPANY, ORANGE, N. J. 


THE UNITED StaTEs Circuit Court for the Dis- 
trict of New Jersey, at a session held at Trenton, N. 
J., on October 2, 1909, issued a peremptory injunc- 
tion restraining the defendant from any further use 
of the words Bates NUMBERING MacuiINE CoMPANY 
as its corporate name, and from using the expression 
BaTEsS NUMBERING MACHINE in connection with the 
sales of any automatic hand numbering machines 
not of our make, or in connection with the « norms 
or advertising for sale of such machines. 

The injunction is sweeping in character. It in- 
sures protection to the public and to ourselves. 
Henceforth the public can be assured that auto- 
matic hand numbering machines offered for sale as 
BATES NUMBERING MACHINES or BATES AUTOMATIC 
NUMBERING MACHINES are the genuine product, to 
the perfection of which we have given many years 
of intelligent, patient effort. If our machine were 
not of high quality and efficiency, it would not be 
imitated—failures do not breed voluntary imita- 
tion. If the words, BATES NUMBERING MACHINE 
did not signify the perfection of mechanical excel- 
lence in the eyes of the public—if they were not 
representative of honesty and merit, the infringe- 
ment would never have resulted and it would never 


We object to no competition that 1s fair. 


have been necessary to issue the injunction, of which 
the following is a copy: 
UNITED STATES OF AMERICA 
TO 

CoMPANY, its officers, attor 
and each and every 


THE PRESIDENT OF THE 


MACHINE 


BaATes NUMBERING 
and employees, 


neys, agents, servants 
of them, GREETING: 

Wuereas, In a certain action brought in our United States ( 
Court for the District of New Jersey by the Bates Manufacturing 
Company as complainant against you, Bates Numbering Machine Con 
pany, as defendant, it was ordered that a preliminary injunction sho 
issue against you, the said Bates Numbering Machine Company ; 

Now, THEREFORE, We do strictly command and enjoin you, the said 
Bates Numbering Machine Company, your officers, attorneys, agents, 
servants and employees, and each and every of you, under the penalties 
that may fall on you in case of disobedience, that you forthwith and 
until the further order of this Court, desist from any further use of 
the words “Bates Numbering Machine Company” as your corporate 
name or as such corporate name any other words which sufficiently 
resemble the trade name of the complainant’s product, to-wit: “Bates 
Numbering Machine,” as to be likely to mislead or deceive the publi 
into thinking or believing that the automatic hand numbering machines 
put out by you are the product of the complainant, and from employing 
or using the expression “Bates Numbering Machine” in connection 
with the sales of any automatic hand numbering machine not of the 
complainant’s make, or in connection with the offering or advertising 
for sale thereof, and that you further desist from filling any orders 
or awards calling for a “Bates Numbering Machine” with a machine 
or machines of other make than that of the complainant or from seek 
ing to induce prospective purchasers to change orders, proposals and 
awards calling for a “Bates Numbering Machine” so as to describe 
or specify a machine or machines of other make from that of the 
complainant, without at the same time clearly and unmistakably inform- 
ing such purchaser that the machines made by you are not those made 
by the “Bates Manufacturing Company,” and that such company and 
not you began to advertise and for many years exclusively advertised 
said machines by the trade name, “Bates Numbering Machine.” 

Witness the Honorable Melville W. Fuller, Chief Justice of the 
United States, at the City of Trenton, this fifth day of October, in the 
year of our Lord one thousand nine hundred and nine 

H. D. OvLreH ant, Cle? 
for Complainant. 


(L..S.) 


ircuilt 


& olicitor 


We do object to any 


Detos Hotpen, Eso., 


concern trading upon our name and reputation and endeavoring to 
make the public believe that it is buying genuine Bates Numbering 
Machines when-they are not made by us. 


A Complete Copy of this decision will be mailed to anyone on request 


BATES MANUFACTURING CO., ORANGE, N. J. 


New York Office, 10 Fifth Avenue 
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Another 
Triumph 


for the Underwood and for 
Underwood Operators. The 
sweeping victory in the re- 
cent contests at Madison 
Square Garden is the more 
decisive because of its com- 
| pleteness. The results tell 
Wi85 Rost, taIT7, mo isyear renter aint wors'scuonnin their Own story. 


Conte re aking a previous recoras vo WoT > eT sf € or an ho 








Event Machine First Prize Won by 
World’s Championship Underwood Gold Medal and $1000 Silver Cup Rose L. Fritz 
Amateur Championship of America Underwood Gold Medal Florence E. Wilson 
School Championship of America Underwood S‘lver Medal Florence E. Wilson 
Edison Transcribing Contest Underwood Gold Medal Mrs. Anna D. Day 


UNDERWOOD 


Standard 
TYPEWRITER 


in the World’s Championship Preliminary, so far distanced 
all competitors that only Underwoods appeared in the Finals. 


These annual contests are a continued reminder of the fact that the best operators all 
over the country recognize that no machine can compare with the Underwood for speed, 
accuracy and ease of operation. This immeasurable superiority applies not only to the 
ord making contest, but more particularly to the every day work in your office. 
Your own stenographer will do better work on an Underwood—do it easier and in less 
time than with any other machine you can use. 
Let us show you a few of its special advantages—how perfectly it will meet the 
peculiar needs of your business, and you will understand why we say it is 


“The Machine YOu Will Eveatuaity Buy” 
THE UNDERWOOD TYPEWRITER COMPANY, Inc. - Anywhere 
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A Few Days More 


and the Holiday rush will be on, and before it’s over the year’s work will have to 
be finished—inventories taken, balances secured, reconcilement sheets made, 
statements of profit and loss gotten out, financial reports of how it all hap- 
pened made up, bad accounts written off, delinquent ones written up, and all this 
extra work must be done besides handling the regular accounting, billing, enter- 
ing orders, etc., and as business is good now and getting better fast, there’s 
going to be some busy times around most offices about the time 1909 flickers 
out and the dawn of 1910 appears. 


This is the time to prepare to ‘“‘make toil easy”’ on the job. 


KLLIOTT-FISHER 


will add all the figures up as you,write them down, in one column ora score, 
will add, quantity in one column, dollars and cents in another, hours and minutes 
in another, feet and inches im another, yardage in another, weights or measures in 
another, English money, fractions, etc., in another together in any combination 
or separately as desired and make a dozen duplicate copies—all at one opera- 
tion, on loose sheets or in a bound book. 

One or more Elliott-Fisher machines according to your requirements will 
save their cost in one season’s work and do good service many years after 
—you can use it every day to help you get quickly figures that now take a long 
and 


” 


time to get some other way, and save all the ‘‘extra supper money 
“T’ll be late getting home tonight, dear,’’ messages. 

You can’t afford to do by hand and brain what can be done better, easier, 
faster and proved automatically by machinery. 


Make toil easy particulars free for the asking. Suppose you write today? 


EK lliott-Fisher Company 


112 Cedar Street Harrisburg, Pa. 
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THE STORY OF A 
REMARKABLE GROWTH 


To have builded from obscurity to a world-wide recognition. 
To have overcome the doubts of a custom-bound public. 
To have established a higher standard of quality and a fairer 
basis of price. 


And to have done all this in three short years reads like 
fiction, but it is the true condensed story of the greatest 


success the typewriter business has ever known. 


We had the courage of our convictions—our claims of 
yesterday are proven facts of TO-DAY—you can PAY more, 


but you cannot BUY more. 


ROYAL TYPEWRITER COMPANY 


Royal Typewriter Building $3 364-6 Broadway, NEW YORK 
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“Che Ferpetual —— Show” 
BUYERS DAY 


at the 
INTERNATIONAL OFFICE EQU IDMENT BOURSE 


INCORPORATED 0.000.00. 


THE SECOND "TUESDAY IN hin MONTH 


‘inet a Business an 
Wants for a Business Office.” 
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The leading manufacturers of 
Office Equipment, System Devices 
and Supplies will have representa- 
tives in charge of their exhibits at 
the Bourse Show Rooms on all 
Buyers’ Days—the second Tues- 
day in every month. 


The Show Rooms are open 

every business day—new and in- 

™@ teresting devices and improve- 
ments always on exhibition. 


4 Attention is directed to our 
Business Reporting Service, used 
and endorsed by leading firms and 
corporations. Valuable illustrated 
reports issued weekly upon data 
gathered by the Bourse Bureau of 
Information and Investigation. 


Subscribers are entitled to con- 
sultations, special reports and in- 


eer vestigations. 


Write for copy ot Buyers’ Guide. 
* 











261 BROADWAY. OPP. CITY HALL. NEW YORK 
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How to Sell 
Rebuilt [Typewriters 





Convincing Tactics 


SUGGESTION 4. Back your efforts with GENERAL REBUILTS. As “The clothes oft 
make the man,’’ so the goods make the Salesman (and sales profits). When you are 
backed by the right goods, your attitude, face and every factor in your work is convinc- 
ing evidence to the buyer that ‘‘the man and the goods are here;’’ and weall buy in the 
store where the air is charged with the subtle magnetism of success, born from knowl- 
edge of right goods rightly handled. 

SUGGESTION 5. An ounce of idea is worth a pound of muscular Salesmanship. Splendid 
results have been produced as follows: Place a GENERAL REBUILT typewriter in 
prominent display position beside an ordinary second hand machine. In interesting a 
customer, confine your effort to exploiting the second hand one, avoiding the rebuilt— 
the customer will find that. Meet his enthusiasm for the rebuilt coolly, at the proper 
price, and with the statement, ‘‘Oh! yes, but that is a rebuilt machine and means quality 
and money.”’ Then revert to the second hand one and urge it is a good machine which 
will give good results. Stick to this text, for 

‘‘A man convinced against his will 
Is of the same opinion still.”’ 


This man convincing himself against your effort gives you a profitable sale. This 
will prove to you the pulling power of GENERAL REBUILTS: Your talk versus 
evident desirability. 

SUGGESTION 6. Offer “‘second hand’’ machines at moderate prices if you wish, but main- 
tain your rebuilt prices at figures which shall be speaking proof of value. Honest men 
never ask something for nothing: Sensible business men do not seek it: Most of your 


pes (), 


customers are both sensible and honest. 

When you handle GENERAL REBUILTS you will know you have “The value 
in the goods.”” Your customer knows you will not “give away” value but knows you 
will ‘‘give away”’ anything the value of which you doubt. Hold to a commensurate 
return in value, and your customer will know you offer value. Try GENERAL RE- 
BUILTS on yourself as we suggest trying them on customers and you will need no 


argument of ours to convince you. 





General Typewriter Exchange 


W. H BEARDSLEY, Mgr. 21 Murray St., New York, U.S. A. 


. 
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THE EMERSON AT FIFTY DOLLARS 

IS PERFECT TYPEWRITER EFFICIENCY 

WITH ALL WASTE ELIMINATED 
' 














@ The Emerson performs every service which the user has the right to expect. It is full size — strong 

-durable and equipped with all modern attachments. Its simple mechanism saves a waste of more 
than 1000 parts on the older type of construction. © The Emerson carries no burden of watered stock 
no weight of extravagant selling organization — no excessively paid officials all of which are at the ex- 
pense of the user. @ The Emerson is net perfection of the modern writing machine. @ The user 
and the dealer get intrinsic value in the purchase price. 


Territory open for live dealers who appreciate a live proposition. 


THE EMERSON TYPEWRITER CO. 


CHICAGO 
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| know a good man in Chicago 
whose heart is so touched by the 
distress of the poor that he prays 
fervently to the Lord to give them 
relief. 
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President 
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Service 


HENEVER you hear a man say- 
ing, “What’s the use? Everything 
goes whenever you see 
a man or woman blase, bored, dull, tired of 


wrong’; 


the routine of life, just put it down in your 
little book that that man or woman has 
never discovered the prescription for a use 
ful life When Alexander had conquered 
the known world and nothing was left for 
him to fight for in territorial acquisition, 
he sat down like a six-year-old boy and 
blubbered because he had no more fighting 
to do. The greatest battle in Alexander's 
power to fight remained unfought—the con 


quest by Alexander of Alexander himself 


Had he turned avith pure and altruistic mo 
tives to improving the condition of his 
meanest slaves; had he exerted his genius 


for organization for the improvement of 
had subjugat: 


happi¢ r. 


conditions in the empire he 


1ad_ he, 
stronger, health 


purposing to make a 


+ 


people, promoted jus 


agriculture and commerc¢ 


laws, encouraged 
patronized the arts and crafts, and, so fat 
s the knowledge of the time permitted, 


iealth by wise and 


temperate regulations, he would have ha 
no need to sigh for more worlds to con 
uer—he would have possessed a dominiot 
ever to be obtained by arms—a domini 
ver the hearts of men 

In a number of the exact sciences, 


ithematics, for instance; in art and arch 


itecture; in the solution of engineering 
prob! the ul ts were very near! 
é ils They built beautiful and en 
during structu had correct notions « 
astronomy; even made steel weapons whicl 
in quality are said to be superior to any 
thing turned out at the present day; theit 
notions « form and color enabled them 
to create works which are classics and 
lways be classics, because they are found 
ed upon truth And yet, we know that 
with all the wealth they had; with the 
millions of men; with all the outward trap 
pings and attributes of power, not one sin 
rle civilization save that of China, shut 


off from change or 
century, has sur 


in by her wall and cut 
after 
f a thousand years 


conquest for century 


vived the 


passage 


We dig our ancient history from the tem 
ples that the wind has covered with sand; 
we search it out among the cuneiform in 


tombs; but far 


go to the ends of the 


the Ptolemaic 
though we 


world, there is no people to whom we may 


scriptions on 


ear, 
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the Test of a Useful Life. 


Supreme Rewards of Labor Go to Those 


Who Know They Must Serve Others 
Before They Can Achieve Happi- 
ness Themselves. 


By Hobart W. Martin. 


go and learn from records or traditions, or 
from written laws handed down and en 
forced generation after generation, what 
the wisdom of man has proved to be good 
for men. We have the laws of the Old 
Testament, to be sure, but where is the o1 
ganized government, the society, the tra 


ditions, the history, 





details that we could learn there were 
a nation which had survived for the last 
dozen centuries or so? Is it enough to dis 
miss the idea by saying, “Change is the law 
of life’? Was there not something funda 
mentally wrong with a civilizatio1 t 
could not endure and retain its identity in 
definitely? Where was the canke 
what secret spot did th rot originate 
vhich destroyed so fair a fruit? 
Selfishness the Root of Evil. 
Wrong conceptions of self-interest 
selfishness; taking from others t 
a condition of imagined happiness 
distinction; laziness; disregard for oth 
false pride of famjly or condition—all these 
lated things, with their grosser brothers 
nbridled lust and appetite, wer 
he canker at the core of the fru 
\re we coming to perception t 
ure! We believe sO It greets us 
1iorning as we arise from our. beds [t 
pours upon us in quintillions of benet 
shafts from the sun by day [t- spells its 


n the one word, SERVICE—the recipe for 
happiness and the cure for every malady 

which the normal mind is heir 

And the beauty of it is that every man, 
voman and child in the w d can apply 
t now It needs no machinery, demands 
no money for its carrying out—it is the 
readiest tool in the world and the most 
powerful 


I 


SERVICE 


‘tis no mushy sent! 


girl’s novel; no ultra pious theme fron 
the Sunday school library B it he 
rreatest thing in the world! 

\ nation founded upon service of man to 


man; a nation founded upon the idea of 


doing one’s duty as well as it can be done, 


whatever that duty may be, every day, every 


the thousand and one 


hour, would be as indestructible as the very 
laws of nature. 
Simple Duties the Fiber of Life. 

The art of living so as to get the most 
out of life as we go along is made up of a 
multitude of little things well done. In 
some way or other all of us serve those 
around us. We serve our families, we serve 
the organizations of which we are a part, 
we serve the society whose laws protect 
us. 

A few men in the business world have 
appreciated the supreme value of service in 
the advancement of their interests. What 
but the study of service, of the best service 
possible, has made the Marshall Fields, the 
John Wanamakers—indeed, all the business 
names are synonymous with 
production and distribu- 


whose 
through 


men 
success 
tion? 

He who would serve with distinction in 
any field must drill himself in the impor- 
tance of minute application. He must rea- 
lize the necessity for concentration that he 
may apply his best energies to whatever he 
has in hand. It is the work, not the money, 
that counts. It is, how well can I do it, 
how well can I serve, in what way and to 
what extent is what I am doing to-day 
likely to be of use to others—these are the 
lights by which we must steer to make our 
service a service of distinction. 

The constant realization of self; the per- 
petual care for self; the everlasting reach- 
ing out for personal pleasure and advance- 
have wrecked whole nations. I, my- 
self, in following my desires; I, myself, 
fearing my fears for myself; I, myself, pur- 
suing the ignis fatuus of my own pleasure, 
have cut myself off from finding myself 
until I shall realize that I must lose myself 
before I can find myself. 

When men ask, What is the avenue 
through which I can do my best service? 
then we may look for very marked and 
substantial advancement in civilization and 
morals. For be sure that he who has a 
disinterested quality of service for the 
world will be found out and used and hon- 
ored and rewarded according to the full 
measure of the service he does. He who 
himself finds himself. Was it not 
Emerson who said, in substance, “If a man 
has what the world wants, though he build 
his home in the midst of a trackless desert, 
the will make a pathway to his 


dc yor.” 


ment, 


loses 


world 








Intensive Salesmanship. 


lar term at the present’ time 

popular term at the present time. 
It is applied to the cultivation of the 
land upon which grows the necessaries of 
life, and means that the farmer uses 
methods of getting twice or thrice the crop 
from the same land that he got under the 
old methods, Applied to the other affairs 
of life it means the use of better methods 
to attain greater results from the same field 
with no greater outlay of expense. Ap- 
plied to salesmanship in the retail store, 
the term signifies that the salesman can, 
with better information, with a _ better 
method, sell more goods with no additional 
cost to the store and with the application 
of no additional energy than any 
wide-awake man ought to be willing to 
exert to improve his record. 

The application of intensive principles to 
salesmanship—the language is more or less 
formidable, but the meaning is simple. It 
means to make the most and not the least 
of one’s opportunities in the store. The 
simplest way in which to increase profits is 
obviously to increase sales. So true is this 
that it is almost the end and aim of busi- 
ness. Merchants have tried almost count- 
less schemes to accomplish this result, even 
going so far as to cut prices below a 
legitimate margin of profit in the hope that 
cut prices can be used as a bait with which 
to draw trade on the more profitable lines. 
Folders, circulars, window displays, all 
good and necessary, have nevertheless fail- 
ed to accomplish all the results desired. 
Where then is the fault? 

Merchants are men before they are mer- 
chants and possess that common human 
failing of looking abroad for the reasons 
for unsatisfactory business, instead of care- 
fully scrutinizing their own _ selling 
methods. We believe that if every mer- 
chant in the stationery and office appliances 
lines will carefully analyze the selling 
methods of his own store, he will find there 
leaks and neglected opportunities enough 
to make thousands of dollars worth of dif- 
ference in total volume of sales for every 
year he has been in business. The amount 
of the loss will vary, of course, with the 
size of the business and with the methods 
of the store. But it is safe to say that in 
hardly any store are the selling methods all 
that they could be. 

By intensive salesmanship we mean the 
right use of the opportunities which the 
store affords to interest every customer not 
merely in the dozen lead pencils he came 
to buy, but in the other things in which he 
may be interested. Intensive salesmanship 


“7 NTENSIVE Cultivation” is a popu- 


more 


covers the opportunities of to-day and the 
possibilities of to-morrow. 

Most concerns which find a profitable re- 
turn on their investment with a pleasing 
margin at the end of a years’ work, feel 
they are doing as well as could be expected. 
This is not the case. 


There is not a con- 


How to Make Two Sales Grow Where One 
Grew Before. 

cern in the business which could not in- 

crease its daily sales by the application of 

intensive salesmanship. 

The manufacturer sends his 
tives to the remotest parts of the country. 
He bears cheerfully the expense of trans- 
portation and hotel bills. The traveling 
man awaits the pleasure of the buyer and 
is pleased to find him in a respective mood 
for a business proposition. He goes far 
and waits long for the simple purpose of 
selling something. When his opportunity 
comes he neglects no phase of it. The 
traveling man who succeeds in staying on 
the road is an intensive salesman as far as 
his opportunities allow—he has to be or 
quit. 

In the store, however, the situation is re- 
versed in that the salesman’s task is made 
easy. The customer comes to the dealer— 
walks into his place of business not only 
in a receptive mood but his wallet in his 
He is met by an affable clerk and 
tells the clerk 
is made, his 


representa- 


pocket. 
is courteously treated. He 
what he wants and the sale 
address is taken for delivery or his parcel 
wrapped up fof convenience in carrying. 
He is thanked for his purchase and pleas- 
antly invited to tall again. He walks out 
of the place with a pleasant impression of 
having been politely treated and thinks that 
he will come again when he needs some- 
thing else in that line. 

But the salesman has missed his oppor- 
tunity. Here was his chance to apply in- 
tensive salesmanship—the better cultiva- 
tion. It is safe to assume that his cus- 
tomer was a business man or the repre- 
sentative of some business concern and that 
in the store was a large number of devices, 
supplies, etc., whose use might facilitate 
the conduct of the man’s business. Some 
of them, or one of them, at any rate, the 
customer would have been pleased to see. 
In many cases, if the opportunity had been 
tactfully presented, he would have bought 
something, for he came in with the intent 
of purchasing, had already bought and was 
in a receptive and complaisant mood. 


How to Apply Intensive Cultivation. 

There should be a five-minute meeting 
between the principal and the salesmen of 
every store every morning between eight 
and nine o’clock. The first talk should be 
something of this sort: 

“Some time between this hour and the 
closing hour tonight is our opportunity. 
A large number of people will come into 
our establishment today to buy things and 
we want to see to it that every prospect 
is developed to the fullest extent. Here are 
five articles which we will put out for 
special mention today. Every person who 
comes into the store is to have his atten- 
tion called to these five articles. Some ex- 
planation is to be given and some logical 


Of twenty buyers, 
store, let us say 
interest in 


argument for their use. 

who would come in the 
that half of them 
seeing the special articles although I do 
not think so large a percentage will apply. 
Of the remaining half, a certain number 


express no 


will not only be interested, but will buy 
one or more of the articles you show 
them.” 

In order to put the matter to test, let 


the dealer single out say one special thing 
for a certain day and instruct every sales- 
man to the attention of visitor 
to the store to that particular article. By 
the end of the day many sales will have 
been effected. Moreover, in many of the 
cases, the buyer will be pleased that the 
goods were brought to his attention, Not 
only is to well to out the best 
articles in the store which pay a good mar- 
gin of profit, but herein also is a way in 
which moved. 


The 


call évery 


single 


slow sellers can be 
also to 
fraternal 


complete 


meeting serves 
stimulate and 
spirit among the salesmen. A 
record of the sales of each special article 
by each salesman should be kept. Further 
interest can be produced by crediting the 
salesmen with certain honor points, at the 
end of each month the number of points 


morning 


interest promote 


won by each salesman to be announced. 
Three prizes in the form of medals should 
be provided. These should be perpetual 
prizes to be worn only by the high-point 
men during the month. Any salesman hay- 
ing the right stuff in him would take 
pleasure in holding the honor medal for 
thirty days. Or the points might be de- 
clared at the end of every quarter instead 
of monthly, thus allowing the highest point 
man to wear the honors for three months. 

The merchant could well afford to vary 
this system of rewards in such a way as 
to give the high point man every quarter 
something of permanent value as a reward 
for his good work in intensive salesman- 
ship. There could, indeed, be several 
prizes offered, the first prize being a $50 
watch or something of equal value. This 
would stimulate effort for the sake of the 
prize and for the aonor and distinction of 
having won it. 

To keep all his men keyed up all the 
time, the merchant might arrange for a per- 
centage system of rewards, each man mak- 
ing more than a certain quota of sales to 
receive a percentage of his increase. This 
would tend to keep those salesmen in good 
spirits who did not succeed in winning 
prizes. 

In the cultivation of intensive salesman- 
ship some mistakes will be made. The 
salesmen working for increased salaries or 
for prizes may overdo their enthusiasm 
occasionally, but if a man is really in earn- 
est to learn the best method he will not be 
likely to make the same mistake twice. 
Whatever promotes a general desire on the 





part of the men to increase the 
the store, and promotes discussion among 
them to that cannot do less than in- 
crease the daily profits of the business. 
Over all and the friend of all should be 
the proprietor. He hires men because he 
can’t do all the work himself. To direct 
the men, work, 
should be long headed enough to see that 


end 


therefore, is his and he 


sales of 
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the prosperity of his men means corre- 


spondingly greater prosperity for himself. 
Herein, possibly, there may be a sugges- 


tion to associations which are doing such 


good work in elevating the standards of 


the business and making increased profits 
possible. Few subjects would yield better 


results from discussion of ways and 


methods, either in the National Association 
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or in the local association, than how best 
to apply the broad principles of intensive 
salesmanship day by day in the store. And 
furthermore every man in the business of 
selling at retail anything for the office can 
find no more profitable theme for reflection 
than how to apply intensive salesmanship 
in his store, if he is a proprietor, or him- 
self if he is a clerk, 


Office Appliances in Commercial Schools. 


HERE seems to be a growing idea 

in the business world that business 
schools, instead of confining al) 

their attention to shorthand and bookkeep- 
ing, with some typewriting thrown in for 
good measure, devote somewhat 
more, perhaps, than a modicum of time to 
initiating their students into the mysteries 
devices of all kinds— 
how to use the more 


should 


of modern office 
should teach them 
popular duplicating machines; should teach 
them the use and operation of a properly 
conducted card index system; should make 
them understand the use of filing systems 
and familiarize them with the methods of 
filing and keeping track of important let- 
ters and documents in use in leading busi- 
ness houses, law offices, etc. 

The ideal graduate of a business school 
should step from that institution a finished 
graduate in all the accepted business 
forms; his first position should, aside from 
the salary, mean no more to him than step- 
ping from one business house into another 
and the learning of a little of the special 
In hardly any posi- 
familiar 


routine of the latter. 
tion would the graduate student 
with modern systems and devices, be called 
upon to utilize all his knowledge, but the 
better grounded he is in all the work of a 
business house or an office, the better his 
chances of promotion to a position of re- 
sponsibility and authority, for there is 
nothing like knowing how to do things 
one’s self to make one able to judge how 
it ought to be done by others, and what is 
sometimes more to the point, there is noth- 
ing like having learned a thing to give one 
the proper appreciation and judgment of 
others who are learning the same things; 
for he who does not himself know how to 
do what he wants done is too frequently 
impatient and hypercritical with others 
who are attempting to do his bidding. 

The man or the woman who is finished 
in the art of business and understands from 
experience the difficulties with which learn- 
ers must contend, realizes that, allowing 
for differences in temperament and quick- 
ness, different brains work pretty much 
alike; that what are rough places for stu- 
dents in school are not likely to be easy 
for the learners without the _ schooling. 
Having known and overcome the difficulty, 
he will be able to teach some one else the 
shorter and clearer road to the mastery of 
it, thus saving time and doubly justifying 


which he has received. 


the education 


Growing Tendency to Expand Curriculums 
to Include Knowledge of Office 
Work Generally. 


Trade Catalogues Good Text-Books. 
It would be greatly to the interest of 
commercial schools throughout the United 
States to secure and actually to familiarize 
students with the catalogues of the 
various manufacturers form 
a part of the equipment of well furnished 


their 
whose 


goods 


business houses. In almost every case 
these catalogues will be found to be text- 
books upon the goods they cover. These 


catalogues should be collected and filed un- 


der appropriate classifications and _ sub- 


classifications; for instance, under the gen- 
eral title of office furniture would be placed 
the sub-titles desks, filing cabinets, card 
indexes, etc. It would hardly be necessary 
to differentiate between steel and wood fur- 
niture, since both lines are substantially 
alike in use and for the same purposes. 

It would be desirable, of course, for the 
school to have on file under the heads of 
typewriters all the catalogues obtainable 
from the leading companies even though 
the school used perhaps not more than one 


or two makes of machines. Each company 


in whatever line should have a separate 
folder or compartment under the various 
sub-classifications, and it would certainly 


do -.no harm for the student to know from 
what company a certain line of goods could 
be secured and the different companies 
manufacturing similar lines. Such informa- 
tion would naturally lead to comparisons 
of different lines and help the student to 
form a proper judgment as to the adapta- 
bility of different lines for certain purposes. 
Indeed, any information which extends thé 
knowledge of the student with regard to 
business and its aids and accessories is not 
knowledge wasted. It is probable that 
some if not many of the students will be 
called upon to aid in selecting parts of an 
office equipment. To know what is wanted 
and where best to get it can hardly be re- 
garded as an undesirable accomplishment. 

Some students will gravitate into banks 
and many into large business establish- 
ments in other lines. If they go out of 
the business school without any knowledge 
of adding machines, their commercial edu- 
cation is incomplete. It may be assumed 
that the school will have at least one good 
adding machine so that its students may 
familiarize themselves with at least one 
such office help; but there are several dif- 


ferent kinds of adding machines and dif- 
ferent kinds of the same machines accord- 
ing to the purposes for which they are to 
be used. Is it not desirable, therefore, to 
have on file at all times the catalogues and 
booklets descriptive of the different ma- 
chines? To the young man who is really 
in earnest in his efforts to acquire an all 
‘round commercial education the informa- 
tion supplied by such a catalogue library 
would be a mine of perpetual interest. Fur- 
thermore, to teach young men and women, 
if only'from catalagues, even a little about 
modern business devices would be very 
welcome to manufacturers and to business 
men in all lines indeed, because it would 
on the one hand extend the knowledge of 
the manufacturers’ goods among thousands 
of possible users, and on the other hand, 
would help to bring to the attention of 
business men devices which might save 
them many hundreds of dollars in the 
course of every year. 

Let us suppose that the business school 
has a competent set of catalogues descrip- 
tive of the leading makes of addressing ma- 
chines. Would such a collection not be 
desirable from every standpoint? There 
are machines and machines, nor does it 
necessarily follow that one machine is bet- 
ter than another. One may be suitable for 
the heavier work while another is best suit- 
ed to the office where the runs are lighter. 
In any event, it is of advantage for the 
student to know the leading principles of 
the different machines. When he takes his 
place in the commercial world, if he can 
suggest to his employer that the purchase 
of a certain machine will lighten the work 
of a department, enabling it to turn out 
more work at less cost, then he has im- 
mediately established his position as a valu- 
able employe who is interested in the vital 
principles of his employer’s business. 

Take duplicating machines, for instance. 
Is there any one of the well-known ma- 
chines that has not its own peculiar points 
of merit? Let the student be informed of 
these things; let him be made competent 
to tell what class of work may be turned 
out on a stencil machine and what word 
should logically demand one or other of the 
several type duplicators on the market. 
Catalogues of all these machines will be 
sent by manufacturers upon request and 
manufacturers will gladly co-operate with 
school authorities in every way in their 
power. 
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Other Things Students Should Know. 
There are other common office necessi- 
ties that the commercial school graduate 
should know about. How many men even 
in the stationery trade can tell the differ- 
ence between the several kinds of ink they 
carry and why one is good for one purpose 
and another for another purpose? What is 
ink and what is writing fluid? What inks 
are most permanent? What inks copy the 
best? Who makes the leading brands of 
ink? 

What is the difference between pen, pen- 
cil and machine carbon paper. Who spe- 
cializes on the different kinds? Why is a 
black typewriter ribbon more likely to 
make a permanent impression than one of 
another color? What sort of a pigment is 
the most lasting? 

If one is selecting lead pencils for a given 
purpose, what kind of a pencil would one 
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Buying 
the 


use? What would one ask for? 
several gross of pencils and getting 
wrong kind is not a small mistake, 
Let not the school man say that to give 
his students the sort of knowledge we have 
outlined would require too much time. In- 
deed not; it could be drilled into the stu- 
dent a few minutes each day until at the 
end of the term he would be a pretty well 
equipped business man so far as knowledge 
of the machinery of business is concerned. 
Some well prepared lectures by practical 
men outside of the school could be given 
that would promote interest in the various 
topics and could be made strong features 
of the course. Could one imagine anything 
more interesting than an illustrated lecture 
showing how many of our commonest of- 
fice utilities are made? Let some practical 
man who is a good talker show the stu- 
dents some evening a series of slides on 
the making of pencils; on the evolution of 





the loose leaf book; on the construction of 
office the making of carbon pa- 
pers, typewriter ribbons, adding machines, 
etc. Does anyone imagine that an hour’s 
talk by St. Elmo Lewis, or James Dalton, 
or any one of several other able gentlemen 
connected with the adding machine indus- 
try would lack anything in value and in 
terest? 

The field is wide and it is practically un 
cultivated so far as the schools con- 
cerned. We honestly believe that the con 
scientious collection of catalogues such as 
earnest effort 
office utilities 


cabinets; 


are 


we have mentioned, and an 
to teach as much about the 
as time will permit, supplemented by occa 
sional talks from the right sort of prac 
tical men would add fifty per cent to the 
value of a commercial school training 

What some of the school men themselves 
think about this matter will be given in a 
later issue of this magazine. 


The Emerson Moves to Woodstock. 


The removal of the Emerson Typewriter 
Woodstock. 
the 


Company from Momence to 
Ill., marks a 
career of this comparatively new 
for the Woodstock which is to be 
built immediately will be ten times the ca 
pacity of the Momence factory which has 
Attractive 


forward step early in 


machine, 


plant 


been outgrown. monetary of 








GEORGE M. A. FECKE, VICE-PRESIDENT 
AND GENERAL MANAGER. 


fers were made to the company to remain 
in Momence and a large number of West 
offered 
Woodstock was chosen, it is said, 


ern cities substantial bonuses for 
location. 
without special inducement 


An officer of the company is authority for 


Company to Build Modern 
Plant. 


Typewriter 


the statement that Woodstock was selected 
in the belief that the good 
plenty of work and the cheaper cost of liv 
Western Mecca for 


workers 


with wages, 


ing, it will become the 


experienced typewriter 

The main 
will be 650 feet long by 
the company’s present machinery there is 
to be added 
tools and equipment arranged for the m: 
the product, from 


structure of the new factory 


50 feet wide To 


the most improved 


economical handling of 


the entry of the raw materials in the build 


ing to the store room of the machines ready 


for shipment. 


Asked 
be built to sell for 


machine could 
the 


how the Emerson 


$50, enthusiastic 


officers of the company explained that it is 


in the reduced cost of manufacture. “Here,” 
said one of them, “is a machine of 500 
parts; five hundred units to manufacture 
and assemble. That is the simple secret of 
the Emerson Typewriter. We claim for it 
every advantage of a machine at any price, 
yet it has one-third the mechanism. It is 
proving itself every day in actual work 
and if our sales increase in the same pro 
portion in the next two years, we expect 
to put an addition on the new factory.” 


The Emerson machine is symmetrical in 
design, compact and substantial. Its ornate 
finish gives it a most pleasing appearance 
[t is equipped with the standard 84 charac 
ribbon 


ter key board and the two color 
attachment. It has the line lock and con 
venient release, the back spacer, tabulator 
and a novel shift mechanism. 

Only a comparatively small sales cam- 


paign has been conducted, as the agencies 
already established have taken practically 
the entire output of the Momence factory. 
With the the plant, a 
more extensive campaign will be put into 


occupancy of new 


effect. A publicity department will be es 
tablished 


cooperation 


comprehensive 


systen 


and a 


with the agencies 


Special care is being taken in tert 


= 
y 


arrangements with a view to gi 


agency the fullest measure of protecti 


The entire system of manufacture and 
es and publicity has bee1 


paign of sa 
fully worked out in conference of 

cials all of whom are prominent m¢ 
nected with some of Chicago’s large bus 
ness enterprises Stock of the com] ) S 

















THE EMERSON TYPEWRITER. 


held largely by business men who are dete! 
mined to make the Emerson a big success 
President Manage 

A. Fecke, is supervising the con 


Vice and General 
George M 
struction of the new works and the removal! 
of the factory equipment. The transfer will 
be made in a way to hinder shipments as 
little as possible but agencies are asked to 
have patience in event of reasonable delays 
Once in the new plant, some minor changes 
for the further 


will be made improvement 


of the machine. 





New Carbon Paper Invention. 


RECENTLY patented arrangement 
A of carbon strips or paper carboned 

in sections makes possible the filling 
out of a number of forms, giving on each 
one only that information required by the 
person or department to which it is to be 
referred, these forms being written at one 
regular typewriter of 
power, The 
tion is the work of Arthur T. Emery, gen- 
Pacific Coast Carbon 


operation upon any 


average manifolding inven- 
eral manager of the 
Paper Manufacturing company of Corona, 
California. The name selected for the new 
product is the Pacific Coast Strip Carbon, 
by the use of which, in the words of the in 
ventor, “it is possible to write a number of 
forms at one insertion in a typewriter, with 
information pertaining to all appearing on 
all, information special to indi 
vidual forms appearing those 
to do this without the use of 
short carbons in 


and with 


only on 
forms, and 
short 
nary cylinder typewriter.” 

The carbon, being adaptable 
use, is valuable when, after the forms have 
removed the machine and be- 
fore separation, they are passed the 
head of the department, who may make 


sheets or an ordi- 


to pencil 


been from 


to 


special notes with pencil in appropriate 
columns and will know that they appear 
only upon the forms intended and none 
other. 

Reference to the cuts shown herewith 
makes plain the principle of the invention, 
which is essentially simple and consists 
merely in coating sheets with carbon in 


strips to correspond with the rulings and 
columns of the forms with which they are 
Each sheet is the full size 
| 


pe 


to be employed 
of the form with which it is intended to 
used, but each is coated with carbon over a 
different part of its surface, corresponding 


Novel Arrangement of Carbonized Sheets 
Permits Compound Billing on Cylin- 
der Machines. 


device in which the forms and transfer 
sheets are arranged, for the purpose of 
better illustration, consecutively, one be- 


low the other on the drawing, instead of 
all lying directly under the top one, as is 
obviously the case when the device is used. 


Figures 2, 3 and 4 are fragmentary views 
of the several transfer sheets shown in 
Figure 1. 


New Invention Has Many Uses. 

It is impossible to name the many uses 
business houses will find for this strip car- 
The which are in all 
up to order to the different 
quirements Of each house, are made of a 
good quality of thin paper and the carbon 


bon sheets, cases 


made suit re- 


is put on the coated portions of the sheet 
the usual manner. 

Suppose that a hardware manufacturing 
firm employed these strip carbons for mak- 
ing out duplicate order slips of orders re- 
from customers. Upon the 
nal order as transcribed upon the machine 
appears the whole transaction—cost, style, 
marks, shipping etc. 
But the first carbon sheet goes to the stock 
where the stock clerk reads the 
only column in which typewriting appears, 
that order No. 41144 nine dozen Acme 
hatchets or Keen Kutter chisels are to be 
wrapped, boxed, marked with the number 
of the order and sent to the shipping de- 
partment. The manufacturing department 
gets its carbon of order No. 41144 and finds 
instructions in one miss 
them, for nothing else the 
sheet—that they must at once turn out 12 
gross of Holdfast metal door knobs, styles 
\, B and C. These likewise are made up, 


in 


ceived origi- 


description, orders, 


room, in 


on 


column—can’t 
appears on 

























































with the particular column of the form marked with the number of the order and 
over which it is to be placed and in which sent to the packing and shipping room. 
certain information is required. And so on through the order. Every de- 
Figure 1 is a diagrammatic view of the partment handles and sees only that part 
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of the order which pertains to it, and if the 
firm chooses to keep the names of its cus- 
tomers in as few hands as possible, gives 
the order a number as above, instead of 
using the name of the customer on each 
slip. The shipping clerk: gets his slip and 
he finds that order No. 41144 is for Jehn 
Robinson of Jonesville; that the chisels are 
to be sent at once in X. Y. Z. Ry. followed 
in ten days by 12 gross door knobs, same 
route. In the meantime the clerk in the 
office has entered up the price of the dif- 
ferent articles and the bookkeeper and 
billing clerk are entering up the charge 
and making out the statement. Indeed, the 
statement may already have been made 
out among the little sheaf of orders and 
directions to different departments the 
stenographer has been writing all at one 
impression on her machine. 

The saving of time and labor made pos- 
sible by Mr. Emery’s invention is sufficient 
to make Pacific Coast Strip Carbon popu- 
lar from Maine to California. 





OMMISSION SUPPLIED. 


An item printed on page 65 of the Sep- 
tember number of Office Appliances may 
have conveyed the impression that Mr. J. 
Cafiero had taken in Marseilles, France, an 
agency direct from the L. C. Smith & Bros. 
Typewriter Company of the United States. 
A letter from Mr. L. F. Canet of Limoges, 
France, under date of October 13, points 
out that Mr. Canet controls the sale of the 
L. C. Smith & Bros. Company machines 
for a large part of France, and that Mr. Ca- 
fiero has accepted in Marseilles, the man- 
agement of one of the several branches 
founded in France by Mr. Canet for the 
sale of the L. C. Smith & Bros. type- 


writers. 





Every business man should keep his ad- 
vertising machinery in constant repair. 































English and American Business Methods Compared. 


(In conversation with Mr. Selfridge, the 
London “Marshall Field,” during his re- 
cent flying visit to this country, he laid 
down in his vivid style some ideas on mod- 
ern merchandising. The following report 
is a verbatim statement of Mr. Selfridge’s 
views on the difference between England 
and the United States in the matter of 
merchandising; British merchants 
widely reliable but less progressive than 
ours.) 

As a British 
more scrupulously honest than Americans 
Integrity in America has in many conspicu 
ous examples reached a very high place; 
absolute honesty in trading has grown to be 
of merchandising among the 


more 


class the merchants are 


an essential 
big merchants of this country. It’s 
no business can long succeed without it. 
Integrity is the foundation and all the 
other stories of our business as it is of ev 
ery business that amounts to much. Abil 
and all 


wise, 


ity, persevereance, economy—any 
of these things are merely superstructure, 
simply a carrying out of purpose; all these 
are parts of integrity. 

You ask me to tell you the chief point in 
our business policy? Policy isn’t the right 
word—principle is the basis we do business 
on; because principle is the same today as 
it will be tomorrow; policy changes. What 
may seem like good policy is not always 
good principle; but good principle is always 
good policy. In buying our goods and in 
selling them we preach and practice that 
“the recollection of quality remains long 
after the price is forgotten.” That doesn’t 
mean that we never sell low-priced goods; 
we do; our stock includes all qualities down 
to the very lowest priced goods which are 
worth buying and wearing. But it does not 
have any of the sort which are only desir- 
able because of cheapness; we will not sell 
such goods. “Dependability” is the mark 
we want our merchandise to bear; and “de- 
pendability” at the very lowest price which 
can be asked for substantially equal quality 
anywhere else. 

Many men at the head of a business are 
absolutely honest—honest in word and deed 
and thought; but they let some uninformed 
or careless clerk make statements or con 
vey impressions that are untrue. We do 
not. We never have. 

I remember years ago when I was a boy 
working for Field, Leiter & Co., I had been 
with the firm only a few months and was 
told one day to make out a bill against a 
railroad company for some sheeting dam- 
A few days later Marshall 
Mr. Field 
something | 


aged in transit. 
Field wanted to see 
“Young man you have 
never want you to do again; you have tried 
to take advantage of someone. The bill 
you made out for that damaged sheeting 
should have been for its 
for our selling price.” 

It would never have been discovered by 
the railroad many merchants 


me. said, 


done 


cost to us, not 


company; 


From an Interview with Harry G. Selfridge. 
By Luther D. Fernald. 


would have considered it perfectly legiti- 
mate; in fact the 3 or 4 per cent profit in 
my billing amounted to only $30 or $40, 
and when insurance and handling were 
considered would possibly have been found 
hardly to cover ourselves in the matter. 
Mr. Field put a great deal of emphasis 
into his remarks (which was hardly neces- 


sary considering my scare at the repri- 
mand) and I have never forgotten the in- 
cident. 


Probably the next most important thing 
in our growth and strength has been the 
loyaity, enthusiasm and steadfastness. of 
purpose of the people who work for us and 
with us 

I think I can safely say that the spirit of 
the corps in Selfridge’s is certainly not 
surpassed in any other house I know of. 
We are proud of the people who work for 
us; I believe they have a good deal of pride 
because they work at Selfridge’s. 

We ask our customers in a printed notice 
which we give out in the store, as a special 
favor, to inform us whenever an item seems 
higher here than elsewhere, to guard 
against mistakes. - 

Everyone Well Treated at Selfridge’s. 


One of the things that impresses people 
most about our establishment is the quiet 
and orderliness of the whole store; discip- 
line is evident everywhere, but there is an 
utter absence of fear or the tyranny often 
used in preserving order. 

Our salespeople are taught that we want 
to have people buy our goods; we don’t 
want to have to sell to them. We merely 
tell them all we can about our wares; the 
bad as much as the good (if there is ever 
any bad—such as unreliable colors or un- 
washable fabrics, etc.). 

3ut, as I said, the British are instinctive- 
They are honest by principle; 
The large merchants 
their 


ly honest. 
not merely by policy. 
of London are intuitively men of 
word, 

Of course you can go to London and dis- 
cover isolated cases of trickiness, misrep- 
resentation, double dealing, two prices, and 
the like. But they are isolated cases, and 
convinced that the British merchant 
as a class, is more absolute in its ad- 
unwavering honesty than in 
America. Representation is identical with 
fact. You never find them misrepresenting 
the quality of their goods. As a result the 
public has come to rely as absolutely on the 
merchant as on that of 


[ am 
class, 


herence to 


word of a London 
a judge 
You ask if this universality of honesty 


does not make British advertising more ef- 


fective. It would if the British were ad- 
vertisers; but they’re not. In England ad- 
vertising is not a decided feature. Adver- 


tising in England is done more by catalogs 


and by mail, rather than by the newspa- 
pers. 

The London 
have recognized that his chief field is the 
local field. He spends his money in sstir- 
ring up country order business, neglecting 
We are gO- 
almost ex- 


merchant doesn’t seem to 


to go after the local business. 
ing after the local business 
clusively, though we get business from all 
over the world. We spend on newspaper 
advertising more than twice over what all 
our competitors spend. I find as ready a 
London as 


York or 


response to our advertising in 
would come in Chicago or New 
any other large American city. 
People will read our ads and if the mer 
chandise is what they want they will buy 
it. “Human nature” is the same the world 
Local conditions vary with the lo- 
people don’t 


You can appeal to the Lon- 


over. 
cality, but 
as an average. 
doner when you get his attention with just 
the same things that you appeal to the Chi- 
cagoan. It harder to get his at- 
tention, but when you do your merchandise 
much the 


vary much—not 
may be 


opportunities are acted on in 
I have proved this to myself. 


same way 
Before I opened in London many people 
told me that Londoners did not know and 
did not care about values; that they 
wouldn’t change to a new shop—particular- 
ly a “foreign” shop—simply to get shill 
ing article for three-pence less. 

Although no department stores adver- 


tised in the newspapers before our coming, 
our advertising has been very effective 
When we advertise a limited 
goods there is always an early rush of buy- 
ers, and the stock is usually sold out by 11 


number of 


o’clock or noon. 

We’ve done another thing we were told 
we couldn’t do. We've had “American” 
window displays and kept them brilliantly 
lighted at night. The other London shops 
don’t do this; they have great iron shutters 
outside their windows and pull these down 
at the close of 
of the old 


windows 


every afternoon business 
It is a survival 
wasn’t safe to leave 
Everybody does it, and we were told we’d 
have to: that our being different would go 
Just the 


when it 


unprotected 


days 


against the grain with Londoners 
opposite has, however, been the result of 
our being different. The sidewalks in front 
of our windows are thronged at night. The 
British people have not yet learned to r« 
gard advertising as a matter of news as 
here. The dry 
a drawing feature in newspa 
People here have for years 


; 


people do goods ads in 
America are 
per circulation 
found the advertisements in the 
pers interesting and valuable. They haven't 
got this idea in London yet. They haven't 
the same feeling that the American pu 
has, that they can’t afford to lose an issue 


newspa 


for fear of losing an opportunity to save 
money in buying merchandise. But they 
are already beginning to watch the news 


papers for our advertisements. 








A. Novel Phase of Modern Advertising. 


HERE are two factors which should 
enter into the equipment of every 
advertising man. 


The first of these is a general knowledgé 


of the advertising proposition in all of its 
relations 
The second is a special knowledge of th 


1 


proposition in relation to his own 


its 
ticular business 

The first of course is indispensable to th 
other, but at the 
the other On 


that 


Same 


for the other hand, it i 
true ] 


equally a thorough knowle« 


a given business does not necessarily it 
volve a knowledge of how to advertise it 
successfully. These two factors are com 
plementary to each other and the success 
ful advertiser can never afford to lose sight 
of either one of them 

If there is one thing more than any 
other which is becoming more evident t: 
advertising men every day it is the im 
portance of “follow up” methods. Here 
again, however, the equation of the indi 
vidual business enters and the “follow up” 


as many different variations 


kinds of 
be applied. 


have 
different 


idea may 
as there are business te 
whicl 


In the 


may 


case ¢ simple 


f a simple article, 


time is no substitute 


ige oO! 


that is in its uses, the rules of “follow up” 
are correspondingly simple. But in the 
case of an article like the typewriter o1 


indeed any light machinery specialty, th¢ 


“follow up” idea fre- 
a very complex problem, 


a problem which imperatively dé 


application of the 
quently involves 
and yet 


mands a correct solution if the advertising 


is to be a success 
The Heavy Artillery of Advertising. 
In the the 


mentioned newspapers, the mag 


case of all articles of last 
class, the 
azines, and general advertising mediums of 
every kind constitute what might be called 


the heavy artillery of the advertising cam- 


paign. This is not a fanciful illustration; 
the analogy is perfect at every point. The 
function of artillery in modern battle is not 
to win the victory alone and unaided, but 
rather to create a condition which will 


facilitate 
the 
Likewise in the c: 


the triumph of the other arms of 
service 
of a light machine 


ise 


specialty magazine, newspaper and bill 


ery 

board advertising is not expected actually 

to sell the goods, but rather to attract such 

general and such favorable attention to th 
litate the success of tl 


goods as to fac litate 


“ up” campaign. illustration 


follow This 
will afford an idea of the importance of th¢ 
It is understating the 


follow up” feature 

case to say that “follow up” is an essential 
feature of such advertising. It is really 
THE essential feature, to which all other 
features are contributory. This simple 
statement of the case will explain the enor- 
mous growth in the use of the United 
States mail bag for advertising purposes 


I have sometimes 


during the past decade, 


By Alan C. Reiley, Manager Advertising 


Department Remington Typewriter 
Company, in the New York 
Commercial. 


been asked how the mail bag compares in 
other for 


effectiveness with ms of adver- 


tising and I have always answered that it 
doesn’t compare at all because it hasn't a 
7 
single thing in common 
The effectiveness of the mails as an ad 
vertising medium begins where the effec 


tiveness of other mediums leaves off. The 
general forms of publicity are unquestion- 
ably essential in the laying the advertis 
ing egg, but the mail bag is the essential 


factor in the hatching thereof. What I am 
| 


getting at is that in many lines of business 


a vigorous follow up campaign through the 

mails is the one and only way to reap the 

full fruits of an advertising campaign 
Interesting Follow-up Stories. 

I suppose advertisers many lines of 
business could tell interesting stories of 
the various uses which they have made of 
the mails in connection with “follow up” 
advertising. I doubt, however, if any story 


in this particular department advertising 


can surpass in interest the story of the 
typewriter 
Advertising through the mails today 


itself into two great varieties, 
namely the printed circular and the 
letter 


“nersonally addressed” typewritten circular 
I . yt 


divides 
circular 


Everyone knows how prevalent the 


letter is today and how effective it is in 


personal appeal for business, but few 


to realize that this particular form of ad- 
that 


ung dates 
dozen years 


vertising is so y it hardly 


back more than and it is 


only within the past few years that it has 
become at all universal. The truth is that 
this particular form of advertising owes 
its existence to the typewriter; it might in 
fact be called one of the by-products of the 
writing machine 

The growth of the typewritten advertis 


ing letter was not a forced growth; it grew 
as naturally out of the typewriter business 
as the branch grows out of the trunk of the 
tree. 

In the early days of the typewriter when 


the new invention was practically un- 
known, the typewritten letter commended 
itself as the natural and logical way to 
idvertise the writing machine It served 
1 double purpose, for it told of the merits 
of the new machine and at the same time 
it gave a sample of the actual work of the 
machine Furthermore, and this after all 


is the main point, the time and labor sav- 
typewriter furnished the 
hitherto which 
personal letter possible as an 


ing effected by the 
missing factor made the 
advertising 
proposition 

It has often been said that the typewriter 
built up its own business and this is prob- 


ably true in an advertising sense more than 


in any other sense, for the typewriter has 
contained within itself the means 
to advertise itself. 

The Success of the Circular Letter. 

It is certain that one of the great factors 
in building up the typewriter business has 
the circular letters written on the 
typewriter and it was the success of the 
typewritten circular in this original field 
which has led to its extension to other 
fields until now it has become one of the 
standard methods of advertising in every 
trade and every business. 

In later years many variants have ap- 
peared, in some cases the “facsimile” type- 
written letter having taken the place of the 
actually typewritten letter, yet even here 
the principle involved is the same, for the 
names and addresses at the top of the let- 
ter are in every case “headed in” on the 
writing machine. 

This ‘history of the genesis of the circu- 
lar letter is another illustration of the 
world-old truth that no one may forecast 
the result of his own efforts or foresee in 
what direction these efforts may lead. 
There are lots of things about the type- 
writer today which were never foreseen by 
its inventors and not the least of these is 
the fact that the writing machine among 
its other achievements has created a new 
and successful method of advertising. 


always 


been 





RULES FOR CARE OF TYPEWRITER. 


A public stenographer furnishes her as- 
sistants with the following rules for the 


proper care of their machines: 
Cover your machines at lunch and quit- 


ting time. 

Keep them away from open windows on 
damp and rainy days. 

The first Saturday in every month apply 
enough machine oil with a medicine drop- 
per so that it may run into every part of 
the mechanism. Every desk is supplied 
with a bottle of oil. 

Clean the type of ink accumulations with 
a sharpened toothpick every Wednesday 
and Saturday before quitting time. 

Insert a new ribbon every month. 

If the alignment suffers examine the rub- 
ber platen first, and if it is uneven and dent- 
ed have it removed. 

Any serious defect in 
should be reported at once. 

This public stenographer, who shows 
such religious care for her machines, de- 
clares that she has worked the same ma- 
chine for seven years without a _ single 
breakdown, or a call on the repair man. 
And she insists that it pays to be thought- 
ful and observe the above rules. 


your machine 





The salesmanship that endures is the ap- 
peal to reason rather than to emotion—in- 
ducing people to believe that they actually 
perform an economical act to themselves 
in buying.—David Gibson, 
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N the opinion of leading banks and financial men the Currency Commission is 
making decided and favorable progress in preparing legislation to remedy 
defects in the currency system of the United States. 

Financial men hope that by next winter the commission will have made 
recommendations for legislation which will strengthen the financial system, 

GOOD bringing it in line with the more thorough and enlight- 
CURRENCY LAWS ened safeguards of leading European countries. 

TO COME The adoption of a proper currency system would 
be of great benefit to business interests, for it would help to banish doubt 
and make currency more elastic without impairing values. Banks could better 
meet emergencies and our securities will find even greater favor in the eyes of 
foreign investors. 

Bankers regard the adoption of a proper currency system as of immensely 
greater importance than any other legislation, not even excepting the tariff 

OMEWHAT along the same line of thought comes the proposition that the 

S United States should establish a Central Bank of Issue as a cure for the 

defects in our financial system. Whatever may be said against this propo- 
sition, there are certainly some very strong arguments in favor of it. Here are 
some of the arguments, briefly summed up, which those who favor the proposition 
are using: 

Two years ago the banks of the United States practically suspended specie 
payments at a time when there was more gold in the country than existed in 
several other leading commercial nations combined. While all the world felt the 
hard times of 1907, the United States was the only country where suspension of 
specie payments and actual panic occurred. This is very significant in view of 
the fact that the United States alone of all the commercial 


ARGUMENTS © that 
FOR A CENTRAL nations is without what corresponds to a central bank of 
BANK issue. Canada, and even Mexico, had no trouble during 


1907 in meeting specie payments, and in neither country was there very serious 
financial disturbance. Switzerland has within the last few years created a central 
bank, while Japan, which modeled her banking system upon that of the United 
States, has at last found it desirable to establish a central bank patterned after 
the Imperial Bank of Germany. 

The establishment of a Central Bank of Issue would tend to create one re 
serve center. It would promote confidence and effectually put a stop to disastrous 
panics like that of 1907. The establishment of a great semi-government bank 
under immediate federal supervision would enormously strengthen the banking 
system of the United States. To this bank would be transferred at once the 
government deposits now in national banks, and later a large part of the reserves 
of the banks in the central reserve, and possibly also the reserve cities. Gradu 
ally the Central Bank could take over the United States treasury, somewhat after 
the manner, perhaps, of the Bank of England. The government funds would be 
deposited in the Central Bank, whose branches would take the place of our su 
treasuries. Had the $900,000,000 in gold in the United States treasury in 1907, 
held against. an equal amount of notes, been in a central bank it would have 
formed a sufficient basis for the issue of enough currency to prevent the panic and 
enable every solvent bank to make specie payments. 

These and many other arguments favor the 
of Issue. 


Shae new corporation tax law enacted by the last congress ‘will be likely to 


] 
| 


creation of a Central Bank 


produce some sharp contests. The law has been passed and signed, and 
unless the supreme court shall pass upon it and pronounce it at variance 
with the constitution, all corporations will have to obey it, so in the meantime it 
is idle to argue against levying a special tax against a business because it hap- 
pens to enjoy corporate privileges. However, there is one point in the adminis- 
tration of the new law which should be modified at the 


THE ; : 
CORPORATION next session of congress. The law requires that returns are 
TAX LAW to be made under oath or affirmation upon the basis of 


cash receipts and disbursements instead of on the basis of earnings and expenses. 
This will involve an immense amount of extra labor in making the required 
returns, and the statistical value of the returns upon this basis will be of little 
or no account. Such returns will have to be worked out independently of regular 
accounts and in some cases may show on their face a loss, when actually the com- 
pany has done business at a liberal profit. 








How the Papers Are Marked in a Contest. 


O MARKED was the interest in the 
S speed contests held at the New York 

business show in September—an in 
terest which continues and increases, appa 
rently, as the remarkable records made 
there become better and better understood, 
—that “Office Appliances” feels its readers 
will be interested in the full explanation of 
the manner in which all papers submitted 


by contestants are 


Explanation of the Method of Grading Pa- 
pers Under Office Appliances Rules. 


counted nor marked—thus it penalizes it- 
self by reason of time lost in rewriting. 

1l. Faulty use of shift key. This is 
marked in exaggerated instances. 

12. Space at beginning of line. 

13. Improper spacing between lines. 


18. Faulty exclamation point. 

19. Faulty dash. Two or three hyphens 
may be used (never one), but the number 
must be uniform throughout the work. 

20. Compound words are counted for as 
many words as are in the compound. This 
is a new rule, but is undoubtedly just. 

21. Hyphen omitted. 

22. Faulty indentation. Either five or 

ten spaces may be 





marked and graded 
by the judges. 

The sample type- 
written sheet shown 


on this page 1s 
marked and num- 
bered for errors un 
der the rules gov- 


erning the contests. 
The numbers shown 
above the words or 


spaces in which er 


the age anything? Nuthin'.* 


@ ® 


—_ good thing copes from these typewriter yeaa This is 
@ questiog//often asked in a spirit of criticism, geferaly by those who 


know little or nothing of the matter,/ like the bowery Boy's: “What's 


@o @® @ 


50,000 young people are meta ayning /to dpgrate the machine, 
and many times that number have padégd passed the learner's stage and 


are earning their living by its use. enat skill they have is paid for, 


used, but the num- 
ber must be uniform 
throughout the 
work. 

23. Faulty spa- 
cing. Two or three 
spaces may be used 
after a period, but 
the number must be 
uniform throughout 
the work. After all 
other punctuation 
marks a single space 


~b BH/HK~NNY bs wd 


rors occur refer to fand it is paid for in just the proportion that it is possessed. 
> corres ing is allowed. 
the a ane ponding J Is it of no value /to these people to know, beyond cavil and be- 
numerals in the ap yond peradventure, just what can be done outside of their own limited 24. Words trans- 
pended “Classifica- ~ . @ posed. Marked as 
tion of Errors on sphere of eect Saas e it of no value to ergtae in Py spirit g one. error only, as 
Sample Page.” The of progress--adgsire to increase their own abil- / © but one word is out 
numbers at the right G9) ® of place. 
as o. i ty--a—desire—_to—inereace—_their_own—abiiity? Bosh. As well say/that P a 
of page indicate the D 25. Piling letters 
en ol erste si all ambition is useless--that all emulation is a waste of time/that Dane at end of line. 
the corresponding 
eee for each. -of iel Webster's ladder, with its “room at the top,” is a chimera, a 26. Improper use 
an. oem @ @ of hyphen. 
which errors five will-o'-the/wisp--a foolish expenfiture of time and labor. A A : 
ccheeiie: aie sua dh 27. Improper di- 
“ieee 1 fr er a @ The making of typewriting machines is stimulated, and the / vision of word at 
daucte¢ oO 1é€ 0 ¥ 
tal number of words value of every plant increased, as it is sfow, by fair and unimpeach- / end of line. 
28. Too much 


able methods, 
Classification of Er- 
rors on Sample 





Page. 
l. Misspelled 
word 
2. Wrong word 
should be “typewri- | allf/things else. 
ting. 


3. Words omitted | 


1 ” | 


“which is. One 


that more can be expected from the machines of today than 


from those of yesterday./The value of the machine itself depends en- 


@ 


tirely upon what can be had from it the/at hands of an expert operator .. 
and nothing tends so much gt the making of experts as these trials of #f 
Competition, besides being “the life of trade," is the life of 


In the little school contest it is the compgtion 


/® 


with one's’ fellows, and the determination therein formed to be equal 


‘¢ 


margin at bottom of 
page. This is mark- 
ed in exaggerated 
cases. 

29. Inclined left- 
hand margin. Not 
shown in copy, and 
Zz marked only in ex- 
aggerated cases. 
Caused by careless 
insertion of paper. 


bs ~~ 


to the best and if possible the superior of all-/-it is thest things 
® 
that symbolize the finished product of that school; and bgyone, ‘~* 
Zo) 
life of business, the spirit of emulation engendered by these compan ntan 


gempetitions creates a higher standard of work than could ever be atfa- 


/ 
/ 
/ 
/ 


Legal cap is used 
in all International 
Contests, and wri- 
ting must be “dou- 
ble space.” The line 
must be 70 spaces 


error for each word 

4. Extra punctu- 
ation 

5. Omission of 
capital. 

6. 50,000 is count- 
ed as two words. 


Figures are counted 
in groups of three 
7. Letter omitted. 
If absolutely 
ing it is an 


want 
error 





ined through any other method. 


@ 


7 Ge 


— 


i (S83 nt 


58 
/ rd Seen, _ 


/ long, with the usual 
two or three extra 
spaces for emer- 








gency. 
F Copies of this 
page and of the 
page showing the 





if lightly printed it 
is not 
8. Extra space. 
9. Piling of letters. 
10. Letters piled in first writing. 


When 


words are rewritten the first writing only is 
considered, the repeated matter is neither 


14 Letters transposed 


5. Word unfinished at end of (See 


line 
10.) 

16. Space omitted. 

17. Unfinished line. This is 
only in exaggerated instances 


counted 


rules for the con- 
tests will be furnished to business schools 
or others desiring to conduct contests, or 
to students or operators who intend to 
enter contests under these rules. Address, 
Office Appliances, 303 Dearborn Street, 
Chicago. 











Revised Rules and Regulations 


For the International Typewriting Contest for speed and accuracy and the 
championship of the world. 


Held annually under the management of 


Office Appliances, assisted by Prof. J. N. Kimball, 1358 Broadway, New 
York, Stenographic Expert and Associate Editor of the Phonographic World. 


AMATEUR 


Seventy-five words per minute, held by 
Mr. L. H. Coombes of Toronto, Can. 





The Records 


PROFESSIONAL NOVICE 


Ninety-five words per minute held by Seventy-three words per minute, held by 
Miss Rose L. Fritz of New York. Miss Florence E. Wilson of New York 
Champion Typist of theworld andholder City, N. Y. 

HQ 





of Office Appliances’ Silver Trophy. 
ONE MINUTE RECORD 


One hundred and ten words per minute, 
held by Miss Rose L. Fritz of New York. 


Rules 


Only such attachments may be used upon 
any machine as are described in the catalogue 
issued by the maker of that machine, or which 
are on public sale at the time of the contest. 
No special attachment made solely for use in 
contests will be allowed. 

The management will provide the best possi 
ble light for all parts of the stage and no 
special lights provided by operators or machine 
manufacturers will be allowed. 

A plan of positions on the stage will be 
given to each contestant, from which he will 
be required to select his position and retain 
same as per diagram—positions being selected 
in order of entry. 

Tables, chairs and paper will be furnished 
by the management, but any contestant may 
furnish his table and chair if desired. 

Machines must be furnished by contestants. 

Contestants may use the machine of their 
choice. 

In the event of a breakdown of machine, 
another may be substituted. 

Contests will begin promptly at time desig- 
nated, and the stage will be cleared fifteen min 
utes previous to the contest to allow an oppor- 
tunity for preliminary practice. 

All entries must be in not later than 12 
o’clock, noon, on the day the contest takes 
place. 


PROFESSIONAL CHAMPIONSHIP CON- 
TEST. 

Open to all. Grand Prize Silver Trophy 
value $1,000, awarded to the winner and to be 
held in trust for Office Appliances for one 
year, or until the next professional contest. 

Preliminary Event—Fifteen minutes writing 
from printed copy. First ten are entitled to 
enter final contest. Entrance fee, $2 

Final Event—One hour writing from printed 


copy. 
rizes—Title, Trophy, and Gold Medal to 
winner ; Silver Medal to second. Entrance fee, 


Governing All Contests. 


Paragraphing may be done with an indenta- 
tion of five or ten spaces, but must be uniform 
throughout the work. 

For every error named below, Five Words 
will be deducted from the total number writ- 
ten: 

Striking wrong letter. 

Improper spacing. 

Omission of word. 

Transposition of words or letters. 

Piling letters at end of line, or elsewhere. 

Failure to commence line at starting point. 

Deviation from Copy in Punctuation, Para- 
graphing, Capitalization, ete. 

Inclined margin, caused by improper inser- 
tion of paper. 

Faulty use of Shift-key. 

Undue margin at bottom of sheet. 

3ut one error shall be counted in any one 
word. 

The writing Line shall be seventy spaces 
long, with the usual allowance of three spaces. 

All writing shall be double space on papet 
furnished by the management. 

In all matter which is rewritten, the first 
writing only will be considered, the rewritten 
matter being neither counted nor penalized. 

The Operators writing correctly the greatest 
number of words in the given time, after pen- 
alties have been deducted, will be declared 
winners. 


The Contests. 


ONE MINUTE CONTEST. 


Open to those paritcipating in the Profes- 
sional Final and held directly after that event. 

One minute from printed copy. Souvenir 
prize. No entrance fee. 


NOVICE CONTEST. 


Fifteen minutes writing from printed copy. 
Confined to typists who have not used the 
machine longer than one year from the date 
of the contest. Certificates to this effect will 
be required with entry. 

Prizes—Silver and Bronze medals to first 
Entrance fee, $2. 


and second respectively. 


For further information, blanks, etc., address: 


Office Appliances, 303 Dearborn St., Chicago, Ill., or 508 Tribune Bldg., New York City 


Copy will be selected by the Editor of 
“OFFICE APPLIANCES” and handed to the 
contestants at beginning of contests 

Judges will be appointed by the Editor of 
Office Appliances, 

No one will be permitted upon the stage 
(except judges and contestants) until after the 
results have been announced. 

The breaking down of any machine will not 
be taken into consideration by the Judges 

The decision of the Judges will be final 

The work of the contestants will be exam 
ined by the Judges behind locked doors and 
immediately following each event. 


The results of the contests will be an- 
nounced as soon after their completion as 
possible. 


Each contestant’s work will be passed upon 
by the Judges in charge of the correcting room, 
and in case of any question arising thereupon 
will be referred to the whole board. 

Contestants will be allowed to examine their 
work at a suitable time and place after the 
awards have been announced, for the purpose 
of ascertaining (for their personal benefit 
only) the kind of errors made, but in no 
event will any criticism of the decision of the 
Judges be allowed. 

The audience will remain seated during con- 
tests, and loud talking or other disturbance 
will not be permitted. 

This entire schedule may be added to or 
changed at the discretion of the management. 


AMATEUR CONTEST 

Thirty minutes writing from printed copy. 

Prizes—Gold, Silver and Bronze Medals for 
first, second and third respectively, the winner 
to hold the title of Champion Typewriting 
Amateur. Entrance fee, $2. 

The winner of the Amateur Championship 
Gold Medal cannot again compete in the ama- 
teur class 

Note.—All operators who have competed 
for the World Championship Trophy are con- 
sidered professionals and are not entitled to 
enter the amateur contest. 








Around New York. 


“EW ze the strides that the 
b yp industry has made 
past few years It has ad 
vances ps bounds, and som« 
of the firms engaged in it occupy such 
large ters, and do such vast businesses 
that they fairly astonish those who have 


At 345 Broadway is the 
Writing Machin 
floor is devoted to 


not investigated. 
home of the American 


Co. Here an 


lmmens¢ 


the storing, rebuilding and marketing of 
thousands of second hand _ typewriters 
Here also is the New York salesroom of 
the New Century, the Densmore, and the 
new Yost Typewriters. The whole Broad- 


way trontage is devoted to the purposes 


of the office, in one portion of which we 

found the pleasant featured, genial man 
ager, George A. Garfield. 
+ * * 

Some people have remarked on a simi 

larity of appearance between Mr. Garfield 


and ex-President Roosevelt. Be that as it 
may, Mr. Garfield has all the 


and push of our former president, 


energy, 
vivacity, 
and a happy knack of making friends with 
whom he comes in contact. It 
1885 that Mr 
first acquaintance with typewriters and the 
Writing Machine Company at 
Ohio. He was there until 1892, 
I 


to Cincinnati. 


all with 


was in Garfield made his 
American 
Columbus, 
when he remove From 
the latter city he was transferred to Louis- 


ville, Ky. In 1899 he came on to New 


York, and in 1900 was made secretary of 
the Company. In 1905 the business was 
taken over by the United Typewriter & 


Supply Co. and under Mr. Garfield’s man 


agement the scope of the business was 


enlarged 
7 Me * 
From one end of the country to the other 


branch offices for the retail sale of second 


hand and rebuilt were estab 
lished, and large numbers of agents were 
When the 


sold only a few machines 


typewriters 
appointed exchanges were first 
established they 
sales run into the 
to time larger space 

New York office, 
and the guiding hand at the helm was that 
of Mr. Garfield. He built up a fine organ 
ization stretching 
that his 


per month; now the 


hundreds. From tim« 


was demanded at the 


trom ocean to 
labors were appreciated is 
shown by the fact that the New 
Visible Yost was placed on the market the 
whole selling handed 


and 
when 
arrangements were 
over to the energetic and ever ready man 
Garfield. 


ager—George A. With his galaxy 
of branch offices and agents throughout 
the country, he had an organization ready 


at hand to push the new Visible. And they 
did it—did it with such vigor that the fac 
tory was swamped with orders, and a large 
local advertising plan to extol the merits 
of the new Yost was perforce withdrawn. 
When the factory can catch up, Mr. Gar- 
field can be safely relied on to engineer 
the sale of all they can manufacture besides 


ocean, 


ut on Vesey street, and St. Paul’s church 
are used for the purpos 
tration and demonstration In other parts 


repair sno 


the same floor are the 


shipping department, storage rooms, et 
Hebe rt e. 


Burroughs ma 


For some years now, Mr Peters 


has been in charge of the 


chine representation in New York, and has 


imply demonstrated that his managerial 


abilities, and selling organization are sec 


\f 


height, Mr 
New York 


1 


but he more than makes up for his 


ond to none in the country. In 


Peters would not qualify for the 
police, 


short stature by his ceaseless activity 


broadmindedness, geniality, and intimate 


acquaintance with the vast intricacies of 


the adding machine industry 


Mechanical problems have always been 
attractive to Mr. Peters He first learned 


his trade as a machinist, as a side line tak- 


ing up accounting. Later he changed to 
designing machinery, and after seven years 
Cornell 


1892 


of practical experience, entered 


University, whence he graduated in 


as a mechanical engineer. The designing, 
manufacturing and selling of light, fine, 
labor saving machines next occupied Mr. 
Peters’ attention, and recognizing in the 


Burroughs adding machine one of the 


highest classes of machines, when an op 


portunity offered itself to join this organ 
ization he was glad to avail himself of it. 
He accepted the position of superintendent 
of the 
at St. 


tion of his 


Burroughs Adding Machine factory 


Louis, which he held to the satisfac- 


company and himself for two 


years. He then took up the selling end of 


the business, and for two years was man 
ager of the Indiana agency. His good work 
here placed the New York district man 
agership within his grasp, and five years 


Peters took up the 
holds. 


have elapsed since Mr 


responsible position which he now 


x * * 

Many of the largest sales in the history 
of the 
originated in Mr. Peters’ territory, and have 


3urroughs Adding Machine Co. have 


been brought to a satisfactory completion 
by his exertions and able salesmanship. The 
this 


number of machines sold in 


Mr. Peters’ 


agency 


during management has 


amounted to nearly 5,000, and when one 
stops to consider that all this has been 
done in five years, there is certainly room 


for congratulations. Mr. Peters moreover 
is an author of no mean ability. He has 
things and 
He has 


snap, ginger and vim in his style of writing, 


written some mighty clever 


published them in pamphlet form. 


and all who desire to read something 


will be amply repaid by 
Mr. Peters for copies of his writ- 


“worth while” 
writing 


ings 


oe. ee 

[The name Sholes has been intimately 
associated with the typewriter industry for 
many many years. In fact it is almost as 
much of a household word, so far as type- 
writers are concerned as some of the other 
titles. Frank S. Sholes, a 
grandson of the famous typewriter in- 
ventor, can usually be found at his man- 
agerial desk of the Monarch Typewriter 
Company at 300 Broadway. The store is 
a large commodious one, with a plate glass 
front that has an unhappy knack of being 
very frequently smashed. In the réar of 
the store on the ground floor behind a 
wooden railing is Mr. Sholes’ desk. A tall, 
clean shaven, blue eyed, smart appearing 
man is Mr. Frank, with a quick manner 
of speech, and with energy and enthusiasm 
for the Menarch oozing from every pore. 
He knows a good thing when he sees it, 
and he realizes he has it in the light touch 
Monarch. 


well known 


x* * &* 


It was in Chicago in 1895 in the office 
of the Reming Sholes Typewriter Com- 
pany that Mr. Sholes made his debut with 
typewriters. In the humble sphere of de- 
livery boy, he got to know the exact avoir- 
dupois weight to an ounce of the Reming- 
ton Sholes typewriter. At odd moments 
he delved into the intricacies of the me- 
chanical parts of the Remington Sholes and 
in due course was elevated to the bench— 
as a typewriter repair man. From Chicago 
he went to Grand Rapids, Mich., and thence 
to Philadelphia, still as a repairman, but 
his next move to Washington saw him in- 
stalled as manager. He did so well here 
that he was transferred back to Philadel- 
phia as manager, and when the. New York 
office of the Fay Sholes typewriter was 
opened Mr. Sholes for many months filled 


capacity of manager for both 
*“* * 


the dual 
cities. 

When the Fay-Sholes Typewriter Co. 
closed its New York office, Mr. Sholes, who 
had been with them for ten years, ac- 
cepted the position of field manager in 
New York for the Monarch Typewriter 
Co. He justified his appointment so well 
that he was made manager of the Chicago 
of the same company. Again his 
energy, activity, and. fine management 
stood him in good stead, and ere long he 
received a call to come to New York, and 
assume the management of that important 
office. Since his advent the Monarch has 
become more widely and better known. He 
has gathered round him an efficient staff 
of salesmen, and every month shows an 
increased quota of sales. Mr. Sholes 
knows the typewriter game from A to Z 
and may be safely relied on to raise his 
standard of sales to the top notch of ef- 
ficiency. 


office 
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’ 9 982,664. 933,389. 937,251. 


No. 933,882. Loose Leaf Book, patented Sept. 14, 1909, by Theodore Claudius Bruhn, of Altona-Ottenser, Germany.—No. 437,071. 
File or Holder for Sales Slips, etc., patented Oct. 19, 1909, by Edward H. Huber, of Buffalo, N. Y., assignor to Huber Account Register 
937,251. Dating Stamp, patented Oct. 19, 1909, by Henry Edward Liddle, of Muskegon, Mich., assignor 
Illinois.—No. 932,664. Improvement on Typewriter, 
Sl. 1909, 
No. 933,389. Pencil Holder, patented 
Book Holder, patented Aug. 24, 1909, by Albert Francis Stone, Jr., of Calla- 
1909, by Dennis O. Vaughan, of McPherson, Kans 


Company of the same place.—No. | 
to the Independent Manufacturing Company of Muskegon, Mich., a corporation of | 2,6 
having to do with Improved Means for Securing Type Block to Bar and for Effecting Adjustments of Type Block, patented Aug 
by Clio B. Yaw, or Arlington, N. J., assignor to Remington Typewriter Company of Ilion, N. \ 
Sept 7, 1909, by Cyrus Platner, of Topeka, Kans.—No. 932,348. 
han, Col.—No, 931,530. Fountain Attachment for Penholders. Patented Aug. 17, 





932,462—Adding Machine. 
Ginst, Jr., Denver, Colo. 


Joseph H. 


932,620—Manifold Sheet for Baggage Rec 
ords. William Leach, Manitoba, Canada. 

932,644—Typewriting Machine. Charles 
H. Shepard, New York, N. Y., assignor to 
Union Typewriting Company, Jersey City, 
N. J., a corporation of New Jersey. 

932,664—Typewriting Machine. Clio B. 
Yaw, Arlington, N. J., assignor to Reming 
ton Typewriter Company, Ilion, N. Y., a 
corporation of New York. 

932,665—Roller Copying Press. Philip H. 
Yawman, Rochester, N. Y., assignor to 
Yawman & Erbe Manufacturing Company, 
Rochester, N. Y., a corporation of New 
York. 

932,715—Return Envelope. 
Morrison, New York, N. Y. 

932,724- 
Smith, Bedford, Ohio 

932,742—Safety 
Young, Spartanburg, S. C. 

932,763—Tabulator. 
Brooklyn, N. Y., 
Adding Typewriter C« 
J., a corporation of Missouri. 
Adding Typewriter. Jere G. 
Kingsbury, assignor to New York Adding 
Typewriter Company, Orange, N. J., a cor- 


William T. 


-Pencil Sharpener. Ernest F. 


William F 


Envelope. 


mw: * Cram, 
New York 
ympany, Orange, N. 


Edwin 


assignor to 


932,786 


poration of Missouri. 
932,801—Loose-Leaf Binder. 
Mitchell, Salt Lake City, Utah. 
932,840—Card Index Case. 
Yungel, New York, N. Y. 
932,851—Statement Delivery Roll. Rich- 
ard W. Gallagher, Los Angeles, Cal., as 
signor to Automatic Billing Company, Los 
Angeles, Cal., a corporation of California. 
932,920—Machine for Sealing Envelopes. 
Clemens F. G. Umbach, Allegheny, Pa., as- 
signor to Christ Ueble, Pittsburg, Pa. 
933,021—Line Spacing Mechanism. Edwin 
B. Cram, Brooklyn, N. Y., assignor to New 
York Adding Typewriter Company, Orange, 
N. J., a corporation of Missouri. 
933,048—Typewriting Machine. John H. 
Barr Syracuse, N. Y., assignor to the Smith 
Premier Typewriter Company, Syracuse, N. 
Y., a corporation of New York. 
933,181—Ribbon Mechanism for Type- 
writing Machines. Oscar C. Kayle, Syra- 
cuse, N. Y., assignor to Harvey A. Moyer 
and Emmit G. Latta, Syracuse, N. Y. 
933,186—Ribbon Mechanism for Typewrit- 
ing Machines. Emmit G. Latta, Syracuse, 
N. Y., assignor of one-half to Harvey A. 
Moyer, Syracuse, N. Y. 
933,209—Typewriting Machine. Herbert 
Steel, N. Y., assignor to the 
Monarch Typewriter Company, Syracuse, 
N. Y., a corporation of New. York. 
933,219—Typewriting Machine. Oscar 
Woodward, New York, N. Y., assignor to 


Stephen H. 


Edward A. 


Syracuse, 


Yost Writing Machine Company, Ilion, N. 
Y., a corporation of New York. 


Recent Patents. 


Copies of any one of these patents can be 
obtained by sending fifteen cents in stamps 
to E. G. Siggers, patent lawyer, Suite 33, N. 
U. Building, Washington, D. C., by men- 
tioning Office Appliances. 


933,248—Fountain Pen. Thomas C. Grant, 
New Glasgow, Nova Scotia, Canada. 

933,281—Combined Directory and Index 
David J. Williams, Provo, Utah. 

933,311—Mail Clip. Joseph Klein, Peru, 
Ill. 

933,374—Envelope Machine. T. William 
Kienast, New York, N. Y., assignor to Sam- 
uel Cupples Envelope Company, New York, 
N. Y., a corporation of Missouri 

933,389—Pencil Holder. Cyrus 
Topeka, Kans. 

933,453—Adding and Number-Listing Ma- 


Plantner, 


chine. Benjamin Hoskins, Seattle, Wash 
933,486—Calculating Machine Carl L. 
Nelson, Seattle, Wash. 
933,513—Manifold Order or Sales Book 


Linwood G. Whitney, New York, N. Y., as 
signor to Whitney Duplicating Check Com 


pany, New York, a corporation of New 
York. 

933,517—Letter Tray. William W. Wor- 
cester, Canton, Ohio 

933,547—Penholder. Andrew M. Gardner, 
Nashville, Tenn., assignor of one-half to 


Benjamin C. Woodward, Nashville, Tenn. 


933,589—Envelope. Lorenz Schwartz, 
Memphis, Tenn. 

933,593—Typewriter. Saxon Snell, Lon- 
don, England. 

933,600—Calculating Attachment for 


Typewriting Machines. Fernand J. Tillman, 
St. Louis, Mo. 
933,652—Ribbon 
Machines. 
Syracuse, N. Y., assignor 
Harry A. Moyer, Syracuse, N. Y. 
933,755—Filing Cabinet. Elias C. Hol- 
land, Benton Harbor, Mich., 
Metal Sectional Furniture Company, Port- 
land, Me., a corporation. 
933,840—Tabulating Device for Typewrit- 
ers. William H. Hulse, Brooklyn, N. Y. 
933,882—Loose Leaf Book. Theodore C. 
Bruhn, Altona Ottensen, Germany. 
933,885—Loose Leaf Ledger. John By- 
assignor to Baker 
a corpor- 


Mechanism for Type 
Emmit G Latta, 
of one-half to 


writing 


assignor to 


strom, Chicago, IIL, 

Vawter Company, Portland, Me., 

ation. 
933,942 


writers. 


Billing Attachment for Type- 


Harry B. Young, Cleveland, Ohio, 
The Com- 


assignor to Oliver Typewriter 


pany, Chicago, Ill, a corporation of IIli- 
nois. 
933,943—Combined Ticket Holder and 


Lewis S. Frambes, Philadelphia 
Pennsylvania. 
934,032—Envelop 
> 


Providence, R. I 


Counter. 


William | 


assignor 


Opener 

Barber, , 

George W. Dover, Providence, R. I. 
934,073—Sectional Folder Shelley B 


Hutchinson, Ypsilanti, Mich. 


934,100—Typewriting Machine. Charles 
H. Shepard, New York, N. Y., assignor to 
Wyckoff, Seamans & Benedict, Ilion, N. Y., 
a corporation of New York. 

934,124—Typewriting Machine. Clio B. 
Yaw, Arlington, N. J., assignor to Reming- 
ton Typewriter Company, Ilion, N. Y., a 
corporation of New York. 

934,126—Paper Feeding Device for Type- 
writers. Ulrich A. Abrahams, Detroit, 
Mich. 

934,218—T ypewriter. 
Stafford, England. 

934,239—Sectional 
and Book Case. 
i ee # 

934,311—Blank, Scrap and Similar Book. 
Emil F. Hoberg, New York, N. Y., as- 
signor to Higgins & Tooker Co., New 
York, N. Y., a corporation of New York. 

934,429. Filing Cabinet. Samuel W. 
Crane, La Fayette, Ind. 

934,430. Loose Leaf Binder. James C. 
Dawson, Webster Groves, Mo., assignor to 
Sieber & Trussell Manufacturing Company, 
a Corporation of Missouri. 


William E. Russell, 


or Unit Merchandise 
Henry Trost, Cohoes, 


934,431. Type-Writing Machine. John 
C. Doane, Hartford, Conn., assignor to 
Underwood Typewriter Company, New 


York, N. Y., a Corporation of New Jersey. 

934,452. Loose Leaf Binder. Charles C. 
Maltby, Cincinnati, Ohio, assignor to The 
Twinlock Company, Cincinnati, Ohio, a 
Corporation of Ohio. 

934,643. Registry Certificate. Leo Wise, 
New York, N. Y. 

934,658. Index for Time Tables. Henry 
M. Crouse and Edward V. Crouse, Chicago, 
Ill. 

934,677. Ribbon Mechanism. Emmit G. 
Latta, Syracuse, N. Y., assignor of one- 
half to Harvey A. Moyer, Syracuse, N. Y. 

934,746. Extensible Pillar or Post for 
Loose Leaf Binders. Jennings S. McComb, 
Dobbs Ferry, N. Y. 

934,756. Controlling Device for Calcu- 
lating Machines with Two Counting Mech- 
Robert Rein, Berlin, Germany. 
Clarence D. 


anisms. 
934,770. Temporary Binder. 
Trussell, New York, N. Y., assignor to 
Trussell Manufacturing (Company, New 
York, N. Y., a Corporation of New York. 
934,786. Type-Writer. William G. Bab- 
cock, New York, N. Y., assignor to Fred- 
errick W. Hillard; Tottenville, N. Y. 
934,861. Type-Writer Desk. Jens Vaales, 
Chicago, Ill, assignor to The Clemetsen 
Company, Chicago, Ill, a Corporation of 
Illinois. 
934,888. Note Book Holder. 
Dahlberg, Des Moines, Iowa. 
934,905. Paper Holding Device. 
B. Foster, Newark, N. J. : 
934,970. Book Marker. Edward R. In- 
man, Franklin, Pa., assignor to Kate Grant 
Pohl, Redlands, Cal. 


Charles L. 


John 








Japanese Envoys Visit Burroughs Plant. 





NE of tl . Commercial Ambassadors From Nippon ——— ht probabil — 
Nik of the me notabie event ot . P ) hough robably is to find contributing 
“th. st - ; " Marvel at American Mechanical causes of America’s position in the mar ur 
The Burroughs Adding Machine Skill ing world, You probably know the main causes 
C : os . ‘ . ; ll. better than I, since your people are famous 
ompany years was the visit of the as students and statisticians My only thought 
Honorary Commercial Commissioners and , : - along this line is that whatever progress w: 
. guides were selected from the officers and may have made is due to a nervously active 

desire to change the existing order of 





Trade Experts from Japan to the Detroit 
department heads, assisted by the regular for something better if possible, but to 





factory on Friday, the first of October re at all events 
rn guides. The presence of men who have * ; 
[The commissioners are visiting this coun P , It was upon the belief that our people would 
‘ been connected with the business for years abandon the pen and paper method of account 
try at the invitation of the chambers of ad , t t k “eo t ing in favor of a machine to do the same work 
. ‘ ® and were in a position Oo now ali apou that this Burroughs Adding achinge sUusiness 
commerce of the Pacific Coast, a number ; ; co aatatiieed iin - ng Mac “se 
r ; it was of assistance to the visitors, as their eee ee a —— eee 
of the members of which accompany the : kind to us and we have prospered 
‘ Tl 7 ; 4 questions would be answered by men who ‘Our business was begun in a distant city 
party re tour of the party ts trom coast , . When in the course of time we needed large! 
en knew and could tell concisely just what the ae ie o ees . 
_ , 1 | ~ . “Fes od quarters, we removed to Detroit, because we 
to coast and will take a period of three heli : 
commissioners wanted to learn velieve it to be the best city in which to live and 
months do our daily toil. We claim no more for oul 
im The Japanese party arrived during the Plant here than that it is admirably adapted 
The gentlemen composing the party are d ; se to the purposes of manufacturing our product 
) . morning in thirty automobiles The ma At the same time we have recognized the fact 
among Japan’s most prominent business ‘J s carried the fi . ‘o and 1 that our men spend the majority of their 
; ; ‘ igh: “eS “Ke chines carried the flags of visitors and hosts working hours here, and are therefore entitled 
men, as will be seen from the list of names , 7 t lent , fresh air and suniicht : 
fluttering in the wind. Before the impos- © pienty Of fresh air and sunlight a to 
Baron Shibusawa is one of the notable ‘ os those personal comforts that fall short of being 
am ing main entrance to the Burroughs Build luxuries 
members of the party, being allied with ital Miele s “In opening wide their doors to your inspe¢ 
many of the large industries and some ing Manager Macauley and the guides met tion, American manufacturers recognize, I b¢ 
. os ; - the party and conducted them into the big ‘eve, that you gentlemen are here to learn all 
of the foremost financial and commercial . . you can that is good, and that will enable you 
- “ marble lobby. Here they were relieved by to still farther advance the commercial and 
organizations otf the Empire. . : manufacturing power of your own beloved coun- 
a ; the guides of their coats and hats which try. Even so, and although our people know 
[The Burroughs ( ompany prepared an were checked in the purchasing agent's that in throwing open to you for youl minutest 
, ‘ examination our methods and processes, the 
elaborate reception Japanese and Amer office. time may come soon when you will pick them 
- ‘ anente » Me ‘ wer ‘ - up and carry them beyond any vantage points 
ican flags decorated the building and every Mr. Macauley made the following brief we have reached, we submit them ail gladly, 
desk was made gay with little standards speech of welcome to the guests which was and are happy to have the opportunity. It is 
holdi i r+ : one i . the strongest proof I know of the admiration 
1olding flags of the countries. The recep translated by Consul-General Midzuno of and regard in which thinking Americans hold 
: - aa in Ae . of all 4 : in the Japanese people. 
tion room was decorated with flags of all New York: “As to our factory and offices, they are yours 
nations. while you are here. Any feature of the business 
“Gentlemen of Japan: You have come a long that may specially interest you will be ex 
All preparations had been made to care way from your homes for the purpose, | am plained in fullest detail 
as ‘ . em? ae The told, of examining the manufacturing and in “To facilitate the trip through the factory of 
for the visitors quickly and carefully. The dustrial conditions of Cur countty and poopie. so large a number of people. a regular route 





DELEGATION OF JAPANESE PEOPLE WHO RECENTLY VISITED THE BURROUGHS PLANT AT DETROIT. 





has been laid out, but your guides have been 
instructed to show you particularly any feat- 
ures that you may express an interest in. 
Nothing will be withheld, and I trust you will 
know it is our desire that you feel wholly free 
to ask all the questions you please about any- 
thing.”’ 


Trip Through the Factory. 

Immediately afterwards the party started 
in groups of three or four on their trip 
through the factory, each group in charg: 
of a guide and interpreter. 

The Burroughs factory was exceedingly 
interesting to the Japanese. They didn’t 
have to say so. The fact was evident. Four 
times the allotted time was consumed by 
the trip nee the factory. 

The visitors were full of questions; every 
group had at least one member busy taking 
notes. Every question was answered as 
fully as possible, and the various operations 
of manufacture were described as much in 
detail as time would permit. 

The demonstration room was the great- 
est attraction of all. Assistant General 
Manager Lauer, Assistant General Sales- 
manager Dodge, Lloyd Rowlands, Sales 
manager of Detroit, E. C. Landis, the in 
surance specialist, and many others were 
pressed into service, while several Japanese 


who had studied in this country and knew, 


the operations of the machine helped in the 
demonstration. Mr. Ibi of the Japanese 
party, gave a splendid demonstration of a 
No. 9 Burroughs, speaking in Japanese. 

After several efforts the visitors were in- 
duced to forego the interest of the demon- 
stration and gather in the convention room 
where Advertising Manager Lewis was pre- 
pared to give a brief talk illustrated by 
means of the stereopticon. 

It had been rumored that the visitors 
wanted to make a test of speed and accur- 
acy between the abacus and the Burroughs 
Mr. Macauley said to go ahead. So, be 
fore the address, any member of the party 
was invited to add 200 checks against an 


operator on the Burroughs. 








The exhibition ended in a satisfactory | 


testimony to the Burroughs, as the Amer 
ican finished thirty-eight seconds quicker 
than the abacus and Consul-General Mid 
zuno admitted that the abacus did not give 
the correct total. 

The stereopticon lecture opened by 
showing the pictures of the President and 
ef the Mikado. The Japanese rose to salute 
the likeness of their Emperor and liberally 
applauded President Taft. 

Then, by means of universal language 
that of pictures, Mr. Lewis briefly summar- 
ized the evolution of the Burroughs and 
mechanical accounting. His remarks were 
translated by Consul-General Midzuno. 

A series of beautifully colored pictures 
of Japan (kindly loaned by the National 
Cash Register Company and the Detroit 
Museum of Art) followed that elicited the 
plaintive cry from one of the visitors, “Are 
you trying to make us homesick?” 

The piece-de-resistance was throwing on 
the screen stereopticon views of the party 
entering the building less than two hours 
before. This gained great applause from 
both Japanese and Americans. It was a 








OFFICE APPLIANCES 





THE GREAT STERLING PRINCIPLE TO 
REMEMBER ALWAYS IS THAT 
IN EVERY LINE 





IN OTHER WORDS, YOU GET 
ONLY WHAT YOU PAY FOR 


IT IS RIDICULOUS 
TO ASSUME THAT 
ANY BUSINESS 





IT IS A FALLACY 
TO CONTEND 
THAT AN UP-TO- 
DATE STANDARD 
HOUSE CHARGES 
MORE FOR ITS 
GOODS BECAUSE 
IT EMPLOYS 
LEGITIMATE 
MEANS TO EX- 
TEND ITS BUSI- 
NESS. 


THEREFORE WE CLAIM OUR PRICES 
ARE THE LOWEST CONSIDERING 


Quality, Methods, Policy 


WHICH ARE ALWAYS UNIFORM, 
HONEST, AND CONSISTENT 


CAN BE RIGHTLY 
CONDUCTED 
WITHOUT CER- 
TAIN FIXED EX- 





PENSES. 











WE MAKE TODAY THE FINEST, MOST COMPLETE 
LINE OF 


Typewriter 
Ribbons and Carbons 


IN THE LARGEST AND MOST COMPLETE FAC- 
TORY IN THE WORLD DEVOTED TO THEIR 
EXCLUSIVE MANUFACTURE. 


EVERY BRAND IS A TOP NOTCHER 
WE HOLD THE “ACE” HAND 





SEND FOROUR NEW TRADE CATALOG AND AD. MATTER 


MITTAG & VOLGER, Inc. *Fertie‘trede” 


PRINCIPAL OFFICE AND FACTORY: PARK RIDGE, N. J., U. S. A. 


BRANCHES: NEW YORK, N. Y., 280 BROADWAY 

CHICAGO, ILL., 200 MONROE ST 

LONDON, 7 AND 8 DYERS BLDG., HOLBORN, BE. C. 
AGENCIES: ALL OVER THE WORLD. 





The Standard of Value Is Fixed | 
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Marca de Fabrica—“Princess” 





PRINCESS COVER 


Papers for Catalogues and 


STAR Manifold LINEN 


Add quality and distinction to printed matter. 


We also make Paper for Carbon Manifolding 
in all its branches. 


C. H. DEXTER @ SONS 


Windsor Locks, Conn. 

















The Better Adding Machine 








ADDING MACHINE 


Model 3,$85. Capacity 999,999,999 


Write us to-day and we will prove to you unmistakably that this newest, 
lightest, easiest-operated, most accurate adder, possesses every important 
feature of the old adding machines, improved upon and perfected and combined 
with exclusive features that make it unequalled in its efticiency. This will cost 
you absolutely nothing—we can and gladly will show you in detail the advan- 
tiges of the Mercantile—prove its superiority to you. Do notcommit your- 
self to the purchase of any adder until you have given yourself this opportunity 
to know what the new Mercantile can do and at ; 


Less Than Half The Price 


you might have had to pay 
You, the man who decides things—we want you to know our Mercantile 

Adding Machine. We want to show that the Mercantile is— 
—The only lever-operated adding and calculating machine that is faster 
than the key only operated adding and calculating machines. 
—Only machine with key depression } inch, very light, as against nearly 
1 inch, very heavy, on the key only operated machines. Any number of key 
may be depressed at one time : 
—Only non-listing adding machine which does not register the wrong amount 
when the right key is struck. 
—Only non-listing adding machine with repeat and error keys. 
—dOnly machine that adds, subtracts, multiples, divides, figures discounts and 
chain discounts, with absolutely no mental figuring, or guessing, as is nece 
sary in all other adding and calculating machines. 

The perfected result of over 20 years’ experience—not the crude original. 

Try it yourself, then try the other kind and see if you have the 
patience to learn to operate the other kind. 


MERCANTILE ADDING MACHINE CO., Norwalk, Conn. 
FILL OUT THE COUPON 3 ) 


Mercantile Adding Machine Co., Norwalk, Conn. 
Send me prices and further particulars concerning your Mercantile Adding Machine as advertised in OFFICE 
APPLIANCES. 


Name Address , ban ail . o-- State... 














stunt that made good and probably one that 
will not be done any where else on the 
trip. 

America is finding that the Japanese are 
human. They are men just like ourselves 

Most of the rank and file of Americans 
have held the impression that the Orientals 
are taciturn, sly and subtle—possibly we 
had thought them even sullen, but this im- 
pression was dispelled when we heard their 
delighted exclamations over the new ma- 
chinery—over the work ot the Burroughs 





and especially when they burst into 
laughter over the numerous funny incidents 


during their visit. 


REPAIRMEN IN SAN FRANCISCO. 


An article in the September number of 


Office Appliances regarding repairmen in 
San Francisco has called out some further 
statements from that city. Reference is 


made to the labor troubles there, and some 
of those prominently identified with the 
typewriter industry state that there are 
openings for several good repairmen who 
will come to San Francisco and establish 

themselves permanently. 
Regarding the statement of the “Com 
mittee of Repairmen” in the September 
ae 


“Office Appliances,” to the effect that 1 


pairmen are not needed in San Francis« 
Harry E. Wilde, San Francisco managet 
for the Remington Typewriter Company, 
says: 

“The Remington office in San Francisco 
is very badly in need of first-class mechan 
ics, the kind that will come here and stay, 
and make their homes here. The floater, 


the man who will come for a few days or1 


a few weeks and then pass on to Portlat 
or Seattle or Los Angeles, is not wanted. 
There are plenty of such men all over the 
country, and as a rule they are unable 
handle our work, even if they would stay 

“At no time in the last three years have 
we had enough good repairmen to take care 
of the business coming into our office, as 
our correspondence with the eastern offices 


would show. We are kept busy breaking 
in new men, and it takes several years be 
fore these apprentices are able to do satis 
factory work 

“As for inducements for coming to San 
Francisco, the attractiveness of our climate 


is too well known to be commented on 
Expenses are in some respects higher than 
in the East, but the pay is also higher, more 
than covering the differences in expenses 
Many heavy items of expense, such as heat 
in winter, are almost entirely eliminated 
“Men are, it is true, being turned away, 
but it is because they are not the 
want, not because we are full-handed. Ther 
is plenty of room here, and good pay, for 


the man who will stay on the job and do 
satisfactory work.” 

Some men waste ten dollars worth of 
time on a ten-cent job, and call it economy 


After all, we are useful in the world only 


in so far as we are making it happier 








DEATH OF WILLIAM H. RIGGS. 
It is with the most extreme regret that 
we have to announce 
f William H. Riggs 


pointed manager of the 


He was recently ap- 
» Billing Department 
of the Underwood Typewriter Company in 
New York, 


an enviable 


and was achieving for himself 
record in the splendid way he 


was developing the business. He has been 
1 health except for an occasional day 


Friday, the 22d 


in goo 
or two of sickness until 


of October, when he left business, 
was feeling unwell. He stated to our cor- 
respondent that he had been lifting a heavy 
piece of furniture and thought he 
strained himself. 
St. Elizabeth’s Hospital in New York de 


veloped the fact that he was suffering from 


appendicitis, and that he was not in the best | 


of condition. The operation proved fatal, 
died 29th of October. He 


leaves a widow to mourn his loss and many 


and he on the 


sorrowing friends. 
Mr. 
the best of gz 


Riggs was a splendid salesman and 
od fellows. 
favorite with every one with whom he came 
and in losing him the Under 


stain the k 


in contact, 


wood Company su ss Of one who 








THE LATE WILLIAM H. RIGGS. 


i} 
Oss 


was ly better posted on the billing 
proposition than any one in the country 
For many years Mr. Riggs was premier 
salesman of the Elliott-Fisher Typewriter 
Company, where he had the finest possible 


s to formulate and develop bill 
ing problems for some of the largest and 


most influential firms in the city of New 


\ His unique and clever work along 
tl was fully recognized. Some fii 
months ago he started and conducted 
a regular business equipment office on his 
own account at 42 Broadway, which he dis- | 
posed of to take charge of the billing de- | 
partment of the Underwood Typewriter | 


the untimely death | 


as he | 


had | 


An examination at the 


He was a general | § 
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| Ge PLANOTYPE 





HE PLANOTYPE is distinctively a 


ribbon duplicator. It is designed to 

produce only copies resembling ac- 
tual typewriter work—no imitation or 
poor work. Its printing capacity is 7?’x12}’ 
and it will accommodate paper 8}’x14’, or 
smaller. It will print from type to match 
that of any standard make of typewriter, 
from printers’ display type, from electro- 
types and stereotypes, ata speed of from 
1500 to 2000 prints per hour— hand or 
electric motor power. It has a new im- 
portant mechanical principle in the man- 
ner in which the roller passes over and 
presses down on the type, insuring evenly 
distributed pressure and evenly print- 
ed copies, preventing the bruising and 
breaking of type, prolonging the life of 
ribbons, and so saving operating cost. 
A novel lever arrangement gives the op- 
erator positive control of the pressure of 
the roller, controlling the density of the 
copy, saving the ribbon, and acting as an 
instant throw-off to prevent an impres- 
sion on or the soiling of the roller. 


Ask for detailed catalog and prices 
If a dealer,.ask for agency proposition 


A. B. Dick Company 


Chicago New York 
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34 
Figures Everything— Adds, Divides, Subtracts, Multiplies. 
Handles Fractions as easily as you can add 2 and 2. 
Indispensable in offices where much figuring is done. It is of unmatched utility, for with it you 
can work out every possible calculation that can be made in Addition, Subtraction, Multiplication or 
Division. This includesall the needs of modern business, including 
Actuarial Work in Life Insurance Companies. 
Pro Rating in Railroads and Express Companies 
Cost Systems in Manufacturing Corporations. 
Percentages, foreign exchange and interest accounts 
in Banks and Financia! Institutions. 
Bill Extensions, and in fact, al] kinus of Simple and 
Compound calculations. 
In Use by Governments and the Greatest 
Business Institutions in the Universe, 
saving its cost many times over every year. and so increasing the output of results as to literally 
accomplish the work of three days in one. 
A bright office boy can accomplish more with it than 
two or three expert accountants can without it. 
Our list of users is our best advertisement. Here are some of them: 
a Metropolitan Life Ins. Co......................14 
\ jl » 4} Se Southern Pacific R. R........................-.- 15 
Prudential] Insurance Co.... .........34 Mutual Life Ins. Co...............................10 
U. S. Government..........................37 American Smelting & Refining Co........ 4 
Every machine sold in this country during the past nine years is still im active service 
You never find a ‘“‘Millionaire’’ offered in exchange for another make. 
Get our booklet (free on request) and learn more about the “ Millionaire.” 
W. A. Morschhauser, sole agent, 
Rooms 4096-4097 1 Madison Ave., New York City 











BILL OF LADING GRIEVANCE. 

Consul Horace Lee Washington forwards 
the following extract from the Liverpool 
Journal of Commerce, commenting upon an 
addition to the bills of lading recently made 
by some of the chief steamship companies 
plying between Liverpool and the United 
States: 

A clause that is now appearing on the 
bills of lading of some of the chief steam- 
ship companies trading between Liverpool 
and the United States is causing a good 
deal of criticism among Liverpool shippers. 

It reads: “All claims for loss, damage, 
or otherwise howsoever, against the ship 


owners, or their agents or servants, or the 
ship, under or in respect of this bill of lad- 
ing, or in respect of the goods, shall be 


made and settled in England and in the 
English courts, and no proceedings under 
or in respéct of this bill of lading, or in re- 
spect of the goods, shall be taken against 
the ship owners or their agents or servants 
or the ship in any other country, and the 
shippers by accepting this bill of lading 
agree that if by the law of any other coun- 
try the ship owners or their agents or serv- 
ants or the ship become liable for any such 
claim by any person for which they would 
not be liable according to the terms of this 
bill of lading under English law, then and 
in every such event, the shippers shall in- 
demnify the ship owners, their agents and 
servants, against such liability and all costs 
and expenses of any proceedings relating 
thereto.” 








Several members of the Shipping and 
Forwarding Agents’ Association have ex- 
pressed their views, and the general opin- 
ion seems to be that the clause very 
much in favor of the ship owners, while on 
the other hand the interests of the shippers 


were likely to be jeopardized. 


BOURSE INCREASES CAPITAL. 


The International Office Equipment 
Bourse, of 260 Broadway, New York, will 
have their first Buyers’ Day on Tuesday, 
November 9, 1909, at the Bourse rhe 


leading manufacturers of office equipment 
i I 


and devices and supplies will have repre- 
sentatives in charge of their exhibits, who 


will explain to all inquirers and visitors the 


working of the machines they represent. 
A large number of invitations have been 
sent out, and a good attendance is expected 
A number of new and interesting office 


appliances have been secured, and will be 
It is intended to hold 


these 


demonstrated. 
Buyers’ Days every month. 


The Bourse have increased their capital 
to $100,000, which will enable them han 
dle the large number of exhibitors, who 
have lately joined the Bourse in a much 
better manner than heretofore. The first 


number of the “Buyers’ Guide,” published 
by the Bourse, will be issued the first week 


sent 


in November, and will be free of 


charge to all subscribers and members of 


the Bourse, as well as to 5,000 of the best 
and largest firms in the country. It will 
be a 50-page pamphlet, will contain 1,700 


different office appliances, and will be pub- 
lished quarterly. 


POUGHKEEPSIE, THE PROSPEROUS. 

Office Appliances is 
Trussell Manufacturing Company of 
York City for an elegant souvenir book of 
the city of Poughkeepsie, showing, by pho- 


the 
New 


indebted to 


tographs old and new, the status and con- 
dition of the city half a century or 
ago and at the present time. 

The factory of the Trussell Manufactur- 
ing Company, where their well-known 
loose leaf specialties are manufactured, is 
located in Poughkeepsie, Four 
the factory are shown in the souvenir book 


more 


views of 


—an exterior view of the factory; part of 
the machine shop; temporary office, and 
the shipping department and a part of the 
stock room. 

The book opens 
view of the city’s history and an account 


with a condensed re- 


of its various institutions, not the least in- 


teresting of which are Vassar College and 


other institutions founded by Matthew 
Vassar. The first and second illustrations 
present an interesting contrast, the first 


being a reproduction of a photograph tak- 
en in 1852 from the corner of Main and 
Washington streets, and the second a view 
of the same location as it appears at the 
present day. 

The booklet, entitled “Poughkeepsie— 
Queen City of the Hudson River,” with its 
wealth of beautiful half-tone illustrations, 
is a souvenir well worth preserving 
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REBUILT 














Exactly Describes the “GRADY” Product 





THE DEALER KNOWS 


Just what we mean by REBUILT. 

Just what to expect when he specifies “GRADY-REBUILT.” 

That he is taking no chances on Quality. 

That “GRADY-REBUILT,” like the “Sterling’’ mark on silver is a guarantee of 
BEST in Typewnters. 


THEN WHY EXPERIMENT WITH THOSE 
THAT ARE OFFERED AS “ALMOST AS 
GOOD AS ‘GRADY-REBUILTS’?” 


Your customer won't experiment. If you can’t satisfy him with the first tnal 











machine, he won't try again. Upnsatisfactory machines are order losers. 


GRADY-REBUILTS ARE ORDER MAKERS 


They enable you to ‘‘close’” 100% of your “trials.” 
We have an agency proposition that is different from anything ever offered before. 
It will enable you to to increase your business. Ask us about it. 






EBUILT 222s /) ZAVZ 
TVPEWRITER. (Z5~. 
COMPANY pe 


President 














THE GRADY REBUILT BUSINESS SPREADS ALL OVER THE WORLD 
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THE INCOMPARABLE 


THIS LIST WITH 


THE DALTON 
DID IT bd be SUB TOTALS 
Time 7 Seconds Adding Machine 9 i i'sccn 
0 
7 65 76 50 
3 50 54 50 
4 50 150 00 
13 50 65 00 
1 50 
15 5928 OC 
185 75 24 50 
4 50 125 60 
3 50 225 75 
150 00 7 50 
250 00 132 50 
35 00 9 75 
550 00 851 « 
1009 55 Try this on your Machine 


Try this on your Machine 


is the only practica/ 


rHE DALTON machine for 
MULTIPLICATION 





We challenge the world to produce AN 
INTEREST TABLE that is equivalent to the 
DALTON for finding the interest on any sum 
of money for a given time. 


Example No. 2. Figure the interest on 
$123.45 for four months and three days at 4%. 


Example No. 1 0 
Multiply 314563 by 1324 123 45 
0 123 45 
3145 63 125 45 
3145 63 1254 50 
3145 63 1254 50 
3145 63 12345 00 
satan 4 HE DALTON is more firmly intrench- 15184 
314563 00 ing itself every day in the hearts of v 
314563 00 the financial and commercial world. Our 151 84 
314563 00 most enthusiastic endorsers are our first 1518 40 
3145630 00 purchasers and we have sold the largest 15184 00 
corporations and most discriminating buy- 151840 00 
4164814 12 ers in the world. We haven't a dissatisfied 1.68694 24 


Above product on THE DALTON in five purchaser. 
secon 


TRY THIS ON YOUR MACHINE 


THE DALTON did it in just Le 
TRY THIS ON YOUR MAC HINE 


Section of tax-book showing crossfooting on the DALTON. 


STATE TAX COUNTY TAX ROAD TAX SCHOOL TAX TOTAL TAX 
12 47 13 41 21 30 7 66 54 84 
Bankers’ daily balance showing sheet crossfooting and subtraction. 
OLD BAL. DEPOSITS CHECKS NEW BAL. 
John H. Smith 2344 14 766 36 E 897 60 2212 90 
is without doubt the simplest, fastest, most perfect has but ten keys and no attention whatever has to 
THE DALTON practical and versatile adding and calculating THE DALTON be paid to the numerical order, the machine per- 
machine ever invented. It is in a class by itself. It performs all the work of any forming automatically this function which has heretofore devolved upon the 
of the old style eighty-one key machines with greater speed and ease and in addi- operator. 
tion thereto does many things that they cannot do. The instantaneous success of the DALTON is due in part to its speed, visible 
THE DALTO is a modern mechanical marvel that adds, subtracts, printing, small key board, simplicity, ease of operation, etc., etc. A DALTON in 
multiplies, tabulates, figures interest and pe rforms your office is capable of demonstrating its superiority over old : style eigh*y-one key 
many other mathematical calculations with such facility, speed and accuracy as to machines, and winning for itself a permanent home. 


make it indispensable in any office where figures are dealt with. 


ADDING TYPEWRITER COMPANY 


Write for further information. 


FACTORY AND MAIN OFFICE: 


POPLAR BLUFF, MISSOURI 





Steel Furniture Interesting Modern Development. 


LU PPOSI! a century ago some one 
had said that the furniture of a man’s 
office, the desk on which he wrote, 


the cases that held his books, even the 
table in his reception room would be made 
of sheet steel. Would the prophecy have 
been credited? Hardly. Perhaps some 
man familiar with the art of steel manufac 
ture at that time would have said such 


luxury was possible, but would be foolish 





A TOP. 
extravagance. They would have ques- 
tioned, probably, the feasibility of making 


steel plates of a size sufficient to make a 
such expensive 
and refractory metal. Few, indeed, if any, 
would have ben willing to believe that new 
processes would enable the world to pro- 
duce steel in this century for less than the 


set of furniture from an 


cost of cast iron a century ago. 

It has not been so very many years since 
metal. The 
difficult 


careful process, whose 


was almost a precious 


slow and 


steel 


steel maker’s art was a 


process, a labori 1S, 





INDEX. 


FOUR-DRAWER CARD 


secret at one time was guarded as jealously 
as one’s dearest treasure. 

But while the old masters of the art pro 
duced steel of unequalled temper and qual 
ity, they limited by their methods 
New inventions and discoveries cheapened 
the until nothing is 
common than that peculiar combination of 
iron call steel. Tough, 
strong, ductile, it adapts itself to the needs 


of 


were 


process, now more 


and carbon we 


mankind in every relation. It guides 





THREE-DRAWER DOCUMENT FILE. 


Art of Metal 


Manufacture Demonstrates 


Progress Nowhere More Than in 
Sheet Steel Office Furniture. 


bullet that 


the 


the 


tills 


soil; it 


brings 


spans 


dow! the gain 


the 
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shining parallels 
merchandise, and 


supplies the chair 


that transport food and 
last, but not least, it 
on which one sits, the 





ROLLER SHELF WITH DOOR. 


which 
that 


desk 


typewriter 


on 


these, and a million more of the 


he 


writes 
records 


and the pen or 


his thoughts 


indispens 





able things of every day record 


BASE. 


our debt 


to the modern maker of steel 


The illustrations shown on this page fur 


STEEL CUPBOARD. 





NINE-DRAWER 


SCOOP FILE. 


nish the reader with an idea of a part, at 
least, of the variety which may be found 
in steel office furniture. Modern steel fur- 
niture as now developed by leading manu- 
lighter in weight 
than one would expect. It is sanitary, un- 
breakable and fireproof, and protects the 
contents against.rats and mice. 

Most, if not all of the manufacturers of 
steel office furniture make lines of goods 


facturers is relatively 





THREE-DRAWER CARD INDEX. 


which they finish up in imitation of oak, 
mahogany, cherry, etc. 

The question whether or not one will 
furnish one’s office in wood or steel is so 
largely a matter of individual taste and re- 
quirements that there is not much room 
for argument as to the respective merits 
of the different materials. Each has its 
place and fulfills its mission, and as long 
as men use furniture, so long will there 
be furniture of wood and furniture of 
steel. 

The goods here illustrated are part of 





FULL SECTION CARD INDEX, 


the “Allsteel” line, known as “U-nettes,” 
manufactured by the General Fireproofing 
Company of Youngstown, Ohio. 





PAPER MAN PASSES AWAY. 
Charles H. Samson, president of the To- 
peka Paper company, Topeka, Kans., died 
very suddenly on Sunday night, Sept. 19. 
The business of the company will be con- 
tinued as heretofore. 





“The unsuccessful believe in luck; the 


successful believe in work.” 
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Dealers Wanted! 
The Fox Visible 


Typewriter is sold 
almost exclusively 
through Agents 
and Dealers. How 
would you like to 
be known in your 
locality as ‘The 
Fox Typewriter 
Man?” 


TheOnePerfect 
Visible 


Typewriter 























The new Fox Visible Typewriter is the 
typewriter for Independent Dealers, be- 
cause it is the only typewriter that has ever 
been able to build up a large and satisfac 
tory selling organization through Dealers 
and Agents, instead of Branches 

The new Fox Visible Typewriter 
sents today the highest type of typewriter 
building and is absolutely unequaled by 
any other typewriter on the market. Its 
automatic features, combined, can not be 
found in any other make. The Fox Visible 
Typewriter gives Visible Writing in the 
broadest sense of the word. The Fox back 
spacer is superior to and _ radically) 
different from that on any other 
typewriter. Its tabulator is positiv 
and quick. Either a one or tw 
ored ribbon can be used, and the action 
is entirely automatic—both oscillating and 
reversing. New removable ribbon spool 
are used. Five interchangeable carriag: 


} 
any one of which can be used on any 


repre- 


ible model Platen instantly remo 
Changeable speed—fast enough for the 
speediest operator, slow enough for th 
beginner. Automatic line lock with ke 
release. Stencil cutting device—you simply 
touch a button and the ribbon is thrown 
out of commission The Fox touch 
recognized the world over as being the 


lightest of any typewriter. This is due to 


the lack of friction in its wearing parts 
and friction means wear. This feature 
also makes the Fox an almost noiseless 
typewriter and gives toita DURABILITY 
equalled by no other 

We might use advertising 
doomsday without convincing you of the 
justness of this claim, but we know our 
typewriter will substantiate every word 
we have said for it 

DO YOU WANT THE FOX AGENCY? 
Do you want to be known as the “Fox 
Man” in your locality?—Then send at 
once for a sample at our special agency 
price.—Write for our catalog anyway 


Fox TYPEWRITER C0. 


3111-3121 FRONT ST. 
GRAND RAPIDS, - - 


space tl 


MICHIGAN 
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OFFICE APPLIANCES 


German Type Duplicator. 


Berlin Manufacturer Gets Out New Ma- 
chine to Produce Fac Simile Type- 
written Letters. 


UPLICATING machines have had a 


remarkable development in_ the 
United States during the last few 
coming in response to a need for 


years, 
machines which would produce readily and 
cheaply a class of typed letters and circulars 
approaching typewriter work as 
possible. The development of this indus- 
try has followed the advance of business in 
other lines, being the handmaiden of every 
class of business which requires the use of 


as nearly 


a large number of duplicate letters. 


The development of the German type- 


pro 
will 


ation and the excellence of the copies 
duced. It is that the Millotype 
produce more than a thousand copies per 
hour that not re- 
quired to produce a complete 
for reduplication on the Millotype than is 
the 


said 


more time is 
letter ready 


and much 


t 


needed to produce a single letter upon 
typewriter. 

The Millotype does not employ the stencil 
and ink process, but prints directly from 
type through a broad ribbon of any desired 
color covering the entire printing surface 
It accomplished successfully the production 


of “originals” in desired quantity, 


any 





writer industry which, in the continental 

NEW GERMAN 
markets of the old world enters into com 
petition with the American product, has 
recently, it is said, induced German manu 
facturers to turn their attention to type 
printing machines for the reproduction of 


fac simile typewritten letters [The need for 


such machines would seem to be apparent 
in Germany, however, irrespective of the 


lopment of the exclusively German 


aev¢ 


typewriter manufacturing industry, since 


laims the world f 
because his h 


outlet ror 


the Teuton c his market, 


and needs must, yme market 


is inadequate as an the tremen- 
dous producing power of the German manu- 
factories. 


A new German type duplicating machine 


is significantly named the Millotype. This 
machine is being manufactured and mar- 
keted by the well known firm of Benno 
Knecht of Berlin, S. W. 11, Germany. This 


firm also successfully introduces the Wales 
Adding machine into continental markets. 
The representative of Office Appliances in 
Berlin recently had an opportunity to ex- 
amine the workings of the Millotype and 
was impressed with its smoothness of oper- 


TYPE MACHINE. 


wh after the address had b I ert | 
by ns of a typewriter wit! ribbon 
the same color could ha y listit 
guished from an ordinary tyyj ritten let 
té 

An g the advantages of ne 
that matter once set up can b f 

se, since the user t iné 

may purchase as much type as | lesires 
The M ype permits the use of cuts and 
illustrations as well as writing in different 
ct I 

It is well built and conveniently arranged 
and incorporates several innovat which 
have been protected by patents at home and 
abroad Among the features the ma 
chine are its smooth and easy operation and 
the automatic ribbon movement and r 
verse 

It is probable that the Millotype will find 


a ready sale in the continental countries 


It is being marketed at a moderate 
The manufacturers desire to secure com 


price. 


petent and responsible representation in the 
United States, it being the intention later 
on to establish a branch factory here 


OFFICE APPLIANCES 39 








ee ae ROGERS MANIFOLD & CARBON PAPER CO. NEW YORK. 
i | ISHED, 186 
Will T. Hughes, the well-known western FIRST MAKER OF CARBON PAPER. Estas 9. 
salesman, is now handling the product of 


the Spiro Manufacturing Company, 101 East 
One Hundred and Thirty-first street, New 
York, manufacturers of office appliances 
and specialties, in connection with the lines 
of the Weis Brothers Manufacturing Com- 
pany of Monroe, Mich. and is sending in 
some good orders. His territory, from Den- | 
ver to the Coast, he has traveled for the 





last twenty years. 
The Spiro Manufacturing Company has 


| 


arranged with H. E. Swan of Havana to 











handle the Spiro pencil sharpener in Cuba. Our A gent His Competitor 
A. Roy McDougall, the Spiro representa- 
tive in Canada, continues to send in large 


— keg meepone ae THE PICTURES ABOVE REPRESENT FACTS— 


D. Peters of Richmond to — ae NOT FANCIES; BE SURE OF THAT. GET 
Sean eine Geog ienead toon the ei || SAMPLES OF OUR GOODS AND “SALES 


gan reports a good demand from the land 


of peaches HELPS” AND THEN YOU WILL KNOW WHY. 


The Spiro Company says that its new 
files are finding a ready and satisfactory 
sale among discriminating business men, ° ° ° 
sail: eh Chins ote sieeel me ee @ Forty years of knowing how goes into the making of 
ee the goods. Fifteen years of successful retail selling 
pencil sharpener an¢ n lling devices, , , oo ° 
principally in the New England states and experience goes into the advertising matter we furnish. 
in the South 
— : @ ‘Tis said: ‘‘The Lord helps him who helps him- 

PROMINENT FIRMS CONSOLIDATE. 9 , : 
ic Chske & Maker Coane ae self."" | can't do any better, but | can and do just 
junction with the American Business Sup that much. If you want to hump yourself and gather 
plies Company of Boston, will carry on | . ° 
‘ier Geainenh “hidkiese -cameall maa in the shekels, | am ready to give you such help as 
Clarke & Baker Company at 314 Broadway, will surprise you. 
New York. Walter Peabody of the Ameri 
can Supplies ( ompany, will be the manager. I Two facts to note—-one that you know but you often 
The Clarke & Baker Company manufacture ° 
a high grade line of wood filing cabinets, forget, and one that perhaps you don t know. 
and the first policy of the r man nt, ° : 
_ the rl [ ot ares new Pe GOREN Fact |: You can t get all the trade with 
as soon as Mr. Peabody gets into the work, ; 
will be to find agents to represent the only one kind of carbon paper. 
Clarke & Baker Company. He will have F 2. Y ki d f b 
some very fine exclusive agencies to offer, act. 2: ou Can get any ind of Carbon paper 
and dealers and others on the lookout for you need from us. We make all kinds. 
a line of this kind will do well to communi 
cate ith N *eabody fo rit] The ~ : 
ae ae ae eee ee @ Even if you sell under your own brand, it will pay 
American Business Supplies Company wi 
still continue to cater to the trade alone you to have us supply you. Good reasons (not hot 


and will be operated by Mr. Peabody as be . . : k 
air) given if you ask. 


fore, from the Boston office. 


DEALERS; NOTE, 


SINCE | TOOK HOLD OF THIS BUSINESS, 
OUR POLICY IS TO SELL ONLY TO THOSE 
WHO SELL IT AGAIN. WE DON’T SELL TO 
YOUR CUSTOMERS AND THEN ASK YOU 
TO BUY FROM US TOO. 


Lllacherheiiile 


; Pres. & Mgr. 


BUILDING BIG FACTORY. 

The Carter’s Ink company, Boston, 
Mass., is erecting a mammoth new factory 
for the manufacture of their famous inks 
and adhesives. This new factory, which is 
now well advanced, is being constructed of 
steel and concrete and when completed will 
be the peer of anything in the country in 
the line of factory construction. Simul- 
taneously with the erection of the new fac- 
tory, the company is establishing a plant 
in Canada in order better to serve its rap- 
idly growing trade in the Dominion. 














“A mule is never so old as to have no 
. . ” ‘ 
kick coming. 











Successful Business Show Held im: Harrisburg. 


~ HE first business show to be hi 
in Harrisburg opened at 7 p 


Oct 6, 


m on 


W ednesday, and closed at 


10 p. m. Saturday, Oct. 9, having run one 
day longer than was originally scheduled 
on account of the unusual interest show 
by the large number of visitors who 
thronged the Chestnut Street Auditoriun 


trom. the 
The 


with 


opening hour 


decorations were of whit trimmed 


goldenrod and blue bunting, whil 


thousand incandescent lamps twinkled theit 


1 


dozen great art lamps 
] 


assistance to the 


Never was an exposition hall better lighté 


Manager Sparr was complimented on every 
hand for the beautiful arrangement of the 


auditorium, likewise for the larg d 
teresting list of exhibits 

| very booth had several demonstrators 
The big platform at the far end of th 


occupied by the | 


auditorium was 


Fisher Company’s exhibit, in charg 
C. H. Hunter, the company’s advertising 
manager \ force of assistants helped t 
pass out literature and to demonstrate 
machines throughout the show 1 


From the North 


Just what it was is not disclosed 
the 


Hunter's souvenirs was 


Pole.” 


A feature of 


’ 


which excited 
Miss 


winner of the Na 


show 
was the 


Wilson, 


interest presence ot 


great 
Florence I 


tional Students’ Contest and the National 
Amateur Contest for speed and accuracy 
on the typewriter recently at the New 
York business show Miss Wilson was 
to be found at the booth of the Harrisburg 
Cycle and Typewriting Company, where 
she demonstrated her wonderful speed on 
the Underwood machine Harrisburg 
papers state that at the Harrisburg show 
Miss Wilson wrote 114 words of unfamiliar 


matter in one minute and 198 words of 


memorized 
lishing both feats without an error 
Philadelphia 


matter in one minute, accomp 


\. Pomeranz of exhibited 


various interesting lines, including loose 
leaf books and 

[The Mayo 
Portland, Me., 


of the Fast Mail envelope 


other goods 
Manufacturing Company ot 


had an interesting exhibit 


s¢ aler 








ELLIOTT-FISHER CO. 


Pennsylvania’s Capital the Scene of a 
Lively and Interesting Exposition of 
Office Appliances. 

E. D exhibit 
of the Multi-Copy 
Washington, D. C 
exhibitions of 


Dorsey had charge of the 
Typewriter Company of 
the 
work of 


and gave crowds 


interesting the that 


duplicator. 


The exhibit of the Mechanical Account 


charge of E. W 


Evans, 


ant Company, in 
excited the interest and curiosity of the 
crowds, to whom the intricate mathe 
matical stunts accomplished by the ma 
chine were a never-ceasing source of won 
der. 

Mrs. A. M. Sweet had charge of the dis 
play of the Sweet Office Supply Company 


f Philadelphia [This display included 


desks and office’ furnitur: vith labor 
savil devices of various kinds Che dem 
onstrations of the Daus TipTop Duplicator 


ustained interest 


Phe \merican 


repres 


excited s 
Multigraph Sales Com 
nted by I { levine, 
Multigraph to 


ral \ Was 
demonstrated the 


interested 


who 
dreds of spectators 


\ d 


terest 


monstration which aroused great in 
and kept crowds about the booth all 
open that of 
Machine, 


is capable of doing a large variety of work 


the show was 


the Millionaire Calculating 


the time was 


which 


with ease and absolute accuracy W. A. 
Morschhauser of New York is the sole 
agent for this machine. 

The Addressograph Company was pres 
ent, represented by C. E. Ellis, and the 


exhibit of these machines was interesting 
in the extreme. Mr. Ellis is an able dem 
onstrator and held the interest of the 
crowds 

The L. C. Smith & Bros. Typewriter 
Company was represented by Geo. P. Dea- 
con, who had a good display of the differ 
ent carriages on machines suitable’ for 


work 


instructive and 


His 


interesting 


various grades ot demonstra- 


tions were 


[The Keystone Printing and Binding 
Company had a good display of loose leat 
goods in charge of competent salesmen and 


demonstrators 


GENERAL VIEW. 


Miss Remington in many pictured pose 
telling of the Remington typew tl 
the Wahl adding and subtracting attach 
ment, together with a representat 
the Remington machines, was p1 t \ 
visitors to the Remington exhibit wer« 
pleased and entertained. 

Philip Merrill had charge of the display 
of the Tabulating Machine Com, 
Washington, D. C., and showed v the 
machine can be used to tabula t 
and keep the records of a lars )] 


achines are 


These n 


vania Steel 


used by the Pennsyl 
Company, by railroads 


other large concerns 


The Burroughs Adding Macl Con 
pany’ splay was quite as I i 
Ss s 1vé is sual Oly ra h 
of tl dvance wh 
made the deve pt ¢ i 
ding n hine for different lines busines 
and t specialization which has becon 

| this prominent industry 

D. W. Cott rel. a local dealer, | i larg 


and complete display of office furniture a 


sectional bookcases 
onre 1 1 
The show as whole was a gt! t su 
cess and resulted in an awakening 


1 


terest that cannot fail to have i od eft 


fect upon the future business 


cerns participating 


LANDMARK REBUILT 
Mass 


LEE, MASS.., 
The 


has been tort 


mountain paper mill at 


down and is be laced 


ing rep 


by a modern building of up-to-date mil 
construction \ new dam has been built 
above the mill, and the water is carried 
down to the wheel pit in a big conduit 2 


800 feet long. From the new pond to the 
mill there is a fall of 190 feet, giving 250 
to 350 horse power. The water will be de 
livered to turbines in two jets, which may 


be run singly or together according to cir 
The 


with a 


mill wall be 
full 
machinery obtainable 


The 


property ft the 


cumstances 


equipment of the 


larged, and 


best paper making 
increase 1ts 


1S the 


very largely 
Mill 


Mill Paper company 


will output 
Mounta 1 


Mountai 





VIEW FROM ANOTHER POINT 
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The Machine with the Typewriter-Extras Inbuilt — to Save 


You the Cost of Attachments 


fingertip—that does it. 
soiled hands about it. 


A perfect writing machine 
that includes a Condensed 
Billing Machine, a Complete 
Tabulator, Back Spacer, 
Ribbon Color Changes, a 
Card Writing Device—you 
get them all inbui/t in one 
complete typewriter at the 
regular one-typewriter- 
price in the New Model 


To insert a fresh ribbon just lay the ribbon-end 
on the spool shank, revolve the spool with the 
No tools, clips, pins or 









L. C. Smith & Bros. Typewriter 


ALL THE WRITING ALWAYS IN SIGHT 


No extra mechanical help needed to make your writing machine do its 
extra work. Every modern feature, every necessary device to make 
it do all the necessary work is built-in, not tacked-on, in the new model 
L. C. SMITH & BROS. TYPEWRITER, And, when you add to these most 
important advantages the frictionless, wear-saving, ball-bearing prin- 
ciples, and other clever inbuilt devices for doing all kinds of special 
work, do you wonder that system-wise buyers are turning en-masse to the 
machine with the typewriter extras inbuilt to save them the cost of attachments? 
Write for the book. It’s free. You'll read it when you get it. 


L. C. SMITH & BROS. TYPEWRITER CO;, (Branches in all Large Cities) SYRACUSE, N. Y., U.S. A. 


Head Office for Europe, Asia and Africa: - 


19 Queen Victoria Street, London, E. C 
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Are You After 
British Trade ? 


If so, advertise in the ‘‘ Stationer 
& Printer’’—the paper read 
by the good class Re- 
tailer and Whole- 
saler. 


Specimen Copy and Rates on Receipt 
of Post Card. 


STATIONER & PRINTER 


160a Fleet Street 
LONDON, ENG. 








Main Pneumatic Typewriter Carriage Return 


Relieves your skilled operator of the common labor of returning the carriage 
and spacing for the new line. 

If you operate 100 typewriters TEN of your girls are devoting ALL THEIR 
TIME and much energy, to say nothing of the interruption, to the work of 
returning the carriage to a fixed point while the machine is NOT IN 


OPERATION. 
With the large book and billing machines we not only bring the machine back 
for the new line, but we move it on the base in either direction by power. 


If we have not already made a contract with the makers of your machines 
we will deal with you, and if we have, we shall forward your inquiry direct 
to the company. 


The Main Return Company 


8913 Lorain Avenue Cleveland, Ohio, U. S. A. 




















British Business Convention. 


HERE opened at Olympia, London, 
on October 14th, the biggest and 
most representative business exhibi- 
The idea under- 
should form a 


tion yet held in London. 

lying this show is that it 
sort of clearing house for modern meth- 
ods. It remains a week and a half 
and is drawing a large attendance, and an 
attendance of very much the right kind of 
men whom it is desired to interest in labor- 


open 


saving office and business organization. 

In the exhibition up-to-date appliances, 
systems and methods are brought together 
to be seen The show 
covers a wide range, and how wide may be 
gathered from the fact that alphabetically 
expressed there are on view and frequently 
in action,’ Adding Machines, Addressing 
Machines, Advertising Novelties, Bank Fit- 
tings, Billing Machines, Phono- 
graphs, Business Systems, Calculating Ma- 
Machines, 


by business men. 


Business 


chines, Card Systems, Copying 


Correspondence Files, Duplicating Ma- 
chines, Employment Agencies, Engravers’ 
Blocks, Filing Systems, Heating, Inks, 


Lighting, Loose-Leaf Ledgers, Multigraph 
ing Machines, Office Out-Door 
Signs, Papers, Perpetual Ledgers, Posters, 
Printing, Safes, Signs, Shop and Window 
Fittings, Stamping Machines, Stationery, 
Talking Machines, Telephones, Transport, 
Typewriting Machines and accessories, etc. 

Many eminent business men allow their 
names to be used as patrons, and they in- 
clude Sir Thomas Lipton, who will need no 
American readers; Sir 
James Rankin, ship owner; Sir Thomas 
Dewar, distiller; Sir William Henry Hol- 
land, bank director and cotton spinner; Sir 
Clifton Robinson, electric tramways; Sir 
Alfred Jones, West Indian West Af- 


rican shipping; Sir Thomas Brooke-Hitch- 


Furniture, 


introduction to 


and 


ing, municipal organizer; Sir Henry Ran- 
dall, shoe manufacturer; S. H. Benson, ad- 
vertising expert; C. Arthur Pearson, news- 
paper owner; John A. F. Aspinall, general 
manager Lancashire & Yorkshire 
Maurice Wilson, engineer, and many others 
every occupation in 


railway; 


covering 
the country. 


practically 


The Exhibit. 

There are altogether 131 exhibits. They 
show a very high level of excellence, and 
although most of them would in no way 
be new news to readers of “Office Appli- 
ances” they have been eye-openers to the 
general business public. 

The International Multigraph 
is showing, besides the Multigraph, a Uni- 
versal Folding machine, for folding letters 
or circulars, with 1, 2 or 3 folds, at the 
rate of 6,000 per hour and at the cost of 4 
cents per 1,000, and a Saunders Envelope 
Sealer, a device for moistening and sealing 


Company 


envelopes with one operation. 


Roneo, Limited, have a handsome stall 


where, besides showing the new Roneotype 
and the older Roneo Duplicator (for use 


Big Show of Up-to-Date Office Equipment 
and Appliances at Olympia, London— 
Many American Ideas on View and 
Some English Ones—England 
Wins Shorthand Competition 
and America the Typewrit- 
ing Contest. 


Exclusive Correspondence to “Office Ap- 
pliances.” 
with a stencil), they have put before the 
public their steel office furniture. This is 
clean, durable and secure. 
Hudson & Kearns feature the 
Interchangeable Leaves Ledger, to 
is attached a Yale parecentric four-tumbler 
lock. This firm numbers amongst its cus- 
tomers the North Eastern Railway, the 
& London & Globe Insurance 
Lloyds’ Weekly News, Messrs. 


Tobacco Company, 


“Hatfield” 
which 


Liverpool 
Company, 
Lipton’s, the Imperial 
the Phoenix Insurance Company, the Alli 
ance Insurance Company, the Corporation 
of Manchester, and other big institutions. 
Robert McCrum Company show a new 
device for letter opening in the shape of 
the Abrader. Roughly described this is a 
metal box in which any number of letters 
can be placed. They are then clamped 
with a little metal clamp and brought in 
close contact with a belt in the bottom of 
the machine, revolving over two rollers and 
having a specially prepared surface of fine 
hard, sharp particles, in fact, a kind of nut- 


meg grater surface. By means of a handle 


this surface is rubbed across the edge of 
the letter by which an abrasion of the paper 
quickly separates the envelope sides. The 
letters are abraded along one of the nar- 


row ends and the device is suitable for all 


firms having a mail of over fifty letters. 
The machine is 15 inches long by 7 inches 
wide and 9 inches high. It has metal cas- 
ings, bearings and gearing and weighs 16 
pounds. The abrading belts are said to be 
strong and durable and can be replaced as 
easily and at less cost than a type ribbon. 

Both the voice recording dictating ma- 
chines are on view. The Dictaphone quotes 
the opinion of the Prince of Wales, who 
visited the exhibition a year ago, when he 
thoroughly examined the machine and pro- 
nounced upon it the verdict that it was 
“very clever and useful.” The two biggest 
users in this country are Messrs. E. & T. 
Pink, the jam manufacturers, who use 
eight, and the Osborne Company of Fine 
Art Printers, who use a like number. The 
National Phonograph Company show the 
Edison Business Phonograph, about which 
we have written more fully in our previous 
letter. 

Meek, Thomas & Co., Ltd., of Liverpool, 
have on view a patent which it is claimed 
reduces labor in bookkeeping tremendously 
and to a still greater extent renders inac- 
curacy impossible. Businesses that run 
cash books and other account books where 


totals have to be carried forward from one 
benefited. The 


to be 


page to another are those 
page to 
forward 
its bottom edge stopping short at a point 


y 


just above the totals on the previous page 


which the totals are carried 


is shorter than the previous page, 


It will be understood, therefore, that 
page 2 is laid back upon 
that it filled with 
vious page’s totals are before the bi 


page 1 in or 
may be entries, the pré 
yOokkeep 
er’s eyes the whole time, and hence requir: 
They, of course 


no carrying forward. 


show at the bottom of his new page instead 


of the top, and he therefore puts his new 
totals at the top of that page. Page 3 is 
the same size as page 2, but is cut at the toy 


instead of the bottom, so that again whet 


page 3 is open for use the total of the tw 
earlier pages in one amount is shown this 
time at the top. In this way all carrying 
forward is rendered unnecessary and the 


frequent mistakes in inverting figut 
are avoided 
The patent belongs to the firm we have 


mentioned, and they have issued speci 


warning to people who might be tempt 
convert their own books of accounts 
principle 


This SO-Ca 


structing 


lled Patent Quicadd Book ( 


Bank, probably the greatest busi 


system is used in the 

Savings 

ness institution in the country, and by the 
Company, 

Waring & Gillow, and 

firms, but 


Imperial Tobacco Gamage’s 


Stores, Fuller’s, 
many other important 


whose names will probably be unknown 


very 


American readers. Meek, Thomas & Com 
pany’s Liverpool factory covers an entir¢ 
block in Liverpool with a superficial area of 
over 18,500 feet. 

The Lamson Paragon Supply Company 


the oldest established firm who equip mos 


of the retail shops of this country with 


their stationery, have thoroughly adopted 
in all their work now the Loose-Leaf Sys 
tem, or, as they call it, the “Life Leaf” sys 
tem. Their Life-Leaf Duplicating Invoice 
Day Book is quite new and is shown for the 
first time. It writes the invoice to go with 
the goods and makes the entry in the day 


writing and requires no han 
This firm have sup 


book at one 
dling of carbon paper. 
plied Selfridge’s with their entire depart 
mental books and stationery. In fact, thers 
was designed for Mr. Selfridge a 
check book which at one writing supplies a 
bill for the customer, a docket for the pack 
ing room, a record for the counting house, 
and a label for the parcels. 

Morland & Impey show their Kalamazoo 
Ledgers, including the new Binder, in which 
they that by using this system a 
practical adaptation is made of the card sys- 
tem of reference and indexing to the Loose- 


special 


claim 


Leaf principle. 

Typewriters have, of course, the biggest 
exhibit of all, the Smith-Premier showing 
a new No. 10 visible writer, fitted with tabu 
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— Adding 
Vi Sl ble eee 


TT: only adding machine with real and complete 









visibility. No lifting of carriage, no neck-craning 
or back-bending on the operator’s part. In the 
Wales Visible there is nothing under cover—the operator 
can see both printing and totals with a single glance, and 
without delaying the work; Wales Visibility thus greatly 
increases speed by permitting the work to be checked up 





as 1t progresses 











™ 


Printing 
and Totals 


There are other features in the Wales which make for 
speed, accuracy and general facility of operation; such are 
the Non-Add Key, the Non-Print Key, the Flexible Self- 
Correcting Keyboard, the Light Handle Pull. 


Backing up all the Wales conveniences is Wales 
mechanically correct construction, with highest grade ma- 


are always 
in sight and 


9-90000¢60 : 
1-0@80660000 | 

COOC6S0060 

0006666006 


-“§I-N-@-8-4-% 4 @-@ 


: 
in one field : - terials and workmanship. The Wales is built throughout 
oo ae 4 ff as a first-class machine for long, hard service; let a master 
the WALES : ¥ mechanic make a comparison of its working parts with 
No other | | | other machines 
machine 
has this full THE ADDER MACHINE COMPANY 


Wilkes-Barre, Pa. 








Visibility. : 








r 
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- Louisiana and Southern 


Bulletin of Openings for Salesmen 


re l tO place a Sales Age 
Mississippi with sufficient territory for working about three or four salesmen 
Applicants should be familiar with conditions in the south and sufficiently 
strong to merit the appointment 
On account of moving some salesmen from the New England States to 
other territories, we will have openings, this month, for about six good salesmen 


in individual territories. 
New offices to be located throughout New York State will require, during 
the next month, six A-1 salesmen. We can also use a couple of good men in 


New York cit’ 
Address THE ADDER MACHINE C0O., Wilkes-Barre, Pa. 


The WALES is an exceptionally good proposition 
for salesmen. A competitor recently spent ap- 
proximately $400,000 in an_ unsuccessful 
attempt to gain control of the WALES. 
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Get the 
St. Johns 
Book 

of 










Catalog to dealers. 
May we supply 
you the list? 


There is absolutely maximum value in this line. 
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St. Johns Office Tables have 
clean, business-like lines—ele- 
gance without frills. They are 
strong, sturdy, rigid, durable, work- 


ative. They are made of perfectly 
seasoned, first-grade stock. The finish 
withstands hard usage. They are 


guaranteed. 


“Workative Tables” 


The St. Johns factory is 


¥. the largest table producer in America. Its timber is the best Michigan 
* stock, mostly sawn in Cadillac's gigantic mills. Its output justifies cost- 
¥ reducing machinery not practical to smaller plants and the quantities 
2 in which St. Johns popular patterns are made, enable us to 
J better the quality in every grade of every day office tables. “ef 
“He, Our catalog shows the patterns, of which this No. 40 is =, y 
‘ average—quartered oak, five-ply 1:" top, 30 x 48, 7 


polished, at $11.00. 


St. Johns Table Co. 


Cadillac, Mich. 


ja 





An endless variety 





Valley City Desk Co. 








SOLD TO DEALERS ONLY 


of fine office desks 


Grand Rapids, Mich. 

















which can 


lator and column finder, inbuilt, 
be used in combination. 

Th Underwood show models adapted for 
every kind of conceivable counting 
system, as well as for correspondence 
a condensed billing and multiple 
machine for the 
manufacturer. 


: 
ouse 
They 
show unit 


wholesale merchant and 


Mr. Emil Trefzger of New York, was 
present at the exhibition to demonstrate 
his speeds attainable on the Underwood 
There was also shown by this ympany 
for the first time in England, an extraordi 
nary duplicator, which not only prints the 
body of a letter as frequently as desired 
but also fills in by the dropping in and 


dropping out of a stencil. Many inquiries 


were made as to the price of the machine, 
but beyond saying that it would be about 
$500 when on sale, nothing furtl could 
be gathered. 

The Oliver ‘people show their No. 6 
special, which prints 96 characters instead 
of the usual 84, and with a combination 
keyboard writes 116 letters, figures, fra 
tions, etc. 


The Royal Barlock people introduced 
the business men present their new billing 
and invoicing model whereby, owing to 
the patented duplex paper feed all 

} 


levers and other complications were removed 


scales 


and any number of forms or invoices of any 
length, and of any width, up to 27 inches 
could be written upon. Upon the Royal 
Barlock stand was also shown an _ 1873 
model Sholes & Glidden, the alleged orig 
inal typewriter. 

An example of the front strike principle 
was shown in the Royal sold here by the 
Visible Writing Company, Ltd. 

The Salter people show the only British 
made typewriter, its price being $84. On 


annouce 
1908 


their stand they had a prominent 


ment to the effect that on February 8, 


the firm of Lever, of Port Sunlight, the 
great soap firm, bought in one order 3,000 
Salter’s and that on October 8, 1909, they 
bought 3,000 more. 

Many inexpensive machines are shown 
There was a Junior Typewriter, with visible 
writing and a full universal keyboard of 84 
characters, for $17.50; an Armstrong fo 


Standard for $52.50, an Empir« 


$48, a 
fi yr S¢ 5. 


Sun 


and a Remington-Sholes $68 


Practically all the yMpanies ex 
hibiting 
with 

Various calculating 
including the Burroughs. A 


chine is shown in the shape of the 


typewriter c¢ 
showing interchangeable car 


and 


are 


riages billing other attachments 


machines are shown 
British ma 


Bri-Cal 


Money Adding Machine, which is sold fot 
$16. It adds up to, and repeats automatic 
ally at $2,500. It has been adopted, after 
exhaustive trials, for use in the British 
Postoffice Department. Other big users 
are the Great Western, the Great Northern, 
Great Eastern and North Eastern Rail 
ways; Vickers, Son & Maxim, engineers; 
Godfrey, Phillips .& Company, tobacco mer- 
chants, and the P. & O. Company. This 
machine adds double figures at one opera 
tion, and it is claimed that a speed of 3,600 





lines of cash entries per hour can be at 
tained. For $31.50 the same people sell a 
weight adding machine for tons, hundred- 
weights, quarters and pounds, and for $21 
an Indian currency machine for rupees, an- 
nas, pies. The Calcutta Tramways have 
bought one of the latter. 

As part and parcel of the exhibition there 
is a big show of advertising ideas and spe- 
known firms show 


f advertising. from 


cialties here. Well 
every possible det 
printing and attractively labeling and pack 
ng any article to its successful distribution 

11 


possible trade channels to al 
Here are selling stalls 


through 
possible purchasers 
with marking cards, catalogues, window 
cards and posters. 

\ school of salesmanship has a stall, giv 
ing publicity to its system for teaching 
salesmen how to approach men, how two 
arouse interest, how to create favorable 
impressions, how to gain and retain con 
fidence, how to close a sale, how to make 
more sales, how to build business, how to 


hold trade in face of competition, and si 


Some Interesting Competition. 
In connection with the exhibition there 
waS a very interesting series of compet 
tober 16 there was decided 


here the shorthand championship, the three 
winners being R. J. Garwood, Hubert By- 
rs and F. W. Smart, each of whom wrote 
220 words a minut Among defeated can 
didates was Godfrey, who has been cham- 


ion of England and America for two years 
He is a Devonshire man, and had he won 
ain this time, would have retained the cup 
his vn property 
best displayed adver 
tisement was won by the printing depart 
ment of Messrs. W. H. Smith & Sons, from 
46 other contestants 

The contest for the typewriting comps 
tition aroused great interest, the two prin 
cipal competitors being Miss Violet Small 
horn, who has been the winner for the pre- 
vious two years, and Mr. Emil A. Trefzger, 
who has all the week been doing some re 
markable typing at the Underwood exhibit 
He was adjudged the winner of the contest 
on October 20, Miss Smallhorn being sec 
ond and Robert Curtis third. 

Mr. Trefzger’s record is as follows: First 
n Endurance Contest, Chicago, 1905; first 
in Western Championship, Chicago, 1906; 
third in International Contest, New York, 
1907; second in International Contest, New 
York, 1908 

Apart from the main idea of the exhibi 
tion, but very interesting, was a display 
50 or 60 small new inventions of various 
sorts fr window leaners to an internal 
combustion engine 


INEXPENSIVE TYPEWRITERS. 


Che Rockwell-Barnes Company of Chi 
of machines at prices 
interest dealers it 

‘a 


cago is offering a line 


which will be sure to 


writers. The company will gla 


used typ: 


give full information on request 
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If It’s Beautiful, Clean Cut 
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The VICTOR Visible 


is the machine you should use 





This is how it is done 


The Victor is equipped with hardened steel type, 
whose lines are as perfect and sharp as it is possible to: make 
them. 

Second: These type are carried to the printing point by 
drop forged bars, which are so effectively braced by their 
unusually wide bearings that only the most accurate work 
can be the result. 

A free descriptive catalogue will give you a more com- 
plete explanation. 

Some gC od open territ ry. 


Victor Typewriter Company 
$12 Greenwich Street, New York 











The Lineograph 
DUPLICATOR 


Simple in construction. Simple to 
operate. Results always satisfac- 
tory whether type or hand-written 


circular. Neat, clean, compact. 


IMPORTANT. _ Lineograph machines are 
sold without restricting the user to purchase or 
use oursupplies. Send for Price Lists and de- 
scriptive booklet. 


TheLineograph Company 
Makers of Duplicates and Supplies 
112 Fulton St., New York, U. S. A. 





EW PEOPLE not immediately con- 
cerned with the operation of a big 
industry what an extent 
modern office equipment figures in the car- 
rying out of the manufacturing enterprises 
of the present day. Indeed, there is room 
for doubt whether it would be possible prof- 
itably to conduct the larger enterprises were 
it not for the invaluable rendered 
by the multitude of time and labor saving 
devices which nowadays are taken so much 
as a matter of course, but which save an 
incalculable amount of manual labor, ma- 
king it possible for a reasonable number of 
a work which, under 


realize to 





services 


people to carry on 
conditions prevailing fifty years ago, would 


have required an army to have accom- 
plished. 
All business depends upon margins of 


profit which are found by the difference be- 
total cost and total income from 
Whatever adds to cost without in- 
creasing the returns cuts down profits. 
Whatever cuts down cost, either of selling 
or of production, tends to increase profits, 
provided efficiency be not impaired. Among 
the items of cost, one of the most formi- 
dable is the cost of labor. This will always 
be true, and it is well that it is so, since the 
majority of all the people must always have 
to depend upon labor of some sort for their 
daily bread. But it does not follow, as 
some misguided people have thought, that 
machinery which saves labor is an enemy 
to the human race. Quite the contrary; 
for labor-saving machinery, so called, cre- 
taking it away, in 
which finds the 


tween 


sales. 


ates labor instead of 
that every new machine 
market demands the labor of many hands 
for its production, and while it may take 
some special kind of labor away from some 
men, it does not destroy their opportunity 
to use their talents, but merely diverts 
those talents into some other and perhaps 
more profitable channels. 


The Big Studebaker Plant. 

The series of illustrations on the opposite 
page will give the reader some idea of the 
appearance of the new Studebaker building 
and offices at South Bend, Ind. The build- 
ing is commodious and well lighted and is 
adapted for the work to be performed in 
it in every way that ingenuity can devise. 
And the equipment of the building in the 
way of modern office appliances is no les 
complete than the building itself. Without 
this equipment, indeed, it is difficult to see 
how the work of the Studebaker Company 
Tact 


— 


done at all, considering the 
that the sale of the 
extends to the four 
and that the yearly sales run into the mil 
this is but the 


could be 
company’s products 


corners of the world 


lions of dollars Indeed, 
heart of an series of 
having branches in all of the principal cities 


of the United States and in several foreign 


immense industries, 


Suppose, for instance, that it were 


capitals. 
necessary to do by the pen all the corre 


How the Studebaker Manufacturing Com- 
pany Employs Modern Office Equip- 
ment to Facilitate Business at 
Their Big New Indiana 
Plant. 


necessary for this 
handle in the 
shorthand 


which it is 
staff to 
low many 


spondence 
central 
course of the day. 
secretaries would it require to turn out this 
mass of letters on time, if every letter had 
to be written in pen and ink after the man 
ner of fifty years ago? At the present time 
the plant keeps ninety-seven 
busy during the working hours of 
Now it is fair to assume that the 
who type the Studebaker letters 
are not novices. Give 
of forty letters a day and we have a total 
of 3,880 letters, or, in round numbers, say 
about 4,000 letters a day. Of course, this 
work need not all be letters; some of it will 
be bills, some card work, 
statistical work, but it is all work that has 
to be done and so far as the work is con- 
corre 


executive 


typewriters 
every 
day. 
operators 
sach one an average 


possibly some 


cerned may as well be figured as 
spondence. How many people, think you, 
would it be necessary to employ to turn 
out 4,000 letters a day with ink and quill 
pens? . 

Then, at the Studebaker plant there are 
six Elliott-Fisher billing machines. These 
ingenious contrivances do the work of sev 
eral billing clerks in one operation. Prob- 
ably each machine does the work of at least 
three persons, but just remember that if it 
were not possible to use these typewriters 
and billing machines, it would be impossible 
for the company to do business at the same 
profit; impossible for it to extend its fame 
throughout the world; impossible for it so 
to conduct its affairs as to make the em 
ployment of its thousands of present em 
ployes a profitable undertaking. 

When you think of the bookkeeping de 
partment of a big plant like this and rec- 
ollect that the billing machines do part of 
the work ordinarily assigned to the man on 
the high stool, does your imagination stop 
there? No indeed! You think of a whole 
row of men on high stools busily making 
entries in big books and adding up inter 
minably long columns of figures, page after 
page. But not so. The book keeping de 
partment, to be sure, employs a number of 
alert young men and women and perhaps 
a few old men who don’t look as old as they 
are; but they aren’t bothered any with the 
adding up of those long columns that used 
to be the bane of the bookkeeper’s life. Not 
because the 


so you could notice it any, 

company has six Comptometers and eight 
Burroughs adding machines, four of which 
are operated by electricity and four by 


hand. A young man just takes a list of 
bills or whatever he wants to add, toys with 
a few keys that look like a_ typewriter, 
pushes a button or pulls a lever, and, pres 


Some Office Appliances Used in a Big Plant. 


What’s more 


figures in his 


to! he has the right sum. 


when he has compared the 
hand with the figures written down on the 
slip the machine has emitted, and finds that 
knows the 


can’t make a mistak« 


Sum 1S correct 


they tally, he 
The machine 


Im the operations of the Studebaker 


ness it is frequently necessary to 
tabulating work, for only in this way can 


much of the statistical information 
handled with satisfaction. You say 


work 
number of 


sary be 
that this 


considerable 


must certainly require a 


people with pens 


in their hands, or many _ typewriters 


equipped for such labor, but you are mi 


taken again. Four Hollerith tabulating ma 


chines do this work quietly, quickly and 


with accuracy. 

Twelve electrically operated grapho 
phones for correspondence save the time 
of the heads of departments and « pera 


tors as well, so that while the girls are busy 
transcribing letters the voice writing ma 
impressions of 


chines are receiving the 


more letters to be transcribed. 

Two Addressographs print the addresses 
upon thousands of circulars and catalogues 
which the company sends out to its regu 
lar mailing list from time to time, keeping 
the world posted as to what the Studebaker 
people can do for it in the different trans- 
portation lines in which it is interested 
wagons, automobiles, etc. 


bills 
hand 


buggies, 
When the 
the checks are not 


company pays its even 


filled in by they 


are written two check-writing ma 
chines so that they can not 


altered in any way without detection 


upon 


be rais¢ d or 


Other Conveniences Used. 
all the time-saving appliances 


would make too long a story. Briefly, there 


To discuss 


seven 


are 180 telephones in this building 


4x12-inch pneumatic tubes for handling 
reach all the 


mail principal departments; 


there are twelve clocks controlled by a 
master clock and operated by electricity; 
call bell system with wires in conduits 


reaches every desk. There are 200 sanitary 


desks; 


technical 


there are 3,025 volumes of legal and 


books in the library, besides maga 
zines and newspapers. There are 1,749 elec 
tric lights, and a complete automatic sprin- 
kler system safeguards the entire property 
a serious fire 


from the danger of 


The building is almost an ideal structure 


The interior decorations are interesting and 


beautiful, one of the fine pieces being the 


frieze which surrounds the interior of the 
main office, symbolizing the progress of the 
world in vehicle transportation 

The cost of this Administration building 
was over $300,000. It is said that the order 
placed by the Studebaker Company with 
the General Fireproofing Company f 
Youngstown, O., for steel office furniture 


new Administration building was 


order of the kind ever place 


for this 
the largest 
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Monarch 


A typewriter is not an auto- | 
matic machine with a fixed | 
output; the amount of work | 
produced must always be de- | 
pendent upon the operator. | 

The operator begins work in | 
the morning with a certain sup-_ | 
ply of physicalenergy. Withthe | 
ordinary heavy working type- | 
writer she exhausts that energy | 
before the day’s end —- then | 
comes ‘‘three o'clock fatigue’ | 
and slow dragging work. | 


Light Touch is only one Monarch feature. There 


Let us give you a demonstration. 
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Light 
Touch 


Monarch Light Touch light- 
ens the operator’s load 


draws less 6n her energy per 
jolio. The result is that the 
operator is able to maintain 


full speed right up to closing 
time, finishing fresh and strong. 
Her efficiency is_ increased, 
the output of her machine is 


enlarged, and consequently 
the per folio cost of type- 
writing to her employer is 


reduced. 


are many others—all well worth learning about. 


Write for illustrated descriptive literature. 


THE MONARCH TYPEWRITER COMPANY 


Executive Offices, Monarch Typewriter Building, 300 Broadway, New York 


Chicago Boston Pittsburg Cleveland New Orleans 


Philadelphia 
and all other leading cities. 


St. Louis Baltimore Washington Omahg 








DUDLEY DESK BOOK STAND 


Every lawyer and office man can make good use.of this book- 


holder. 


books without interfering with the 
This book stand sells itself. 


DEALERS: display it in the window, 


your large ledger on one of them, and 
soon be counting the profits on your first 
and telegraphing for more 

Write for catalogue of full line and 


special introductory terms to dealers 


THE DUDLEY MFG. CO. 


MARION, OHIO, U.S.A. 





He will be delighted to find that there is a device on 
the market that will enable him to refer to large, heavy 
papers 


or keep 







One hand to 


on his desk. operate 

















Simply 


r le 
you'l®, 
order 


INTERESTING LINE OF FILING 


DEVICES. 


Muskegon Firm Claims Useful Feature in 
New Line of Office Files. 


VERYBODY is familiar with the old 
fashioned bureau drawer which re 


fuses to come out in any other fash 


ion than corner-wise, and which invariably 
sticks part way and when you have braced 
| yourself, set your teeth and given a mighty 
| tug, gives way with ease, rolling you over 
and bumping the back of your head on the 


{ 

} bedroom floor. How many of us, indeed, 
have imperiled our chances of a happy 

\ e 

| hereafter by the hot and fervent “cuss 


words” we have addressed to that old wal- 
nut bureau! 

But luckily for us all, modern 
| makers have improved upon old 
The drawers of our cabinets, our files and 
our desks now draw out with ease and are 
returned to place without the intervention 
of the plane and the screw driver. 

Among the lines which have found fa 
vor among business men for convenience 
and ease of operation is that known as the 
“Ross Patent Ball-Bearing Anti-Friction” 
line of filing devices, made by the Ross 
Manufacturing company of Muskegon, 
Mich. These goods include a very com 
plete and interesting line of drawers and 
vertical files.) The company in a recent 
communication observes with a rather grim 
humor: “In the construction of these files 
| many thousands of dollars have been spent 
} in order to get a drawer that the office 
| help can pull out without pulling the cab- 
|inet around the room.” This is a> fault, 
| however, which is fortunately not common 
| to filing cabinets of the present day. Each 
| maker overcomes in his own way the per- 
verse tendency of drawers to stick, so that 
even a heavily loaded drawer may be op- 
erated with ease by anyone. But the 
Ross people naively confess, it has cost 
| some money to accomplish these results. 


cabinet 


designs 


as 


Features of the Ross Specialties. 


| In 
| Slide” 
ers to each drawer. 
upon these balls, which run in steel tracks 
and are so arranged that each ball is lim 
ited to its own space. Hence, whether the 
drawer is in or out, the balls are always in 
place. The drawers are always held in the 
middle of the drawer opening, and should 
the drawer be pushed to one side or the 
other, it will, upon being released, return 
to the middle of the opening, preventing 
any possibility of binding or rubbing. The 
steel tracks in which the drawers run pre- 
vent the drawer from sagging, making it at 
all times rigid and firm. 

The Ross Manufacturing has 
exercised great care in the construction of 
The frames are locked together 


the “Patent Ball-Bearing Drawer 
there are six balls and two fiber roll- 


The drawer rests only 


company 


these files. 


in such a way as to make them very strong 
and to prevent them from rocking or com- 











ing apart in use Bottoms are built up 
I I 


ude dust or vermin. 


S( lid to ex 


The drawers are “lip front,” overlapping 
the frame and closing up the crack around 
the drawer so as to make it as nearly as 


The detachable ends 


veneer panel with a 


possible dust proof 


are made of one large 


heavy frame around it These ends are 


bolted to the frame with six bolts to each 
end, making them strong and rigid, yet 
easily removed, as only a screw driver is 
necessary to take out the bolts. Between 
the sections is a frame the same size as 
the ends. This is bolted in place through 
the ends of the case frame, making the 
whole section of cases as solid as if built 


the section is made 
veneered, preventing 


the joints from com- 


The top of 
stock and 


warping and keeping 


together 
of built-up 


ing apart 


The exterior of these cases is made of 
quarter-sawed white oak, especially fin 
ished The interior is made of selected 


hardwood capable of giving long service. 
The drawers are finished in golden oak, 
hand rubbed, matching the general ef 
fect of the but be finished to 
match other woodwork if desired. A can- 
exterior feature of the drawers are 
drawer pulls on which label hold- 
This position of the labels 


from the 


case, can 
venient 
the bevel 
ers are placed. 
enables the user to them 
first to the last without stooping down 
The cases are made in three sizes, cap, 
letter and bill. They are made in standard 
style of four-drawer file cases, 51% inches 


read 


high and 27 inches deep 


The Ross Manufacturing company has 
also added to its list a unit system of filing 
devices which may be used in connection 
with the four-drawer file, the units, when 
placed together, making a section of the 
same height and depth. The openings in 
all of these sections are of exactly the 
same size—an obvious advantage. The 
unit sections are interlocking, so that the 
case is not tipped or the sections pulled 


apart even when heavily loaded drawers 
are pulled out to their full extension. 

The company leg 
twenty inches high for unit filing systems, 
which may be had in place of the regular 


has provided a base 


base where desired 
OFFICERS ELECTED. 

[The annual directors’ meeting of the 
Noiseless Typewriter Company was held in 
Middletown, Conn., some weeks ago. The 
following officers were elected: President, 


Hon 


vice 


William Caryl Ely, of Buffalo; first 
president, Samuel J. Moore, of To- 
ronto; second vice president and treasurer, 
Richard F. Rankine, of Middletown, Conn.; 
secretary and auditor, J. Gilmore Drayton, 
of Middletown, Conn.; W. Caryle Ely, Sam- 
uel J. Richard F. Rankine, Dr. 
Charles W. Colby, of Montreal; and James 
H. McGraw, executive committe. 

On Oct. 25, the company is said to have 
certified to the secretary of state at Albany, 
N. Y., that half of its $8,000,000 capital 
stock has been paid in. 


Moore. 
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is as perfect as the machine 
100 with a little practice 
2000 copies from each stencil is a conservative estimate. 








“The Unduplicated 
e Unduplicate 
Represents the highest achievement 


With it a novice can print 75 copies a minute, 
The three point feed makes registration perfect. 








wom 


The Interstate Standard Duplicator 


makes every one of UNCLE 
SAM’S Mail Carriers a willing 
member of your sales force. 

The cost to you for their ser- 
vice isnominal. The returns in 
orders are limited only by the 
quality of your goods. There 
is no advertising medium with 
so strong a personal appea] 
as a good facsimile letter. 


Duplicator” —$35.00 


Its product 





in Duplicator construction. 


Lond 


Send to-day for 


our booklet describing machine and supplies in detail. 


NO LICENSE RESTRICTIONS. 


De alers: 


[f you want to share in the success of the 
Interstate proposition you will act promptly, as terri- 
tory already assigned far exceeds that still available. 


Interstate Commercial Company 


Executive Offices: 1265 Broadway, 


New York City 











The Taft-Peirce 


Manufacturing 
' Company 


Woonsocket, 
R. I. 









g Our 


for 







our 


@ We can handle any sized contract. 
proposition 
attractive to new enterprises. 


q@ Send 
building a plant of your own. 








on the contract basis. 

have the largest establish- 
ment in the world in our line, con- 
ducted solely on the contract basis. 


q We 


literature before 





Q We develop and manufacture 
high grade mechanical specialties 












particularly 











Contract 
Figure Means 
An Assured Profit 








Interesting Line of Office Accessories. 


Chicago Company Creates Useful Goods —— . ; 
a dust-proof folding front, a line of letter 


FFICE filing devices which are now ; 
ae 8 bi ro i heel for Benefit of Business and Pro- Stine | 
30 indispens o the man in busi- ‘ iling boxes, etc. 
. apemssaee to the msn fessional Men. ie ius 
ness have shown a wonderful devel- While card index filing devices are Gart 
opment in the last decade. From articles . F ner & Bender’s long suit, they manufacture 
f ‘1 lete tee f ; and fits snugly, allowing no dust to pene- | deal 
oO i ri > fewest use ay : - . ; various other lines for stationers and dea 
ES CEN, WUR We lowest wees, the} trate into the drawer. Spanish leather is a 
ers. Among these are desk calendars, 


have — to be made in styles which waterproof, hence these cabinets can be 
lend dignity and beauty to their surround- : 

ings and with a multiplicity of uses so 
numerous that they cover the entire field 
of human endeavor wherever records are 
to be kept in concentrated form. 

One of the most sightly, as well as one 
of the most useful lines of card index fil- 
ing devices is that manufactured by Gart- 
ner & Bender of Chicago. These filing cab- 
inets are covered with Spanish leather and 
embody durability, sightliness and lightness 
of weight, and they are furthermore mar- 
keted at a price which is said to bring them SINGLE TRAYS. 


blotter pads, telephone list hangers, pocket 
writing pads, playing card cases, et 

The company gives dealers all the advan 
tages possible, returning the money if the 
goods are unsatisfactory. This is a safe 
proposition, however, for the company 
sees that the goods are satisfactory be 
fore they are shipped. These lines are 
achieving a name for themselves as good, 
dependable stuff that sells on sight. Deal- 
ers will make no mistake in securing all 
the information possible about them at first 





hand and then entering into negotiations 

within the reach of everyone. with the company for the goods. They 
These cabinets are constructed of sea- washed off without injuring them in the will sell anywhere and should have a wide 

soned heavy strawboard, reinforced in _ least or destroying their finish. 

three-ply layers and joined in such a man- These card index cabinets are made in a 

ner that they will not sag or warp. They number of different sizes, according to the SHANNON PROMOTED. 

are covered with Spanish leather with a requirements of users. There are the sin- It was with no little satisfaction that the 

large grain and in a mahogany shade of gle trays, the two-drawer card indexes, Royal Typewriter Company promoted 

red. This gives these cabinets a rich, sub- 

dued appearance, fit for any office or apart- 


distribution 





Ts 
an err 
rtta anf. 


St ai 





TWO-DRAWER 3X5 OR 5X6 CARDS. CARD INDEX CABINET. 


the four-drawer card cabinets and those W. T. Shannon of the Boston sales force to 


ment 

The label holders and drawer pulls are with six drawers. In the same style and the position of assistant manager that 
combined and are of stamped brass. Each finish the company manufactures card in-  brancl 
drawer is lined with black ulster paper dex outfit boxes, desk stationery racks with Such a reward comes only as a return for 





Let The Buffum Automatic Card 
Press Do Your Work. 


This wonderful machine is now ready for the market. Feeds automatically. Motor set tor maximum speed 8,000 


rinting press specially adapte df for stationers, printers and business houses 


impressions per hour, Nota iad but a prin 
Hasa roll paper attachment with which it prints direct from type, la 
notices, tickets, debit and credit slips, bre ad | labels, slot machine tickets, and announ f all kir 
postcard. Prints in One or More colors, and widths up to 53 inches. Built specially strong; makes specially 
strong impression. Has removable chase and tympan. Special rapidimpression regulating deviec enables very rapid delivery 
of work. Patent impression shaft allows change of impression in } minute without changing tympan. Shafts of cast steel. Press 
equipped with fountain impression counter. Operative by hand, motor power, or both. Adjustmentsfew and rapid. Adjustable 
to cards of different thickness and width, from 2 to 10 ply. All parte easily ‘accessible, 6trictly interchange- 
able. High nickel and Japan finish. Complete equipment to operate press (except woe 
without extra charge. We can furnish flat top type cabinet with doors and 12 fonts of typeif desired. Press particularly 
adapted for short runs of cards; also for long runs, because automatic. 

Quaranteed for one year against defect in manufacture. 
structions with each press. You oan learn to operate it in one day. 


DEALERS CAN MAKE GOOD MONEY by selling THE BUFFUM AUTOMATIC PRESS and printing and selling vari- 
DON’T MISS THIS OPPORTUNITY 










nd receipt blanks, 


S 









bels, inserts, envelope slips, memorar 






me im ¢ 
cemer;nit ip to § 















We ship to all parts of the country. Full in- 
















ous forms used by business houses You make money while you demonstrate 


WRITE AT ONCE FOR DEALERS’ TERMS AND FULL PARTICULARS. 


THE BUFFUM TOOL CO., FouRTH AND GEORGIA ST8s., LOUISIANA, MO., U.S.A 














good, hard, conscientious labor and tangible 
results. Mr. Shannon had previously been 
admitted to the “machine a day” club, and 
many Boston been “Royalized”’ 
through his efforts. His most recent large 
was to the Boston Mailing Company 


firms have 
sale 
for twenty-one Royals 
THE AMERICAN TYPEWRITER CO. 
IMPROVE THEIR MACHINES. 
There are certain typewriters that we 
hear little about, yet they pursue the even 
tenor of their way, and do a nice quiet busi 
volume of which astonishes those 
1 little beyond the surface.. The 
American Typewriter Company, of 265 
Broadway, New York, make a machine 
which has achieved a remarkable success in 
the special field for which it was con- 
structed. With very little publicity in the 
way of advertising, it has acquired a con- 
siderable sale all over the country, partly 
on account of its low price, and because 
it is a splendid machine for all but the pro- 


ness, the 
who delv e 


fessional stenographer. 

The American Typewriter is a typebar 
machine, and does work on a par with that 
of the ordinary machine. A recent addi- 
tion to it is a new bichrome, or two-color 
shift, which enables one to print 
in two colors. A new form of indicator, 
too, has lately been added, which indicates 
the exact point at which the next letter will 
be written. A _ still more recent attach- 
ment is a column indicator for tabulating 
work, by which one can write columns of 
figures immediately underneath each other 
It is possible to 
attach six of these if desired, 
so that as many as six columns can be writ- 
ten. This burdening the 
machine with extra mechanism, gives many 
of the benefits of a tabulator, and dispenses 
with the necessity of releasing the carriage, 
and stopping it in the ordinary way. 

The proposition of the American Type 
writer Company make for selling their ma- 
attractive. The ma- 
chine is sent on five days’ trial and if the 
purchaser desires to buy he can pay $5 cash 
the machine is paid 


ribbon 


with accuracy and speed. 
indicators 


device, without 


chines should prove 


and $3 per month until 


for. This the company considers is the 
best proposition that has ever been made 
for a low priced typewriter, as no other 


typewriter is selling on ten monthly pay- 
ments 

The 
considerable speed, as it has a wheel escape- 
carriage, all of which 


American Typewriter is capable of 


ment and ball-bearing 


] 


tend to increase spee 

The factory of the American Typewriter 
Company is at Bridgeport, Conn. It is a 
building about 100 feet by 80 feet, with 


All the nickeling 


two floors and basement 
is done in another building. They moved 


into this building about twelve months ago 
in order to catch up with their large and 
increasing business. The improved facili- 
ties that they now possess have enabled 


them to considerably increase their out 


put, and they are now in a position to fill 


1! 
all orders promptly. 
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ENSDERFER 
Typewriters 
Visible 
Writing 


Light 
Action 


BLIC 





Interchange- 
able Type 


Back- 
Spacer 





NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 





SEND FOR CATALOG THIRTY-TWO 


The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 





































SHOW THIS 
MOON wearer DESK 


WRITER 
IN YOUR WINDOW 


Open one drawer and show a display card 
calling attention to the classy effect of 
square edge construction. Draw the arm 
rest slightly, and show the MOON cata- 
log and samples of circulars we issue. 
Place another card on the floor noting 
the sanitary advantages. Any typewriter 
company will lend you a machine for dis- 
play purposes. The paper in the type- 
writer may mention protection, conven- 
ience dust-proof construction, etc. 






We sell to 
DEALERS 


only. 






WE KNOW YOU CAN SELL THIS DESK—It’s Bound to Win! 
This typewriter desk is our Special No. 185, 36 in. long, 24 in. wide, 30 in. high— 
weight 125 lbs. It has five ply, quartered oak top. Operator can open the 
desk and raise the machine into position for use without getting out of chair. 


built up, 


f LS «A ONE-CENT STAMP WILL BRING 
Les CATALOG AND PRICES TODAY 


= MOON DESK CO. 


MUSKEGON, MICH. 






































We Will 
Send 


Promptly 
OUR — 






Including 
Olivers, 


Smith 


Our 


Get In Touch With Us. 






Established 1892 





Good 










grade nainsook 
a sharp, even letter all the time. 


catalog houses. 
Write us today. 


esoea oe OS S8S6°), 
“= pe a 


L. C. Smiths, 


Large Stock enables us 


PROMPT SHIPMENT 














That Brings Trade 


It brings buyers who become regular 
customers for other office supplies. 


“*The Pink 


of Perfection 


We also make these other brands of paper suitable for every class of trade: 


Aurora—Maple Leaf—Clover— Diamond—Thin-0 


Our Typewriter Ribbons are manufactured by us from the best 
they come in all colors, to fit any machine. 
are positively non- filling—have strictly indelible colors- 
We are the only manufacturers 
of carbon paper and ribbons that sell neither to the consumer or 


Miller - Bryant- Pierce Company 


Main Office and Factory: AURORA, ILL. 
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DEALERS’ LIST 


OF TYPEWRITERS 


REBUILT or “IN THE ROUGH” 







eecaccaeeaaoe © 


Dealer 


4 


oe LIST 


Underwoods, 
Remingtons, 


Etc. 


to make 


Premiers 


PRICES and SERVICE right. 


TYPEWRITER EMPORIUM 


92-94 LAKE STREET, CHICAGO. 


Sell 
Carbon Paper 


Carbon Paper is a trade-aid. 


Carbon Paper and 
Typewriter Ribbon 


are good foundations on 
which to build new business. 
¢ They give satisfaction. 





They 
and give 






We co-operate with the dealer. x * 


See, JON 7%, 





LLER-BRYANT- PieRCE 


































ASTIN} 









| 


| 
| 
| 
| 


| of Washington 


ROYAL’S NEW WASHINGTON 
OFFICE. 


One more interesting feature has beet 


the “sight-seeing” automobile tour 


Here’s the 


added to 
way the mega 


phone man put it 

“Turning the corner of Fifteenth and 
New York avenue, on the left is the im 
posing building of the United States Treas 
ury. We are now facing the new sky 


scraping Masonic Temple. Just at this mo 


ment we are passing the beautiful new 
headquarters of the Royal Typewriter com 
pany, the last to add to the fame and beau 
ty of our city. You will note, ladies and 
gentlemen, that the Royal office is on the 
sunny side of the street; the Royal Type- 





ROYAL’S WASHINGTON OFFICE. 


| writer is also on the sunny side of thet I 
to success . 

The new Royal office is at 1317 New 
York avenue, in one of the main floor 
rooms of the new Chesley building, in the 
center of a high class business district and 
not far from the White H« the 
great Government nleiianaent, buil lings. li 
point of decorations, lighting poser ventilat 
ing arrangements and facilities for window 


displays it is second to none in the city, 


and Manager Sroufe is to be congratulated 





on his selection of the new quarters 
A full page advertisement in the morning 
newspapers was used to announce the 
change of location to the business publi 
of Washington. With the enlarged facili 
| ties for doing business, and with the high 
favor that has been shown the Royal type 
writer and the management, the future of 
the Royal in Washington is full of brilliant 
prospects 
\ slothful catalogue marketh a eepy 








NEW WAGEMAKER SPECIALTY. 


[The accompanying cut illustrates a new 
filing cabinet series, made in sections to 
accommodate small offices, yet having each 
drawer and compartment of full standard 
size. This series is known as “Wagemak- 
erettes’ and is the product of the Wage 





WAGEMAKERETTE. 


maker Company, Ltd., of Grand Rapids, 
Mich 


“Wagemakerettes 


were described 
some detail on page 138 of the Octobet 
7 
i 


number of Office Appliances, but the cut 


was omitted through an oversight in mak 
ing ut The cut shows one of several dit 
ferent “Wagemakerette” combinations 


HAVE TAKEN LARGER STORE. 


The Myers Mfg. Company, office fur 
nishers, of Nashville, Tenn., are moving t 
larger quarters, having secured a long lease 
on the three story building, No. 202, 2nd 
Ave. N This building has floor space of 
11,000 sq. ft.. being twice as large as their 
former quarters. This will enable the Com 
pany to handle a larger stock of safes 
desks, filing cabinets and sectional book 
cases. They still maintain an office and re 
tail typewriter sh¢ room at 329 Union 
St., having sub-leased the first floor and 
shop to the Underwood Typewriter Co 

When asked if he expected his Company 
to take the agency for any new typewriter, 
Mr. Myers said “We have been in the type 
writer business nearly 20 years. Have 
handled the Underwood agency for 9 years 
We have marketed 1% of the entire Under 
wood Company’s product from the first 
machine they made until the last. This ts 
the case even though we did not secure the 
agency for tw r three years after th 
Underwood appeared on the market. Don't 
you think we are entitled to our breath and 
a rest for a few weeks, so far as our Type 
vriter Department is concerned? In the 
meantime our business goes on just the 
same in the Typewriter Department except 
is to sales of new Underwoods. The sur 


} 


rendering of the Underwood agency and 
1 
i 


the sub 


easing of a portion of our stand 
to the Underwood Typewriter Co. for its 
Nashville branch office, was mutually satis 


factory and we wish them well.” 
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Mrs. Anna D. Day 


Winner of the First Prize 
Gold Medal in the Edison Busi- 
ness Phonograph Speed Contest 
at the National Business Show 


44.3 Words per minute 





The Edison Business Phonograph 





will take your dictation at a speed of 
150 words a minute—and faster 
A stenographer can't take your dictation at anywhere near that speed. 


[he operator can transcribe from phonographic dictation at the rate of from 37 


to 44 words a minute 


The average stenographer cannot do better than 26 words a minute, at the very 


utside estimate, transcribing from shorthand notes. 


These facts were proven at the 
Edison Business Phonograph Speed Contest 
at the National Business Show 


[his contest was not, in any sense, a typewriter speed contest, but a practical 
the high speed of 150 words a minute. 


mtest of transcription from dictatio1 
The first prize was won at the high transcribing speed of 44 words a minute— 
nearly twice as fast as transcription from stenographic notes. The532 words trans- 
cribed contained less than three percent of errors. 
Compare this with the percentage of errors that come through in your daily mail. 
When you consider that the Edison Business Phonograph not only doubles the 
speed of your typewriter operators, but doubles their actual transcribing time 
because none of their time is given t dictation)—that it actually quadruples their 
apacity—can you wonder that the Edison Commercial System is being used today in 
businesses of every size, from one end of the country to the other? 


From the dictator's standpoint, the Edison Business Phonograph enables you, 
your executives and correspondents to dictate at yourown convenience, at whatever 
speed you like, without hesitation or interruption—without waiting for a stenog- 
her to be at liberty, or breaking in a new one when your regular stenographer is 


rat 
ay 


absent 


The Edison Business Phonograph is splitting the cost of correspondence in two, 

r doubling the volume of work turned out in offices, small and large, and in every 

branch of business. It willdo just this for you. Wewant to demonstrate an Edison 
Business Phonograph on your own rk in your own office 


Write us today for particulars 


Edison Business Phonograph Company, 205 Lakeside Avenue, Orange, N. J. 
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The New and Improved 


$)) ADDING MACHINE $?) 
THE WHY PAY MO RE ¢ A 









HE Improved Gem will do 
all that any higher priced 
adding machine will do. Will 








do it quicker and better, because it is 
simpler in its construction and easier 
to operate. Nothing complicated or 
hard to understand about the new and 









improved Gem. It is speedier and 
more accurate than high priced ma- 
chines, because of its simplicity and 
ease of operation. Strong, compact 
and durable, it will jast a life time. 
TWO-YEAR WRITTEN GUARAN- 
TEE. It gives totals quicker than 
the figures can be written down, and 













totals are always in sight. The Gem 






does the carrying automatically. The Gem is enclosed in a strong, neat 





and attractive carrying case (see lower illustration) and can be quickly 
and easily carried from one department to another. To operate, simply 
throw back the cover. The Gem remains in the case and is ready for work. 


Light and Portable § Speedy and Accurate 
Ten Days’ Free Trial 


To prove that the Gem is the only practical low priced adding machine on 
the market and that it will do all the work of the high priced machines, 
we will send one for a ten days’ trial in your office. 














Compare it, test it, try it out against the 
best adding machine you know of, then 
decide for yourself whether or not you 
want to pay more for an adding ma- 
chine when you can buy the new and 
improved 1910 Model Gem for $25 
Send for full complete particulars today 


WE WANT AGENTS 
to handle the new 1910 Model Gem, 
and to live men we will make an exceed- 
ingly interesting and liberal proposition 
We are advertising it extensively. If 
you are looking for a money-making 
proposition, here it is. Get in touch 
with us today 
Address me personally: 


A. R. GANCHER 
Automatic Adding Machine Co. 


319 Broadway 1-3-5 Thomas St. 
NEW YORK CITY 
































WHY ALL SHOULD LEARN TYPE- 





WRITING. 
By Dr. Robert Grimshaw. 
Many a good sermon has been spoiled 
in the delivery by the fact that just at 


the most impressive part, where the writer 


was most in earnest with his subject 


hence striving to make his pen follow his 
rapidly-coining thoughts, the writing was 
so indistinct as to render it necessary, in 
the delivery, to stop and read ahead, or to 


stumble over the words. 

Charles Reade is reported to have 
in one of his meaty, common sense 
ful essays: “I advise all persons to have 
their boys and girls taught shorthand 
typewriting. A stenographer who can typs 
write his notes would be safer from 
erty than a great Greek scholar.” 

Lawyers understand that judges can read 
and understand typewritten briefs better 
than those done with a pen; and that their 
chances of winning their cases are greatly 
enhanced by having all their documents 
done on the machine. 

Politicians who desire to produce an ef 
fect upon those who hear their speeches, 
find that with cleanly typewritten manu 
scripts they come more nearly to the liv 
ing force of extempore addresses’. than 
where the work is pen-written. 

Errors in spelling and punctuation, inac 
curacies of statement and muddiness_ of 
style are shown much more clearly when 
typewritten than when recorded with the 
pen. On this score the Rev. W. H. H 
Murray says: “It is now fifteen years since 
I have allowed myself to give anything 
the public, either in printed or in spoken 
form, that was not first inspected or re 
vised by me as it would look when it ap 
peared in printed form. The beneficial 
fluence of this practice on my mind in this 
thinking process, on my vocabulary as 
shown in the better selection of appropria 
ate words, and in my style in the balancing 
and construction of sentences, cannot well 
be overlooked.” 

Spelling, punctuation, capitalizing, para 
graphing, and pure composition, can be 
taught better with the typewriter than 
without it 

“The handwriting of most people be 
comes steadily worse instead of better.’ 
The business man or other writer who has 
got to that stage at which his writing is 
difficult to read has started on the down 
hill road, and should not delay letting the 
typewriting machine supply his needs 

Very old persons will find that the type 
writer will enable them to write distinct 
letters, and that for after the sight has be 
come too dim for reading pen-writing 
even ordinary print, typewritten letters 
etc., are still distinct. 

Vive la machine 

Useless operations whether in th 
or factory are a waste of time and money 

If you want to know what a dollar is 


worth try to borrow one 








MICROSCOPIC WRITING. 


yntemporary published a paragraph 


A 


in a recent issue in which it was stated that 


2) 


a Brooklyn man had succeeded in writing 
13,170 words on the back of a postal card in 
223 lines. Abraham R. Ganger, inventor of 
the Gem Adding Machine, and president of 
the Automatic Adding Machine Company, 
claims two records that far exceed in 
minuteness the feat recorded above. 

Mr. Ganger showed our representative 
some work done by him some ten years 
ago, which beat all records at that time, 
and have not yet been exceeded. Certain 
of Mr. Ganger’s supporters offered a chal 
lenge of $25,000 to any one who could 
write smaller than Mr. Ganger, or do finer 
work, but no one was found eager to make 
*he attempt. 

Mr. Ganger showed us a card 3xl% 
anches, containing 5,372 words. This con 
tained two and a half straight pages of 
reading matter from the New York Sunday 
Journal. In the specimen made by the 
Brooklyn man the same sentence was re- 
peated over and over again, whereas in 
Mr. Ganger’s specimen every word is dif- 
ferent, and is a portion of a whole story. 
The work was done with a very fine pen, 
without the aid of any magnifying glasses, 
and all the characters are printed in very 
minute caps. Under a magnifying glass 
each letter is distinct and separate and ex- 
tremely clear. 

Mr. Ganger also showed another speci 
men still finer, consisting of the Declara 
tion of Independence, the names of all the 
presidents, and the Preamble, making a 
total of 1,479 words, all of which are writ- 
ten in a space of 54x11 inch, which is equal 
to 144 words to the square inch. This won- 
derful writing was also done with an ordi- 
nary pen, and without the aid of glasses of 
any kind. The writing on this specimen is 
equal to 40,000 words on an ordinary postal 
card. From this it will readily be seen 
that Mr. Ganger’s work excels in minute- 
ness the work of A. J. Farwell. 

To the ordinary observer Mr. Ganger’s 
work looks like ordinary pen lines, and it is 
only on the closest examination that the 
words can be deciphered. Mr. Ganger’s ad 
dress is 319 Broadway, New York. 


oo ———————— 


OLD BURROUGHS MAN REJOINS 
SALES FORCE. 


Sales Manager Mason of the St. Louis 
agency of the Burroughs Adding Machine 
Company has engaged W. T. Treadway as 
a salesman. 

Mr. Treadway is an old Burroughs man 
and well acquainted with the machine. 
When the company was known as the 
American Arithometer Company in St 
Louis Mr. Treadway was connected with it 
in a mechanical capacity. As the Bur- 
roughs demand that their salesmen know 
the machine mechanically, Mr. Treadway 
has had a good education for the sales end 
of the business. 
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Every Letter 
Marked “Personal” 


The letters which are read, and 
noted, and answered, are letters with the 
“personal” appeal. Your form letters can be 
produced at the rate of 3,000 to 6,000 per hour, 
and every copy will look exactly like a hand-typed 
original if you use the 


(Gammeter Multigraph 


This machine does not do imitation work. It turns out letters identi- 
cal in neatness, clearness and attractiveness with work of a high-grade 
typewriter. Multigraphed letters are ribbon-printed from typewriter type 

—any boy or girl can do the work. 


As an Office Printing Machine the Multigraph will turn out all kinds 
of business forms, card index supplies, postal cards, tabulated reports, price 
lists, quotations, etc., at about the cost of the paper and an office boy’s time. 


The Multigraph Saves Half on Printer’s Charges 


It does real printing, good rinting, and ené ibles you to print as many, or as few as 
you choose. No ascending scale of pr ices for small quantities—no printer’s delays 
and disappointments s—and you can use electrotypes if you desire and keep matter 


standing. Setting and distribution are done automatically—no muss, no trouble. 
The machine is the biggest kind of an office helper and quickly pays for itself in 


earnings and savings 
LET US SEND YOU SAMPLES 


of forms printed on the Gammeter Multigraph, together with a 
Multigraphed typewritten letter addressed to you personally. 
Simply send us your name, the name of your firm, and 
‘the position you occupy. We will also send descrip- 

tive booklet or catalogue. 


The American Multigraph Sales Co. 
1804 Case Ave., Cleveland, 0. 

Branch Offices Everywhere 
European Selling Agents: 


he international 
Muiltigraph Co., 
y 








The Western Star Tool Grinder 


is constructed on scientific mechanical principles. 


Is Not a Toy 


but a handy reliable tool sharpener that 


every 
REPAIR MAN 


should have in his shop. Geared to 
a oe of 2,000 revolutions a minute 
and fully guaranteed. 






The Price is only $2.00 delivered. Order Today. 
NATIONAL PERFORATING MACHINE CO., Kansas City, U. S. A, 























The Typewriter East and West. 


ITH regard to the typewriter busi- 

ness in Europe, Mr. Dyer re- 

marked that France, which, for so 
energetic a nation, had been rather back- 
ward in taking to the typewriter, was now 
doing so, and their own trade with France 
has doubled in the last six months com 
pared with last year. Switzerland is 
looking more and more after labor-saving 
and their business with Norway 
increasing, and in 
Russia it is considerable. Germany is, how 
ever, next to England, the chief market 
in Europe for American typewriters. In 
that country the Smith Premier Company 
has sixteen of their own branch offices, 
which Mr. ‘Dyer thought was unusual for 
a typewriter company. 


also 


devices, 


and Denmark is also 


As to the competition with German ma 
chines, Mr. Dyer believed many of the 
latter could not compare in excellence of 
manufacture with the American machines. 
There is no nation in the world which 
seems to have the faculty for building ma 
chines with interchangeable parts as the 
Americans have, yet some of their best 
mechanics had come to them Ger 
many and Sweden and from England and 
France. Many of the tool makers for the 
American typewriter business are Swedes 


The Industrial Factor in America. 

As to the meaning of the industrial fac 
tor in the making of the typewriter in 
America, Mr. Dyer said that he had no 
actual figures, but should say that the num- 
ber of persons employed in the States was 
anywhere between 10,000 and 20,000. They 
had 1,400 employed at their own factory, 
while if they included their sales force, 
bookkeepers and mechanics at branches, 
probably their company employed 4,000 
people in different parts of the world. One 
had only to multiply that number by the 
number of leading typewriter companies to 
see that the total must be one of consider- 
able magnitude. 

There is no regular apprenticeship in 
American factories; boys are started work 
ing upon some unimportant part and the 
bright ones soon rise to the better work. 
The technical school takes the place of 
apprenticeship largely for the better grade 
work. They had their repairing school, 
in which men are taught the mechanism of 
the machine and become their branch re 
pairing men, although some of these men 
pass into the factory. The company has 
from 50 to 100 men always in this training 
department quite separate from the factory 


Hands and the Woman. 

“In the old days,” said Mr. Dyer in an- 
swer to a question upon the employment 
with the type- 
learn at 


from 


of women in connection 
America, 


‘Arma 


“we used to 


virumque cano,’ but 


writer in 
school about 


instead of ‘arms and the man’ it has now 
become ‘hands and the women.’ 


We have 


From An Interview With William Allan 
Dyer, Vice-President of the Smith- 
Premier Typewriter Company. 


Reprinted From Pitman’s Journal, London, 
Eng. 


this year for the first time introduced wom 
en workers into the factory where we have 
200 women employed in assembling small 
parts in which deftness of fingers is re- 
quired. Then we employ women in testing 
machines and also in demonstrating, and 
when you come to the operators, you may 
fairly say that the typewriter has opened 
up a field for women which is more re- 
markable than that afforded by any other 
invention; not even the telephone can com- 
pare with it. The lady secretary in the 
states has also an important field opened 
to her by means of the typewriter and 
stenography, and I can testify to the value 
of her services and the amount of her 
principal’s time she saves by opening and 
classifying of letters, and often suggesting 
the line of answer, and in this and other 
ways putting his work straight and ready 
for him on arrival at the office. I notice 
that you too have the lady secretary on 
this side, but it is not so in Germany where 
women do not fill the important sphere in 
general office work that they fill here and 
in the states. But that, I presume, is be- 
cause of the scarcity of operators; still, it 
will come in time. There are already a 
vast number of women employed as ste 
nographers in Germany.” 

In the States, Mr. Dyer added, women 
often attain to higher and more responsible 
positions. They had in their office a wom- 
an salesman, whose sales of machines and 
supplies exceeded those of any male sales- 
man in the office. Nearly all their book- 
keepers are women. There are both male 
and female operators in the States, but 
there is a large demand for more male op- 
erators which cannot be met, and the re- 
sult is that many good appointments fall 
to ladies. 

“The reason why young men do not take 
up shorthand and typewriting is that there 
are sO many avenues open to young men 
which, they seem to think, will give them 
quicker returns. The bright young man 
wants to become a salesman where he may 
get a quicker profit from his work. Then, 
our country is rapidly developing, and 
many opportunities are open to young men. 
At the same time, in no other country have 
young men starting as stenographers at- 
tained to such high positions in public life, 
such as Mr. Cortelyou, who has filled im- 
portant positions in the Government, and 
Mr. Loeb, Mr. Roosevelt’s secretary, who 
was recently appointed to the post of Col- 
of the Port of New York.” 


“And what of the general run of the lady 


lector 


operators, Mr. Dyer; are you troubled in 


America with the inefficients?” 

“Yes, the trouble is to get the good op 
erators; the other kind are always plentiful 
enough. 
to work to earn something, 


they are properly trained— 


Learners are too ‘anxious to get 
and they leave 
school before 


before they can write good English, and 
many of them lack knowledge of office du 
ties. They should stay longer in the schools 
than they do, before seeking to enter an 
office.” 


The Touch System. 


Mr. Dyer paid a high tribute to the value 
of the touch system of typewriting which 
was now in general use among the best 
operators in the States. “No operator can 
compare in accuracy and speed of work 
with the one who has been trained to work 
on the touch system. There are few peo 
ple who can focus their eyes quickly on 
turning from paper to keys and from keys 
to paper, and the advantage of having thei: 
eyes upon the paper the whole time is very 
great for the operator. We lady 
operator, Miss Reigate, who has done som: 
wonderful work for us in various parts 
of the world, not in speed contests which 
we did not desire her to do, but in accuracy 
of work in which we could pit her against 


have a 


anyone.” 

“Do your employers of labor recognize 
the advantage of the touch system, and ask 
for it in engaging an operator?” 

“IT do not think the average man is con 
cerned so much about the technical meth 
od; he wants good work, and he eventually 
finds out when the touch operator gives 
him accurate and speedy work, and that is 
leading some of them to ask when engaging 
an operator if they use the touch system 
Stenography is invariably associated with 
typewriting in the States, and any young 
woman entering a business office as an op- 
erator to make herself master of 
stenography.”’ 


is wise 


England and America. 

“I think,” said Mr. Dyer, “that you are 
ahead of us, not in the general use, but in 
the special use of the typewriter in at least 
one direction—I mean in advanced railway 
work. But in commercial billing we have 
developed a field of work which is not yet 
perhaps quite so marked with you, although 
I think England is quick to take up new 
features of this kind. With us there has 
been a great development in the last few 
years in the use of the typewriter in audit 
ing work, and in statistical reports requir 


ing wider carriage machines, and for this 


— 


we have found our interchangeable car 
riages, and our column finder device of 
great use. Then, there has been a great 


demand in the States of late for the use 
of the typewriter for the writing of land 
records, for which they are now using the 
books 


loose-leaf 








MOTHER OF J. E. GRADY PASSES 


AWAY. 
It is with extreme regret that we an 
nounce the death the mother of J. E 


Grady, president the Rebuilt Type 
writer Company of Chicago, which occur 
red Office Appliances was going to 


press. In his deep sorrow his many friends 


in Chicago and throughout the country wi] 
sympathize with Mr. Grady. Office Ap 
pliances extends to him its keenest sym 
pathy 

DENVER STAR BACK ON BUR- 


ROUGHS FORCE. 
Two years ago Oscar Sorenson was ons 
of the members of the Denver sales force 
of the Adding Machine Com 
pany that hit up a good pace even for that 
He known to the or 
ganization as “the man who shows it with 
the case off,” because he of the 
salesmen who made the successful mechan 


Burroughs 


lively agency was 


was one 


ical demonstrations of the Burroughs to his 
prospects—a method that has won many a 
sale for the Burroughs 

Ill health some time ago 
that he should take a rest, but he has now 
returned to Mr. Parrish’s force, feeling vig 
orous and fully able to hold his own in that 


necessitated 


organization of producers. 


Many a man who bewails his hard luck 
find taking 


thing for the 


good fortune in some 


would 
lazy germ 
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ROTEX-COPIERS 
CARBON PAPER 


WENTY-FIVE years ago the commercia 
world was sorely troubled: the advent of the 
typewriter had made the old-fashioned 

screw copying press more obsolete than ever. 
A new method of obtaining copies of documents 
was sorely wanted. 

Two new methods were provid ed—the dirty 

smudgy carbon, and the rotary copying press 
Neither was satisfactory. 





Following the line of ast re tance anuta re! tarted in to improve carbon paper, urtil really decent 
paper W ae e tair copies 

The Rotary Copier v r 

I arbon process € f and is still found wanting. 


The ‘‘Rotex’’ Copier has therefore been produce and we claim for it that it is the only perfect copying 


THE ROTEX PRODUCES PERFECT COPIES FROM 
ORDINARY RIBBONS. 

THE ROTEX PRODUCES PERFECT COPIES FROM 
ORDINARY INK. 

THE ROTEX PRODUCES PERFECT COPIES ON 
ANY COPYING PAPER. 

THE ROTEX USES ONLY ORDINARY PURE 
PLAIN WATER. 

THE ROTEX PRODUCES PERFECT RESULTS IN 
ANY CLIMATE. 


THE ROTEX COPIES ARE ABSOLUTELY IN- 
DELIBLE. 

THE ROTEX IS FOOL-PROOF. 

THE ROTEX WILL PRODUCE TWELVE COP- 
IES FROM ORDINARY RIBBONS 
ON ANY PAPER, AT ANY TIME, 
IN ANY PLACE, 

THE ROTEX PAPER CAN BE STORED FOREVER 
AND STILL BE GOOD. 





Using the Rotex with Rapid Roller Ribbons is a t You get so many copies that repetition 
becomes monotonous 
a Rotex. We want dealers to 


articula 


resome process. 


Everyone needs s handle our trade. Territories are now being allotted. 


Art Catalogue and full 1 i to 


THE ROTEX MANUFACTURING CO., 309 Broadway, New York 
or THE ROTEX MANUFACTURING CO., Ltd., Albert Works, Stratford, London E. 








THE 
ROGERS 
ADDRESSER 


does fastest work 
at least expense. 
It saves labor 
while getting best 
results. 


Save Time, Labor and Money 


The Rogers. Addwecsal 


@ Its use means creation of new trade—closer touch with old trade. 
@ THE ROGERS ADDRESSER Increases Business—Lessens Expense. 


q Addressing, Heading, Filling in of all kinds, including Circular 
Letters—AT ONE-FIFTIETH OF TYPEWRITER COST. 


@ The Rogers Addresser is MORE than an Addressing Machine. It 
cuts down Typewriter and Printing Expense. Let us tell 
you how 

@G The machine 
be printed 

@ The machine 
with greatest 


@ The machine 


with automatic feed of both plates and matter to 


which combines accuracy and perfection of work 
speed 


which occupies least space and is noiseless. 


@ Simple and cheap to operate. Quick and certain in results, with 
no Repair Bills—a complete Card Index System. 


@ The use of the Rogers Addresser will stimulate your business, lessen yoar ex- 
pense and increase your profit. 





An exact reproduction of best typewriter work from clean, 
Individual metal type, ribbon printed, if 
No repair bills. 
The machine is its own best argument. 


The Rogers Addresser is the Machine of Merit. 


durable rubber type. 
desired. Compact, noiseless, cheap to operate 
Work always out on time. 


The Rogers Addresser Co. 


10-12 North Desplaines Street 
Chicago, U.S. A. 


















Fred Larsen’s Vest. 
Everybody in the typewriter business in 
New York who knows the Wholesale 
Typewriter Company has met Fred Larsen. 
He is always happy, genial, and pleasant, 
and as ready to sell you one or a thousand 
machines as he is to smile. Very quiet and 
unostentatious is Fred, but when the 
Wholesale Typewriter Company had their 
annual outing a few weeks ago, it is pre- 
sumed that for once Fred: decided to cut 
loose. Around his slowly-increasing-in- 
girth waist Larsen wore a vest. When his 
friends saw it first, they caught their 
breaths, and opened their eyes, then they 
rubbed them to make sure they really saw. 
It was absolutely gaudy, and when Bill 
Filstead caught sight of it, he threw up 
both hands, and characteristically ex- 
claimed: 

“Gee! look at Fred’s Go-to-h— 
Then surreptitiously he drew a piece of 
paper from his pocket, and began to write. 
It was noticed all during that day, and far 
into the night, to say nothing of some of 
the wee hours of the morning spent along 
the shore, that Filstead had a far-away- 
look in his eyes. All poets have that look 
sometimes. Of course we cannot be sure 
about it, but this is the effusion that has 
been dropped into Office Appliances’ letter 


box: 


vest.” 


Fred Larsen’s Vest. 


The flowers may look gay in the spring, 
In garden and in farm, 

The verdure of the summer time, 
May all our feelings charm. 

All nature’s joys may fill our hearts, 
With hope and bliss and zest, 

But these all pale to nothing, when, 
We see Fred Larsen’s vest. 

The peacock with its gaudy tail, 
May wondrous hues unfold; 

The setting sun on mountains may, 
Enwrap the world in gold. 

But these seem dull and leaden, 
For nature at her best, 

Can never be—well—one, two, three, 
With gay Fred Larsen’s vest. 

Why try to paint the lily? 
Why imitate the rose? 

Such hues as these were never seen 
In silks, or even—hose. 

There may be other gaudy things, 
That have adorned man’s chest, 
The brightest and the liveliest yet— 

Is just—Fred Larsen’s vest. 
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Willard Escapes With His Fishing Rod. 

F. A. Willard of the Burroughs Adding 
Machine Company, who still proudly re- 
fers to his record of 496 per cent of quota 
when he was on the road, is now in charge 
of the Railroad Division of the Sales De- 
partment in the home office of the Bur- 
roughs Company in Detroit. 

Although white-haired, Mr. Willard has 
partaken of the fountain of youth, and 
when he takes a vacation he seeks a place 
where the young men would go. He hears 
the “call of the wild” and likes to go out 
in the forest and field. As an angler, Mr. 
Willard’s friends think that he has Izaak 
Walton backed off the shores of Hades in- 
to the black waters of the Styx. 

For his vacation this summer, 
called to his tow-headed son and 


Willard 


advised 





F DD VOU BRING 
THE FISHING 


I'VE GOTEn _ee 
4 . SS 
ye i D 4s ARE) 











him to pack the fishing paraphernalia for a 
trip into the wilds of Canada, where they 
would trail the wily trout to his lair and 
pluck the ten pound bass from the rippling 
rills. 

Willard, Sr., and Willard, Jr., had a most 
enjoyable time on most of their trip, but 
on the way back they stopped at a frame 
hotel which graces Hessels. It is a peace- 
able place and one would think it far from 
civilization. But when the two Willards 
walked up the steps of the front piazza 
they found the directoire and puffs and the 
patent leather pumps were there in full 
force, and that everybody dressed for din- 
ner. 

“Well, this is all very well for a day,” 


SALMAGUNOD! 


said Willard, “but it’s me for the simple 
life to-morrow morning.” 

Little did he guess that even before the 
sun rose again in the East he would be 
seeking another habitation. 

At 2 a. m. after several hours of the sleep 
of the just, Willard was awakened by the 
cry of “fire.” He tumbled out of bed to 
see the lady next to him throw the mirror 
her window and start to tow the 
mattress downstairs with her. Observing 
that he had a moment or two before the 
fire would probably come to him, Willard 
instructed his son to dress himself while 
he did the same and at last when they ap- 
peared carrying a little luggage in their 
arms and the son Willard bringing the 
flies, hooks, nets and reels and assisting his 
father carry the rods, they found that full 
dress was not de rigeur. 

Friends of the family refused to 
exactly how father Willard and son Wil- 
lard were dressed—or undressed, but said 
in spite of their scanty attire, they were 
more fully able to meet the curious eyes of 
spectators than were the majority of the 
guests. Willard found himself a million- 
aire among the survivors, for he 
away a pair of pants, shoes, two shirts and 
draped 


out of 


state 


carried 


a rain coat. The rain coat was 
about the portly form of a shame-faced 
matron who had escaped only with her 


robe de nuit, while the extra shirt was do- 
nated to a respectable down east deacon 
who had modestly retired to a barrel. 
The simple villagers gallantly restrained 
their mirth and took the bereaved ones in. 
It is alleged that never were more fantastic- 
ally dressed people seen on the highways 
and byways of Hessels, than came forth 
the next morning. 
Songbird in the Field. 
Walter Hansen, who represents a 
writer Cleveland, written 
the words of a song entitled, “Sweet Molly 
O’Leary.” Music is by 3enjamin W. 
Spero. The reads looks 
well, but our wife is visiting and the piano 


type- 


concern in has 


song well and 
is silent; the stenographer says she can’t 
play it on the typewriter; and our only 
own natural resources is our 
which we have long since learned to sup- 
press. But we thank the author for Sweet 
Molly and promise that more competent 
warblers than we will eftsoon gladden our 
ears with its melody. 


“bazoo,” 
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TIME IS MONEY 


CARBON PAPERS FROM US 


We carry complete stocks at various convenient cities throughout the 


YOU 
Are you waiting too long for ‘‘Rush Ord 


‘arest house—figure out how quickly you could get supplies 


| 


This means prompt service f 


Look up our ni 
v takes tor you to get them. 
than ever. 


from us, and how long it nov 
QUICK ACTION means more to you today 





IF WE ARE 


BOTH LOSING MONEY. 


NOT FURNISHING 
YOU WITH TYPEWRITER RIBBONS 
AND CARBON PAPERS, WE 


rit out NOW 


Better t 


ARE Our Line is Complete—Our Prices are Right— 
Our Products are the Best that can be made. 








THE AULT & WIBORG COMPANY 


NEW YORK, Cor. 
CHICAGO, 383 Dearborn St. 

ST. LOUIS, 322 No. Third St. 
BUFFALO, 145-147 Ellicott St. 


Pearl and Elm Sts. 


Factory: CINCINNATI, OHIO 


CITY OF MEXICO, Primera Calle de Lopez, Nos. 16-20 
BUENOS AIRES, 8. A., 1059 Calle Mejico 

LONDON, E. C., ENGLAND, 4-5 St. Johns Square 
PARIS, FRANCE, 82 Quai de Jammapes 


PHILADELPHIA, 1217 Cherry St. 
MINNEAPOLIS, 729 Fourth St. , South 
SAN FRANCISCO, 545-547 Mission St. 
TORONTO, CANADA, 19-23 Charlotte St. 
HAVANA, CUBA, Calle Lamparilla 50 

















These People Use The 
SIMPLEX SEALER 


Montgomery Ward & Company 
Pennsylvania Railroad Company 

U. 8. Government Depts., Washington (5) 
City of New York (6) 

General Electric Company 

Curtis Publishing Company 

Hapgoods, Incorporated 


Bell Telephone Companies of Chicago, New 


York, St. Louls and Denver 
Western Electric Company 
Cluett, Peabody & Company 
R. G. Dun & Company 
Merganthaler Linotype Company 
Success Magazine 
Bank of Montreal 
Parker Pen Company 
The Royal Tallors 
David C. Cook Publishing Company 
National Bank of Commerce 
South Bend Watch Company 
Colgate & Company 
Phelps Publishing Company 
Hartford Fire Insurance Company 
F. W. Woolworth & Company 
Splegel, May, Stern & Company 
International Textbook Company 
Cosmopolitan Magazine 
New York Edison Company 
Butterick Publishing Company 
Baldwin Locomotive Works 
John Wanamaker 
Travelers Insurance Company 
Chattanooga Brewing Company 
Joseph Adler & Sons 
Southern Machinery 
The Prest-O-Lite Company 
Marshall-Wells Hardware Company 
Illinois Seed Company 
Henry Bosch & Company 
National Life Insurance Company 
System Company 
Albert Dickinson Seed Company 
Cleveland Trust Company 
Southern Pacific Railroad Company 
California Fig Syrup Company 
National Republican and Democratic 

Committees 
Union Pacific Railroad Company 
Ridgway & Company 
American Letter Company 
J. W. Kidd Company 


and several hundred more 


Your Customers Will Use 
It Soon 


Per Hour 


SIMPLEX ELECTRIC 
on special wren stand 


6,000 Envelopes 


Sealed and Stacked 


neatly and securely. One operator prepares the 
mail in less time and in better condition than six 
can do by old methods 

Stop and Think 
what a risk yourun when you entrust the sealing 
of your valuable mail to thoughtless boys and girls. 
Can you afford to | 

























let your customers, who depend 
upon you for up-to-date advice about office equip- 
ment, to remain in ignorance of the speed, accur- 
acy, neatness and security of this wonderful 
machine? 







Reg. U.S. pat. Of. 


Hand-Power 
Machine 













Hand or Electric 
machines every day and we 


We are pleasing new people with these 
you to the st If you have 


—_ ' 4 nachines ae , day and want to add 
—” : 70u the list f you have anything over 
two hundred lettersa day ican afford 
: to have one of our machines, an } 
—— don't have t« pay a cent torit unti 
— are convinced by a trial our own mé 
7 ; ing room that it is all we claim it to be. 
, SIMPLEX MFG. CO. 
90 West Street 315 Dearborn Street 
NEW YORK CHICAGO sition. 
This is the only Automatic Envelope Sealer. One operation does the whole work. 





























Milwaukee Has Business Show. 


ILWAUKEE’S second annual bus: 
show, held at the new $500, 


Auditorium Oct 


ness 

OOO 
the auspices of the Milwaukee Association 
of Bookkeepers, 


success were on 


5-6-7, 


Accountants and was a 


[Twenty-five exhibitors 


hand with displays of more than ordinary 


and throughout the three days 
the Kilbourn 
the 


ed with visitors. On 


interest, 


session and Layton halls, the 


sub-halls of \uditorium, were crowd 


the opening day alon 


more than 1,500 people were in attendance: 
at the show. while on the second day it 
was estimated that more than 10,000 sight 
seers were present 

While the last year’s business show was 
entirely successful, the available space 
the Eagle club house was tar trom sutt 
cient The matter of space caused littl 


trouble this year, as a floor spar of 220x600 


feet was given over to the entire use of the 


The different booths ranged 
size from 8x14 feet to 15x20 feet, and ther 


exhibitors 


was plenty of room tor the visiting crowds 


Exhibitors report that as a result of the 
show they have received many _ inquiri 
and prospects, while the feeling is strong 
that the business show should be made a 
annual affair \s an indication that the 


exhibitors were satisfied with the show ar 


its results, a signed statement has beet 


sued by them as follows 


the busimess she 


“We, the exhibitors at W 
given at the \uditoriun (ct 5, 6 and 7 
under the direction and management of the 


Milwaukee Association of 
Bookkeepers 
the 


Accountants at 


hereby testify to our appr 
ciation of 
Milwauke« 
Bookkeepers 


of this show, and the successful manner i: 


energy and enterprise ol t] 


\ssociation ot Accountants a! 


as shown by the organizat 


which it has been conducted.” 


“We were more than pleased wit! 


show,” said C. A. Netzhammer, sales man- 
ager of the Northwestern Furniture com 
pany of Milwaukee, who was in charge of 
the company’s large exhibit. “We hav: 
received a number of prospects and in 
quiries as a direct result.” 

“The business show was very success 








BURROUGHS BOOTH 


under 


Interesting Exhibition of Office Appliances 
in Wisconsin Metropolis. 


Haven, Milwauke: 
Adding Machine 


aftermath proving to 


1 


ful,” said | 
the 


pany 


LD) manager 


of Burroughs com 
“The 


satisfactory, 


en more as we are 
inquiries,” 


The Exhibition. 


exhibitors 


ng many 


The list of and the different 
nes displayed is as follows 

The H. H. West 
represented by ( 
M 
Royal typewriter d 
iv, and W. | 
Chicago offices of the Rova 
shows Mr. Hurley and Mr 
The 


General 


Milwaukee 
William 


the 


company, 
W 


Hurley, 


Meyrick, 
Beveridge, J manager 


he cf 


connected with 


partment of t m 
Howard, 
The pr 
ture Howard 


company displ: 


foreground 
the 
Shaw-Walker, Or: 
desks, 


Simplex 


the 
stoc k 


pany, 


Firepr ng com 


of 


Fountain 


oto 


Standard Royal typewriters, Ro 


Sealing 


copiers, envelope 


chinery, mimeograph, Davis office chair 


Dick Steel safe cabinet, Meeker coin cas! 
r and a full line of loose leaf devi 
Burroughs Adding Machine compat 
‘ esented by | 1) Haven. Milw K ¢ 
anager of the ompany, and \ | W 

{y rdner repre sentative the ( my] 

rom Detroit \ full line of Burroughs 

dding and listing machines were « S 
lay, a special feature being mac 
uplex model The new visible Pike ad 

ng machine was also included in the dis 
i\ 

The Northwestern Furnitut compat 

Milwaukee. was represented by C. A letz 


hammer, sales and O \. Wil 


MmManagrer,., 


kinson of Cincinnati, O This exhibit was 
more than usually attractive \ full line 
f the company’s own make of office desks, 
hairs tables and settees was show! he 
sides the Globe-Wernicke sectional ling 
cabinets of wood and steel, system supplies 
for the same and various lines of bool 
cases 

F. H. Brice displayed a full line of vari 


ous styles of vending machines 
Manuta 


Krahn turing company. repre 


H. H. WEST CO.-ROYAL. 


sented by A. W. Krahn, displayed per 
punches and other specialties 
George H Kichholz ot Milwaukee 
showed the Edison and Victor talking ma 
chines 
The American Multigraph Sales m 
pany, represented by W. A. Parker, M1 
waukee manager, displayed the Gammetet 
Multigraph, the Universal Folding hine 
ind other office printing apparatus 
The Amberg File and Index c ly, 
represented by A. J. Amberg, W. K. Pir 
niger al \. B. Gallagher, showed full 
line of \mbere sectional cabinet ha 
betical indices, transfer cas ne S 
lines « piles 
\dk er & Macon compat ( 
sented William G. Adkins, disj la 
ine « unti auditors’ and r¢ 
ialties 
Remingt Typewriter com, é 
sent W. Roth, Milwaul 
iver ! S. H. Farnham of N Y ork 
ity il line of Remingts n es 
Was togethe with a é ‘ 
‘ \\ \dding a S g 
attach ent 
West-W mp 
repre é } ( (, ioha 
West rtical d card 
inet d vertic ¢ 
oos pri books, ledgers 1 
ooike 
Fe] Nnpany t 
! t ( splay! 2 the rT 
billing ng and bookkeeping machin 
Re] Stamp and Stencil Wor p 
rese ©. H. Schumann, show é 
f rul tamps mbering ma l 
stamp supplies 
Compt ph compa epre 
O. Shepherd, displayed a ful neé ld 
ing and listing statement machines M 
Shephet vas assisted by H. J. De Mil 
waukee manager for the company 
B. Lowenbach & Son, Milwauke: Dp 
sented by Oscar Lowenbach, exhibited a 
full line of general office forms fice 
specialties 
The Adder Machine company, represent 


Walker, Milwaukee, 1 





NORTHWESTERN FURNITURE CO 
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HE NEW LINE 


Pyra m i ri | Carbon Paper and 


Ribbons 
THE NAME OF THE MANUFACTURERS - 


DRAPERS’ LIMITED 


is a guarantee of superiority in materials, workman 

















ship and efficienc) 


A G EN y i S WRITE TODAY FOR TERRITORY DEALERS 


We also make writing inks under the trade mark name ‘‘Pyramid.’’ They are chemical, 





age and sun proof, and cost no more than ordinary inks. 


These inks are used in the manufacturing process of Pyramid carbon paper and ribbons. 


DRAPERS’ LIMITED 


TWO OFFICES AND FACTORIES 


UNITED STATES Cable Address: REPARD DETROIT CANADA 
Cor. Third and Porter Streets, DETROIT, MICH. Western Union Cod Cor. Windsor and Sandwich Sts., WINDSOR, ONT. 


STOCK the GRAND RAPIDS 


drop center typewriter desks. They are constructed of quartered white oak and | 
birch with genuine mahogany drawer fronts and bed. Thick, five-ply writing bed. | 
Ten-inch raised drawer fronts. Heavy solid raised panels. Dull rubbed finish and | 
self-locking drawers, with movable partitions. 


DEALERS 


You are losing money if you don’t include a 























line of high quality office desks in _ stock. 
It establishes your business on a firmer basis, 


and every sale means a handsome profit. 





Write us to-day for dealers’ proposition, 
Catalogue on request. 


Grand Rapids Desk Co. 


MUSKEGON, MICH. 
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Wins GRAND PRIZE at Seattle 








‘Perfection Directors’ Tables 


for banking rooms are always kept up-to-date in design and represent the highest grade 
of materials, finish and workmanship obtainable at any price 

Dealers who cater to the best commercial and financial trade should write at 
our new catalogue which has just come from the press 


STOW & DAVIS FURNITURE C0., vept. 0, anv rapips, MicH. 





Seattle, Wash., Oct. 12, 1909 
We take pleasure in informing 
you that your No. 783 Table 
1elped win Gra 
Prize Highest Award for F 
1 


us to adi 

ine 

Office Furniture at the Alaska 
Yukon-Pacific Expositior 
fours very truly, 

Norris Sare & Lock Co 


once for 
Better write us today 


Read This 











Check the Articles that You Use 


and drop in the mail, but be sure to check 
the articles that you use even if they are 
only leased or on trial 

Adding Machine 
Typewriter 
Phonograph 


Autographic 
Register 


Bill-Lading 
Machine 


Card Cabinet (size) 
Telephone 


Dun or Brad- 
streets Book 





Special Machines 


“As Convenient as Your Favorite Pen'’ 


My business is to locate your Adding 
Machines and Typewriters, your Tele- 
phones, Bill of Lading Machines, Auto- 
graphic Register Machines and Small Card 
Index Cabinets, your Dun and Bradstreets 
Book, etc, where they will do the most 
good. Will you cut out this ‘“‘ad’’ and send 
it tome? That's all I want, but I want 


you to do it now. HENDRICKS. 


Adjustable Table Co. *."""";"",.., 














ne a 


ENGRAVING 


ALL KINDS 


MACHINE AND HAND WORK 
| Carefully and Promptly Executed 


| 
| 
| 


WE SOLICIT A TRIAL ORDER 
ON 


RELIEF WORK 


FOR 


DIES | 


BRASS OR STEEL 


TYPE | 


BRASS OR STEEL | 


WHEELS 


BRASS OR STEEL 


TRADE WORK A SPECIALTY 


Walter Steers & Company 
A CORPORATION 
2838 Fulton Street 
BROOKLYN, N. Y. 














. E-Z? So Easy! 


Only two prongs 
to bend 











a 


Patent Pending 





for attaching correspondence to file covers, 
=> 


Manufactured by E.G. ROBESON, 753 Bedford Ave., Brooklyn, N. Y. 


Time, Temper, Fingers 
and Paper will be saved by using the 


Easy Fastener 


other 
Send 


attaching together 
papers for any purpose whatsoever. 


‘Do it now.’”’ 


and for any 


for samples. 























line of Wales adding ma 


An 


chines was shown. 


extensive 


Monarch Typewriter 


sented by Andreas Bothe, Milwaukee, 1 


company, 


Ransom, H, B. Lar 
line of Mo 


ager, assisted by L. E. 
Coad. A 
arch machines was on exhibition. Thx 


son and R. J full 


mains of the first typewriter in the world, 


the machine built by C. Latham Sholes, 
was on display at this booth and was one 
of the attractions of the show 

The Rolograph company, represented by 
W. K. Nourse, displayed a machine that 


reproduced either typewritten or hand work 
or both at the 

The Smith Premier Typewriter c: an 
represented by E. R. Johnston, Milwaukee 
manager, assisted by C. H. Delano and E 
M. Talbe. A full line of typewriters, bill- 


same time. 


ympany, 


ing machines, office fixtures and supplies 
was exhibited 

The Sengbusch Self-Closing Inkstand 
company, represented by G. J. Sengbusch, 
displaying a line of the company’s ink 
stands 

H. C. Miller company of Milwaukee, rep 
resented by Richard J. Conell, assisted by 
Milton P. Spits. An extensive line of loose 
leaf systems and filing devices hib 
ited 

The Addressograph company of Chica 
go, represented by C. D. Worthingt W 
\. Wike, James Paveck and Miss Van 
Boggett. Card index addressing machines 
office graphophites, for stamping addresses 
on metal address plates, and pay roll ad 


dressographs, were displayed and attracte 


considerab attention 


The Dalton Adding Machine company 
represente d by Welch Bros., Milwaukee 
representatives \ full line of Daltor Id 
ing machines was exhibited 

The officers of the Milwaukee A " 
tion of Accountants and Bookkeepet h 
organizat! which so ably handled the 
business show are: President, Lot 
scher, Jr vice-president, Fred R 
treasurer, William F. Schoell; 

E. J. Mart Special credit is due Se 
tary Martel who was 1n active 


the affai1 


GET CARBON AND RIBBON 


CONTRACT. 

In former years the various dep ts 
of the | ted States government put d 
supplies they needed them and independ 
ently of one another, with the result of 


instancé some departments payi 
siderably higher prices than others for the 
same article For the fiscal year com 
mencing July 1, 1909, a call was made for 
tenders upon the entire estimated requir 
ments, 

In view of the tremendous quantity of 


carbons and ribbons used by the govern 
ment it is needless to say that many manu 
facturers of these lines were doing their 
best to obtain the 

The plum fell into the hands of the Co 


Ribbon and Carbon Company 


award 


lum bia 
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SECURES AN INJUNCTION. agement of the Royal Typewriter con 
The Bates Manufacturing Company of pany’s office at Los Angeles to accept the 
Orange, N. J., manufacturers of the Bates management of this new enterprise at 


Automatic Hand Numbering Machine, re higher salary than he received in the type 
cently secured an injunction in the United writer world—and that, it is said, was not 
States Circuit Court for the District of small 
New Jersey against the Bates Numbering 
Machine Company of Brooklyn, N. Y., re IRIDIUM IN PEN POINTS. 
straining the latter from the further use Unaffected by acids and second only 11 
of the words, Bates Numbering Machine hardness to the diamond, iridium, a metal 
Company, as its corporate name and from that is brought from the Ural mountains 
using the words, Bates Numbering Ma on the borders of Asiatic Russia, and val 
chine, in connection with any hand num ued at $1,500 a pound, is used by fountai1 
bering machines not of the complainant’s pen manufacturers to add to the flexibility 
manufacture nd non-corroding qualities of gold an al 
Edwin G. Bates, the inventor of the num most indestructible wearing surfac« 
bering devices made by both corporations, So delicate is the process of attaching 
was at different times a member of each, the tiny particles, small as a pin point fot 
and the dispute grew out of a contention as each pen point, that only the highest skilled 
to which corporation was entitled to the labor can be employed at the task After 
exclusive use of the inventor’s name. The the blank shape of the pen has been punch 
court decided that the claims of the Bates 1 out from the gold, a notch is ground 
Manufactut ng Company had the priority the point, and this notch is just larg 
of right enough to receive the small particle of iridi 


which must be fused with the gol 


QUITS TYPEWRITERS FOR STOVES. he placing of the iridium upon the 


Frank K. Harvey, who has spent the last notched point is accomplished with a sma 
three years on the Pacific Coast with dif metal instrument which puts it in position 
ferent typewriter companies, principally nd holds it there with the help of a s 
with the Underwood and the Royal, recent lution of water and borax until it has bee: 
ly returned to his old home in Kansas City, thoroughly fused with the gold 
Mo., where he has become superintendent The fusing is done with a blow-pipe, as 
and manager of the Liquid Fuel Stove and s shown in the illustration. This does not 
Furnace company, a new concern, whose’ melt the iridium, but fuses the gold about 
product Mr. Harvey is eminently well it so as to held it in positio1 [ridium 
equipped to handle. He resigned the man itself will not melt at a lower temperature 
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han 3,542 deg. F., consequently the heat 
ivailable from the blow-pipe would not be 
ufficient. After the fusing, the pen point 
is ground into proper form for use.—Popu- 
ar Mechanics. 





NEW TABLE CATALOGUE. 

The Stow & Davis Furniture Company 
f Grand Rapids, Mich., have just brought 
forth their fifth catalogue of directors’ of- 
ce and library tables, bank and office suites. 

The book is handsomely gotten up in 
the same distinguished tone which charac- 
terizes their products all the way through 
and is well worth the careful reading of 
every furniture and office appliance dealer 

the country. 

Included in the catalogue as they send 
it out, is a copy of a letter which they 
have received from the Norris Safe & Lock 
Company of Seattle, in which credit is 
given the Stow & Davis No. 783 table for 
helping them to win the Grand Prize of 
Highest Award for Fine Office Furniture 
it the Alaska-Yukon-Pacific Exposition. 

Dealers who are interested should ad- 
dress the Stow & Davis Furniture Co., De- 
part. “O,” Gtand Rapids, Mich., for a copy 
of this interesting piece of trade litera- 
Lure 

E. C. Stearns & Co., of Syracuse, N. Y., 
manufacturers of the Stearns typewriter, 
have appointed George M. Moore European 
agent, with offices at 57 Holborn Viaduct, 
London. 





HERE IS SOMETHING NEW 


THE DORNETTE SECTIONAL BOOKCASES 


MADE BY 


THE J. DORNETTE & BROS. COMPANY 


The Sectional Cases are made with the same careful attention to detail 


which have mac 


ORNETTE DESKS 


THE STANDARD 
OF EXCELLENCE 


The 
Dornette & Bro. 
Company 
1250-1264 Harrison Ave. 


Cincinnati, Ohio 





A New Design of Sanitary Desk Get Our Catalog 











Our New Sectional 

















O Years 


of constant prosperous advancement 
can mean only Right Goods and Right 
Methods. 


THE POPULAR 


U. S. 
BRAND 


TYPEWRITER 
RIBBONS, 
CARBON PAPERS, 
ETC. 


always represent 


TOP NOTCH QUALITY 




















Our Sales are Increasing. Are Yours? 
| Let us help you by furnishing 


Your Own Special Lithographed Boxes 
(No Extra Charge) 
Write for our proposition 





Typewriter Ribbons on Regulation Spools 


UNDERWOOD SOLID HUB 
OLIVER (Regulation) 
SMITH-PREMIER VISIBLE (Regulation) 
REMINGTON VISIBLE (Regulation) 


Automatic Reverse Attachments. 


Bi-Chromes and Tri-Chromes 
In all Combinations for 


Adding Machines, Time Clock, Metal 
Dater, Multigraph,Writerpress. Printo- 
graph, Multi-Copy and all machines 
requiring inked ribbons. 


KKK 
New Process Carbon Papers 


of class 
in all weights and grades put up under 


Our Brand or Your Brand 





Dealers and Agents Wanted Everywhere 
WRITE TODAY 





U. S. Typewriter 
Ribbon Mfg. Co. 


Sansom & 8th St., Philadelphia, Pa., U.S. A. 
Cable Address, MUSTR. 




















OFFICE APPLIANCES 


TYPEWRITE 
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Special Correspondence.) 
Albany, N. Y. 


the Albany 
Company has the dis 
largest individual month's 
salesmen in the Albany 


G. L. MacFarlane of 
Remingtor Cypewriter 
tinction of selling the 
business of any of the 
organization 

> > > 

A. H. Gurney, Utica district ‘ I 
Remington Typewriter Company, Albany, has 
Remingtonized of the important 
n his territory during the past mont! 

> . > 


manager 


several schools 


The salesmen of the Albany office of the 
Remington wi long remember with pleasure 
the two days when the Hudson-Fulton activities 
were at their height in the vicinity of Albany 
Mr. Malieson called in all of the Remington 
typewriter boys for the two days, the 8th and 
9th of September, and they were the guests 
of the Albany office Needless to say thev il 
report a bully time 

. * 

That popular organization of the Mohawk 
Valle the Remington Typewriter Pand, took 
quite a prominent part in the Hudson-Fulton 
celebration of New York State, where they were 
ssigned to duty in the vicinity of Albany, N, ¥ 
While in Albany they called at the office of the 
Remington at 32 Lodge street, and were enter- 


tained by the Remington manager, Mr. Malleson 
> > > 


Reports from most Remington typewrite1 
offices say that the month of September marked 
an epoch in the sales of Remington typewriters 
Albany branch is no exception to the genera 
rule ind they say that the largest business ever 
done in that city was turned over on Septem 
ber 30 

. * > 

Ss. A Spellman Monarch representative at 
Plattsburg, N. Y.. recently called at the Albany 
brunch office and went over several matters 
of interest with the manager Mr. Spellman 
reports a good business in northern New York 

> 


. >. 
Jay Cross, Jr., manager of the Monarch Typ¢ 
writer Company's office at Albany, just returned 


from a trip through the New England territory 
after closing up with several of the large 
concerns 
> > > 
Jay Cross, Jr... manager of the Monarc} 
branch at Albany, has just closed a contract 
with one of the largest manufacturing concerns 
in Pattsburg, N. Y., for a solid Monarch equip 
ment 
& +6 
The Monarch inspection system, which went 
into effect at the Albany branch October 1, is 
meeting with great success and is being appre 


ciated by users throughout the Albany 


territory. 


Monarch 


. > . 
McMahon, manager of the Albany 
branch of the Underwood Typewriter Company 
entered the bonds of wedlock in October. and 
has just returned from his honeymoon, looking 
the happiest of contented mortals 
> > . 


Thomas J 


H. J. Steward, manager of the Smith Premiet 
Typewriter Company at Albany. spent a week 
the latter part of October in the Adirondacks 
deet shooting. 


. > > 
Frank M Evans of the home office of the 
Smith Premier Typewriter Company with Les 


lie Wilson the speedy young Smith Premier 
No. 10 demonstrator, spent part of a week at 
the Albany office of the Smith Premier Type 

writer Company With the manager, Mr. Sew- 
ard, and a couple of salesmen, a number of 


demonstrations 
throughout 


were 


given In Va 
that section 


Interesting 


rious business colleges 


Mr Evans’ visit proved of much assistance 
Write-ups were given in several newspapers 
ind the demonstrations so creditably 


given by 
I 


M Wilson were received with cheers by teac 


rs as well as pupils 
* 


. 
Rusiness is coming along well in the employ 


ment department of the Smith Premier Type 


writer Company's branch office at Albany. Dur 
neg the past month many stenographers have 
been sent out and in four instance rental ma 
‘ nes and supplies went with the operators 
lwo successive days operators were sent out 


instances 


before a week had elapsed 


ind in both ‘ 
Friends both in 


No. 10 was purchased the 
‘ of emplovers ind operators ire being 
gained daily The No. 10 Smith Premier wit}! 
its many advantages is certainly being recog 
nized b emplovers and employes 

Atlanta, Ga. 

This sounds something like a fail tale, but 

the facts are vouched for The agency of the 


Inderwood Typewriter Company, located in the 
Candler 
big crimson 


exhibition a 
the é ling 


ing 


had on 
from 


building, recently 
airship suspended 














by wires Aitached to the basket of tl 

ship was i! Underwood typewriter op i 

by an invisible power A wind and hail storn 
sprung up ind smashed the window ind 
wires wl ld the air ship. Suddenly the 
airship drage the typewriter flew out f 
the window sailed down Peachtree st! 
pursued | the employes It was event 


was all Wright 
> > 7 


captured, whi 


George G. Reid, of the Royal office at At 
is the author of a little department 
Royal hous rgan_ entitled ‘Atlanta Ant 
dotes The column is well named, for Georg 
jiests and gibes are surely antidotes t 
blues or the grouch 

> > 

J. L. Mock, manager Elliott-Fisher t 
branch office, has just moved fron 
building to quarters in the new and l 
Empire building, and may well be pro 
new lay-out 


Baltimore, Md. 
ebery manager of the Ba 
' 


nderwood Typewriter Co! 


branch of the IT 


won the prize mtest offered by the Und 
Typewriter Company in September The 

test is to extend over three months ind ft 
was the first of the series Mr. Rosebery joined 
the Underwood organization in 1904 as manager! 


at Indianapolis In 1905 he was transferred t 


. } 


St. Louis 


a Saie 





it his own request Aas ;¢ é sn 
he preferred that city. In October, 1908 
was placed in charge of the Baltimors ff 
and since his advent he has done a rema 
good business 
>. . > 

P \ Miller in charge of the Ro fics 
in Baltimor reports a gratifying ] 
improvement n business this fall he 
summer months showed quite satisfact 
sults, the fall and winter months give pron 
ff exceptionally good business 

: * * * 

Mrs. FE \. Richards recently called t the 
office of the Remington Typewriter Compar t 
exchange greetings with her Baltimore friends 
ind to make inquiries concerning her friends 





it the New York office of the company Before 
her marriage Mrs. Richards, or Miss Edith E 
Paulsen, was widely known as a touch write! 
ind a rapid operator of the Remington type 
writer She was for a time associated w the 
force in the New York office, and visited many 
cities and towns, giving demonstrations f he 
skill as an operator and the good quali of 
the machine she operated Mrs Richards iys 
that she feels the same interest in the n hine 
ind the manufacturers that she did when in the 
employ of the company, and never expects t 
lose it 
. 7 > 

One of the supply salesmen of the Ren £ 
ton Typewriter Company in their Baltimore of 
fice, Harry C. Hoffman, is receiving the con 
gratulations of his friends On Sept the 
nuptials of Mr. Hoffman and Miss Lillian Grey 
were celebrated and the entire office staff of 
the temington in Baltimore joined in wishing 
the voung couple the best o life in their f 
ture vears together 

Boston, Mass. 
Cc. U. Stapleton, formerly sales manager of 


Roches 


the Monarch Typewriter Company at 


ter, N. ¥ has been transferred to the Boston 
office and will devote his energies to thoroughly 
Monarchizing a territory in Boston M Sta 
pleton is very enthusiastic over the Monarcl 


certainly con 
home is ir 


a line of talk which is 
and Mrs. Stapleton’'s 


and has 
vincing Mr 





Arlington, Mass., a suburb of Boston 
oe @ 

The hustling salesmen of the Monarch Type 
wrter Company who covers the State treet 
territory in Boston, H. E. Burton, is a strong 
believer of the Rooseveltian theory concerning 
race suicide To carry out his doctrins Mr 
Burton has a new arrival at his hom«é it si 
far shows well as a fine specimen of future 
Monarch subject He does lots of kicking. but 
time will make him as firm a believer the 
Monarch as his father is in the Rooseveltiat 
idea The bov likes the smooth, easy running 
carriage ind nothing pleases him better than 
a light touct He wishes always to be f 
sight 

. > * 

Manager Amann of the Monarc} I 
Company t Boston is certainly on the mp 
these da He just stops long enough t " 
there were more sales actually invoiced p to 
Saturday October 16th, than they had made ir 
the who month of October 1908 Chat 
going ym” 

: > > 

F J Ne i? formerly head ten 
with the Sturtevant Coal Company, wholesale 
coal de of Boston, Mass has I ted } 
services with the Monarch Typewr Cor 
pany ind the short time that !? I r 
keeping |! new position has showr S 
the making of good typewriter mat 

* . * 

Mr. Gilson, suburban salesman for t Mor 
arch ypewriter Company at Boston. was laid 
up for ne two weeks the early part of Ox 
toher through a bad case of tonsilitis Mr. Gil 
son is back at his post and is trving to make up 


for lost time 





TYPEWRITER NEWS—Continued. 


Mr. Laffey, the Cambridge representative fo 
the Monarch, says that things are looking very 
fine in his territory pects to do a largé 


business 


McNiff 


ee igh’ 
nigt 


month for 
*> was a 


September was a 
Monarch salesman at 
man for that month 

. 


The name of E. V. Wright, Royal typewriter 
salesman at Boston yticed as a frequent 
contributor to the Ro organ, ‘The 
Royal 65 Mr. Wright is a clever and enter 


house 


taining writer, both of pre and poetry, as well 
as a “‘first-class fighting man’”’ in the typewriter 
war. He i. believer the doctrine of “‘hav- 
ing the goods with him when canvassing for 
orders 

* * > 


llogg. manager of the office of the 
Remington Typewriter Company in Boston, is 
receiving congratulations month on his 
promotion to the 15-year group of the Reming 


Paul C. Ke 


this 


ton Ro Honor M Kellogg, as this fact 
will indicate is one of the veterans of the 
Remington service His career as a Reming 
tonian has been not only long but notably suc- 
cessful He has now completed seven years as 
manager of the Remington office in Boston, to 


which office he was promoted from the Chicago 
office of the company where he had been a 
salesman Mr Kellogg management of the 


Remington office in Boston has been marked by 





the most distinguished successes, to which fact 
the strength of the Remington in the Boston 
territory to-day afford most conclusive evi 
dence 


Buffalo, N. Y. 


Ss W. Crandall, president of the Monarch 
Typewriter Company, spent a few days at the 
Buffalo office of this company the latter part 


f October 
> > > 

The interior of the Monarch office at Buffalo 
some changes and now looks 
than ever 

_ . > 

M. L. Schenk, representing the Elliott-Fisher 
Company, after a sojorun of some two or three 
weeks here went on to Cleveland. where he 
s permanently located under R. B. Buswell 
nanager of the Elliott-Fisher sales office at 
Cleveland 


as undergone 


more busine 





lil 
sslike 


> > . 

Mr. Walrath, the east side salesman for the 

Monarch at Buffalo, has made a record that is 

hard to beat. The other fellow will have to 
zo some to keep up with Mr. Walrath, 

> > > 

formerly a 

Typewriter 


salesman for the 
Company, has been 
for the Mon- 
is doing nicely and 
from his territory 
they all assure him 


Mr. Prouty, 
Smith Premier 
engaged as an outside salesman 
irch at Buffalo. Mr. Prouty 
1 good business is expected 
He has many friends and 
success 

> >. > 

Mr. Hoyt, resident salesman 
office at Erie, called on the 
middle of October. 


of the Monarch 
3uffalo office the 


7. e > 
Mr. Colton, formerly of the Rochester office 
of the Monarch, has taken his abode in Buf- 
falo as an assistant to Mr. Walrath, the east 
side salesman for the Monarch in Buffalo. Mr 
Colton is starting out in excellent style, and it 
is expected that he is going to be a big as- 
sistance in getting business 
4 . > 
Mr. Cook, manager of the Monarch Type- 
writer Company, is smiling over the arrival of 
an eight-pound girl. 
. 7 . 
formerly adjuster at the Monarch 
Typewriter Works, has been appointed inspec- 
tor of the Buffalo territory, under the Buffalo 
office of that company. 
> . . 


Mr. Crow 


The Buffalo office of the Monarch Typewriter 
Company reports business very satisfactory in 
their territory 

Burlington, Vt. 

H. W. Ingalls, state representative of the L 
Cc. Smith & Bros. Typewriter Company, has 
sold fourteen of his latest model machines to 
the Wells Richardson C replacing other ma 
chines of various makes 

\ i < 
Birmingham, Ala. 
Among tl} visitors to New York not long 


igo was Ernest W. House of the Typewriter 
Exchange, Birmingham, Ala Mr. House stated 


that he handles all makes of typewriters, and 
is agent for the Monarcl He has been in 
business only three years, and has found the 

ippliance line all that he could possibly 


offic. 


wis! He started in business after some years’ 
experience as a stenographer with a capital 
of only $200 Today |} has over 200 civpe 


increasing and 
stationery, 


and a 


iness He 


writers in stock 
profitable bi 


ipidly 
deals in 


rubber stamps, etc., and always carries a large 
stock of ribbons, carbons and typewriter sup- 


handle 
Type- 


made arrangements to 
and the Multi-Copy 


plies He has 
the Rotex Copier 
writer 


OFFICE 


Calgary, Alberta. 


Calgary office of the Ren 


pany have wor tne 
person of R. H 
T promoted to the posit I 


overing the 


nder the Calgary office of the Ren 


Northern Albert 


APPLIANCES 








I n was rmerly bookkeeper and cashié 
he Vancouver office of the Remington. He 
make his headquarters at Edmo I 

* = . 
Calgary office of the Remingtor "yt 
r Compar report that the I e take! 
eir former bookkeeper and ca ‘ E I 

Mosher, away from his books ind he is now 

keeping another fellow busy at ~ d »b 
ng Remingtons as fast as he « ¥ tl 

the Southern Alberta territory 
Chicago, Ill. 
T. Z. Lindstrom, at one time assistant ma! 


iger of the Blickensderfer office in 

become a member of the local 

the L. C. Smith & Bros. 

Manager Edwards of the L. C 

Mr. Lindstrom is making a fine re 
> x > 


Chicago, has 


selling 
Typewrit« 
Smit} 


force 
r Company 
office says 


rd 


George B. Mellen of the Chicago office of the 
L. C. Smith & Bros. Typewriter Company as 
recently secured a number of large orders and 

is more in prospect 

* * ¢ 

The entire Chicago selling force f the L. ¢ 
S & Bros. office has achieved the unqua 
ed praise and compliments of Manager 2d 

is over the fine selling record established 


) 
the iast few months, a large 


ness } 
Among the L. C. Smith salesmen 


yne wears a broader smile than W 


vi has recently made a very larg¢ 
s already large monthly business 
* . 


* 
sales manager 
mpany 


D. BE. Avery, cit} 


Premier Typewriter G 


of the 


spent 


increase in 


having been noted since last January 
* * 


D. Morgat 


increase 


Smit 


a few days 


it the factory in Syracuse during October 
* * ¢ 


A. P. Yung. 
Royal in Chicago, has been made 
Kansas City, Mo., while J. C. 
Royal manager in Kansas City 
manager in Chicago 
. + > 
oc EE. Lightfoot who was wit 


Fisher Company for time ir 
St, Louis and who recently left to 
in another field, has just 
ott-Fisher camp here 

ee 


some 


G F. Watt, general 
Company. was here for a few 
way west 


manager 


on his 


Cincinnati, O. 


Phelan 
} 


former assistant manager of thé 


manager al 
former! 


is been mads 


t 


returned 


Elliott 


the Elliott 
Chicago and 


ake up work 


days in 


to the Elli 


Fisher 


October 


The typewriter trade in Cincinnati, according 
to all reports, is now in a very flourishing con 
lition 

. * = 

W. R. Rockhold, formerly with the Under- 
wood Typewriter Company, is now with the 
Elliott-Fisher Company. 

= * * 
Wm. Uhlhorn, who made a fine record in the 


Royal office, 
day button,”’ 


Kansas City 
Royal ‘‘machine a 


manager of the Columbus sub-office 
* * = 


The Cincinnati Royal office 
getting down toa 
ling 

. + . 


Cc. B 


Story is a new salesman in 


and who 
has been 


reports 


2:40 gait with all hands hust- 


territory for the local Oliver office. 
* * > 


results of 
front 


As the 
signs in 


some 


Hunter of the Typewriting Adjusting & 


striking 
of his place of business, W. W 


wears the 
made 


business 


the country 


new street 


Repair 


Company reports a splendid increase in busi 
ness 
* ° . 
W. R. Rockhold, an old Elliott-Fisherite, has 


returned to the fold and is now 


the Cincinnati sales office. 


Cleveland, O, 
Last 
ness € 
Remington Typewriter Company 
the success the 
this locality 


in charge of 


‘ 


month showed the largest month’s bus 
ver recorded by the Cleveland office of th« 


which shows 


new models are meeting with in 


* *¢ *& 
M. L. Schenk, who has had special training 
in the Elliott-Fisher factory at Harrisburg, has 
joined the Elliott-Fisher ranks here and taker 
a territory under the Cleveland office Scher 
comes from Carlisle, Pa., and althoug he is? 
an Indian he is a good scout and his friend 
wish him well in his new location 
e > 
The Cleveland office of the Remington 1T é 
writer Company has enjoyed a - m A 
ah Rose of the home office in New Yor] wi 
making a tour of the eastern bra s M 
Rose has found business flourishing i1 4 
cities visited 


Columbus, Ga. 
P. R. Puckett, an old Smith 


writer Company man, has joined the 


mier organization at Columbus, Gs 


Premier 


Type 
Smith Pr 


Mr. Puck 


in Chicago 
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Machine 


Comptograph Addi 
on our Stand. 


IDEAL 
Tubular Stands 


complete the usefulness and convenience 
of such office appliances as adding ma- 
chines, typewriters, envelope seal- 
ers, stampers, tetter duplicators, 
coin counting, changing and as- 
sorting machines, laundry mark- 
ers, phonographs, dictation and 
transcribing machines, letter cop- 
lers and other office appliance 
machinery. They are compact, sanitary, 
stronger, lighter, more rigid, and in every 
way superior to any other kind of stand 
for business office use. 

4 They are made of cold-drawn, seam- 
less, stee] tubing, highly finished; trim- 
mings nickel plated and feet are oveinget 
with easy revolving casters, that will not 
mar the floor, or with nickel plated ball 
feet, or rubber tips. 

¥ The typewriting demonstrating stand, 
shown, has a revolving table top, which 
can be locked in position so as not to re- 
volve, permits demonstrator to show all 
sides of machine without moving from 
one position. Every retailer of these de- 
vices should have them on his floor. 

q If you are interested in a stand that 
will increase the value of your product 
send us your specifications and we shali 
be pleased to submit sample with quota- 
tions. 

The cuts herewith show but 3 

of a great variety of Styles. 


q Our stands are used by most of the 
principal adding machine manufacturers 
and manufacturers of other business office 
machinery. 

For further information and 
catalogue write the 


Fowler - Manson - Sherman 
Cycle Mig. Co. 
Lake and Peoria Sts., Chicago, Ill. 


Typewriter Demon- 
strating Stand. 





Typewriter mounted on our Stand. 
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801 Baldwin Bldg. 





BARGAINS 


We are making special offers on the follow- 
ing machines, all in first-class condition. 


No. 6 Remingtons 


$32.50 


No. 2 Smith Premiers 


$27.50 


No. 6 Fay Sholes 


$20.00 


Extraordinary value in all makes. 
Send for catalogue and full particulars. 


We deal in Typewriter Supplies of all kinds. 


ROCKWELL-BARNES CO. 


CHICAGO, ILL. 








If you don’t know, why not find out 
that the 


DUBELLE 


electric equipment 
for typewriting machines is 
“The greatest time and labor-saving 


device applied to typewriters since 
their invention.” 


Stenographers could, 
Operators should, 
Employers would have 
the attachment if they realized 
what it would do. 
It has no equal—a live wire 
for agents and dealers. 
Write to-day for descriptive 
to the manufac- 


circular sole 





turers. 








DuBelle Company | 
Williamsport, Pa. U. S. A. 








TYPEWRITER TYP 


machines 


rey: 
cen 


Ms RPT T hee 
eee 


Bie 





er 


Pee: 
@ We make type for all 
the STA ARD 
and most of the other 
TYPEWRITERS 


now on the market. 


@ In our experience of 20 Years 
we have accumulated a large amount 


of Master Tools for Every Style 
of regular and Thousands of special 
type. 
€ Our output for Twenty Years 
has been and now is 
The Largest—The Best— 
The Cheapest 


New York Stencil Works 


Stencils, Steel Dies, Stamps, 
Diesinking and Engraving 


100 Nassau St., New York, U.S. A. 


Established 1868 Incorporated 1882 


Telephone Call, 2262 Beekman. 
Cable Address, ““Proplastic New York" 
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ett expects to make a new record with the 
company and reports a large demand for the 
No. 10 Visible His many friends will be glad 


to know that he has: gone back to his old line. 
. > * 


William Uhlhorn is the new Royal manager 
at Columbus, O He was formerly connected 
with the Kansas City office, where he earned 
his spurs as a ‘‘machine-a-day’’ man, 

Davenport, la. 

The Davenport office of the L. C. Smith & 
Bros. Typewriter Company has been moved in- 
to larger quarters and Manager H. C. Bedison 
has been given an assistant. It is said that 
much of the considerable increase in the busi 
ness of the Davenport office has been due to 


the unusual ability of Manager Bedison as a 
demonstrator and speed operator. Mr. Bedi- 
son's colleagues regard him as second to no one 
in the rapid and accurate operation of the type 
writer. 

Denver, Colo. 

J. W. Hadley, better and widely know as 
Jess Hadley, has just opened a new office in 
the Continental building and will handle a 
line of office supplies and specialties, chief of 
which is the Elliott-Fisher writing, adding and 
billing machines 

Detroit, Mich. 

L. M. Norton, the Royal manager at Detr 
possesses un al skill and taste as a window 
decorator His Detroit window has come to be 


known as one of the best in the Royal chain of 
offices, and, in fact, it has few equals any 
where Mr. Norton’s ideas are always up to tl 
minute and are carried out with the utmost 
gard for irmony in color and arrangement 
By the way, Mr. Norton was recently reported 


to have resigned 
of course, entirel 
no intention W 


his position 

erroneous, 
itever 
= 
the Hammond Typewriter 
big month's business. They 


This report was 
for Mr. Norton has 


of taking such a step 
* . 


Detroit brancl 
Company, reports a 


have been doing some very extensive advertis 
ing in the way of exhibits at the Detroit and 
Grand Rapids state fairs. 
. > * 
W. B Hall, representative of the Detroit 


branch of t 
states that 
Michigan is fine 


Hammond Typewriter Company 


the outlook for business in northern 


* * * 


Walter Joice, western Ohio representative 


the Detroit branch of the Hammond Typewriter 
Company, is having a fine sale for the No. 12 
Model. 
Dubuque, lowa. 
Reports of good business are coming in from 
all over, and not the last man to receive his 


share of the good things that come from ; 


i pros 


perous territory is Harry F. Zimmerman, who 
is selling Remington typewriters in the Du- 
buque territor out of the Des Moines office of 
the Remington Typewriter Company. Mr. Zim 


merman is very popular among his customers, 


and looks for a large increase in his business 
when the time comes that he can have all the 
machines he wants 

Duluth, Minn. 

Elliott-Fisher Company has just opened new 
sales offices here at 628 Manhattan building in 
charge of A. J. Hersey. 

Harrisburg, Pa. 

Elliott-Fisher factories are running overtime 

now to keep up with the orders. The com 


pany’s general business is very good and shows 
a handsome increase over the corresponding 
periods of last year. General Manager Watt's 


new home is nearing completion W. M. Cart 
mell, treasurer of the Elliott-Fisher Company 
is moving into a new home this fall. C. H 


Hunter, advertising manager, 
wired for electricity. 


has had his house 
The company general of 


fices have just been fitted up with a new steam 
heating plant and in order to gain more room 
the general office entrance has been changed 
from the side to the end of the building. Every 


body is making preparations and settling down 


for a long siege of good business Much has 
been said in these columns about the beautiful 
surroundings of the Elliott-Fisher office and 
factories, but we cannot refrain from passing 
favorable comment once more on the scenery 
around the Ellictt-Fisher plant at this time 
of the year The Elliott-Fisher grounds which 
were beautified last spring, look as_ though 
they had taken years to acquire such beautiful 
growth of lawn 
. > . 

C. E. Bridge of the engineering department 
of the Elliott-Fisher Company, less than a 
month ago sent his wife. who had slight lung 
trouble, to Colorado in the hopes that the cli- 
mate would benefit her health. The high alti- 
tude brought on an attack of heart failure, 
which she failed to survive and the first news 
that Mr. Bridge had after his wife and two 
children reached Colorado was a telegram ad- 
vising him of his wife’s death. Inasmuch as 
Mrs. Bridge’s health was not any worse than 
usual and the trouble not serious, the news 
was so unexpected that Mr. Bridge was com- 


pletely prostrated and so far has failed to re- 
cover from the shock, and is now in the hands 
of specialists in New York City. 
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Hartford, Conn. 

N. M. Loomis, Royal salesman at Hartford, 
Conn., has a bloodhound pup, and so far as 
known is the first man to utilize the remarkable 
intelligence and peculiar abilities of this breed 
of dog in the typewriter industry. It is all very 
simple. Mr. Loomis has trained his pup to rec 
ognize the trail of competing typewriter sales- 
men, and the dog is thus able to lead Mr. Loom- 
is directly to any office where a competing 
salesman has been making a demonstration. 

> > . 

W. A. Wells of the Royal factory at Hartford 
has written the words and music of a very at- 
tractive song entitled ‘‘A Royal Ballad.’’ This 
composition really has much merit, as Mr. 
Wells is a capable musician and has had a 
number of his songs published. The ‘“Ballad’”’ 
is being published by the Royal Typewriter 
Company as a supplement to the October issue 
of its house organ, “The Royal 65,’ and in that 
way will come into the hands of every Royal 
representative. 
> . > 

In connection with the closing of the baseball 
season the members of the Royal team called at 
the residence of Manager Mackay on Monday 
evening, September 27th, and presented him 
with a handsome solid gold signet ring, as a 
slight token of their appreciation of his services 
during the season, 

* > 

Master Mechanic Hill of the Royal Typewriter 
Company had a birthday recently and some 
friends, being aware of his prowess as a hunt- 


er, left on is desk a box containing a hand 
some bronze pistol It was up to date in every 
respect with the exception of a ‘‘Maxim Si- 


lencer.”” Mr. Hill was ‘dee-lighted.” 


¥ * > 


A bowling lub has been organized among 
the foremen and office force of the Royal. The 
Brunswick alleys have been engaged for Tues- 


day nights for the season and some large scores 
may be expected. 


. * 
The ‘‘Royal Chums” recently bowled an ex- 
citing contest with the Tool Room team, de- 
feating them only by one pin. The Tool Room 


are going to alter the result the next time. 


Indianapolis, Ind. 

Roy H. Jarrett, manager of the Smith Pre- 
mier Typewriter Company, Indianapolis, Ind., 
has just returned from a two weeks’ vacation 
in New York state, visiting the factory at Syra- 





cuse and several of the company’s branch of- 
fices He states that there is no office quite as 
good as Indianapolis, to his way of thinking, 
and that business conditions seem to be as 
good, if not better, in his home territory than 
elsewhere. 

* . . 

There is a reason for the broad smile on every 
face in the Smith Premier organization at In- 
dianapolis Business was exceptionally good 
during the nth of September, practically 
every salesman in that organization breaking 
his record for the number of machines sold 
There is an indication of an exceptionally large 
fall business, at least from the Smith Premier 
hi deeanlent 


Jacksonville, Fla. 
George B. Netherton, Jr., for several years 


connected with the Smith Premier Typewriter 
Compar t their branch office at Jacksonville 
Fla., wa rried to Miss Mamie Johnston, of 
San Antonio, Tex., on the 21st day of October 
He xpect to mak his headquarters at 
Gaines\ Fla Mr. Netherton has been doing 
a ve e busines for the Smith Premier 
Compal through Florida, and _ reports that 
mal! f typewriter ers are greatly inter- 
ested No. 10 V 
7 * - 

Fror progressive campaign which thé 
Smith Premier Typewriter Company’s office at 
Ja son ‘ $ carryil out it is evident that 
they mean 1 iness . ir traveling salesmen 
ur g ge night and day nd Manager Land 
repo that | will not rest until every one 
interested in typewriters has had an oppor- 
tur f mining the late model, No. 10 Vis- 
ible 

* > > 


HW. D. Land, manager for the Smith Premier 


Typewriter Company at Jacksonville, Fla., was 
in Macor Ga recently shaking hands with 
many old friends Mr. Land was previously lo- 
cated at Macon, having had charge of the sub- 
office of the Smith Premier Typewriter Com- 
pany at that point for several vears, 


Kansas City, Mo. 
J. C. Phelan, manager of the Royal office at 
“ity has been made manager at Chi- 
ro, and A. P. Yung, who has been acting as 
assistant manager at Chicago, takes charge of 
the Kansas City office. This is a double pro- 
motion, and an arrangement that will undoubt- 
edly result advantageously to the Royal’s in- 
terests 
. > . 

The Kansas City office of the Remington 
Typewriter Company reports the transfer of 
O. R. Handley, who has been the Remington 
representative at Salina, to a new territory 
with headquarters at Parsons, Kans. They 
also say that Mr. Handley is even surpassing 
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CABLE ACORESS it 








A Leader To-day as Well” 


LIiTTlLe’sSsS CARBON PAPERS 


as a synonym for quality are represented In the well-xnown brands 


“COBWEB”’’——"“SATIN FINISH” ——=“GOLD SEAL” 


“A Leader tor Years and 


ver Typewriters are used, always the same 
“GOLD SEAL” 
© Of satisfactory service under all conditions. 
AGENCY IS A BIG BUSINESS ASSET 


A. P. LITTLE, Main Office and Factory, ROCHESTER 


Branch Offices: New York, Philadelphia, Pittsburg 

Distributing Offices: For Chicago and the West: 

For London and the Continent: Wm. Hoare & Co., 28 Basinghall St., London, E. C. 
For Australia: Stott & Hoare, 426 Collins St., Melbourne. 


ground floor at 287 Broadway, Cor. Reade St., the largest, finest and 
Dealers, Typewriter Men, 


known the world over, Wher« 
LITTLE’S “SATIN FINISH” 





5 N. Ves U. s. A. 


h, Cleveland, W 
ockwell-Barnes Co., Chicago. 


rhe New York Office is a spacio 
best equipped office in the world devoted solely to Typewriter Supplies. 
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The Amfil Platen is 
Factory Grade 


It is the same quality as the best new platen 
in a new machine. The same perfect 
cylindrical form—the same uniform ends 
the same perfect service for the user. 
Branch managers and rebuilders will find 
the best results from the Amfil. A repair- 
man can turn out more machines and 
better work—the salesman will have no 
complaints—the operator gets the same 
class of work that comes from the new 
machine 





WE WORK FOR THE TRADE EXCLUSIVELY 


Our three factories enable us to handle the work 
from any section with the greatest despatch 


Write for “The Heart of the Typewriter’ Book 


AMES & FILSTEAD 


332 Dearborn Street 108-110 Duane Street 1649 Champa Street 
CHICAGO NEW YORK DENVER 











ARITHSTYLE Co. 


J. E. THOMAS, President A. K. GOODRICH, Secretary 


THE PIONEERS IN THE BUSINESS 
OF REBUILDING TYPEWRITERS 








Mechanic’s Tools and 


Typewriter Parts 
Supplied to the Trade 


Cylinders Recovered 
All Makes 
50c. 


OLESALE 


TYPEWRITER INSPECTION CO. 
“ 317 BROADWAY, NEW YORK. «¢ 


ESTABLISHED: ---1892. 
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his former excellent record in Salina, and 
what we know of Mr Handley we 
that in such case he is going some 

> > . 


One of the most important of he yu 
territories of the Remington typewriter offic« 
in Kansas City centers in Wichita, Kans ind 
Ww ™ McFarland formerly of the Wi ta 


seacon, has recently been engaged to ve 
that district Mr. McFarland is a I I 
man and a high class salesman ind 


ready proving his ability as a Reming 
writer salesman in his home territory 
>. > 
One of the new salesmen of the Kansas ‘ 
office of the Remington Typewriter Com, 
W. T. Mills Mr. Mills has been for s 
time past one of the Remington represent 


tives at Chicago and the report says tha 
is meeting with the best of success 
Salina territory Mr. Mills is up ag 


record of one of the best men in the K 
City organization of the Remington Mr. O. R 
Handley, in the Salina territory, and the report 
of his success must therefore mean that 
is making good in a splendid manner 

> * > 


Another addition to the sales fore 
temington Typewriter Company in Kansas ¢ 
is O. J. Thacker Mr. Thacker is a typewriter 


man of wide experience and has been assigned 
to the Joplin office as district manager He 
has already demonstrated his ability as 1 

ness getter, in spite of the fact that he Ss 


only been with the Remington for i 
time 
Knoxville, Tenn. 

Myers Mfg. Company has promoted L W 
Snell to the position of branch manager at tl 
place. Mr. Snell has been selling i dernedn 
and also rebuilt machines and office furniture 
for the Myers Mfg. Company for a considerablé 
time past and the promotion is well deserved 

* > 


J. F. Day formerly manager of the L. ‘¢ 
Smith Bros. Typewriter Company's office at 
Nashville, is now in charge of the new Under 
wood sub-branch office at Knoxville, Tenn 

Los Angeles, Cal. 

The elling force connected with L. &@ M 
Alexander & Co., coast dealers of L. C. Smit) 
& Bros. typewriter, report the best business 


ever had in southern California Many applica 
tions have been received for positions from 
salesmen More than forty orders for schoo 


machines were received 
* . . 

M. G. Taylor, formerly one of the salesmer 
for the Remington Typewriter Company at ej 
Los Angeles office, has recently been promoted 
to the position of manager of that office, and is 
receiving the congratulations of his friends 

Louisville, Ky. 

Some months ago the Louisville office of ‘ 
Remington Typewriter Company sold a new 
Model No. 10 Remington to a young man ir 
Lexington, Ky., on the monthly payment plar 
They noticed that the monthly remittances hav 
been coming from different parts of the intry 
showing that this particular customer was \ y 
much on the move From Lexington he \ ted 


southern Florida in the interests of irge 
lumber concern, and later went to Panama nd 
brings back many interesting stories about f 
at Ancon and Colon, in the Canal Zone nd 
wonderful improvements being made by Uncl« 
Sam in that part of the country After e left 
Panama they heard from him in Lou ul 


again in Memphis, and lately he returned to 
Louisville and called upon the Remington mar 
ager, Mr. Allison, to express his extreme grat 
fication of the fine work that had been done 

his No. 10 Remington typewriter, which had a 
companied him on all of his journe ng 
Doubtless many other No. 10 Remingtor i 
been traveling, but the mileage record f 60 
new a machine as this one is indeed an excep 
tion to the general rule, and the fact that it aid 


its work well whether fastened to a de ? 
placed on a trunk is only another evider of 
the good workmanship of this latest Ren 
model 
. > > 
One of the most recent additions to t sales 


force of the Remington Typewriter Compa 
office in Louisville is W. E. Coleman Mr. Cole 


man is in charge of the Paducah territor nd 
began his service by securing an order 
machines in the face of pretty nu 
competition Mr. Coleman's business re 1 is 
already taking on large dimensions and ws ive 
no doubt that his reputation as a _ busines 
getter will increase with the months and 


of his service 
Memphis, Tenn. 

E. M West formerly connected wit 
Memphis office of the Underwood Tyy 
Company now located in Central Ker 
in the interests of the same company 

Milwaukee, Wis. 


Typewriter men in Milwaukee havs eer r 
terested in the movement that has beer tarted 
in the ranks of the Wisconsin Bankers Ass¢ 
ciation for the organization of a purchasing 
department in the association which will secure 
the typewriter adding machines tutomati 
cashiers and other office specialties f the 


various banks of the state represented in the 
order. Secretary George D. Bartlett of the Wis 
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consin Bar ’ Association in speaking of the 
plans, says here are more than 100 typewrit 
ers purchased unnually | the banks of Wiscon 
sin, and a quarter as many adding machines 
burglar alarms automatic cashiers, to say noth 
ing of various o_her high priced office necessities 
If the manufacturers of these articles can sell 
these goods without as great traveling expenss 


they would undoubted!) be willing to makée 
concessions i prices if the manufacturer of 
an adding mac.iine for instance, is willing to 
allow $37.50 to our association for each order 
he may receive from a member, we can see no 
objection to forwarding 90 per cent of that to 
the membe who sends in the order, the othe 


ten per cent will pay the association for its 
services 
> * 

The Milwaukee Typewriter Exchange of Mil 
waukee has been doing an extensive line of ad 
vertising f lute and as a result has been 
meeting with a ready business Advertisements 
have been carried in newspapers all over Wis 
consin. 

e * @ 

Louis Sholes of Milwaukee, son of C. Latham 
Sholes, inventor of the first typewriter, is con- 
ferring with various cities of southern Wis 
consin with the purpose of establishing a plant 
for the manufacture of a new _ typewriter. 
Zeloit and Jamesville Wis., have been ap- 
proached and efforts are being made in both 
cities to raise the required amount of « apital 


necessary to proceed with the project. It is 
said that from $5,000 to $100,000 will be re 
quired to start the plant and it is understood 
that Mr. Sholes is willing to supply half of the 
necessary capital Mr Sholes has invented 


certain improvements on a typewriter of stand- 
ard construction and which can be manufac 
tured for $50 It is a visible machine and 
possesses many points of excellence. 

> > x 


John J. Summers, formerly head of the com 
mercial department of the Houghton Central 
school at Houghton, Mich., has resigned his 
position as representative of the Remington 
Typewriter Company in Wisconsin territory and 
will return to teaching. Mr. Summers will be 
interested n the ownership of a chain of 
business colleges in Wisconsin 

Minneapolis, Minn. 

W L. Leary, Nor Dakota traveler for the 
Oliver, who was prc r0ted from the ranks of 
local agents, put up an Oliver record which 
makes him smile from ear to ear every time 
he thinks about it. 

> . > 

Business in the Minneapolis office of the 
Oliver for the month of October was the largest 
in seven years. 

> > > 

io Meyers, forme local agent for the 
Oliver at Ismay, Mont is traveling for the 
Oliver in Minnesota. The business is coming 
easy for him 

> a = 

D. W. Taylor, the veteran salesman at Minne- 
apolis, who is in the five-year class, is making 
a beautiful record; says the longer he works, 
the better he loves the game 

> > . 


Former Cashier W. T. Blewett, for the Oliver 
at Minneapolis, who has been on the road now 


for some time, realize now that he made a 
mistake in not taking a course in salesmanship 
instead of bookkeeping and typewriting. He 
says it is much easier to sell than it is to 
eep track of the dollars His record shows 


that he has learned the selling game pretty 
well. 
> * . 

Duck hunting season is on in Minnesota and 
the Minneapolis manager of the Oliver can 
hardly ever be found at the office these days 

> . > 

Ricord Gradwell, assistant general manager of 
the Oliver, was a welcome visitor last month. 
He never will run out of enthusiasm, 
> > 


A. C, Hanson, of the senate sales force at 
Minneapolis, has real estate aspirations. He 
took a flying trip to Aberdeen, S. D., the 22d or 
23d of October to register for the land drawing. 


Now he has visions of the $15,000 claim. 
. . a 
Charl \. Griffin has returned to the sales 
force of the Monarch at Minneapolis. After 
an extensive trip throug the west and about 
a month of ranch life in North Dakota for the 
benefit of his wife’s healt} he comes back to 
enjoy the fall prosperity) He will look after one 
of the city territories ind, with his many 
friends in the trade, will get his share of the 
busines 
a aa 
V. A. Goebbels, lately wit the Pennsylvania 
— Ce 2 freight solicitor has taken a 
positior iS ilesman for the Monarch Mr. 
Goebbe!l ha considerable selling ability and 


there isn’t any doubt of hi. making good in 
the new field 
> . 7 

E. H. Schuneman, who recently assumed the 
managemer of the Monarch office in Minne- 
apolis, is much pleased with his new field. He 
believes the Twin cities are first class type- 
writer towns and expects to do a good business 
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The House of Quality Carbons 


@ We have specialized carbon 
paper requirements and produced 
a different paper for every use. 


@ Each paper, however, contains 
only I. C. P. quality and means 
no difference in gr 
wider range of adaptability. 





@ Dealers, write today for sam- 
ples and prices. 


The International Carbon Paper Co. 


241 Center Street, New York, U. S. A. 


THE BOCK COMPANY, Western Agents, First National Bank Building, Chicago 


C. D. JOCELYN & COMPANY, 41 South 15th Street, Philadelphia, Distributing Agents for Pennsylvania 


CENTRAL TYPEWRITER SUPPLY COMPANY, Kansas City, Mo. 














NARROW For Adding Machines 


Time Recorders 
ROLL Police Registers 

Stock Tickers, etc. 
PAPER isis" 

Galley Proof Rolls 


Te Dedae Ribbon Paper 
§ Special Sizes Made to Order Keyboard paper for the Monotype 


Colonial Company, Mechanic Falls, Me. 
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We have large assortments of all makes 
of first class machines in the rough. 
All orders promptly filled. 


Write to-day for prices. 


8B. D. UNDERWOOD TYPEWRITER EXCHANGE 
22 tLe Selle Street Chicego, til., U.S.A 
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SECTIONAL BOOKCASES 


OFFICE DESKS 


AND 


FILING DEVICES 


Liberal Discounts to 
Dealers 


GUNN OFFICE DESKS 
GUNN FILING SYSTEMS 


GUNN SECTIONAL BOOKCASES 


Write us for our new Catalogues 


Gunn Furniture Co. 
GRAND RAPIDS, MICH. 





Your choice of Goodrich or Manhattan Rubber. 





A. C. ALBRIGHT, Prop. 
ST. LOUIS T. W. EXCHANGE 
ALBRIGHT BROS. REBUILT T.W. CO. 
801 Holland Bidg., St Louis 


partly repaired machines sometimes sold by o 
dealers as ‘‘Rebuilts.’’ 





Repaired ready for use and more reliable tl 


PLATENS RECOVERED—50c 


Bargains for Typewriter Dealers 


No. 4. Underwoods $40.00 

No.2. L. C. Smiths 30 00 

No. 6. Remingtons (push button 20.00 

. No. 2. Smith Premiers 20.00 
a ‘ No. 5. Olivers 35.00 
No. 3. Olivers 20.00 
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Orders have been coming I: good during 
October and all indications point to banne! 
fall and winter business. 

om J > 

Harry Taylor, a “Machine-a-Da man witl 
the Royal office at Minneapolis until recent 
has been made manager of the branch at St 
Paul Membership in the Machine-a-Day clul 
seems to be a sure stepping stone | pette 
things 

Montreal, Canada. 

The Royal typewriter is represented at Mon 
treal by Librairie Beauchemin, one of the oldest 
and strongest office supply houses in Canada 
They also operate an extensive printing and 
lithographing plant, and are engaged n the 
blank book business Their typewriter depart 
ment is an important adjunct to the business 
and is presided over by able assistants w I 
thoroug mbued with Royal enthusiasn 

Newark, N. J. 

The R il typewriter is represented 1 New 

ark, N. J by Lawrence 8S. Hobbis t N 


Beaver street Mr. Hobbie is g w itl 
mucl business ibility ind filled w I i 
enthusiasn He is, by the wa 1 claimant 
the ima tennis championship of America 
and at reports was seeking | ng i 
mate I veen his contestant to 
matte! finitely 
New Orleans, La. 
Assistant General Sales Manag S 
the Roy rypewriter Company l 
the ft ‘ t New Orleans ( 
pliment » their having exceeded ever! gt 
expectations in point of sales Mr Ss 
the bo down to a banquet at t Sst. ¢ > 
hote t best in the soutl u! ] 
no a ing that t 
* > > 
t J Fen! Royal salesman it N é ) 
became i iember of that sel 
organization the Machine-a-Day 
montl Fenn says he is not satisfied t i 
ing reached the goal; he intends t mn 
hig! mark for the old-timers to sl! t it 
New York, N. Y. 
B. T. Wade, dealer in second hand 
typewriters, is still in business at 240 Bro 
He reports business as particularly g 
- > * 
We understand the Secor Typewrite ( pany 
are about to open offices in New Yor Lee 


Kingsley is to be the manager 
* * * 

The Remington typewriter that Commander 
Peary used on his late trip to the North Pole is 
now on exhibition in the windows of the Rem 
ington Typewriter Company 

* > > 


The Standard Typewriter Company have 
opened offices for the sale of Standard Folding 
Typewriters at 309 Broadway, where they have 
a fine suite The factory at Groton, N. \ is 
now in working order, and machines are being 
turned out in good shape, and at a rapid rate 
They hope in a short time to have matters 
more perfected so that they may be able to 
double their output to keep up with the large 
demand they are receiving for this very useful 
little machine. The New York office will be 


in charge of Edward O. Eldredge, who has been 
appointed New York manage! Mr. Eldridge 
while new to typewriter matters, has had con 


’ 
siderable experience in business. He was for 
many years secretary of the New York State 
Banking Association and was recently presented 
with a gold watch and chain in recognition of 


his services ( F. Brown, secretary of the 
Standard Typewriter Company was recently i! 
New York perfecting arrangements for t New 
York office 

* > * 

Mr. Phelps of Enrique Arvelo and Phelps of 
Caracas, Venezuela, is now in New Yorl He 
is thoroughly acquainted with the typewriter 
situatior n Venezuela, and has a plete 


record of every machine that has been im 
ported into that country, as well as the number 
and make of every machine ised ir : 





He represents the “Sun ‘I ir 
Venezuela ind has done such good worl vitl 
it that i rding to the records t Sur 
stands é nd on the list 
mac I Venezuela 

* > > 

The Vonar¢ Typewriter Comp 

make g Te | S¢ or thelr nt 1 at i 
though the wind has played havo wit fron 
time to tim«é During the past week t 
had a ! lt on display in the sl 
perpet i motion machine It : fT 
made 1! ff glass bulbs \ g 
axis Ap] ently there is no extrar 
pow et! t the bulbs revo wit 
regula ind draw the sua New y 
rowd 

> > > 

W. H Beardsley of the Gener 

Exchange has just returned fror i 
St. Loui Louisville and Chicago, wher e met 
many of the “Boys,”’ and renewed | LC 
quaintances, as well as did some fine | ness 
Mr. Beardsley may be relied on not t eglect 
the main chance, as may be judged by the fact 


that without including October the have 





TYPEWRITER 


doubled the t 
This is goin; 


isiness 
A 

« 

It is witl 
have to announce the 
manager of the 
derwoor 
of his 
another 


olumn 
. 
Word has 


frefzger was 


just 


writer contest at the ¢ 
London, England He 
and at the time of the « 


unwell, having a tem, 
spite of this, however, 
out the victor The 


somewhat 


were 
contest There was 
minutes manuscript 
ordinary copying T! 


with a margin of 10 « 
script was not 
contained a great n 
This was somewhat o 
was not famili: 
tions The reading m 
difficult, and Trefzger 
the whol 
experienced 
announced 
Emil Trefzger 
Miss Smallhorn 
It will be recalled 
operated a 
at Olympia last year 


copy 


were as fo 
wrote 
wrot 


; 


F. U. Roseberry, m: 
Typewriter Company a 
ful in winnir I 
number of 
Company's 


got 


sales in t 


The Victor Typewr 
quiet, but increasing 
and Mr. Camps speal 
the prospects 
important announceme 

> 


The Roy 
ished the 
It is brim full 
the doin f 


second nur 
of enthi 
he Rov 


t 


One of the handson 
been our good 
issued by the 

It is entitled 
New Model 11 
tracting Attachment.” 
the contents are well 
has on the left a shor 


‘*‘Miss 


portion of the machine 


red in a white backsq 
is a grey background 


some for 


the most 


reac 


successful 


differe 


was the most 


The results so 


Barlock type' 


organization 
“ - 


and hope 


Typewrite 


fortune 


Remington 


with the 
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he whole of last year 
. 

Sincere regret that we 
ith of William H. Riggs 


billing department of the Un 
Typewriter Cor 
premature dece 


Further details 
ase will be found in 


pany 


> . 
side that Em 
in winning the type 
iympia Business Show ir 
operated the Underwood 
ontest he was very 
erature of over 100°. In 
he pe rsevered, and came 
conditions of the contest 
nt from the American 
minutes dictation, 15 
pying and 20 minutes 


hed this 


paper used was 8x10 
yn the scale, The manu- 
particularly legible, and 
1any abbreviated words 


f a handicap to Trefzger, 
ir with British abbrevia- 
atter, too, was somewhat 
stated that the matter on 
difficult he had ever 
far as they were 


llows 


3,956 words net. 

e 3,360 words net. 

hat Miss Smallhorn, who 
vrit won the contest 
> > 


inager of the Underwood 
t Baltimore, was success- 


e September contest for largest 


Underwood 


Typewriter 
* 

Company are doing a 
business. Mr. Campbell 
< most encouragingly of 
to be able to make an 
nt at an early date. 

* > 


r Company have pub 
nber of the ‘‘Royal 65.’’ 
isiasm for the Royal, and 
il League. 
- +. 
1est booklets that it has 
to see has just been 
Typewriter Company. 
Remington explains the 
Wahl Adding and Sub 
A rather long title, but 
worth it Each opening 
t description of a certain 
printed in black and 
are, while surrounding it 
n imitation of a photo 


graph On t other page is a splendid photo 
graph of the operator and the machine, Eacl 
page is different so far as the position of the 
machine d demonstrator are concerned, and 
there are 15 magnificent pictures in the book 
For original and beautiful work it would be 
hard to beat this specimen Mr. Reilley and 
Mr. Brake of the Remington advertising depart 
ment are certainly to congratulated on the 
splendid results of their labor. 
> a * 

An 1 lerwood footba club has been formed 
it Valpa ‘ Chili, South America, and for 
two seasor have been successful in winning 
the beautif trophy illed the McClelland Cup 
ff I Footba Association of Chili. 

* . - 

An ted contest is on among the 
Roya 1 Ne York Manager Stewart 
has anr 1 a valuable prize for the be 
record ( her ae <¢ s writing (Oct 98) 
the iI ‘ e with three or fou 
of ‘ ’ rr first place Man 
ager St uw utting his men on 
their 1 ntest in the Royal 
rank ) 2 

¥ 

Wa | na ’ Per made assistant 
manag Ni York office of the Roya 
Typ par ; 

. > 

A w mer have been taken 
ym by the g ( pany) n New York since 
the 15t f October s is the date on whiclt 
Mr. Stewart begins ng his army prepara 
tory t trenuous W campaign 

* > 

G. O. 7T mas, cashi ) Royal Typewriter 
Compar New York sales office, is again at 
his desk fter an illness of several weeks, He 
looks food as W 

> > 7 

The er yyment department of the Royal 
Typewriter Company is under the management 
of Miss Harriet Brody. who occupies a nicely 
furnishe d office on the second floor of the Royal 
Typewriter building at 364 Broadway, New 
York Adjoining her office, and opening to- 
gether, are three other rooms, used for practice 
rooms. Miss Brody is one of the most success 


ful employment 
York City, for while } 


department 


managers in New 
ier department has been 
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in your typewriter sup- 


ply department for 


Summit, Apex 





and Cyclo 





carbons. 
They will make good 
for you even better than 


you anticipate if you give 










sufficient 


them the opportunity. 
A trial order will be 


to convince 


you that 


UNION 


goods plus 


Union service will 


make for a bigger supply 
business than you have 
ever had before. 

Isn’t that worth 
while? 


Write right now to 








Union Ribbon & Carbon Co. 


9th and Thompson Sts., 


PHILADELPHIA, PA. 


7I 
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in existence for only about one year, she has 
already built up a reputation for promptness 
courtesy and discrimination in sending out ap 
plicants for positions She has on her list of 
employers many of the largest and strongest 
business institutions of New York City. As 
they all use Royal typewriters, they naturally 
turn to Miss Brody when in need of competent 
assistants 
. > > 
On October 2d a return game of baseball was 
played between the General Office Giants and 
the City Office Cubs, of the Royal Typewriter 
Company, of New York, which resulted in a 
rout of the Giants to the tune of 23 to 10 In 
the first game, which occurred at the Royal 
League outing on Sept. 18th, the Giants won a 
10 to 7 victory over the Cubs, the game being 
called after the fifth inning on account of 
hunger. That Royal League outing, by the 
way, was certainly an event in New York social 
circles, It was attended by about 200 Royal 
Leaguers from New York, Boston, Philadelphia 
and Albany The day was given over to out-of 
doors enjoyments, followed by a banquet and 
dancing at Belmont Inn, Sheepshead Bay's most 
fashionable summer hotel 
. > > 


The Royal Typewriter Company has just is 


OFFICE APPLIANCES 


sued another characteristic piece of literature, 
entitled “‘The Record of a Wonderful Growth.’ 
Very appropriately, the first page bears a litho- 
graphic representation of a gigantic California 
redwood tree—a remarkable growth, indeed 
while inside the folder are found a few short 
crisp remarks on the subject of the Royal's 
wonderful development during the past three 
years Pictures of the magnificent Broadway 
home of the Royal, the factory at Hartford and 
the machine itself are also shown The credit 
for this unique folder goes to Sales Manager 
L. D, Camps, 
7. > > 

The Smith Premier Typewriter Company re- 
port that they are having a large sale for their 
No. 10 machine with carbon roll attachment for 
billing purposes. They have three salesmen in 
New York especially devoted to this end of the 
business, and the results they are attaining are 
most encouraging. For the month of October 
Mr King reports the same glad tale as the 
other typewriter companies—that business was 
exceptionally good In fact it was the largest 
they have had in some years, 

. > > 


MacMillan, an old-time Elliott-Fishe1 
who has been with another 


| ae 
demonstrator, but 


company for some three or four years, has 
gore back to his, as Mac says, ‘‘first and only 
real love,”” and as he boarded the train the 





other day bound for Harrisburg, home yf the 
Elliott-Fisher he said he was glad to get 
back. 
* * > 
c. Hunter, advertising manager of the 
Elliott-Fisher Company, was here two or three 
days the middle of October and took in the 
Electric Show at Madison Square Garden to see 
how it compared with the recent Business 
Show 
= + > 
G. F. Watt, general manager of the Elliott 
Fisher Company, was here for a two days 
visit the latter part of October and eports 


the company’s general business as vel! Foor 


and getting better all the time 
* . . 


nnett 


vice-president of the Be 
from 


Company, has just returned 
a three or four months’ vacation in Europe 
Max says he had a fine time and the golt 
links across the pond are great. 

> * +. 


Max Beh 
Typewriter 


Company will move about the 
first of the year from its well-known stand 
corner Broadway and Worth street to 366 
Broadway couple of blocks further uptown, 
in a new modern building with accommoda 
tions more commodious and better adapted 
to the requirements of a constantly growing 
business 


Elliott-Fisher 

















Folded, for Carrying 














YOU CAN FOLD THIS ONE 





A Typewriter of regular standard 
size that folds to 5x74x10 inches. 


Put it in a suitcase if you wish. 
Weighs less than six pounds instead of thirty. 
Costs $50 instead of $100. 
‘isible Writing. 

Is a Type bar machine with Standard Key=board. 

Is as perfect in its operation as any typewriter at any price. 
Traveling men are. using it and like it. 


Some territory open for agents. 


STANDARD FOLDING TYPEWRITER SALES CO. 


309 Broadway, NEW YORK. 


Write now. 








AMERICAN REPRESENTATION 


PRINTING MACHINE 


Prints with Ribbon and Type over 


10000 Originals 


per hour, which experts cannot distinguish 


from typewritten letters. 


100 


OPERATORS and 
TYPEWRITERS 


cannot accomplish more than 


Easily operated without practice 


OPERATOR and 
MILLOTYPE! 


Permits re 


printing Set-Up matter 


Particulars on application 


BENNO KNECHT, BERLIN, S. W. ll Dessauer Str. 1 


DESIRED. 


LARGE DEALERS’ DISCOUNT 
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T 
Co! il 
m 
rypew 
bee! ine 
supplies 
erick T 
Bure 
Grove 


Dene secretar f the Elliott-Fisher 
ist ret ned from a three 
Europe oking hale and hearty 


> . > 
Sales Company of Manhattan has 
ed to deal in typewriters and 
) $25.1 incorporators, Fred 
Bull “8S Riverside Drive; Frank A 
Hote George Matthews 43 
of New York 
Omaha, Neb. 
nonial was recently presented to 
f tl Underwood Typewriter 


Manag gz of t 
Company |t the officers of the Fraternal Order 
of Eag met in National Convention in 
Omaha t mont The committee on resolu- 
tions paid glowing tribute to the Underwood 
and e fir ass of work their stenographers 
turned 
Philadelphia, Pa. 

James E. Steedman is the new manager of 
the toval office at Philadelphia, having been 
advanced from tl position of assistant man 


ager oO 


about hin 


é 
New York office He has drawn 
very able corps of salesmen and 


assistants innounces his intention of ex 
ceeding al ords at PI ide Iphia. 
> * 

W. M. Rankin, country sales manager at the 
Royal office Philadelphia, is now on the 
annua ! trip through the territory re 
newing a neces with a multitude of Royal 
dea ng j gasoline tanks wit! 
Royal er 

S) iB rd, Royal salesmen 

t P i making records every month 

<é Hone ind Charity these three are 


Philadelphia Koyal 


Red ick such a popular 
ehord ‘ ! 2 Z ion as a means ot 
developing team work nd sociability among 
he s t the force of the Philadelphia 
offies enthusiasm instituted a local 
during TI ib will meet twice a 
mont} feast of business and good times 
mingled n were President 
BE. \ ce-pre ent, E. H. Eldredge; 
secret ; Landret nd treasurer, W 
W. Swig 


Pitts} 


forme connected with the 
( t i the service at the 
P is cit ilesman 
J > 

E. I Kastor cal representative « 

; d sit to the Philadelphia « 

mont 

M re orge (. Hut ns of the Philadel 
phia th Oli\ as just completed 
» to igents throughout his 
teri ng we pleased with the or 
val e results attained by it. 

> 

Act ‘ Philadelphia office of the 
Smith |] s by no means limited to the 
ales dey As a matter of fact its work 
s now onl b its ability to secure 
mac! é In the repair de 
partn force is working three nights out 
of the ind in the ipply department the 
rally Pe f 5.0 eets and gross ribbon 
ord: curing most satisfactory results. 
The leed a rush about the Eighth street 
offi: ontagious 

. > 

R. H J specia billing representative 
from tl office if the Smith Premier 
called at Philadelp! office in the course of 
a yn, Reading Harrisburg and 
ott 

. > «= 

( I S; s beer ippointed collector at 
the |} rT i office ff the Smith Premier 
Con 

> > . 

W | Sin former manager of the Harris- 
burg off the Smit Premier has been 
trar Wilkes-B 

: > > 

I I ngton office ished as it has not 
been i mont nd on last Saturday 
ove! nes were ent out Among many) 
nota during the month were fifty-one 
to School nd twenty-two to the 
Ce | S ] 

> 

M \ ~ ‘ \ ra i ( irzge of the suppl 
offic Eelliott-F 1 Company at the 
gen Ha rg spent Sunda 
here ting FP. \ Gilfilan and D. E 
Rugs 

Pittsbure, Pa. 

S l. president of the Monarcl 
Type Company. recent visited the Pitts 
burg off i increased the enthusiasm of the 
force g legi 

( ( rzdorfer, forme f the St. Louis 
brar Monarct! Cvpewriter Company 
wil territor for that company in 
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ANNOUNCEMENT 


We have just erected another factory building 
this time a modern, four floor, fireproof reinforced 
concrete structure. 

This doubles our floor area, and enables us 
to serve our customers better than even before. 








We have no sales organization to speak of but 
our output of carbon papers and typewriter rib- 
bons is enormous. 


Is it not obvious that there must be some great 
advantage in the quality and price of our goodsP 

Else why could we grow faster and hold more 
trade than our competitors without even sending 
out a salesman to talk it over. 


You can’t learn of the wonderful quality and 
variety of our goods unless you ask for samples. 


Once you get samples and prices the chances 
of your giving us your orders are exactly propor- 
tional to your ability to judge quality and value in 
merchandise of this class. 


We say this advisedly, because almost all of our 
business is with those large buyers of carbons and 
ribbons, who pay an expert to secure the best’ 
goods for the least money. 


We will give caretul attention to your inquiry, 
or will be glad at any time to show you the most 
up-to-date carbon and ribbon factory in the world. 








Neidich Process Company 


BURLINGTON, N. J., U.S. A. 


Address Continental Inquiries to P. CASTELLI, General Agent, 
82 Boulevard Flandrin, Paris, France 























Stenographers 
Prefer 





The ZENITH 


A Labor Saving Perpetual 
Loose-Leaf Note Book 
We 
ZENITH Stenographers’ Note 
Book bound in cloth, an edition 
de luxe for the well-appointed 
office. 


are now making the 


A note book mechanically 
perfect. The turn on 
metal rings and can’t flop back, 
An absolutely 


leaves 


bulge or curve. 
flat writing surface at all times, 
every inch of which is available. 
Stand the book upright on its 
becomes its 


covers and it own 


copy holder 

One set of covers wears for 
years. When book is filled, new 
filler is inserted in an instant. 
outfit 
covers, rings and 12 sets of fillers 
160 for $1.00 
Extra fillers, 75 cents a dozen (1920 
Paper adapted for pen or 
44x8 ins. 


If your dealer can 


Cloth-bound comprising 


pages each—retails 
pages) 
pencil. Made in two sizes, 
and 54x84 ins. 
not supply you, order direct from us, 
enclosing 25 cents additional to help 
defray expenses 

Dealers not now handling The 
Zenith should send for trade prices 


Advertising matter supplied free 


American 
Business Supplies 
Company 


147 E. Congress Street 
BOSTON, . MASS. 
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M. E. Ballou, manager of the Monarch Type- 
writer Company at Pittsburg, is busily engaged 
rearranging his selling and office force in 
anticipation of an extraordinary business this 
coming season. He reports prospects unusually 
good and now that the steel industry is regain- 
ing its normal condition, believes this season 
will be a wonder for business, 

7 . . 

A new member of the famous Machine-a-Day 
club of the Royal Typewriter Company is 
Salesman H. J. Kleefeld, of Pittsburg. He won 
his membership in September, and says he 


feels perfectly at home in company with the 
elite 
> > . 
H. J. Kleefeld, of Pittsburg, is the latest 
Royal salesman to join the famous and exclu- 


sive ‘‘Machine-a-Day Club.’’ Mr. Kleefeld won 
this distinction by his excellent work during 
the month of September, and says he can now 


travel just as fast as any other ‘“Machine-a- 
Day” man, 
Portland, Ore. 
The Alexanders handling the L. C. Smith 


largest business on the 
throughout Oregon re- 
this territory. 


machine have done the 
L. C. Smith machine 


ported since its introduction in 


Mr. Stemler, manager, just sent in a telegram 
to the main office at San Francisco for eighty 
more extra machines to fill extra orders re- 
ceived. 


Providence, R. I. 

Manager Amann of the Monarch Typewriter 
Company of Boston was in Providence the early 
part of October looking after the interests 
of the company at that point. He reports that 
Mr. Griffin, resident manager at that place, is 
very enthusiastic over the prospects for this 
month. He sold more Monarch machines up to 


the 16th of October than were ever sold in 
Providence for any one month, and has a 
good many more prespects in view, which he 


before the end of the month. 


> . sd 
Fr. C. Jones, special representative of the 
Monarch Typewriter Company, has been giving 
his assistance to Mr. Griffin at Providence. 
He has been opening up some new fields which 


expects to close 


have not had much attention previously and 
the orders taken so far show that he sstill 
knows how to write them. He succeeded in 


enlisting C. F. 
ford, as local 
is very well 
signs indicate 
future. 


Wing & Company, of New Bed- 
representatives. The company 
known in that territory and all 
a large business in the near 


> . 7 

F. C. Jones, special representative of the 
Monarch Typewriter Company, who is about to 
leave Providence, was tendered a reception by 
a number of friends October Ist. Mr. Jones 
has succeeded in making a host of friends for 
himself, while in that territory, who wish him 
success in his travels, 

* 7 * 

Owing to the rapidly increasing business at 
the Underwood office, they have been compelled 
to add additional help -and have also added 
additional room to their office We understand 


that September and October were the heaviest 
months in the history of the Providence branch, 
os > « 

Mr. Phillips, the country salesman for the 
temington Company, has been doing a very 
heavy business and says that prospects are 
very bright for several months to come 

7. + > 
The Smith Premier Company has had the 


business for September and October they 
had for months 
> > . 


Knopp of the Underwood 


best 
have 


Manager Company 


spent several days at the business show and 
attended the typewriting speed contest at New 
York, 
= > . 
Mr. Day, the well known salesman for the 


Remington Company, is doing a fine business 
7. * > 

Messrs. Whytock and Lea, the automobile 

demonstration pair, have done a remarkable 

business for the past two months, sweeping 


everything before them. 
. . 


recently covered 
and picked up 


T he 
this 
some good 


Hammond representative 
territory very thoroughly 
business. 

* > . 

Pay Station Ma- 
deal of attention, 
hotels and 


Automatic 
great 
leading 


The Underwood 
chines have received a 
being located at all the 
public writing rooms. 

> > . 

Mr. Essex, the popular city salesman for the 


Remington Company is seen early and late 
getting in orders, 
* . > 
Messrs. Schneider and Rees of the Under- 
wood Company city force are wearing broad 
smiles, owing to the large number of orders, 
and consequently large commission checks 
> a. . 
The Monarch Company has been very active 
and have been receiving some fine orders 


recently. 





Moore Push-less Hangers 
HE Moore Glass Push-Pins are a 


go, and are now sold in every civil- 

ized land. We have been compel- 
led to quadruple our plant to fill pom 
Are you sharing these profits? 


E ARE just introducing what we know 
from returns alre: received, wi 
the best seller of all—Moore Push-less Hang- 
ers—a simple Brass Hook and Steel Point 
that will support 20 lb. pictures (heavier than 
a woman can hold at arm's length) on plaster 
walls without disfiguring. 

Goods attractively shown on easel-cards 
in 10c packages and in imitation green 
leather Moore Push-Displays We are 
creating an increased demand by ad- 
ditional advertising in the leading maga- 
zines reaching over 10,000,000 people. 





This advertising together with the fact that the 
dealer's profits are iarge should warrant you In order- 
ing now from your jobber or direct so as to fill the sure 
demand. 

























6. Ruler Eighteen Tools Combined 12. Hammer 
1. Scissors * And Every Tool "13. Penknife 
7. Measure 14. Glass Cutter 


8. Nail File 6X 
9. Screw Driver 
2. Buttonhole Scissors 
10. Cigar Box Opener 
17. Ink Eraser 
18. Stereoscope 


3. Gaspipe Tong 
4. Cigar Cutter 
5. Wire Cutter 







Just the article ¥ 
for Office men, 
Clerks, Bankers, 
Traveling Salesmen, or 
the Housewife. Made of 
Ist quality of steel — fine 
workmanship—nicely finished 
Nickel plated. Put up in elegant 
@ leather sheath. Postpaid upon re 
ceipt of $1.0 Can be used in a thou 
sand ways about the home and office 


416 Money refunded if not satisfactory 


WM. C. HOCKING & CO., 152 Lake St., Chi 


Discount to Dealers. 
















































VA HEADED SIGNALS 
FOR 

Card Index Systems 

GLASS HEADED PINS for 


GEOGRAPHICAL CARDS 


Send $1.00 for Sample Carton 











looef June hecker 
~ AACHEN -B. 


Gormarng . 
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TYPEWRITER NEWS.—Continued. 


Roanoke, Va. 

J. G. Barrow, who has been representing the 
Oliver Typewriter for a good many years on 
the road is now sales manager of the Roanoke 
Cycle Company, of Roanoke, Va. The Roanoke 
Cycle Company holds the local agency for the 
Oliver, of course. 

Salt Lake City, Utah. 

The L. C. Smith & Bros. Typewriter Com- 

pany have recently opened a fine office on 


Third, south in this city Two of the Denver 
salesmen have been sent to Salt Lake and 
will work from the new branch 


San Francisco, Cal. 

Colon Peacock, who sold the first Underwood 
typewriters ever sold in San Francisco, and 
who was with the Remington people for about 
two years, has returned to the Underwood 
Company and has taken a position as manager 
of the Oakland sub-branch. J. R. Morrison, 
formerly manager of the sub-branch at Oak- 
land, has not, however left the Underwood 
Company He has been promoted to a position 
as manager of the Denver organization, work- 


ing out of Pueblo. W S. Wood, one of the 
“Old Guard’’ in the typewriter line, has become 
manager of the sub-bran of the Underwood 
Company at San Jose, Cal. Miss Marie Thede 
who is in charge of e employment office of 
the San Francisco brar of the Underwood 
Company, is gone east for an extended vaca 
tion While absent, she will probably visit the 
New York office of the company. 
* * * 

The Typewritorium of San Francisco reports 
a continuation of the grow of business in the 
Stearns typewriter, one f the late sales being 
ten machines to a large syndicate in Oakland, 
Cal. During the last few days there have been 
a number of sales t of.town customers 
who have been draw to town by the Portola 
Festival 

. 

The Roya [vpewriter Company has had a 
better run of business during the past few 
weeks than for many months past, or for that 
matter, than ever before The growth of busi- 


ness has led to a demand for additional help, 
and new men are being added to the force. 
The latest additions are Walter Robinson and 
Guy Haley, both of whom are well known in 
the eastern trade 

. > > 

The Oliver Typewriter Company has made its 

contemplated removal from 257 California street 
to 241 California street The new quarters are 
larger and much better appointed and will 
allow of much greater ease in the transaction 
of the company’s growing business, A larger 
display of machines is being made, 

= > - 


Among the visitors to the Portola celebration 
in San Francisco is Carl Salbach, manager of 
the Los Angeles branch of the Smith Premier 
Typewriter Company. Mr. Salbach had a vaca- 
tion due, and thought that he could not do 
better than to take in the big entertainment 
in San Francisco He pronounces trade in Los 
Angeles and in southern California in general 
as first class 

* * * 

Harry Jones of the repair department of the 
Smith Premier Typewriter Company was sud- 
denly stricken with appendicitis about a week 
ago and it was found necessary to perform an 
operation a day or so later Though in a very 
critical condition at the time, Mr. Jones stood 
the operation well and is now slowly rallying 
from the shock His friends are glad to learn 
that each day shows some improvement. He 
is a man of the genial type, and by wearing 
a pleasant smile for all and making a friend 
of everyone, he has succeeded in accumulating 


a lot of friends in this locality. 
> 7 * 
The new Smith Premier typewriter with the 
broad carriage No 10 is proving a great 


machine for billing and statistical purposes. 
Sales of this machine are growing steadily and 
the San Francisco office of the company is look- 
ing for a busy fall and winter with the new 
machine 
* . . 

George L. Andrews has broken ‘nto the type- 
writer world and has joined the force of the 
Smith Premier Typewriter Company in San 


Francisco 


= > > 
Wolf & Isenbruck, distributers in the San 
Francisco territory of the Monarch typewriter, 
have one of the most attactive windows in 
the trad It is handsomely decorated in the 
red and yellow of the Portola week In the 
center of the window is one of the latest 
models of the Monarch at which sits a fine 
French doll as large as a good sized child At 
one side is a miniature Monarch operated by a 
Teddy Bear 
e* ¢¢ 
L. & M. Alexander & Co., coast. dealers for 
the L. C. Smith & Bros. typewriter, have added 
to their force three more city salesmen. In 


the interior they have put in the field four 
more traveling men. 

Savannah, Ga. 
J. C. Tyson, dealer for the Smith Premier 
Typewriter Company at Savannah, Ga., en- 
joyed his vacation by taking a trip to New 
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CARBON PAPER FACTS 


No. 27 


THE QUEEN OF HEARTS 








We have no hesitation in claiming that this 
is the most attractive line of “thigh finished” 


typewriter carbon paper ever offered. 


Write for samples and particulars. 


MANIFOLD SUPPLIES CO. 


188-190 Third Ave. Brooklyn, New York 
A. L. FOSTER, President Oo. G. DITMARS, Vice-Pres. 
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TYPEWRITER NEWS—Continued. The sales force of the Remington Typewriter the Amateur Contest, using model Smith Pre 











Company in St Paul has recently, beer! aug mie! finishing tentl n 1 field 
’ “ : mented by the addition of lL. B. Tierne' w he the preliminary contest for t il 
 Soage and aeons the a ome. until recently was traveling salesman for an up Miss Kanka finished nint 
ra —- Mr Pa — is again at 1ome with automobile firm in St. Louis Mr. Tiernev has enter the professional finals is 
ne —— gnersy ee 9 wee A do a_ large been put in charge of the La Crosse territory mainta , mateur standing 
- —f u ous a Pr - my w inter at Savan- sesides being an experienced traveling man, he * *« »s 
nan tor re Smith riemier ompany. s a highly competent stenographet ind the ) S Premier Compa , i 
Seattle, Wash. Remington people in St. Paul are to be cor are ’ ‘ Works were 
L. & M. Alexander & Co., representing L. C a oe upon securing the service s f sx Nov nd n account of electio 
Smith machines strengthened their office by > gore dels salesman to push the new Reming P 
or ai +i . 
appointing J. Scharman as manager and in + mom . « Cseorge A. ( 4 Vno Was 
creased the district selling force by six new ain : with the Monarch Sales office . . < 
ales : on Ae ~~ cat oa Harry Ta or i Rova machine 1-day mal ret t ;me co yal t Ruff 
salesmen rhe change of office manager and - ; yw" um mpa 
increased selling force, they say, showed an : is een ippoin ed manager of “i ‘ St Paul ¢ ‘ 
increase of business of nearly 106 ‘per cent bi inch of the Royal Typewriter Company) Mr The I ‘ Smit & Bros, typ 
ae faylor’s promotion has been earned by cor start on N r Ist t make 
= : scientious ind energetic work nd no one ‘ ‘ vill require 1 
The Seattle Stenographers and Bookkeepers’ doubts his ability to fill the wean bee ee \ re a Gay, ; | 3 
Association has just been formed in this city satisfaction to his company and mete to tals sad . cons We ae 
It will have a social committee, an employment self Pp \ How } indid 
committee and a relief committee Meetings > * * P _ ~ ticl { Mr. Howard 
will be held from time to time at the Odd G. F. Watt ne mapag | tt-} + < C. Smitl v RB : 
“ .? .T . - wee “ - ' ' - ’ Siit pioved I ‘ N l « , is 
ome Temple, 10th avenue and East Pine Company, was here visiting the OCH es fac tory lis friends are making a e 
Stree ¥ ‘ for i } ' a ; = 
gency for duyvy on his trip w t ! ihe ly mien for " ind predict that } \\ 
Spokane ash. seen o 
> om » > ; Syracuse, N. Y inique distinction of being the o1 
Tra Ww Terry, who has been handling the One year ago Hurlbut W. Smit . ; , who eve ipied the office of sheriff 
Walla Walla territory for the Remington Type in * aie tee a lag 
4 ; +3 into Seneca tribe of Indians near Buffalo and ‘o= 
{ re 4 ‘ i 
writer ompany, recently was away for a in commemoration of that ceremony Mr. Smit Toledo, Ohio 
couple of months, but upon his return several was on tl ~t} fo } t 4 ingt l 
weeks ago he more than made up for his on he r of October presented b p rhe su } neh of the Remingto! I 
} ‘ eo , — "1 F office force of the L. C. Smith & Bros. type Compal ' foledo has a new manag 
absence, ¢ hé . - rf as e ts ; : > BRB 
ene ane is been selling at least on writer factory with a life-sized painting of n person of M H. Kk. Jones Mr. | I 
machine every day self full Ind * f i] t 
e e ° i 1 u ~ ian costume Mir Smit vas whose face s l amilliat one 
‘ recently 1 ted vice res it ame ef « sers ! the role » te tory W rte 
One of the newest men in the ranks of the t} Ss S aa : = te ~ = ~~ t ak I 
* - , a _ . . he Seneca tribe of the Mystique Krewe whi« covel territors tor ‘ a oe 
sales organization of the Spokane office of the is an organization for booming Svra nd P rr 5-5 ‘ n Cleveland and 
Remington Typewriter Company is John Dub holds every “—s - durine Stat begets r ‘th. om? ¢ sure of success 
pernell Mr Dubpernell spent several years in anent ‘Fall ara ea ‘ s al week t € wist measu 1 
the employ of the Northern Pacific in their avy 7 ss ; : laced _— 
/ 2 pi” = . states 
train dispatcher’s service. He is very much . * ¢ r , Le gag mene 9 , 
pleased with the typewriter business, and is neh ene ; smith & Dros hate ——s 
making a good success on his first trip \ company of fifty Japanese commercial com pany 1 ippointed the Wilson Office 8S 7) 
missioners visited Syracuse during the earl Company to act as exclusive agents € 
St. Louls, Mo. part of October and were entertained by _ the machine in the city of Topeka Thi ippoint 
The St. Louis office of the Royal Typewriter Syracuse Chamber of Commerce Many of then ment became effective on Oct, 1 R. G. N 
Company has been landing some heavy orders visited the different typewriter factories and ols, who formerly had the Topeka aget . 
recently It is not the policy of the Royal were amazed at the wonderful machiner now agent for the outside territory 
company to brag about the sales being made, one said, used in making the typewriters Toronto, Can. 
but without mentioning any names it can be Among the typewriter men who were on the Friends e J es Hauegl for ‘ ) six 
stated that the St. Louis Royal office is clean reception committee were L. C. Smith. J. H Siecagpees oon a. , . 
ing up some big ones. Manager Jones is feel- Barr, W. A. Dyer. W. L. Smith, B. Lyman are euise oe = Ty hn cor Commas 
ing particularly good over a clean sweep made Smith, H. W. Smith and Monroe Smit! den a © Re ——— } 4° ty ; etre... cad 
in one of the leading business schools of his * * «@ will be glad to heat a he has re 1 pron ted 
territory On Oct. 6th the regular monthly meeting of Ww ~ = ie? “ion ie ist an od le : 
eo & -& the managers and _ superintendents of the estern Ontario distrk of the Re gtun 
One of the popular ‘‘boys”’ of the St. Louis Union Typewriter, factories was held at the typewriter —_ aon eat tari sdherseas r 
office of the Remington Typewriter Company Monarch Works. It was like coming “home 1. "1 : , > t 
E. L. Isaacson, was married on October 5 last for Alfred FE. Van Ness, superintendent of the Phe toronto office of the veming On sa% 
to Miss Lill Rutherford at Huntsville, Mo. Mr Yost factory; G. A. Leib, superintendent of the writer Company recently coneyes & very peat 
Isaacson has been with the Remington Type Remington factory, and Edwin E. Barney, su- -_ vo Some St eS ‘eee oo-anel te 
_ : . * : > ar t - fos o-opera »( 
writer Company for some time, and is one of perintendent of the Smith Premier factory, as partment at New Yor K. Mr. Rose > _ 
the “standbys” of their St. Louis offic ill three gentlemen are former Monarch supe! — several of the ~~ mtn chem UP 
: ntendents portant business, an ley all say na nis 
St. Paul, Minn. > on pleasing iffable personality is a great t ness 
The St. Paul office of the Remington have Lynn Wyckoff, manager of the Chicago of Warmer * * 
made a number of additions to their sales force fice for the Monarch Typewriter Company was ; ; Ps 
during the past month, and among the good in town Oct. 2nd. Mr. Wyckoff wore that H. E, McLean of the Toronto sales staff 
men they have secured, not the least efficient smile that didn’t come off’ when asked how the United Typewriter Company recently paid 
is Ralph E. Herbert. Mr. Herbert has just business was He said it was impossible to a visit to the Winnipeg office, where he re 
graduated from the University of Indiana, and get machines fast enough from the factory to mained for a few days before leaving for east 
2 already making a fine showing in the Eau meet the demand ern points t N.Y 
Claire territory a Utica, N. Y. 
* : P Ps eine : Miss J. Allena Kanka of this city has been Flovd Van Alstine, formerly agent 
t G Roberts, formerly chief clerk at the engaged by the Smith Premier Company to Roval Typewriter at Tlion, is reported to 
Marshall-Wells Company in Duluth, is another make a tour of the business colleges demon been made Royal district manager with office 
of the men who are bringing in the orders for strating the new model No. 10. Miss Kanka’s at Utica iving charge of St. Lawrence, Je! 
the Remington Mr. Roberts is assigned to the ecent work in the speed contest held in New ferson, Lewis, Madison, Oneida, Herkimer, Ot 
Range territory, with headquarters in his home York on Sept 25th is very pleasing to he sego, Montgomery and Fulton counties He s 
city at Duluth, and from the way orders ar‘ many friends in this city. It was Miss Kanka’s an old typewriter man, having been ynnected 
coming in from his territory it would seem that first experience in a contest. She wrote 2.321 with the business for about an) eal t s 
he is getting much of the business in sight words in half an hour with only 63 errors in said 





YOUR TRADE DEMANDS A SUBSTANTIAL 
TYPEWRITER CABINET AT A VERY 
[—=—)] MODERATE PRICE | | 

















Here is a substantial typewriter cabinet built of selected white oak top ar 
typewriter platform 5-ply built up stock. Hardwood drawer ies. Fini 
in golden oak, dull wax, or weathered. Has four drawers and extens r 
rest, casters and combination lock on drawers. Simple and strong mechar 
for center typewriter drop, allowing plenty of knee room 


We guarantee this cabinet absolutely to give satisfaction. You may return it at 

our expense if you do not find it exactly as represented. 

At the price quoted below, this desk isa GENUINE BARGAIN. It 
appreciated. For that reason we w hip you a sample a , 





seen to be 


fully asa dozen. Write us today for at least one of these quick selling cabinet 


under our guarantee that you may return it at our expense if unsatisfactory 


alii ines teal This Desk Only $10.90 Net 


August 22, 1899; July 31, 1900: 
January 8, 1901; June 4. 190) DEALERS SOLD ONLY. ORDER TODAY. 


O.S. C. OLSEN COMPANY, “*sesecicns! suckGacee” 2527 Moffat St., CHICAGO 


























Atlanta, Ga. 


C. |. Walker, Jr., of the Burroughs Add 


ing Machine Company office in Atlanta, 
has added to his staff A. FE. Blackstone, Jr.. 
as a junior salesmat 

Birmingham, Ala. 

Sales Manager I... B. Graham for Bir 
mingham office of Burroughs Adding Ma 
chine Company has engaged J H. Baskin 
as salesman to work in that territory 

Boston, Mass. 

C. B. Canteld has joined the Burroughs 
\dding Machine Company as_ salesman 
He will work in this territory under Sales 
Managers Fisher & Fowler 

Buffalo, N. Y. 

F. E. Richardson, salesman for the Buf 
falo office of the Burroughs Adding Ma 
chine Company, was married on Sept. 8 to 
Miss Fern Ethel Stevens of Ravenna, Ohio 
Mr. and Mrs. Richardson stopped in De 
troit on their wedding trip and visited the 
home office of the Burroughs Company 

Detroit, Mich. 

F. A. Willard of the railroad division of 

the Burroughs Adding Machine Company 


has returned to Detroit from an extended 


trip through the west He returns from 

the trip feeling much pleased with result 

both in business and pleasure He is a 

firm believer in the fact that the west has 

cast off the shackles of the east as the 

late Gi Johnson said in a recent speech 
Eau Claire, Wis. 

The Burroughs adding machine will here 
after play an important part in the curri- 
culum of the commercial department at the 
Eau Claire. Wis., high school. The school 
board at that city has purchased a $300 
machine for use in the office of the school 
and with the understanding that every grad 
uate of the commercial course shall have 
received adequate instruction in adding ma 
chine 


Jackson, Mich. 


Miss Louise Crane has been appointed 
office manager for the Jackson office of 
the Burroughs Adding Machine Company 

Harrisburg, Pa. 

Ff. P. Browne is now associated with the 
Harrisburg office of the Burroughs Adding 
Machine Company as salesman under W 
H. Riggle as representative in this place 

Los Angeles, Cal. 

S Condé, who is a veteran in the type 
writer and adding machine business, and 
for number of years was located in Cleve 
land. ©.. moved a few months ago to Los 


Angeles, Cal., where he expects to remain 


permanently. He is associated with R. O 
Young, who was formerly the manager of 
the Smith Premier typewriter office in 


Cleveland Messrs. Condé & Young are 
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@ There is unmistakable evidence that Key- 
stone Ribbons and Carbons are rapidly gaining 
in public favor. Witness the rush of orders 
for immediate delivery. Our goods “‘repeat.”’ 








@ Defective and inferior grades are bound to 
react unfavorably upon the dealer who sells 






them. 






@ The surest criterion of real worth is the 
‘“come .back” of the customer for Keystone 


Brands. 


@ These facts are straws which show the way 
the wind blows, and every far sighted dealer is 
taking advantage of the opportunity to be the 
leading store in his town to handle ‘‘Keystone”’ 
Brands. 









@ Let us quote you prices to-day. 





The Keystone Carbon Paper 


Manufacturing Company 
Home Office and Factory, FRANKLIN, PA. 


NEW YORK OFFICE, 26 Broadway, New York 
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We Manufacture 
Police, Fire, Tele- R 0 LL S 


graph, Cash Reg- 
ister and Tally 

Time Clock and Telephone Rolls 
Ruled, Printed and Plain Rolls 


In fact, anything in the Roll Line 





Cutting Rolls from 4 to 100 inches, 
we feel competent of satisfying 
you. Cloth, Crash Cloth, Canvas, 
Asbestos, Lining Papers, Copper 
and Glazed Papers cut and sheet- 
ed in any size or dimension. 





We are the largest roll paper man- 
ufacturers, operating two plants 
and producing 1000 different kinds 
of paper in rolls. 


CAPACITY: 50 TONS PER DAY 
Cable Address: ““YRREP”’ 


CHARLES E. PERRY COMPANY 


183 and 185 Congress Street - - BOSTON, MASS. 











A Small Article—But a Big Profit, 
—and We Help You Sell Them Quick 


It’s price is 









The “Handy” Pencil Sharpener weighs only 11 ounces 
$1.00 or $1.25 It is the only low priced pencil sharpener 
that really does the work. Cuts to a point without breaking lead or 


two stvles 


soiling fingers. It is the simplest, most convenient and practical “4° <3 
pencil sharpener at amy price a +L 
Ss « 
J ss 


The Handy Pencil Sharpener 


is being advertised in the leading magazines. Dealers who 
sell it are making good profits out of them and big sales. 


Our advertising sends buyers to you. We do not stop 


when we get your order. We help you move them 4 Ps. 
into the hands of buyers quickly, with our window ay? os 
display and other advertising helps. Everybody my Oe fi 
_ . => , 2 
needs the Handy—for the home, school, office, eS - ff 
~ 5 > > 
used ,; <= F 


drafting room or wherever pencils are 


So you have an 


Unlimited Field For Sales 


No need to hold yourself down to a high priced complicated 

pencil sharpener that few can afford and fewer want. 
Mail Us the Coupon at. Once 

for facts and figures to show how much there is ‘‘in it’’ for 

you to sell the Handy 


Specialty Mis. Co. 






















ADDING MACHINE NEWS—Continued. 


located at 405 Delta building, in Los An 
geles, and represent the Mercantile Adding 
Machine Co. of Norwalk, Conn., as ge 


_oast 1] l 


neral 
They will be glad 


of their old friends who may at 


Pacific agents 
to see any 


any time visit that western city of sunshin« 


and balmy breezes 
Lynchburg, W. Va. 
W. E. Leever of the Burroughs Adding 
Machine Company, Lynchburg office, was 


married on Wednesday, Sept. 29, t 
Lillian A, Sparklin of Detroit. Mr. Leever 


1as been connected with Burroughs Idit 
has | ted with B hs A 


Machine Company for several years. He 
was formerly assistant to General Sales 
Manager Mr. Forster. He left Detroit the 


to take up special work 


Lynchburg. Mr 


first of the 
for Mr. Gooch at 


year 
(a och 
acting as n iger 


now being in Europe 


director of the English Company 


manager of Lynch 
Adding Machine 
Octobe 13 to 


R. H. Giles, office 
burg office of Burroughs 


Company, was married on 


Miss Carrie Estelle Pfeiffer N olk 
W. Va 

Milwaukee, Wis. 
The Burroughs Adding Machine Com 


pany was represented at the National Dairy 


Show held in Milwaukee, Oct. 14 to 24 
by an exceptionally fine exhibit A. D 
Haven, Milwaukee manager of the Bur 


roughs, and his assistants were in charg 


The exhibit attracted much interest because 
of the fact that it type of 
office appliance on 
the dairy show told us that the Burroughs 


a part of the dairy business and that 


only 
a ) fic ials of 


was the 
display 


was 


the large manufacturers would like nothing 


better than to see an exhibit of our ma 

chines,” said Mr. Haven, “so we were more 

than glad to be on hand with the machines.’ 
* * * 

R. J. Lozon, formerly with ‘the Bulletin 


department at the home office of the Bur 
roughs Adding Machine Company, is now 
a member of the 


Milwaukee 


Burroughs sales force at 


Newark, N. J. 

Sales Manager C. C. Prest of the Newark 
office of the Burroughs Adding Machine 
Company has taken on L. O. Luckett as 
a junior salesman. 

New Orleans, La. 

H. S. Hazlette, formerly connected with 
the Birmingham office of the 
Adding Machine Company, is now a sales 
New Orleans office of the 


Burroughs 

man with the 

same company. 
New York, N. Y. 

The Automatic Adding Machine Co. of 
319 Broadway are about to bring out their 
latest 1910 model of the 
Adding Machine. Further details of 
machine, and the offer they make, will be 


another column 
* * * 


Gem 
this 


improved 


found in 


who has had about 15 


adding 


H. T 
years’ 
industry, has recently joined the staff of 
the Wales Adding Machine Co. He 


Lansing, 


experience in the machin¢e 


will 





ADDING MACHINE NEWS.—Continued. 


handle the Brooklyn territory for the 


Wales, and judging from the way he is 
tackling the proposition he will more than 
make good 

Another salesman to join the force of 
the Wales Adding Machine Co. is J \ 
Laroque, who has had about three vears’ 
experience in the adding machine indus 
try. He will take a New York city ter 
ritory 

Oshkosh, Wis. 

R. W. Kinney has taken charge of the Osh 
kosh territory as salesman for the Bur 
roughs Adding Machine Company. 

Portland, Maine. 

\. I. Taber, formerly connected with Bos 
ton office of the Burroughs Adding Ma- 
chine Company, has taken up work with 
Portland (Maine) office of same company 


as salesmar 


Rahway, N. J. 
The Gray Adding and Listing Machine 


Company, of Rahway, N. J., has filed arti- 
cles of incorporatien for $200,000, the pur- 
pose of the company being to manufacture 
adding, listing and writing machines. The 
incorporators are D. C. Gray, W. A. Ran- | 
some and E. Miller, of Rahway. 
Saginaw, Mich. 

M. Stein has been appointed mechanical 
inspector for the Burroughs Adding Ma- 
chine Company in Saginaw and neighbor- | 


ing territory 
San Francisco, Cal. 

J. C. Nevins, general sales manager of 
the Felt & Tarrant Manufacturing Com- 
pany, is making a western trip, and spent 
the past week in San Francisco, calling on 
the San Francisco representative, F. F. 


Wright He will: visit all the western of- | 


fices before returning 


G. W. Buell has joined the sales force of | 


F. F. Wright, California agent for the 


Elliott-Fisher Company and the Felt & | 


Tarrant Manufacturing Company. 

E. W. Wilkinson has taken charge of the 
supply department of the Elliott-Fisher 
business in San Francisco, and will here- 
after handle this department exclusively. 


* x * 


The Comptograph Company is getting a 


larger business in California all the time, | 


and is gradually extending its territory, in 
addition to covering the old ground more 


effectively than ever before 


W. W. Cooley, representatives of the 


Burroughs Adding Machine of St. Louis, | 


has added to his staff H. B. McDowell, 
formerly a salesman connected with Los 
Angeles office 

St. Louis, Mo. 

G. A. Arbogast, formerly with the New 
York office of the Vacuum Oil Company, 
has accepted a position with the St. Louis 
office of the Dalton Adding Machine Com- 
pany Mr. Arbogast will travel in Mis- 
souri. 
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MY NEW PLAN 


IS SIMPLE—DIRECT 


No one else sells to Dealers this way 





| have revolutionized the methods of Selling Typewriter Ribbons and 
Carbon Paper—and my method means an increase in your profits. 

I'll tell you briefly. 

I know the ribbon and carbon game. I know that it costs others as 
much to market the goods as to make them. 

The way to put the goods in the hands of the dealers so they could 
increase their profits was to reduce the selling cost. That's plain. So all 
I have done is to change the selling system. It costs me as much 
as it costs any other manufacturer to make my goods. But, I have no 
$2,000, $4,000, $6,000, $8,000 or $10,000 traveling men with expenses 
plus. I have no staff of salaried officials to fatten up the pay roll. Just 
myself at a modest salary and some capable assistants. I have no big rents 
to pay. I have no — to pay on borrowed money. 


I make all kinds of 


TYPEWRITER RIBBONS 


including Bi-chrome, Tri-chrome; also ribbons for the Multigraph and 
Whniterpress. The samples | offer to send you without charge are regular 
stock ribbons, and all ribbons I sell you will be just as I claim, as good as 
any ribbons made. he one great difference is in the price. at will 
surprise you, and yet | will fully guarantee every ribbon I turn out to be the 
equal of any typewriter ribbon on the market today, no matter what you or 
the consumer may be willing to pay for ribbons. If the ribbons don’t prove 
up to that claim, send them back and I'll refund the money and my guar- 
antee stands for something. See Dun or Bradstreet about my reliability. 
I manufacture 


CARBON PAPER 


for all known uses, in all standard colors, all weights and in all sizes. My 
factory is one of the largest, equipped with all the latest up-to-date 
machinery. Send samples of the Carbon Paper you are now using, stating 
quantity you order in and size, and we will submit our qualities that will 
match yours up exactly, at a considerable saving in price. 

I want you to send me an order, a trial order. Then | want to ask 
you to test my goods and test them hard. If you find they are not what I 
claim, if they don’t give absolute satisfaction in every respect, send — 
back to me at my expense. I don't expect a single dealer to buy my 
just because I want him to, nor for the reason alone that they pe wer 
in price, but because they are both lower in price and as good as any 
at any price. In short, | want to make good with you both for quality 
and price. 


Think this over and 
WRITE TO ROTHSCHILD 


not tomorrow or next week, but NOW. 


M. M. ROTHSCHILD 


Fifth Ave. and Washington St. CHICAGO, ILL. U. S. A. 





























can do the 
work of this 
girl and 99 
others and (4 
by attach- 
ing this 








DIRECT INKING CARRIAGE 


can do the 
work of this 


printer and 
his job press 
at less cost 


Write for booklet and actual 
samples of its work 


THE WRITERPRESS CO. 


191 Writerpress Bldg., Buffalo, N. Y. 











TO STATIONERS 
who handle Typewrit- 
ers or Supplies we want 
to send a sample of our 


QITER SPE Clag> 
ad ’@ 


2 
ha west Beonee™ RRub-beRR Type- 
rer writer Cover. For all 
Machines. Also for 

Adding Machines, Cash 

Registers, etc. RRub- 





beRR stands for all 
that is best in a typewriter cover. Get our prices and 
discounts to the trade. 33 They will please you. 


te 
TYPEWRITER SPECIALTY CO., Inc. 
72 West Broadway New York 























| 
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Royal Typewriter People’s Outing. 


Members of the “Royal 


League” 


Have 


Jolly Time at Sheepshead Bay. 





HE OUTING of the Royal League, throwing contest, with Mrs. E. B 
which was held at Sheepshead Bay’ close second. During this exciting ntest 
some weeks ago, was such a great everybody dodged. Henry Johns 
success that Editor McGrew of “The Royal’ the throwing contest for gentlemet ib 
65” says there aren’t s’s enough or c’s_ lishing a record of 247 feet for a standing 
enough in the type fonts to spell the differ- throw. 
ent kinds of a success it was. Those pres The boys’ race was won by M \ 
r. ‘. 
fh 
ee ‘ 
NN UL 
SOME OF THE ROYAL LADIES. 
ent included “everybody and his girl and thur Tyson; Miss Roesener cat 
everybody else and her fellow.” in the fifty-yards dash for ladies; Georg 
The various Royal features were exem Maurer won the jumping contests ! 
plified in the different games and contests. high and broad jumps. 
The 100-yards dash, won by Robert Lipp, In the ladies’ potato race Miss Boylan 
signified speed. Royal durability was ex and Miss Broach tied for first place and 


emplified by Frank Rupf and Hugh Crouch, 





each received 


a first prize. Charles Ruther 





who won the three-legged race against a ford won the potato race for men ig 
-_ a field of eighteen contestants 
aA The City Department had stronger 
P. J. RITTER OF BOSTON 
‘pull’ in the General Offi 
bled them to win the tug of war 
PRESIDENT RYAN ARRIVES. The final event was the baseb 
between the general office “Giants e 
eld full of contestants, most of whom city office “Cubs,” and was 
“fell down” in the literal, absolute applica “Giants” ten to five 
tion of the term. The fat men’s race very At 7:30 p. m. everyone sat 
iptly illustrated the wide carriage feature ten-course banquet at Belmon : 
of the Royal. This race was won by J. J coffee was served Mrs. E. B. Hes Ss‘ 
McConnell E. B. Hess, inventor of the and announced the winners of | lay’s 
Royal, would have won if he had started events, presenting to each a handsor 
sooner and run faster venir of the occasion Dancing f ved 
Miss Hitchcock won the ladies’ ball- the banquet 








EFFICIENT AND INEXPENSIVE. 


New Gem Adding Machine Model Offers 
Attractive Features to the Dealer. 


Che Adding Machine Com- 


pany of 319 Broadway, New York, are the 


Automatic 


manufacturers of the well known Gem Add- 
20,000 


been sold during the past four years. 


have 
They 
are now bringing out and placing on the 
market latest 1910 Improved Model 
Gem Machine. This machine is 


handsome 


ing Machine, of which over 


their 
Adding 
enclosed in a 
with nickel plated trimmings, and is fitted 
so that each individual machine is ready for 
can be used imme- 
diately for purposes. By 
simply throwing back the cover the adding 


oak carrying case 


the agent to carry, or 


demonstration 


machine is disclosed to view, and is ready 
for operation. The machine is finely nick- 
eled and has an attractive appearance. It 
is capable of adding up to 9999999, and is 
guaranteed to be c The total ap- 
section of the machine 


yrrect. 
pears in a 
above the operating surface, which makes 
and being on the level of 
desk 


machine is 


separate 


it very readable, 


the eyes when resting on a or table 
Each 
resetting de- 


instantly. It 


it is clearly observable 
with an automatic 


clears the 


equipped 


vice, which dials 
is very rapid in operation, and is sold sub- 
ject to a two years’ guarantee, which is fur- 


nished with each machine 


OFFICE APPLIANCES 


The conditions under which these ma 
chines are offered to agents and dealers ar 
very The 


machine is $25,and from this the agent will 


liberal. retail selling price of the 


receive liberal compensation for his efforts 


Judging from the success which the Auto 
matic Adding Machine Company 
tained in the handling of their regular Gem 
machine, there is no doubt that they will 


have’ at 


more than make good with their new and 


model. Every and dealer 
who is on the lookout for a 
in the way of an Adding Machine would do 


with the 


improved agent 


fine side line 


well to get into communication 


president, A. R. Ganger. 


DETROIT MANUFACTURERS’ BOWL- 
ING LEAGUE. 


The bowlers connected with the different 
factories of Detroit have arranged a league 
which will play a regular schedule of games 
during the winter months. The Burroughs 
Adding Machine Company has put a strong 
team in the race, the members of it being 
known Detroit pin men. The mem 
bers of the team are Ed. Helwig, captain; 
George Craft, C. Scheere, U. Uridge, J. C 
MacRoberts, Wm. Hemdricks, John Kilpat- 
rick and H. Moss. There are twelve teams 
Cash prizes will be given to 


well 


in the league. 
the winning team and individual high rec- 
ord. A cup will also be presented to the 
winning team in the league race 


SI 


EVANS TO HAVE CHARGE OF 
SCHOOL. 

For the last six years, Mr. William H. 
Gleazen, whose death in Syracuse July 28, 
1909, was announced in our columns, was 
the enthusiastic, successful manager of the 
commercial school department of the 
Smith Premier Typewriter Company at its 
home office in Syracuse. Until the appoint- 
ment of a permanent successor to Mr. 
Gleazen, the Smith Premier Typewriter 
Company’s school department will be in 
charge of Mr. Frank M. Evans, assistant 
secretary of the company. Mr. Evans was 
for some years manager of the Smith 
Premier office at Washington, having been 
prior to that purchasing agent of the United 
States Senate. In 1903 he was appointed 
to the post of assistant secretary of the 
Smith Premier Typewriter Company, He 
in touch with the school work, 
assisting Mr. Gleazen many times in the 
past. 

TYPEWRITER EXPORTS GAIN. 

The monthly statement of the Bureau of 
Statistics of the department of Commerce 
and Labor shows among many other items 
that the exports of typewriters for the 
month of September, 1909, were greater 
than they were during the correspording 
month of last year. 


has been 








The man who lets go of old fashioned 
moral principles puts a handicap in the way 
of his success. 











DIETZ DESKS—Sold to Dealers Only 


The qualities that make the Dietz line 


Write for Catalogue today—Get the benefit of our thirty years of experience. 


J. F. DIETZ & CO., 309-319 W. Third Street, CINCINNATI, OH110, U.S.A. 


Thoroughness of Construction 
Modern Interior Arrangement 
Strong Materials--Durability 


The Dietz line includes roll 
tops, flat tops, book-keepers’ 
desks, typewriter desks made 
in hundreds of designs of 
different materials at attract- 
ive prices. 


of Desks distinctive are 


Variety of Styles 


Handsome Finish and 
Appearance. 
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still the drawer cannot stick. It’s a physical impossibility. 
NOTHING but ball bearings, and these balls run on steel tracks 
—so arranged that each ball is limited 
the drawer is in or out the balls are always in place 


» are six balls and two fiber rollers in each 

Should the drawer be pushed to one 
side or the other of » drawer opening it will 
return to the middle 
so common in even the best makes 


This prevents the rubbing 
g 


of cabinets as the wood will expand or contract 
conditions. The steel track 
in which the balls run prevents the drawer from 
Rollers which run on wood soon wear 
and allow the bottom of the drawer to sag and 
the drawer then runs harder than ever. 
drawers of our cabinets 
against binding or running hard, and will gladly 
replace any cabinet which does not do all we 
We manufacture a complete line of filing 
devices of all kinds, 
cap units to fitin with the regular filing 
Our card cabinets have five times the 
capacity per drawer of the old-time card cabi- 
net, and as they run on our patented ball-bear- 
s, they move more evenly than the old- 
fashioned kind. 
DEALERS—trrhe 
drawers of the Ross line, overcome the one great defect com- 
mon to all furniture in which drawers are used. Nothing but 
the steel track and ball will do the work. The Ross quality 


plus this great addition, at practically no extra cost, means 
more profit and satisfied customers to you 


* territory still oper 
Write today tor terms and discounts. 


ROSS MEG. CO.., Muskegon, Mich. 


The Ross Patent Ball- 
Bearing Anti-Friction 
Filing Cabinet is the 


finest cabinet you ever saw with 
a patented ball-bearing track 
arrangement added for good 
measure. This exclusive patent 
removes all possibility of fricr 
tion or binding in drawing o- 





closing the drawer 





LOADED TO DOUBLE ITS CAPACITY 


The drawer 


1 toits own space, so that whether 


make card, bill and 


Ball Bearing Anti-Friction 














TYPEWRITER OIL 


The world’s best lubricant for Typewriters, 

Adding Machines and all delicate machinery, 

Chemically pure, gumless and colorless. And they never wear out Every typewriter 
Write to-day for free sample and prices. cabir net should be fitted with this excellent 

MORTON MFG. CO. 

Louisville, Ky., | 










Export orders giv- 
en careful atten- 









NOISELESS AUTOMATICS 


Give the typewriter, 
Better Sound, 
Better Touch, 
Better Action, 
Better Appearance, 
Better Wear, 
Better Control, 














system of attaching and detaching the ma- 
chine. Thoroughly automatic. Cushions are 
invisible, sanitary, permanent The only 
scientific setting for the typewriter in cab- 
inet use 












Send for tllustrated booklet 






a Wut WY, . 
sesssisssses Typewriter Economy Co. 
° Tribune Building. - NEW YORK 




















DUPLICATING 








(By Special Correspondence.) 


Birmingham, Ala. 
The Rebuilt Typewriter Company of this 


city has recently taken the agency if the 
Neostyle duplicator and supplies, including 
stencil paper inks, impression paper 
They have the new Model No. 8 in stock 
with the self-inking fountain Phe 

pany is located in its new quarters at II¢ 


North Twenty-first street, where, in addi 
tion to its duplicating machine business it 
carries a full line of rebuilt typewriter 


New York, N. Y. 

The U. S. Printograph Company 
opened a New York office at 350 Broadway 
with Mr. E. C. Hawkinson as managet 
They have nice quarters, and report good 
business. The machine was on exhibitio 
at the business show where it elicited much 


favorable comment 
«< * * 

The Writerpress Company have done a 
very fine business during the past month 
‘Mr. Bean was in New York during the past 
few weeks, and was successful in assisting 
the local management in lining up some 


fine business 
* * * 

The Lineograph Duplicator Company 
under the management of Mr. Henry is 
still pushing on the good work of selling 
the Lineograph duplicators and supplies 
They report business as greatly on the in 
crease, and the demand for machines is 
quite active 

* « * 

Shirlen N. Lovelace who we announced 
in our last issue was to take up the man 
agement of the Mutli-Copy Typewriter for 
New York City has decided not to leave 
the Multigraph Company, so may still be 
found with the latter company. 


Philadelphia, Pa. 


R. C. Ragland, former Richmond repre 


sentative f the Multigraph Company 
stopped over in Philadelphia en route to 
Cleveland Harry Saunders, manager of 


the Baltimore division was also a visitor 
R. F. Baum of the Philadelphia office was 
especially successful during the month i: 
his sales 

Miss Bertha Bryan, who was formerly 
connected with the Philadelphia office of 
the Multigraph Company its acting manag 
of the Addressograph Company’s Quaker 


City office 
Providence, R. I. 

The Underwood Company hav: la 
large number of duplicators here recently 
Their representative sold five concerns ir 
one day They have placed a local dupli 


cator representative here to cover Provi- 


dence 








The Neostyle Company are covering the 
ground very thoroughly and report a good 
business 

San Francisco, Cal. 

The first commercial float in the mam 
moth Portola parade of Oct. 21, and the 
only one representing the office specialty 
line, was that of H. S. Crocker & Co. It 


was in charge of Alexander Emmerrich, 


who has charge of the appliance business 
of H. S. Crocker & Co., and the essential 
features consisted of a Planotype, an Ad 


dressograph, and an Edison rotary mimeo- 


graph, all in operation. These machines 
were mounted on a float 24 by 30 feet, 
decorated in red and yellow, the Portola 


festival colors, and accompanied by a 
crowd of boys and girls in Spanish costume 
who distributed copies of “Crocker Qual 
ity,’ a publication issued by the Crocker 
house 

> > * 

The American Multigraph Sales Com 
pany has removed its San Francisco offices 
from Bush and Kearny streets to rooms 
560-562 Pacific 
Market streets, 
of office devices is shown even more at 


building, at Fourth and 


where their complete line 


tractively than befor: The line now in 
cludes everything for the rapid handling 
of correspondence, as well as general office 
forms for up-to-date business offices, and 
the regular multigraphing and manifolding 
Charles R. Thorburn is a new 
of the Multigraph selling force in 


machines 
member 
San Francisco. Mr. Bowers, assistant sales 
manager of the company, who has been in 
charge of the local office since the resigna 
tion of Mr. Metcalf, has left for the east, 


leaving Mr. Cochran in charge. 


TAKES AGENCY FOR ROYAL. 
Stanley S. Thornton has taken the agency 
for the Royal Typewriter Company at Win 
nipeg He will handle Royal typewriters 


under the name of the Royal Typewriter 
Sales Company He has opened a store 
ground floor at 399 Main street, 
a 14-foot electric 


sign. He will handle the Royal only, and 


on the 
where he has put up 


with the enterprising campaign he is put 


] 


ting up, a large and successful business 


seems assured 


? 


TYPEWRITER LOST OR 


The Willamette Fuel Company of Port 





land, Ore., writes to Office Appliances that 
their No. 7 typewriter 194,749 
has been stolen from their office at Front 


Remington 


streets They ask us to list 
Lost, 


and Eve rett 
this machine in the Strayed and 
Stolen department, but as this department 
has been crowded out this month, we take 
this method of calling the attention of the 


trade to the matter 


PROFITABLE SPECIALTY. 


Adams, manufacturer of the 


MAKES 
Henry 7 
College Book rings, has erected a two 
story building at 6823 South Chicago ave 
nue This little specialty is used by schools 
and colleges and the business is growing 


rapidly 
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DESKS, TABLES, CHAIRS, ETC. | 








Nee 





BUY 
NOW 


Mr. Dealer: 
You 
not h 





who do 
andle Dearborn 
Desks are missing many 
new talking points and im- 
provements which our desks 
possess and no others have. Let 
us place one desk in your place 
of business and they will sell 
then 


1 
seives. 





Dearborn Desk Mfg. Co. 
Marion, Ind. 


U.S. A. 



















Manager. 














T@A SPACE SAVER 


For Your Desk 
The Rhodes Telephone Arm takes your 
phone out of the way automatically, 
when not in use. 







It turns on a 
pivot and may be used at any 
angle. It economizes space, 
saves time and preserves 
your patience for more im- 
portant things. 


Rhodes & Carey 


237 Eagle Street 
Corry, Pa., U.S.A. 







$3.50 Propaid 
Money back any 
time withm 30 


days if not per- 
‘.etly satisfactory 








CARBON PAPER AND RIBBON 


MACHINERY 


Hard Finish Carbon Machinery 


15 years’ experience 





JOHN WALDRON COMPANY 


NEW BRUNSWICK, NEW JERSEY 








more used the more time is saved. 


wholesale prices. No office appliance is 
customer and a booster for the Uneek. 


Vw 
vi 


E. BAIRD 


General Agent 





THE UNEEK CABINET 


keeps your letter heads, bill heads, envelopes, in fact everything required for corre- 
spondence, where they can always be had without a seconds delay. 
Think of the saving of time to your stenographer to be able to get any kind of 
paper or envelope needed without having to look around the office for it every time. 
Every office can use from one to a dozen Uneek Cabinets to good advantage. The 


LIVE DEALERS will see the advantages of the Uneek Cabinet and write for our 
easier to sell. 


Don’t wait until your competitor stocks them. Get a stock now. We supply 
attractive, sales producing advertising matter free. 
The Uneek Cabinet retails at $2.50 in the following sizes: No. 1, 9} inches wide, 





Tray fits snugly inside desk drawer 


THE BLISS-HEINKE MFG. CO. 


10 WALL STREET, NEW YORK 


Every sale means a pleased 


20} inches ce and 3} 
inches deep. No. 2, 9} 
inches wide, 20} inches 
long and 3} inches deep. 
Delivered free anywhere 
in the United States. 
Quotations on special 
sizes on application. 

Make checks payable 
to the company. 


Phone 
2234 Rector. 











84 
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Ma 


mate 











VOLGER’S 


“NEW DEPARTURE” 
QUICK DRYING INK PAD 





VOLGER s 
VeEKW DEPARTURE 
QUICK DRYING {NK 
STAMP 


tT AY FY EC TED. BY 


SSP RERK MOASTURE 
MAA. COLORS. 


SP te 


“WILL NOT SMUT OR BLUR 


de by the Manufacturer of the well 
known “‘Excelsior Pads” 


Warranted not to injure Stamps. 


Impressions Dry Instantly the very moment the 
stamp is lifted and penetrate the paper or 


rial stamped. 


NO OFFSETTING 
RETAIL PRICES OF PADS: 


No. 0. oat ‘ hea er , $0.25 
No 1. 2}x4} jaa » Nat PR 35 
No. 2. 3x6 50 
No. 3. 44x7 1.00 
ht tewnwndnetnncenpeeneenee 1.00 


Trade price list sent on request. 


B.G. 


VOLGER MFG.CO. 


PASSAIC, N. J 


HERALD BRAND 


TYPEWRITER RIBBONS 


We wish we could herald the 
PRICE 


but ‘‘Office Appliances” 
not print advertisements with 
prices; however, 


0. A. Y. 
is the price of the 
HERALD BRAND 


TYPEWRITER RIBBONS 


Write at once for our 


COST CODE 


will 








THE 


FRANK BAYER 
COMPANY 


MANUFACTURERS OF 


INKED RIBBONS 


OF EVERY DESCRIPTION 
22 NORTH WILLIAM STREET 
NEW YORK CITY 





























Engraved 


Our new trade price list showing 78 different styles is ready for the trade. 


The American Embossing Co., 


Social and 
Business 


Cards 


Buffalo, N Y. 














> DESKS 


372 BROADWAY NY. 


Manufacturers of 
A Full Line of 


Office Furniture 


Trade and Stationers Supplied 
at Wholesale Rates. 


Send for Catalogue O 
Sectional Office Partitions 


Carried in stock in large quantities. 
Special cabinet work of all 
kinds made to order. 


The 














fie) at 
pine I , k arpener r really practical. Does the work ind keep 
ite m9 , Sharre a RK a anv machine and sells at a price within the 
wal (5x I k t Write immediately fcr territories. An 
‘ 4 ‘ facturers agent 





SPIRO MFG. CO., Sales Dept., 


, WE NEED ADDITIONAL AGENTS 


“SPIRO” Pocket Pencii Sharpener. 


105 E. 131st St., New York City 


























SOME ODDITIES THE MAIL BRINGS. 
The 


were received 
Swanson Company, 


two communications given 


not long ago by the B. Ff 


typewriter and ofhc« 


Des Moines low i 


from a negr 


ies dealers in 


specialt 
received 


Letter No. 1 was 

to whom the Swanson Company had sol 
machine the day before the letter was 
ceived. This is undoubtedly the colored 
brother's first attempt and it is pre 
good, barring the harrowing manner 
which he musses up the English ort 
raphy. He shows the right spirit and we 
hope some one will take hold and hel 


to succeed 


The second communication which was 


received during the month of October, is 


harder to explain. The writer evidently 
wants to get some kind of a typewriter and 
is attempting to secure all the informati 
he can before he takes the plung: Che 
language conveys the impression that the 
‘gentleman may be playing a $5 limit, and 
may have an idea he can pick up si 
thing for that price in second-hand 

Here are the letters, the 


course, being omitted 


Letter No. 1. 
Des Moines I owa 


Oct, the 14th, 1909 
BF, S waeso 
dear sit hardely know jest how 
ence but i will make a start bean my {| 
but 1 hope not the last i ask you to excuse 
mistake 1 also in your anser c t all 
mistake and say what you thinl 


efert to lorn or as to whether you tl 


1 will ever rn or not 1 have ben tould 
1 would Jorn quick if i would pay some 
to give me a start 1 tould my frind tl 
thought i could lorn it alone 
jest take time and watch my me 
also want say that my mechine 
ing frist « ind i will be up to 
all in a few days all at present 
yours verly truly 
No. 2. 
Des Moines. Ia Oct 1 

Mr B F Swanson Company 

Please send me the pictures & | 
tions and Description and Samples 
writing of all the $5.00 Typewriter 
ples of all vour $5.00 Typ writers 
and Illustrations 


Pictures and 


Description your $5.00 Type 


I dont want any Typewriter 
writes with Rubber Type tell 
you have in Stock of the $5.00 Typewriters 
vour Lowest Prices For a Gool Visibl 
writer $5.00 Typewriter have vou St 
Now 

Chicago. Munson. Crandall Caligrap! 
Reminetor Smith Premier Yost 
Blickensderfer. Bar-Lock Hammond. WU 
liams Jacl Keystone. National Typ: 
writers 

Make me the LOWEST PRICES 

\s s i man is good enough, | S 
no longer any good 








PRESIDENT HUTCHINS ON JOSEPH 
BOYER. 

The distribution of “My Trip to Detroit,” 
the clever booklet of the Bur 
Adding Machine Company to inter 
company 


souvenir 
roughs 
ested parties brought the several 
cordial compliments 

President Hutchins of the Detroit 


United Railway, in his compliments saw be 


Jere 


hind the booklet the evidence of a great 
firm, made possible by the keen business 
ability one man. In his letter of 
acknowledgment for the booklet, Mr: 


Hutchins writes a very nice appreciation of 
Mr. Joseph Boyer, the president of the But 
roughs Adding Machine Company, that is a 
pleasure to print. 

“I find on my desk this morning a 
be Ok]. t 
Jurroughs Adding Machine 


little 
red and gilt containing a pictorial 
the 


has ever in a 


history of 

“Nothing 
challenged my admiration than this history 
great credit, as this book 
inventor, but at the 
is due the head of your 


greater degree, 


Of course, I give 
the 


credit 


let does, to same 


time 


greater 


company, because but for him this splendid 
invention, as I happen to know, would hav 
l the 


acknowledging 


been among the lost or undeveloped 


arts, and I have pride in 


that having, by his own force and ability 


surrounded himself with the fine activities 
now surrounding him, he has done moré 
for mankind than any of the princes of 


other ages could have done. 


vuurs, “J. C. Hutchins.” 


“Very truly y 


TYPEWRITER SALESMAN PASSES 


AWAY. 

J. R. Honing, member of the selling 
force of the Chi iffice of the Under 
wood Typewriter Company, died on Mon 
day, N« 1, at his home in Chicago. Death 

is due to heart failure following an at 

ck sthm \I Hloning’s health had 


time He was afflicted 


and 


been poor tor some 


dis¢ ast 


gastritis, and at 


he time of the World’s Fair in St. Louis he 
d ck eumonia, from which 
is system never fully recovered. 
Mr. Honing was well known i1n_ typ 
writer les, ha been with the Mon 
rch, L. C. Smith & Bros., Royal and Fox 


typewriter companies previous to his con 


nection with the Underwood organization 


He was at one time Chicago representative 


the Typewriter Economy Company of 


New York, being with this company at th« 


time he took up the Underwood work som« 
onths ago. 
Mr. Honing was forty-eight years d 
nd leaves a widow He was a native 
the South, having no relatives in this sec- 


tion of the country. He has a sister living 
n New Orleans, where his body was taken 
ror interment 

The Chicago office of the Underwood 
company sent a handsome floral offering 


ind did everything possible for Mrs. Hon 
ing. Mr. Hi a man of handsome 
successful salesman and a good 
passing is a the 


to his family and his 


ning was 
presence, a 
his loss to 


itizen, and 


typewriter fraternity 


friends 
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NO. 25-2 DR. 5X8 AND CUPBOARD 





NO 30-2 DRAWER STORACE 
17 INCH 








LOW SANITARY BASE 
I7 INCH 


NO.15 


NO 10-TOP !7 INCH 


Control This 


Big Business 
and Profit 


Have a Monopoly of the 
Little File On The Market. 


Best 


Secure for Yourself the Exclusive 


Agency. There Is Money in it. 


B-M ‘‘Cabinettes’’ are made Best from 
Best Materials, Beautifully Finished and 
Perfectly Matched 


and Noiseless. 


Smooth Operating 


Stack them up and down or sideways. 
Built for Both. Join them to 
lhey.are the Only ones 


They ar 
an othe fh tles 
that Fit 

The B M Line 
Quality and Reasonable Prices. 

Write for Particulars of our Exclu- 


Age ncy QuaALi7}. 


stands at the Head in 


arrangement. 


sive 
Don’t Postpone Profits. 


Address 


Capinet? 
Browne-Morse Co. 


111 Hovey Street - Muskegon, Michigan 
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NO I7-VERTICAL FILE 17 INCH 
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NO |4-LOW SANITARY BASE 
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Spun 
Brass 


Cuspidors 
27 Styles and Sizes 


Get ou 


rnew catalog 


Look at No, 22 for a 
Good and Cheap 
Cuspidor. 


Pa a 


-Showing new designs and prices. 


Sold to the trade only. 


THE IRELAND & MATTHEWS MFG. CO., Detroit, Mich. 





No. 22 


5 incl 


Height - - 

Diameter at top 8} 

Diameter at base5 “ 
Price 

Brass - List per doz,, $9.80 











Geb 


NO MATTER| 


at what angle you are sitting 


The McCloud Chair 


Supports 










your back 





just where 





you need it. 





Office Appliance Dealers 
If you want a line that will sell, a in a 
sample stock of the McCloud Adjustable 
Spring Back Office and Typewriter Chairs. 
Just let the customer try them and the deal is closed 
We make 60 styles, every one of them Back Resters 

WRITE FOR CATALOG 6 
The Davis Chair Company 
MARYSVILLE, OHIO 











Ask Your Stationer For 


Nichols Pencil Pocket 


The best made. Saves your 
pencils, fountain pens and 
temper. 


Inside Spring is the Secret. 
Sells atsight. Agents wanted. 


Sold by leading Stationers. 


Send 25 cents for sample and 
terms to the manufacturers 


NICHOLS & WILLIS, Worcester, Mass. 











EVERYBODY WANTS A FILING CABINET 


System is the watchword of the 
day, and even the small busine®s 
man and householder wants some 
sort of i oo be 4 of Le — 
letters, cata 
oxtpts._ ie ores Pa lictes, "clip 

The SIMMONS CABINET IS 
IDEAL. for this purpose, as it al- 
lows of a very large number of 
classifications within a smal! space 
and ata minimum cost. 


DEALERS: 
WRITE FOR OUR TERMS. 
Our cantante Dave. a UNIVER- 





SAL sale ite NOW for cat- 
alogue giving all styles of de- 
vives, and term to dealers. 





The System Cabinet Co., 408 Cable Bidg., Chicago, III, 











OFFICE APPLIANCES 


ALL AROUND HANDY TOOL. 
When one wants something for the desk 
or even for the vest pocket which will take 
up little serve for 
a multiplicity of uses, “Eight- 
Tools in One” scissors ought surely to 


room and yet will 
the Hocking 


very 





een 
fill the bill. This tool, which is illustrated 
in the cut, is made by W. C. Hocking, 152 
Lake street, Chicago 

The illustration suggests several of the 
very obvious uses to which this device may 
be put, yet an enumeration of them all 

EIGHTEEN TOOLS IN ONE. 

will be of interest. First, then, it is a pair 


of scissors; it is a rule; it is a measure, a 


screw driver, a hammer, a penknife, an 
erasing knife, a buttonhole scissors, a gas 
pipe tongs, cigar cutter, wire cutter, nail 
file, cigar box opener, cartridge extractor, 
glass cutter, glass breaker, marking wheel 
and stereoscope. Can you beat it? And 
these things are all found within the com- 


pass of a pair of scissors no bigger than 
the ordinary. A shipload of these 
could be swapped for all the furs and ivory 
in the Arctic Circle. The Esquimaux 
would find eighteen more uses for each one. 


tools 





CHASE ON PACIFIC COAST. 

Walter Chase, formerly an old Smith 
Premier man in Chicago, has gone to Oak- 
land, Cal., where he has taken charge of 
the typewriter business of Smith Brothers, 
leading stationers and office supplies deal- 
ers of that city. He states that the com- 
pany is doing a good trade, he 
lieves that the typewriter end of the busi- 
can be pushed along and made one 


and be- 


ness 
of the most important features of the 
business. 

MAILING MACHINE COMPANY 

INCORPORATED. 

The Buffalo-Molyneux Company, of Buf- 
falo, N. Y., has been incorporated to manu- 
facture Molyneux mailing machines and 
devices for handling mail matter The 
capital is $200,000, and the incorporators 


S. Molyneux, C. H. Bierbaum and 


all of Buffalo. 


are: B. 
L. Hatch, 





The Oliver “Bulletin” for October is as 
breezy and bright, full of 
ments and interesting photographs as ever 
An amusing pic- 
Mr. Faught of 
responding to 


as clever com- 
perhaps rather more so. 
said to be that of 
in his automobile, 
he 


ture is 
Vermont, 
a hot tip as get a good 
order. The go- 
ing at top speed, for it is pretty well spread 
out upon the plate. Any man goes 
after an order like that deserves to get it. 


can 
evidently 


to where 


automobile was 


whe ) 
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A NEW DECLARATION 
OF INDEPENDENCE 


IS RESULTINGIN A STEADY INCREASE 
IN THE NUMBER OF DEALERS 
WHO ARE GETTING 


THE ADVANTAGE OF 
THE REPUBLIC 


LINE OF RIBBONS AND CARBONS 





We manufacture solely for the dealers 
We have made a special! study of trade re- 
quirements. We know the conditions and 
have made a line which embodies the es- 
sential quality features at prices that en- 
able dealers to get the business 

COOPERATION WITH US MEANS 

MORE PROFIT FOR YOU. 


WRITE TODAY. 


REPUBLIC CARBON 
& RIBBON MFG. CO. 


OFFICE AND SALESROOM : 
46 WEST BROADWAY, NEW YORK. 


FACTORY: 
180-182 CENTER STREET, NEW YORK. 




















GERALD J. CONNOLLY 
ATTORNEY-AT-LAW 


711 Fourth Nat’1 Bank Bldg., Cincinnati, Ohio. 


Special representative of Office Appliances in Cin 
cinnati. Specia! attention given to Commercial! Law 
relating to the Office Appliance field. 











Safety Fountain Pen 
and Pencil Holder 


Fits any Pocket 


Holds Securely One to Six 
Pens or Pencils 


Absorbs Ink From Leaky 
Fountain Pens 


Preserves Pencil Points 
For Sale By All Jobber 


Send 1&c postage for sample 


The Valley City Novelty Co 
Grand Rapids, Mich 

















BOOK-KEEPERS 


CUT OUT YOUR TRIAL BALANCE of Personal Ac- 
counts, by using our Ledger Balance Proof. It's 
new, and you have not seen it. Write us and we wil! 
send you testimonials that will make you SIT UP 
AND TAKE NOTICE 


MILLER & HAM, Chattanooga, Tenn. 














| RIBBONS and CARBON PAPER 


Contracted supplies in large or small quantities 
PLAIN and DECORATED BCXES 
HAVE YOUR OWN IMPRINT BOXES 
SNELLING & SON, ¢nulecturers 
SO. BROOKLYN, N. Y. 
































FRANK JONES’ NEW STORE. 


Frank F. Jones, the enterprising repre- 


sentative f the Remington Typewriter 


Company at Charlotte, N. C., is to be con 


gratulated on his new store, a picture of 


which appears herewith 

Mr. Jones recently moved into this build 
ing, which is his own property. The build 
ing is located on the best block in the 
city, and it is evident from the photograph 





that Mr. Jones’ office in Charlotte is in 
every way worthy of the commanding posi 
tion which the Remington occupies in that 
city. Mr. Jones is known as one of the 


progressive typewriter men in the South, 
and he expects in his new quarters to sur 


pass even his splendid sales record of the 


past. 


AN INTERESTING DESK LINE. 


The manufacture of desks and other of- 
fice furniture offers so wide a field for 
originality, for conceptions of utility and 
beauty, that it is little wonder there are 
so many lines on the market that seem to 
combine and monopolize all the desirable 
features one can conceive of, 

One of the live office furniture concerns 
of the Middle West is the Dearborn Desk 
Manufacturing Company of Marion, Ind 
[This company manufactures desks, tables, 
chairs and specialties, and its line through- 
out is one which will be sure to interest 
any dealer who may be on the lookout for 
this class of goods. The products of the 
Dearborn Desk Company, it is said, pos- 
sess many features which commend them 
to users and which make them ready sell- 
ers wherever shown 


Giving advice to a man and throwing 


fect 





stones at a dog have about the same ef | 
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A Wealth of Natural Resources 


and a generation of paper making experience combine to make 


BERKSHIRE HILLS LEDGER PAPERS 








par excellence at the price asked. 


@ In a situation peculiarly favored by nature for the making of fine papers— 
clear atmosphere and artesian water—the Berkshire Hills Paper Company 
have erected an ideal plant, light, clean and airy, and equipped with the 
newest and best machinery obtainable. 


@ Such an environment as this allows full play for the skilled handicraft of 
the expert paper maker—men who have the KNACK of making fine ledgers 
without knowing themselves just what their secret is, just as the good house- 
wife cannot always tell just what little finishing touch it is that brings perfec- 
tion to her biscuits and renown to her deft fingers. 


@ So it is that all these good things enter into every sheet of Berkshire Hills 
Papers, and that is why we can offer the discriminating buyer a paper that is 
unequalled anywhere at the price. We want to send you samples of 


Berkshire Hills Loose Leaf Ledger 
Berkshire Hills Linen Ledger 
Constitution Ledger and Hoosac Ledger 
@ A test of the above samples will prove our statements. Will you letzus 
give you the proo'? 








Fhe Berkshire Hills Paper @. 


ADAMS MASS. U.S.A. 








Important Committee Holds First Session. 


Government Printing of Stamped Envel- 
opes Combatted by National Asso- 
ciations. 


The National Committee on the Govern- 
ment Printing of Stamped Envelopes or- 
ganized in “Washington, D. C., on Oct. 9. 
The following gentlemen were present: 

m 2 
manager, R. 


Andrews, president and general 


P. Andrews Paper company, 


Washington, D. C., representing the Na- 
tional Paper Dealers’ Association; Theo. 
L. C. Gerry, of Gerry & Murray, New 


York, N. Y., representing the National As- 
sociation of Stationers and Manufacturers; 
Byron S. Adams of Washington, D. C., rep- 
resenting the United Typothetz of Amer- 
ica: Rufus E. Williams of Richmond, Va., 
representing the United Typothete of 
America; C. R. Scudder, vice-president and 
treasurer Samuel Cupples Envelope com- 
pany, special’ delegate representing the 
American Envelope Manufacturers’ Associ- 
ation. 

nm PP. 
for permanent chairman, and Byron §S. Ad- 
ams for permanent secretary and treasurer 
The following was the Finance Committee 
chosen C. R. Seudder, as chairman; R 
P. Andrews and R. E. Williams. 

It was decided that the committee should 
engage the services of a recording secre- 
tary, and a competent office force, engage 
offices in Washington and start 
campaign of education and publicity. 

It was unanimously agreed that this Na- 
tional Joint Committee should be composed 
of representatives of the special or stand- 
representatives 


Andrews was unanimously chosen 


out on a 


ing committees or special 


appointed by trade organizations who 
might be interested in this movement 

The committee is to meet regularly the 
third Saturday of every month at 12 o’clock 
noon, in Washington, D. C. 

The gentlemen present 
quested that the trade papers in the print 
ing paper and allied interests should give 
this matter the fullest publicity, and that 
any associations not at present represented 
should appoint a special representative who 
would become a member of this National 


Joint Committee. 


earnestly re 


Government Printing Injustice to Small 
Consumer. 
The committee believes that a great in- 


justice is being done to the manufacturers 
of envelopes, the wholesale and retail deal- 
and the printers through- 
both large and small, in 
the Government engaging in the printing 
of stamped envelopes, believing that the 
people who take advantage of the govern- 
ment printing stamped envelopes free of 
charge are the ones who could most eas- 
ily affard to pay for same; such as banks, 
large corporations, etc 


ers in envelopes 


out the country, 


trust companies, 
That, if the Postoffice Department should 
eliminate the printing clause in their con- 


tract for stamped envelopes, the same 


would be furnished by the contractor at a 
lower price than now prevails, and that the 


benefits of the lower priced stamped en 
velopes would accrue to the housewives, 
mechanics and working classes. The bene- 
fits at the present time of the government 
printing stamped envelopes in multiples of 
500 and upwards are only taken advantage 
of by the people who are well able to pay 
for such commodity; that it would not in- 
crease the work of the Dead Letter office 
to discontinue the printing of stamped en- 
velopes, because the people who now use 
stamped envelopes are large cor- 
porations and business men who, if the 
government did not print them free, would 
continue to have their names and addresses 
printed on envelopes by the printer, or buy 
their envelopes without stamps with their 
names and addresses printed thereon. And 
that therefore the practice of persistent ad- 
vertising of printed stamped envelopes by 
the Post Office Department is of benefit 
a class of people who can readily 


printed 


only to 
afford to pay for this service, and a burden 
upon the tax payers who are not in a posi- 
tion to avail themselves of the generosity 
of this department of the government 
Third Postmaster General A. L 


Lawshe in a letter in response to a protest 


\ssisant 


against the government printing of stamped 
envelopes, that the government 
had been printing return cards on stamped 
envelopes since 1865; that the cards so print 


contended 


restricted to the name and address 


otherwise contain no 


ed are 
ot the 
advertising matter whatever; that it is high- 
ly desirable, in view of the fact that the 
dead letter office handles over 13,000,000 let 
ters every year, that all mail matter contain a 
that makes for 
desirable; in reality, the 


sender, and 


whatever 
that 


return card, and 


this end is 
encroaching upon pri- 


stamped 


government is not 


vate enterprise, since the envel- 
by a private 
that 


the people simply give their orders to this 


Opes are made and printed 


corporation for the government, and 
corporation through the government, which 
must necessarily safeguard the making and 
the sale of stamps. Furthermore, Mr, Law- 
she said that the postoffice department is 
necessarily paternal in character and that 
there is hardly a function of that very nec- 
essary department which cannot be said in 
some way or other to encroach upon pri- 
vate enterprise, yet abolish it would create 


instantaneous disaster. 


Reply to Mr. Lawshe’s Letter. 


The gist of the committee’s reply to Mr. 
Lawshe’s letter is as follows: 

The bidder does not have the option of 
bidding for envelopes with or without 
printing; their bid must cover both printed 
or not printed. Is there any business man 
who believe that the contractor 


would bid the same price under these pro- 


would 


posals that he would if the proposal called 


with the stamps em 
bossed thereon? Does the Third Assist 
ant Postmaster General mean to state that 
it costs the Department nothing or the con 


for only envel ypes 


tractor no extra sum for setting up 446,742 
different forms of return cards? He states 
that the printing is done without extra cost 
because the operation is done at the same 
time as the the envelopes; 
but how about the setting up of type for 
those 446,742 different forms? And, while 
we know that printing ink is very cheap, 
he will have a hard time convincing print- 
ers of the country that it nothing 
for enough ink to print 851,139,750 envel 


embossing of 


costs 


opes. 
In Mr. Lawshe’s letter of March 31 he 
states that: “The Department pays not 


quite 79 cents per thousand for the printed 
or unprinted No. 5 envelope” (which is 
6%), that “They sell them at $1.24 per thou 
sand in addition to the prac- 
tically 45 cents per thousand profit. But, 
after paying the manufacture it 
leaves $614,582.91 to defray the cost of dis 
tribution, and it is therefore apparent that 
their production does not contribute to the 
reality yields a 


postage, or 


cost of 


postal deficiency, but in 
profit.” 

If the above statement is correct, the De 
partment is violating the iaw, as Mr. Law 
she states in his letter as follows 

“Stamped envelopes with or without re 
required by law to be fu 


turn cards aré 


cost of 


the public at 
administration, as 


nished for sale to 
production, 


nearly as such cost may be ascertained.” 


including 


The average weight of the 50-pound 63% 
The 


does not state in his let 
Postoffice Department 


envelope is 10 pounds per thousand. 
Third Assistant 
ter what it costs the 
to deliver those envelopes to all parts ol 
the United States for 500 or 1,000 lots; he 


does not state what the cost of clerical 
work on each order would be. That there 
must be considerable with every order e\ 
ery business man would believe that ha 
ever done any business with the govern 
ment. The United States Express Con 
pany’s rate for carrying 1,000 printed envel 
opes from any point on their system any 
where in the United States would be 78 
cents Mr. Lawshe did not state in his 
letter what it cost the Postoffice Depart 
ment. 


Mr. Lawshe says that: “The government 
does not compete with private enterprise 
for the reason that the stamped envelopes 
under contract with a1 
That company op 


printing 


are manufactured 
incorporated company. 
erates a very large factory and 
plant which includes typesetting machines 
with a force of several hun- 
The only difference be- 


and presses, 
dred operatives 
tween the business metheds of this corpo- 
ration and those of any other printing or 
that it receives its 


envelope concern is, 














orders from the public through the Post 
office Department instead of directly from 
the consumer.” 

The Act of Congress of June 26, 1906, 
states that the printing on the stamped en- 
velopes shall not contain any advertise- 
ment except a printed request to return 


Mann 


The regular monthly meeting, which was 
also the annual meeting, of the Philadel 
phia Stationers’ Association, was held on 
Oct. 14 at the Bellevue-Stratford Hotel, 
Broad and Walnut streets. President 
Charles H. Mann occupied the chair. The 
roll call disclosed the fact that twenty 
members of the organization were present. 
The following speech, made by President 
Mann, was ordered spread upon the min 


utes and sent to all the trade papers: 


Mr. Mann’s Address. 


“Some days ago I received a sample copy 
of a small magazine published away out 
West. and in glancing over it I found the 
expression of an old thought in the fol- 
lowing words: 

“‘There is a law of humanity, older than 
any religion, which avers that no one can 
reach the goal of success and run the race 
We must depend upon, and live for 


alone 
if we would touch 


and with, our fellows 
the hem of achievement and inspiration. 
Daily evidence is under our eyes and in 
our ears that real mankind accepts its re- 
sponsibilities and duties hopefully and with 
due regard for others always.’ 

“IT am in sincere accord with the idea 
expressed, and believe there are no better 


means of getting men together than by 


membership in_ clubs, 
trade associations or organizations for re- 
ligious, charitable, political and social pur- 
believe the necessity exists for 


fraternal societies, 


poses | 
such organizations, and further believe that 
the man who fails to see the benefits that 
are to be derived by membership in one or 
more of these associations, is narrow-mind- 
ed. selfish and egotistical, inasmuch as he 
no doubt thinks he can ‘paddle his own 
canoe,’ irrespective of what others, espe 
cially in his own line of business, are en 
deavoring to accomplish by joining hands 
Mr. T. James Fernley, secretary of the Na 
tional Hardware Association, in his ad 
dress at the Toledo convention of our Na- 
tional Association, mentioned the names of 
some eighteen or twenty national trade as- 
sociations He omitted several that I 
know of, and there are doubtless many 


others The association idea is growing 
stronger every year, and the number of 
organizations, both national and local, is 


on the increase, because men are learning 
that through these trade associations busi 
ness conditions are being improved, and 
by getting out of their own narrow shells 
and going with their fellow men, they are 
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the writer, Dut that request 


In a great many instances, gives the name 
of the party and their business as well 
For instance, on the large circular showing 
specimens of printed envelopes which have 
recently been delivered to business houses 


by letter carriers, and not, by the way, un 


89 


acer the frank of the Department, the sam- 
ple specimens shown read as follows: “Aft- 
er 5 days return to John Doe, President 


Fifth National Bank, 123 Front St., Char- 


lotteville, K.” If that isn’t about all you 
could put in a corner card on an envelope 
advertising your business, what is? 


Speaks on Organization. 


Re-elected President by Philadelphia Sta- 
tioners, Charles H. Mann Gives Views 
on Usefulness of Trade Associations. 


gaining valuable knowledge and _ larger 
views of affairs in their line of work than 
can be obtained in any other way Many 
who are not associated with these trade 
organizations are no doubt reaping the 
benefits and don’t affiliate because of the 
small amount of dues requisite. I cannot 
help classifying all such as ‘pirates.’ They 


are getting something for nothing, and at 








CHARLES H. MANN. 


the expense of time and money of those 
who share the burdens and are working to 
gether for the good of all. 


efits de 


“Possibly only a few of the ber 
rived can be measured by the yard-stick of 
dollars and cents, but I am quite sure there 
are many advantages gained which can be 
measured in a more exalted way; and |] 
scarcely believe there is a member of our 
association who regrets having joined, or 
who begrudges the amount he contributes 
for its support. 

“Four years ago we organized, and I am 
of the opinion that all that was intended 
was accomplished. None can doubt the 


growth of friendly feeling between our 


‘ 


members, or the more intimate acquain- 
tanceship than that which existed before 
coming together; many of us total 
strangers before, now acquainted and 
friendly in business competition. Prices 
which from time to time have been sug- 
gested, have enabled the retail dealer to 
get a fair profit on goods in small quanti- 
ties which before had been sold at a figure 
requiring a high power microscope to dis- 
cover what was left to the good. 

“T most heartily congratulate you on this 
the fourth anniversary, and on the work 
you have so far accomplished. You not 
only have my best wishes for the future, 
but also my assurances that I will put forth 
my best endeavors during the fifth year. 
To my associate officers and others who 
have been active in the affairs of the Asso- 
ciation my sincere thanks are tendered for 
their assistance, counsel and courtesies ex- 
tended during the year. 

“‘TLet us make good while here, live and 
love; there’ll come a time when we can’t.’” 

Following the address of President Mann 
the Association proceeded to the election 
of officers for the ensuing year. The nom- 
inations were prepared and read, and on 
motion the secretary was instructed to cast 
the unanimous ballot of the Associatien for 
the following staff of officers: 

President, Charles H. Mann, the Wil- 
liam Mann company; vice-president, Wil- 
liam H. Brooks of William Murphy & 
Sons; second vice-president, William J. 
Coane, the Joseph Dixon Crucible com- 
pany; treasurer, Roland Altemus of Alte- 
mus & Co.; secretary, Sidney J, Burgoyne 
of the Burgoyne company. 

Executive committee—Frank R. Welsh, 
chairman, of the W. H. Hoskins company; 
James Hogan; William S. Yoo of the Yoo 
& Lukins company. 

\rbitration committee—Louis A. 
llawkes, the Howard Hunt Pen company, 
chairman; J. M. Bruner, the Keystone Blue 
Paper company; W. B. Rushton, the B. F. 
Goodrich Rubber company. 

The following membership committee 
was appointed by President Mann: 

Dr. Philip Jaisohn, of Deemer & Jaisohn 
company, chairman; A. Pomeranz, of A. 
Pomeranz & Co., and J. H. Bernheiser, of 
the Acme Staple company. 

\t the conclusion of the meeting the 
members adjourned to the pink room, 
where a splendid dinner was served—a fit 
climax to an enjoyable and profitable even- 


ing 








Faith and Courage in Business. 


Article VIII, By U. G. Case. 


ROBABLY there is no human char 
acteristic 
swayed the minds and actions of all 


Faith 


that has so _ universally 
races through the ages, as has faith. 


has ruled the destiny 


degree 
Religion, 


tion, business in its broad sense, everything 


im a great 


of nations government, educa 


that pertains to making a living and to the 
enjoyment of the fruits of labor has al 
largely on 


ways, and does now, depend 
faith Civilization without faith would 
have been a failure, and without it the 


future higher civilization and intellectuality 
not be successful Christianity 1s 
based on faith. What can not be proven 
we are to believe through faith 
book of Christianity unable to explain the 


could 
The good 


discussed, 


many mysteries so commonly 
tells us to believe through faith. The 
oriental religions require faith. The 


heathens have their faith in the fulfillment 


Governments are based 


ideals«for the 


of certain beliefs 
on the faith of 
means to govern the peoples of individual 
New laws are enacted through 


have to laws 


high best 


countries. 
the faith men 
and to make provision for new eventuall- 


in the belief that 
Education fs 


improve past 


ties, all of 
better conditions will 
based on the faith that the greater the edu- 
cation one has, the greater his opportuni 
ties are to make a living and the higher 


which is faith 


result 


satisfaction life will give 


faith in the 


enjoyment and 
The minds 
advancements to be made in the future on 
education of the masses. The 
faith in 


greatest pin their 
the greater 
arts and sciences are the result of 
men’s minds that they can discover and de 
velop new utilities. 

Business in general, without faith in men, 
in their ability and capacity to accomplish 
things and attain business successes, would 
be impossible, and we would be but little in 
advance of the savages. 


nation, and commerce 


Business within a 
between distant countries, is responsible for 
many things not generally included in the 
Without the prod 


cultivated to 


category of business. 


ucts of the soil a high de- 


gree, the enlightened races would face 


starvation. The farmer places all his hope 
for good crops in the faith he has that na 
ture’s elements will provide the necessaries 
that his brain and hands cannot supply 
When they are not supplied, then with all 
his genius, failure is the result. Farming is 
a business proposition, and all business tries 


men’s souls, but faith is the anchor of hope 


Faith a Condition of the Mind. 
Faith in itself is a mental condition. One 
might have unbounded faith in himself and 
in his future to the end of life, and yet not 
realize anything worth while with it. It de 
pends on the individual just how much faith 
will accomplish 
faith plus. 

Probably one thing aids faith more than 
A com 


The average man requires 


and that is courage 


anything else 


bination of the two characteristics, espec! 
illy when sincere and well developed, will 
accomplish wonderful results in any phase 
ft lite The 
the faith in ourselves and in our work, must 


courage diligently to apply 
necessarily be productive of most noticeable 
results. The limit of it depends on the in 
dividual. We see 


Investigate causes for sp< 


these things constantly 


ill around us 
cial accomplishments in individuals, or ag 
gregations of men, and one finds unusual 
courage displayed to realize the fond hopes 
in themselves and in the ob 
In the Old Testament, think 


required to 


of their faith 
ject in view, 
continue in 


if the courage it 


the faith of the promised Redeemer, and the 
many things pertaining to life in those days 
In the earlier Christian days, think of the 
very great courage displayed to think, work 
faith of their 


and die as martyrs, in the 


} 


re hefs; ‘ 


the courage exemplified in the Ref 
irmation days, and so on down to to-day, 
through all persecutions and the creation of 
new Think of the 
quired always in the formation of govern 
ments that would produce a realization of 
their faith in higher ideals.¢for improved 
conditions. Think of the 
sary in our own forefathers, to establish in 
America the ideals of their faith in the fu 
And so this is true in the arts, sci 


creeds courage it re 


courage neces- 


ture 
ences, education, and all phases of life 
The awful sacrifices made through faith and 
courage would make a chapter in life that 
would keep the largest printing house busy 
for years and years to record it even par 
tially. In reading the history of the world 
there is nothing so decidedly appealing to 
the mind as the faith and undaunted cour- 
age exercised by.mankind. It is something 
something grand. [It is some- 
individual in his 
niche in life he 


wonderful 
thing to spur on 
daily efforts in whatever 
may be; to increase his faith in his powers, 


every 


and in his hopes, and to become more and 
more courageous in his attempts. If indi 
viduals applied as much faith, and showed 
as much courage, in many things, as all do 
in a few things, our civilized races would 
be far in advance of where they are now. 
If the masses exercised as much courage and 
faith in themselves and in their future in 
life, as they do in 
which is all for the unknown 


would succeed measurably better, 


daily spiritual things, 
hereafter, 
each one 
accomplish more, and get greater satisfac 
tion out of life. 


We, 


everything else as the commercial nation, 


being known to the world above 
and as business dominates everything else, 
Upon 


faith in 


there must be a cause for this effect. 
investigation we will find it is the 
men to build up a new line of business, or 
a competitive one, and the courage to make 
real the faith. The have our 


“Captains of Industry,” our individual cor 


result is we 


porations and the almost innumerable busi 
ness enterprises of every kind and size—and 
The faith 
and their 


more coming daily. employers 


have in employes, courage t 


place great responsibilities on employes, is 


what makes our large business industries 
possible Faith and courage, unfortunately 
often in abundant evidence, do not prevent 


cases ottel 
As the re 


is, practically speaking, no absolutely pet 


failures, but they are in such 


traced to uncontrollable reasons. 


in every detail, as the result of 


find their 


fect thing 


man’s brains, the good and bad 


some form or other. However 


‘ 
places 1 
but for this abundant faith and courage we 


would not have the many successful busi 


nesses we now have 
Employes Must Have Faith. 


The successful employes measured by th 
they hold, 
great measure to 


important positions also owe 


these 


their success in a 
Chey had faith in themselves t 


had 


elements 
do their work better than any one else 


or would in the future, faith in the ability 


some day to be promoted to a higher pos 
tion, and so they had the courage to secure 
a better general education, to learn a 


about their own business, to gain as much 


knowledge as possible of their competitors 
study the 
and fit 


a vacancy might occur, to gain 


requirements 
to fill 


business, to 


higher positions themselves 
them when 
all experience possible, considered nothing 


too small or too great and too humble or 


dignified, trained themselves to have ini 
tiative and originality, to hunt work and dé 
it without being told about it; in short, t 
make themselves generally useful and valu- 
able. Such a one can not be kept down 
He will grow in spite of anything. 

Faith is twin to confidence, and they win 
battles rout The 


boy who has all faith to become the man 


and competition. office 
ager some day, and is courageous enough t 
make the attempt to turn faith 
will surely be manager there some day, or 


into facts 
somewhere else, or have.a business of his 
This is true in more or less degrees 
With the immortal Na 
“impossible,’ 


own. 
with all employes. 
poleon, they spurn the word 


and know that beyond the Alps lies Italy 


We bow to “young America,” the boy of 
to-day—the successful employer or en 
ploye of the future, he in whom lie all ou 


hopes for a greater America. 


The man who takes the time to construct 


rs 


one or two good, strong, convincing letter 


is better able to write a hundred of the 
same kind. Words and phrases fall into 
groups; there is a right way of saying 
things, and when that way is found, stick 
to it with such modifications as may be 
necessary to fit different cases. Presenta 
tion of ideas by language follows direct and 


logical rules and yields better results from 
thought and study than almost any other 


pursuit which may engage one’s time 
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Sectional Bookcases are Acceptable HOLIDAY GIFTS 


Oi 





Sectional Bookcases 





Transfer Cases 


Hard Wood) 








‘B 
high grade sectior al 
Stand lard and Mis 
helves and stee 1 rein 
tick or bind- 
ent Equalizer 
Mission Style Book Stack len 


shows 


Catalog 











ctio One Top and one Bottom, 
together with any number of Middle 
sectio an be securely bolted to- 
gether rming one complete stack. Top Section 
" oe The ceiling only limits the height of 
Sf &0No. 421 the cks ['wo or more stacks can 
——— be secure] nterlocked with thesim- 
: Ree ple fasteners furnished with each sec- 
nae 1 File tic Made in Letter, Legal Cap, and 
Capa er 20 M 
000 letters. SOLID Py 
OAK, Golden oF Sf us products net liberal 
rm gg oe ri profits to the dealers. Write today 
y ey eer it for Catalog “C.” Middle Section 
T it t > € every 
requiremé Pa a ie 
pz Complete Otfice on Legs 2%! Ing eld~ Mis.(0. 
2 ) a 1¢ 
1is soli ak, flat top desk can be equipped three drawer 
ofa purchaser's cl of nine kinds of filing heights, Legal Cap 
drawers business requirement and Invoice Sizes . 
There are rs for 3x5 and 4x6index Ninek irav 161 Union St., Monroe, Mich. 
card tros, documents, vouch ers are furnished in 
ers, € the regular letter file nbinatron New York Office, 108 Fulton St. 
drawer »lid oak, 52x28 inches all kinds A. H. Denny, Mgr. 
Aggre rywhere are selling these S papers a 
yo a | your sample esdert pe Address Mail to Factory Bottom Section 
meneame 


co atrol 
Order a 
and for holiday tr 


Transfer Cases are Now in Demand 


a 


ed 








Standard Style Book Stack 


ff <> Rardwood Trans- 
fer Cases 


lop, Middle and Bottom 






























SOONER OR LATER 


You will show it in your stock. The other enter- 
prising dealers are. 


New Post Binder 


Slotted, with a simple locking device on an 
entire new principle. 















Unquestionably the simplest, neatest, easiest working, most secure locking 









device ever used on a post-binder. 
This locking device consists of two hardened steel balls or rollers so held in 
position bv 2 simple mechanical device that a movement of the button slide 
drops them into a wedge-shaped slot in the steel carrier plate, thus forming a 
‘ball elutch,”” the most secure and reliable clutch known. 
A reverse movement of the slide instantly releases the clutch and at the same 
time opens the slot so that cover can be withdrawn without the necessity of 










raising same over the posts 
They are bound in heavy drab duck with round leather corners. 
‘The exposed metal parts are heavily plated and highly polished, makirg a 






most attractive binder 
Packed six in a heavy, white cloth-stayed box, with green label. 






Every binder fully guaranteed. 
A large number of stock sizes always on hand. Special sizes to order 
Sample to the trade upon application. 


IRVING-PITT MFG. CO. 


Kansas City, Mo. 
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(By Dave 
The loose leaf “idea” is no longer new 


It is no longer an experiment. It is a fact 
Loose leaf devices are used in practically 


every line of business and are adaptable to 


any business. While there will always b« 
bound books, from present indications it 
seems that even now the loose leaf idea 


predominates in business and professional 


circles 


All this is introductory to the fact that 


the Stationer of today should not only post 


loose leaf idea, but should 


himself on the 


stock of loose leaf devices. In a 


carry a 
city the Stationer is not considered up-to 
stock leat 


while the 


date unless his includes loose 


devices, and idea may not be in 


use so extensively in small towns now, there 


is no question but that in the very near 
future there will be the same demand for 
these goods in the small town as in the 
city 


And why not Certainly the loose leaf 


book is more convenient, and a greater time 


and labor saver, than the bound book. Fur- 
thermore, the loose leaf book is no more 
expensive than the bound book 


Many laymen, and in fact many business 
think of the 
the 
“senior” 


connection 
the 


leaf in 
Che 


loose leaf family 


men, loose 


with Ledger only Ledger is 


member of the 


One can get most any kind of a loose leat 
book He can have a loose leaf Ledger, 


a loose leaf loose leaf Day Book, 


a small 


Journal, a 


and so on down the line even to 


pocket 
In fact, many large firms use nothing but 


size leaf Memorandum Book 


Ose 


loose leaf systems right through the! 
stores, and 

Phere are als: lany firms quite modern 
in other respects, who have not as yet in 
stalled the loose leaf system 


Now, whose fault 
The Stationers’, | 
Naturally, the Stationer should 


the loose leaf system in 


is this? 
believe. 
his town \ det 


tist could not be expected to install a loose 


leaf system unless he has seen the loos 
leaf idea in practical operations in his fa 
vorite Stationer’s store 

Mr Stati ner, get the loose leaf idea! 
Invest a few dollars for these devices and 
get enthusiasti If you will, you'll be sur 


1 demand there is right 
And besides, 
- «] 


that you are abreast of the 


prised to see what 


m your own town your cus 


tomers will see 


times, which is a mighty important fact 


in the 
find people are 
the merchant who is strictly 
minute in his store methods 


his is the best time of the year to mak 


conduct of any business; you wi 


deal 


down-to-the 


always anxious to wit! 


the change from the old style bound book 
to the modern leaf system, 
would be a good idea for you to have sam 


After you 


loose and 


your possession now. 


accounts changed from the 


ples in 


have own 


your 
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Leaf Idea. 


E. Block.) 


bound book to the loose leaf, and you hav: 


your system running well, go 
busmess; and remember this,— 
Every loose leat book sold, whether al 


Memorandum, Billing System, 


Cash Book, or Ledger, is a repeater; in 
other words, it means reorders “for new 
leaves, indexes, transfers, ete. You se 


when you make your first sale of a loose 
leaf book it doesn’t end there, but continues 
for an indefinite period. 

are the first dealer in 
in a stock of 


If you your town 
leaf devices, 


If your com 


put loose you 
are going to reap the harvest. 
petitor gets in ahead of you, it will be he 

the 


when a customer goes to a 


who will have loose leaf business; and 


you know com 


there is always a 


petitor for one article, 

chance that he will buy something else 
[here is. no limit to the field. The 

butcher, the grocer, the dry goods mer 


chant, the doctor, the lawyer, the dentist, 


and, in fact, any business or professional 
man can use a loose leaf system to greatet 
idvantage than the bound book It does 


tt matter as to the size of the business, 


ir the loose leaf idea is just as adaptable 


» a small business as a large on 

The most important part in connection 
with this matter is that you should use th 
oose leaf system in your business. Doing 
so will enable you to find the: “ins” and 
outs” of the idea, and will make you ex 
pert in demonstrating. Do not infer from 
this that the loose leaf business is a sp¢ 


cialty, or that it is complicated. Nothing 
is simpler 

And once you use it, you never wil 
change to the old routine \ knowledge ot 
he line will not only increase your profits, 
but will make your customers realize that 
vou are familiar with the latest ideas 

it you are a merchant strictly down 
e-minute 

f Note-—Dave E. Block, the author of the 
regoing, is one of the ablest as well as 
ne of the busiest and most enterprising 


He is one of the 


he Pacific Coast. 
responsible managers of the J. K. Gill Com 


Portland, Ore., 


men on t 


anv of and is the man who 


edits and up the Gill Quarterly, one 


gets 


the cleverest house organs published 
ywhere Mr. Block was recently married 
1 Office Appliances joins in the chorus 
ngratulations. ] 
The shipments of graphite from Kore 
Europe, according to Consul-General 
Thomas Sammons, of Seoul, amounted to 
6,462 tons last year. Americans have been 
developing the mines, but have not found 
market in the United States. Korean 
graphite is not suitable for making cruci 


bles. It averaged $30 a ton in England and 


Germany 


after the 


Journal, 





USEFUL PLAN FOR ARRANGING 
SAMPLES. 

the Sickert & Baum 

Milwaukee, is 

whereby he will haVe all his 


President Sickert of 


Stationery company, 


ing out a plan 
samples of 
so that the 


erything the store has in stock and make 


each line instantly accessibl 


customer once see ey 


may at 


his selections accordingly The plat 
which Mr. Sickert has adopted, is’ simpl 
in principle, but the details may be carried 
out as elaborately as may be desired 

The device in brief consists of a rack 
made of strong binders’ board and bound 
with a wooden frame Across the front 


small brass rods are passed, if the samples 


are such as to require that method of h 


ing them in place. Small cleats may be 
glued to the rack for each sample to rest 
upon, the brass rods passing in front to 
hold them in place Behind the place for 


each sample is pasted a sticker bearing the 


name of the article, price and stock nun 


ber. These racks may be arranged so as 
to le on the counter or lean against the 
wall, but the better way is to screw a pair 


solid 


counter 


portion of the 


and put the 


of hinges upor 
behind the 
halves of 


some 
wall fixture 


corresponding the hinges on the 


edges of the sample rack, so that it 1 \ 
be swung from the hinges or lifted off as 
may be desired 

\ convenient arrangement is to securs 


style of hinge which will permit a numbet 


of racks to be hung from the same fixt 
like the leaves of a book, when the san 
ples may then be referred to by turning 
the racks until the proper line of samp 


is displayed 
To have all samples arranged upo1 

in this manner is to avoid littering up the 

beneath the 

collection of 

collect too 


when 


space counter with a heter 


geneous loose samples 


1 


boxes, which much dust, take 


up room and shown must be pawe: 


over and spread out on the counter, to the 
; 


disadvantage of other business and the los 


of time and patience. 


method, however, all the 


ready If the 


the rack 


. 1 . 
are aiwavs 


By 


sampl: 


samples 


of any style is gone, that 1s a signal to « 


stock 


unmistakeble 
first that the 
back of 
immediately 
If the 
then 


der more stock—an 
whomsoever sees it 
where the 


looke 


sample is gone 


dicated by the paster 


sample was must be 
up and replenished 
stock is not inquiry Is 


and the out, 


order as to why the sample is not in plac: 
ipplied 


samples and is sul 


The plan, though simple, may be 
to a large variety of 


variations 


ject to many 
BUILDS NEW FACTORY. 

Henry T. Adams, manufacturer of colleg 
book rings has erected a new factory 
building at 6923 South Chicago avenue 
Chicago. It is a two story brick building 
and Mr. Adams has fully equipped it for 
the manufacture of his line. His business 


is steadily increasing. 
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Now is Your Opportunity 


@ We are advertising Webster’s Multi- 
Kopy Carbon Paper and Star Type- 
writer Ribbons in al] the leading busi- 
ness publications where we know the results 
will best favor the dealer. 


@ These two articles have always been good 
sellers—the best in their lines. But now. 
they'll sell better than ever before. 


@ Everyone of your customers will see our 
advertising. Every day is increasing the num- 
ber of persons that want our brands and no 
others. 


@ Now is your chance to get the selling help 
of a big, year-long advertising campaign. 


@ Push MultiKopy Carbon Paper and 
Star Brand Ribbons, and watch the 


results. 


@ Our 1909-10 plans offer surprisingly excep- 
tional opportunities for increased profits. 
This is your opportunity. Write us with- 
out delay. 








i F. S. Webster Company, _. 


338 Congress Sireet, BOSTON, MASS. 
New York Chicago Philadelphia 


® 
hicag ee TRADE 
396 Broadway 211 Madison St 908 Walnut Street OY. 
Pittsburg London Paris 
432 Diamond St 67 King William St. Rue Saulnier 10 


Berlin, Friedrichstr 60 CARBON i 



























Enterprising Massachusetts Store. 


Springfield Company, Pioneers Among Of- 
fice Appliances Dealers in New Eng- 
land Enlarge Business. 


Johnson's Bookstore of Springfield, counter atmosphere which is a tradition in 
Mass., which has just moved into its new business that sticks like most traditions 


home, aptly called The Bookstore Building but is nevertheless worn out. Practically 
is of special interest to Office Appliances, , the whole large stock is open, for a cus 
because the store was one of the first in ery department, each have their sections, tomer’s handling and inspection. There 
the country to perceive the future for mod but our readers will be most interested in are counters, but they are two-sided, so t 
ern office methods, especially the loose leaf the office supplies and the methods of han speak, and open aisles run on each sid 
devices, and because at once a strong pio dling them. It took some time to shake Customer and clerk confer together, 1 
neer in their introduction ff the old methods, among even the most than representing opposite sides " 
Henry R. Johnson opened his first stor progressive offices, but once started, th saction, and it is perfectly natural that they 
in Springfield sixteen years ago. It was a growth of the business has been rapid move fron unter to counter, considering 











} THE BOOKSTORE BUILDING. OFFICE SUPPLIES DEPARTMENT. 
little place of 800 square feet, and two clerks [he store is aggressive; it leaves no meth the merits of this or that device or method 
did the work. The new store is of three ods untried whereby people may be made The blank books, for instance, are carefully 
floors, with 17,000 square feet of space, aware of what it can do for them, and to classified and arranged on _ shelves, like 
and nearly sixty busy clerks serve the ever day it is a matter of course that the leading books in a library. The customer has 
growing trade. The store is not only large business men drop in to ascertain what is direct access to them all, and often makes 
and splendidly lighted by day, but it 1s ar newest and best for their office work his own selection and then indicates it, of 
ranged in a manner that indicates persistent The arangement of the stock in the new’ hands it, to the nearest clerk. He knew 
originality as well as long experienc, store contributes strongly to the populariz what he wanted, could find it without the 
Books, art goods, games, favors, toys, a ing of better devices and methods. There least confusion, and that was all that was 
busy circulating library, and a large station is a noticeable absence of that behind-the needed. So also with card indexes, loose 











BASEMENT SALESROOM. FINE STATIONERY AND ENGRAVING DEPARTMENT. 














leaf and filing systems of every kind; they | 
are all where the customer reaches them as 
easily as in his own office. The wall shelv 
ing devoted to inks, paste and mucilage ag 
gregates about 150 feet, and every article 
is as freely at hand as if on your personal 
desk 
Store Popular Among All Buyers. 

While there is a large trade among the 
big houses, the bulk of the business is with 
the smaller concerns. Here the growth is 
noticeably rapid and sound. Once a cus 
tomer calls he cannot fail to be impressed 
with the fact that there is much here worth 
his knowing about. The clerks understand 
the stock and its possibilities with minut 
thoroughness. The customer listens to 
suggestions becaus¢ he sees that. the 
clerk who makes them knows office meth 
ods from the practical side. There is no 
fumbling over crowded shelves, in obscure 
drawers, or in that mysterious region “un 
der the counter,” in which no live customer 
was ever known to take an interest. Ther 
are the goods, as much before the custom 


er’s eyes and at his finger ends, as ever 


was the line of the most capable drummer | 
that lays out samples 
Any store-man will grasp at once the 


“meat” in this fact, and cannot fail to see 


why the Johnson store is so large and so 
popular. If modern office methods mean 
quickness and directness, surely those two 
conditions should be paramount in a stock 
of modern. business devices. Strangely 
enough it is not often seen, but here it is 
abundantly present 

The book section is in front, with the 


shelves, counters and stands all open to the 
customers, and it is a most inviting sight to 
see the welcome use made of the invitation 
People say they “feel so much at home.” 
Chat tells the story of the whole store 

The departments of fine stationery, foun 


tain pens, desk fittings, cameras, post cards, 
and the large commercial department of 


which we have spoken in detail, are on this 


oor 

A broad, fine stairway invites one to thi 
second floor. It opens on a mezzanine 
floor, where are located the offices, them 
selves models in equipment, and two flights 
lead to the picture and art room abo 
A\lcoves tands, tables and double-faced 
counters—no “back-of-the-counter” to thes« 
either,—carry the pictures, casts, brass 
goods and bric-a-bra: Artists’ and drafts 
men’s supplies have their departments on 
this fl 

The wide basement is a children’s land, 


but adults also find their games and favors 
ind other lines here This deft mingling 
of lines, or rather of placing them so that 
one steps naturally from one to another, is 
i noticeably good feature of the whole store 
[here are no sharp contrasts. It seems 
a well-rounded whol That’s a_ result 
worth working for, and not to be obtained 
without study and experience. 

Such, briefly is this excellent store, and 


l ¢ 
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Why the Triner Postal Scales 
are the Only Positively Accurate and 
Scientifically Perfect Automatic Scales 


made. 

BECAUSE—They do not show any 
variation, rio matter where the article 
is placed on the platform, they reg- 
ister always correct. 

They are constructed entirely of the 
best Cold Rolled Steel; absolutely no 
castings to break in transportation, 
and handsome in design and finish. 

Sold by all Leading Stationers. If 
yours cannot supply you, we will pre- 
pay the express charges. 


TRINER SCALE & MFG. CO. 


1155-57-59 W. 2ist St., Chicago, Il. 














" 

Your customers will order and 

demand prompt deliveries. 
—be prepared 


Only a matter of a few weeks before the 
demands of the Transfer Season in all well 
regulated offices will send customers to your 
store for Storage and Transfer Cases. 

Prepare to hold and satisfy this trade by 
having an adequate stock on hand. 


Globe-Wernicke 


Storage and Transfer Cases 


for all commercial sizes of paper, both flat and 
folded. They include Card Index, Document, 
Letter, Bill and Cap Files. 


Pages 69-70; 124 to 127 of our Office Supply Cata- 
logue describe and give prices on all SlobeSWernicke 
Transfer and Storage Cases. It is a valuable 
Reference Book and will help you to order now 
when prompt deliveries can be assured. 


Send for your copy today. Use the coupon below. 


The Globe=Wervicke Co, 


Cincinnati, U. S. A. 
Rr ne es ee _ 


To She Globe“Wernieke Co, 



























the building is its fitting home. The corri 


1 “ ” | 
dors are not merely narrow passages, out | 








Tear 
Out, | Dept. F-810 Cincinnati, U. S. A. | 
Sign Mail to the address below your complete catalogue of 
| Stationers’ Supplies—No. 609. 
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The Transo 
One-Piece Window 
Envelope 
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ig Seven reasons why the Transo 
7 . 

gy excels other types of window envel- 
) opes—why it gives the user a great- 





st 










er degree of satisfaction and is more 


f 





Ay 

oh economical. 

Aw . 

et , , 

\ No. 1 Because the window is ef 
mS tected by treating the paper chemi- 





~ 
v 


s| 
5 


cally producing a clear and uniform 
transparency 


No. 2 Because it has no exposed 
edges on the face to permit it to be- 
come caught in the cancelling ma 
chine and reach the recipient in a 


ition 





_ 





Soe) 


eas 





’ 
+ 








“ 
‘ 
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a 
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mutilated cond 


yy 
cc 
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No. 3 Because it has no obstruc 
tions on the inside to obstruct the 
enclosure when inserted and prevent 
a speedy dispatchment of mail 
matter 


No. 4. Because the transparency 
lies flat on the enclosure, making the 






LAL 





~ 
4 





address legible and permitting of 
m4 more rapid handling by the Post 
ha} office Department 
jb 
? No. 5. Because the connection be- 
a tween the transparency and envelope 
ime proper is covered with an attractive 
oY printed border giving the envelope a 
Sy more finished appearance 
a 
~ No. 6. Because the transparency 
oe and envelope proper are constructed 
mm from the same and 


piece of paper 
are identical in color 


ey 
“4 


‘ 
Pp 


No. 7. Because the Transo is free 
from the waste that prevails among 


ye yw 
., 
a 


‘ 
ey envelopes made with the window cut 

oe out and a tissue covering pasted in .; | 
at Window envelopes are rapidly dis- ~ | 
me placing the old style envelopes and @& 
oe are now used by many business hous- R 
me ©s for dispatching letters, checks, me 
Ss bills, statements, in fact, every sta- 3i% 
BS tionery form lea\ ing the office as 
ry ; 
o In the Transo we offer the Printer S | 
mS or Stationer an en elope that will o 
HX sell on its own merits—that will give * 
me real satisfaction when it is sold and . 
me permit of a better profit < 


‘ 


Let us send you a complete set of 
Mailed at 


‘> 


samples and prices once 


>.’ 
‘ 
CO ae 


‘ for the asking a 
< S 
at ~~ | 
> Transo Paper Company 
at 729-741 W. Division St. e 
y CHICAGO i 
ay "Y 


HSE IRE SLPS LEI SL LEI EP RESP RI 
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of which you hurry with a sense of relief; 


they are broad and high and the stores and 
ot the four floors 


attractively 


othces on each open on 
the 
on the street 
windows and many of these are 


that the effect is 


corridors as as they do 


They have wide g 


lass doors 


ind show 


so decorated with goods 


as attractive and business-like as it is 

The the Bookstore Building 
was an affair notable for the sort of peopl 
out by thou 


new 


opening of 


who attended. They came 


in the evening, when the city’s 
attracted 


sands, stores 


were closed because they were 


by a store that interests and serves them 


in a most intimate way. “A successful busi 


ness is a study in folks,” said an old busi 
ness man, and such is Johnson's Bookstore 

Note—We regard the foregoing article 
as one of the best of its kind 
this or any other publication. 


what the 


we have 


ever seen 1n 
It is a clear, succint statement of 


stands for, what it does and how 
and gives the reader something 


an idea as to some of the under- 


company 
it does If, 
of value 


lying principles of action upon which a 


successful business has been founded 


NEW STATIONERS’ CATALOGUE. 


greatest helps to the dealer 


One of the 
who solicits the office equipment trade of 
large business organizations we have ex 
a long time is the new catalogue 
Globe-Wernicke Company of 


being distributed 


amined in 
810 of The 


Cincinnati, which is now 


In its 86 pages and 8-page supply supple 


ment, the filing cabinet possibilities of all 


business offices, large and small, are clearly 


shown and specifically described. 


Over 275 illustrations of various sizes 


picture with photographic sharpness the dis 
the 
characterized 


tinctive features of line and in a man 


that 


ever the cata 


has 





CATALOGUE NO. 810. 


have 


the 


logues the Globe-Wernicke Company 
makes 


about as 


ylaced in the dealer’s hands—it 
I 


clinching of customers’ orders 
easy and simple as a catalogue can make it 


The treatise 


upon 
equipment, and for this and the innumerable 


book is a comprehensive 


wood and steel oftice cabinets and 


talking mtains, its value will 


at once be apparent to those who seek the 


points it c¢ 


business of office managers and 


growing businesses. 


W hile 


it gives prices on every article illus 


heads of 


trated—it is more than a price-list or a bi 


for, in addition 


IK 


of filing cabinet pictures 


it contains suggestions on the filing, storing 
and keeping of purchase records, stock re 
ords, inventory sheets, invoices, price-lists 
should be 


or letters, that every stationer 
familiar with 

Stationers and office equipment dealers 
who have not yet received this book ar 


invited to send their address to The Globe 
Wernick fi 


a copy will be 


Company’s Cincinanti office and 
forwarded promptly, al 


charges prepaid 


BUYS INTEREST IN THRIVING 
BUSINESS. 


Dorr F. Perkins, for five years manager 
of the stationery department of the Louis 
F. Dow company of St. Paul, Minn., re- 


cently resigned that position and purchased 
a substantial interest in the Pioneer com 
pany, successor to the Pioneer Press Mar 
ufacturing departments, which were recent 
ly purchased and re-organized by Walter 
J. Driscoll and Herbert H. Bigelow. M1: 
Perkins will be manager of the stationery 
office and bank furniture departments, 

with his experience as salesman, buyer 

manager, is splendidly equipped to take th: 


management of this large business M1 
Perkins entered the stationery field over 
twenty years ago with the Brown, Treacy 


& Sperry Co., and for fifteen years enjoy 


a close association with the members 
that firm 

Five years ago, Mr. Perkins establish 
the stationery department of the Louis 
Dow company, and has been its manager 
since that tim 

The retail store and stock rooms on t 
corner of Third and Minnesota streets 
be re-arranged and enlarged to prov 
space for a stock that will be complet: 
‘very detal 


DRAPER COMPANY’S WRITING 


FLUID. 

Draper’s, Ltd., ot Detroit, Mich., hav: 
writing fluid for which they make strong 
claims They assert that under any 
all climatic conditions it will remain in tl 
same condition as when bottled originally 
and from it no sediment will be deposited 
that it does not contain acids and cons¢ 
quently will not corrode nor rust ste 


pens; that it will always flow freely fro1 

the pen and writes a blue black color wl 

darkens when exposed to the atmosphe: 

and that, in fact, it is similar in chara 

and will serve the same purpose as al 

grade writing fluids, and, in addition 

proof against the actions of air, light, ag 

and chemicals, and when once it comes 

contact with the paper it is absolutely pet 

manent and unchangeable. 
\ writing fluid possessing the ab: 

mentioned qualities should certainly find 

j 


ready market 

The ingredients of this ink, the compa 
have succeeded in incorporating into the 
typewriter ribbons and carbon paper, the 


state, making the records and copies pe 


manent 
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Recipe Outfit in use 


THESE 























\RIOLIDAYS are coming! 


dD 


looking for a neat, inexpensive, yet useful gift. 











idea; 


tively. 


NEATLY WRAPPED IN HOLLY PAPER, 

(%, RECIPE OUTFITS WILL 

SELL WIDELY AS HOLIDAY GIFTS. 
A STOCK ON HAND MEANS 
MORE BUSINESS FOR YOU! 


among housewives wherever shown. 
neat; each contains more valuable recipe and cookery in- 
formation handily classified on cards than was ever found in 
any cook book. 





Both hands free for work! 








The time when everybody is 


€@ Card Index Recipe Outfits have found favor 


They are compact and 


There’s a recipe to a card. That’s the @ Card Index 


"9 


applied here to a household necessity this @& principle 
is doing the same pioneer work as our Card Record Systems 


have done in commercial houses. 


Our three styles sell at $1.00, $1.50 and $7.00, respec- 











Recipe Outfit No. 28. Oak box. Contains 125 recipes 
and 13 index guides; box is ot oak with cover support 
Retails for $1.50 
Recipe 7 
: BRESLAU OF MEAT 
= a 
MATER ALS MEASURE | we cet = OMRECTIONS 
Vea 7 
| 
| f 
| | 
f | 
{ 
( fu 
“ty | Reat th parsley fi then mix 
Salt I | ] ci Br cu 1 cup 
M l } I well th ¢ mixture > them 
" ZZ f ng water, stand the 
n it n, for thi minut 
kK hae a Ips a heated 
I " . ¢, garnished with tri 
I angh c he f asted bread and serve hot. 
— — ——— 
UTENSILS 
F P I Pan 
g Cu B 
t eoewretee ann cheveane jetéeo 

















BOSTON, 68 Franklin Street 
NEW YORK, 360 Bradway 


PHILADELPHIA, 724 Chestnut Street 


tative, being prepared by Mrs. 
Alice G. Kirk, eminent Domestic 
Science Expert of Cleveland, O. 


e 


This is one of the 
actual recipe cards. 
Note handy classi- 
fication of infor- 
mation, making it 
easy and simple to 
prepare dish. 
Perforation at top 
enables worker to 


any 


hang recipe before 


her when in use 
Could anything be 
handier in the 


kitchen? 


BIE 








Main Factories and Executive Offices: 
ROCHESTER, N. Y. 
OUR OWN FILING EQUIPMENT STORES 


CLEVELAND, 611 Superior Avenue, N. F. 
PITTSBURG, 723 Liberty Avenue 


WASHINGTON, 614 Twelfth Street 


CHICAGO, 140-142 Wabash Avenue 





Outfits contain from 125 to 220 recipes, all authori- 





Outfit de Luxe, No. 400. Contains 221 re- 
cipes and 19 index guides. Box is of leather and 
silver with silk lining. An ideal gift. Retails $7.00 





Write at once for details of our special sample 
offer for holiday trade. “‘Y and E” Folder No. 
9673 illustrates and explains all outfits in de- 
tail. Big field here for live stationers. 











4 We () 


BUFFALO, 213 Ellicott Square 

ST. LOUIS, 821 Locust Street 

SAN FRANCISCO, 712-716 Mission Street 
LOS ANGELES, 420} South Broadway 
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BY OUR NEW PROCESS 


make a typewriter ribbon that has lasting qualities and enduring colors 
web and texture of the fabric is such that it absorbs the color best—the ink feeds back 
The cloth is tough and cuts less 


The superior 


into the used portion immediately the key is lifted 
quickly . 

Through the new process of uniting the color and cloth, the special ‘‘feed”’ is attained 
Perfect distribution of the ink is assured. The pure German pigments give a brightness 
and clearness to the letter which is pleasing to the eye 

In fact there is an added tone to letters written with DU-RA-BUL ribbons 
bright, die-cut impression which almost suggests the engravers’ art, combined with the 


—a clean, 


clearness of the lithographing stone and the strength of the embossing-die. 
Dealers who appreciate these virtues in typewriter ribbons and have a ‘‘particular’’ 
trade that they want to supply with the best, should write us at once for samples and 


prices. You'll find them right. 


THE DODGE COMPANY, 


SYRACUSE, NEW YORK 











Orders Shipped the Day Received 


Means More and Better Business for You 


@ We took advantage of the quiet summer months to 
make up $50,000.00 worth ot stock goods. Your 
for stock goods in any quantity can now be shipped the 
day your order is received No delays, no prodding from 
impatient customers, no rushed or poorly executed work 
It means quicker sales for you, the handling of goods of 
superior workmanship and a pleased customer every time 
you order 


THE SHEPPARD LINE 


IN YOUR LOOSE LEAF DEPARTMENT 


the best paying part of your business. It 


orde 


will prove to be 





comprises a multitude of devices—round and flat back 
ledgers, complete ledger outfits, listed at less than those 
of any other manufacturer, Tengwall files, sectional post 
binders, transfer binders, ring and prong price book 
order binders, catalogue binders—and a host of other 
‘‘loose leaf’’ articles are illustrated and described in our 
64 page catalogue 

@ Ready made accounting systems for every line of business, carried in stock. Descrip 

tive circulars and 15 handsome window cards furnished with sample order. Write us for 


special agency proposition and the catalogue 


THE C. E. SHEPPARD CO. 


Everything Loose Leaf 








61-63 CLIFF STREET :: :: NEW YORK 


Trade Mark of Quality. 











! 
; 


} 


} 








es ae 
DEATH OF LEADING BALTIMORE 
STATIONER. 


William Stewart Brown, a member of the 
faltimore Stationers’ Association, died on 
the afternoon of Oct. 6 at his residence, 238 
South Broadway, at the age of about forty 


years Mr. Brown’s death followed a 
lingering illness brought on by a stroke of 
paralysis The funeral was held on Satur 


day, Oct. 9, at 3 p. m. Services were con 


ducted by the Rev. Howard Downs, pas 
tor of Broadway Methodist Episcopal 
Church, assisted by the Rev. W. T. Snead 
of Beverly, N. J The pall bearers were 
Messrs. Samuel T. Beale, G. Harry Barnes, 
Webster Bell, Harold Coulter, Frank Ben 


nett and George Way 


Delegations from Warren Lodge of Ma 
sons and North Point Council, Junior Or 
der of United American Mechanics, of 
which Mr. Brown was a member; from the 





THE LATE WILLIAM STEWART BROWN. 


Broadway Building Association, of w 


he was president; from the Broa Ly 
Ferry company and Eastern Dispensary 
of which he was a director, and from the 
Baltimore Stationers’ Associatior1 
present at the funeral 

Mr. Brown was born in Baltimor 
was a graduate of the City College 
fourteen years ago he established ta 
tionery fice supplies business at 238 
South Broadway. Under his wise manag 
ment and painstaking personal att 
the business prospered and_ stead 
creased 

Mr. Brown was a man of deep 
tion, thoroughly conscientious and upright 
in all his dealings, and his popularity was 
attested by the large* attendanc« it hi 
funeral and the many beautiful floral trib 
utes offered 

He took great interest in the affairs of 
the Baltimore Stationers’ Association, at 
tending its meetings often at considerable 


inconvenience to himself, as his health for 


some years has been delicate. He was a 








delegate to the Boston convention of the 
National Association of Stationers and 
Manufacturers, and was a member of the 
credentials committee at the Toledo con- 
vention, but was unable to be present on 
account of ill health 

Besides his widow, Mr. Brown is sur 
vived by two brothers, John H. and An 


drew J. Brown; and three sisters, Mrs. M 
Mallory, Mrs. Wilson E. Ennis of Collings- 
wood, N. J., and Mrs. Thomas F. Boswell 


WATCH YOUR COMPETITORS. 
(By Dave E. Block.) 


Your competitors are not men to be 
laughed at,—they are men to be watched 
I do not mean by this that you should imi 
tate your competitor watch their im 
provements; in other words, be wise as to 
what is going on outside your own store 

Certainly he is a wise merchant who 
keeps his store clean and orderly and inaug 
urates some little scheme to stimulate busi- 
ness now and then, but if he devotes all 
his time to accomplish this and does not 
observe what others are doing,—why, who 
knows but what he is being outdone by his 


compeitors? 

For instance 

In a certain town there is a certain mer- 
chant, who, plainly speaking, “knows it all.” 
He says he doesn’t need to watch his com- 
petitors. In fact, he makes it a point to 
avoid passing their stores 

At a certain time this certain merchant 
in a certain town took it upon himself to 
put in a new store front. He engaged an 
architect to draw plans and in due course 
of time the store front was completed; and, 
let it be known, the store front was indeed 
one to be proud of, but 

This certain merchant’s competitors, un- 
like himself, observed the new store front | 
and each in turn took it upon himself to | 
have a new front for his store; and, be it | 
known, these competitors, each and all, in- 
structed their individaul architects to orig- 
inate for them something that would be 
even better than this certain merchant’s 
in a certain town; and, took even better 
than any of their other competitors. 

Thus did it come to pass that this cer- 
tain merchant in a certain town, whom you 
will please remember never watched his 
competitors, had the poorest store front of 
all, and, even worse, he did not know it be- 
cause he did not watch his competitors. 

The moral of this little instance—and it’s 
far from being imaginary, too—is told in 
every line, and the story only finds space 
in Gill’s Quarterly to illustrate the benefit 
of overestimating rather than underestimat 


ing one’s competitors 
The cruelest prisons are those we build 
for ourselves out of our prejudices. 


Has this day marked progress for you? 


If not, it is a lost day 
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With the assurance that it 
will meet with the approval 
of your most exacting and 
discriminating customers 
you can recommend: 


DANISH BOND 


A high-grade paper at a moderate 
price. Made so well that it 
HOLDS TRADE. 


Nine Colors and White. 


Manufactured by 


B. D. RISING PAPER CO. 


HOUSATONIC, MASS. 

















The DETROIT COIN WRAPPER 


ARE VvVoU SUPPLIED? 
These famous coin wrappers are quick sellers. Needed and 
used by bankers, offices and transportation companies and 
all firms who handle a volume of coin. 

SIZES TO FIT ALL U. S. AND 
CANADIAN COINS 

Saves half the time wrapping—cannot unroll and coins 
won'tslip out Miilions sold annually. Once used no other 
willdo. Pays you larger profit than others. Let us send 
you samples and prices. 

The Eureka Don’t Rip Coin Bag is the only coin bag that 

— never rips. 20 sizes. 
Write for sample 
and prices. 


Detroit Coin 
Wrapper Co. 


16 Joha R. St, 
Detroit, Mich, 








Will You Try This Perfect Pen 


Ask your’ stationer or write us to-day for samples, 
giving your dealer’s name. Use them on your own 
work—test them in every way—experience the ease, 
comfort, satisfaction of using the best pen. Once 
tried, you will use them always. 


Mason’s Steel Pens 


Have become the world’s standard by extreme care in 
manufacture—careful steel selection, delicate temper, 
hand pointing and finishing, individual inspection. e 
best that can be made at any ce—better than a gold 
pen. Prove it for yourself without a penny’s expense. 
Start towards pen satisfaction by getting the samples to- 


“YW. L. MASON & COMPANY 
Keene, New Hampshire 




















100 
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METAL FURNITURE 


VAN DORN 








Etc. 





‘ 


HAS THE REPUTATION — 


of being built of the heaviest materials 
and of the best construction possible. 
The result of fifteen years experience. 
Our specialty is building high grade 
equipments for Banks, Public Buildings, 
Everything for the Office in Steel. 
RESPONSIBLE REPRESENTATIVES 











FOUR’ DRAWER VERTICAL 





WANTED 





LETTER FILE UNIT 





TH VAN DORN IRON WORKS COMPANY 


Metallic Furniture Department 


CLEVELAND, OHIO, U. S.A. 








SCHOOL NOTES. 
The Rhode Island Commercial 


contemplating 


School is 


making very extensive 


changes and improvements this summer 
They will open up next fall with a very 
much larger school than they have ever 
had. es 8 


Childs Business College has a very nice 
school this year. Last year was their first 
year in Providence and coming here during 


the panic they have succeeded beyond ex 


pectations, 9 
The Bryant & Stratton Business Colleg 
report this the best year that they hav 
had for many years 
* * * 
The Max Magnus Shorthand Schcol is 


moving into new quarters at 395 Westmin 




















342 Broadway, Milwaukee, Wis. 





Two styles 


ster street, where they will have a greatly 


improved and much larger school. They 
recently. purchased 7 new Underwoods to 
add to their equipment. 


Bristol, R. I. 

The new Colt High School which put in 
an extensive commercial course this 
under the direction of Mr. Marsh the 
a very good showing 


year, 
new 


principal, have made 


and they are gratified at the results thus 
far. : 
Fall River, Mass. 

The Allens & Rogers Business College at 
Fall River contemplate making extensive 
additions and improvements for their fall 
opening They report a very successful 
year and prospects for next year are very 


sood 
root 


RECORDS 


Rod (Spring Lock). Each the 
only known efficient binder 
of 


its class. 


“SELLS TO THE TRADE ONLY” 





MILLER LOOSE LEAF 
TYPEWRITER 


Automatic (Key Lock), 


Stationers Loose Leaf Supply Co. 


EASTERN TABLET COMPANY NOW 
AT ALBANY, N. Y. 


One of the recent acquisitions to A 


manufacturing industries is th 


Tablet Company, located at 1241 Br 


This business which was started 
ago at Watertown, New York, re 
introduction to the trad Che 

well equipped factory at Watert: 
outgrew the increasing deman 


looking over the ground Albany 

many facilities was selected as tl 

for the ntinuance of the business h 
result was that the present bui 


erected and ready for occupany Ja 
1908 The factory occupies eight 
land and the buildings are of t 


artistic and modern style of ar 
They are built of 


nt and cover an 


concrete with 


area OT 


inforcem«: 


OOO square feet The main building has 
a frontage of 216 feet and a deptl HX) 
feet. 

Although the home office is in Alba 
sales offices are in New York, Balt 
Atlanta, Chicago, Dallas, San Fra S 
Toronto and Havana. Edward H. Bridg: 
is the treasurer and general managet d 
handles the busines with great promptness 
and satisfaction. The sales are mad 
tirely to the jobbing trade and are sold by 
the car load lots. One half a million tab 
lets and sixty thousand boxes of stationery 


are sent out from this factory a week 


CASH REGISTER MAN DIES. 


Charles Dexter Pierce, who, with 
father, Dexter Pierce, amassed a fortuns 
from the Pacific coast agency of the Na 
tional Cash Register Company, died at his 
home in Oakland, Cal., on Oct. 17, from 


Mr. 
merly mayor of Oakland 
Mason and was fifty years 


Pierce 


He was 


acute kidney trouble 
a thirty 


third degree 


age at the time of his death His 
his father and one brother, W 
Pierce, survive him 








Exclusive territory con 
tracts will be made with 
a limited number of man 


ufacturers controlling thi 


class of trade. 
for 


send catalog and 


proposition. 











203 Broadway, New York City 
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ONOTO Fountain Pen 
costs you nothing---unless you 
find it to be ALL we claim for it! 


—Fills itself in 5 seconds! —A Fountain Pen that is almost 
—Cleans itself each time it fills Human! 

itself! —Yet it COSTS YOU NO 
—Cannot leak even when car- MORE than theold-fashioned, 

ried point downward! leaky, mussy, fussy Dropper- 
—Regulates itself. Ink flows as fillers, or the new-fangled, im- 

slow or as fast as you wish! practical Rubber-Sack fillers. 
—Writes at the first stroke! —And it is sold on an uncon- 
—Never misses a stroke! ditional guarantee of “Abso- 
—Never blots or floods! lute Satisfaction, or Money 
—Never catches or scratches! Back!” 


Is it surprising that the ONOTO Fountain Pen 
is fast superseding every other type of pen 
wherever introduced ? 


4 sizes—-$2.50, $3, $4 and $5. 15 different style points in each size. Any 
dealer CAN supply you. If no nearby dealer will supply YOU—write 
us for Catalog V, and the name of the nearest Onoto dealer—or 

order direct by mail 


ONOTO PEN CO. 


261 BROADWAY 
NEW YORK 








READ THESE UNSOLICITED 


Wy lla 


7, 





TESTIMONIALS FROM ENTHUSIASTIC 
ONOTO DEALERS AND OWNERS 


B. J. Groom, Ridgeway, IIL, says: 
“I use an ‘ONOTO PEN’ all the time, and it discounts anything | have ever written with. My customers say the same.” 
C. W. Wolfe, Kingstree, S. C., says: 
“I can conscientiously say that the ONOTO possesses points of excellence not found in any of the other kinds of fountain pens 
I have used. If it will help you any you may add to the above that a party here was so pleased with the ONOTO that he displaced 
an almost new fountain pen of another make which cost him $5.00, for a $5.00 ONOTO PEN.” 
J. B. Knoepfler, Cedar Falls, Iowa, says: 


“Your ONOTO PEN has proven entirely satisfactory. It has proved all you claim for it. The nib suits me to a dot, but that 
is not the most valubale part of the pen. It has never leaked a particle, no matter in what position it was left or carried. It is 
really a non-leakable pen. My fingers are no longer ink-smeared where the pen crosses them, as they used to be with other makes 
of pens. My ONOTO writes evenly until the last drop of ink is out and does not ‘slobber’ when nearly empty as most other pens 
do. The flow of ink from the pen, freely or scantily, is entirely under my control. The self-filling device works nicely. The filling 
of the pen is a matter of but a few seconds, and as there is no rubber bag to get out of order, the self-filling device is as lasting and 


permanent as it can be made. 
“Lastly, both the pen and reservoir can be cleaned in a few moments by using the self-filling device as a pump or syringe in 


a little clean water. , 
“I have tested all the above and therefore am speaking from first-hand knowledge.” 


R. B. Bradshaw, Baltimore, Md., says: 

“I feel I should extend to you my full appreciation of your MASTERPIECE in the production of the ONOTO Pen. I have 
used various pens for a long period, but can assure you that I have used none which have proved so satisfactory as the ONOTO, 
and I cheerfully recommend it.” 

R. T. Markle, Fond du Lac, Wis., says: 


“Enclosed find New York Exchange which will pay for the pens you recently sent me, and will also pay for another pen, 
style ‘G’, which I would thank you to send to me at once. Your pen certainly is the ‘CANDY’ allright. It is the best pen I have 


ever used.” 
THAT’S WHAT THEY ALL SAY! 
12 DISTINCT FEATURES 


. Fills and cleans itself in 5 seconds. 


@ If you have not yet stocked 


@ Remember, all our advertising is 
the Onoto—fill out, sign and 


YOUR advertising—working to help 











YOU sell the Onoto Fountain Pen to 
YOUR customers over YOUR coun- 
ter—and to the customers of LOCAL 
COMPETITORS of yours who have 


~% not stocked the Onoto. 
*, q All you need to do is to stock the 
~% Onoto and then “link up” your store 
rs with our National and Territorial Ad- 
INQUIRY verlising by means of the Store Adver- 


tising Material and Co-operative Serv- 
ice which we furnish (absolutely 
free on requesi) to every Onoto 
dealer, in order that he can se- 
cure the maximum individ- 

ual personal profit. 


OnotoPenCo. © 
Dept. 0. A. % 

261 Broadway, N. Y. 
Please snd Cashes, © 


Trade Prices, and full par- 
ticulars to our Stationery Buyer % 


*% 


Be sure to attach your Letterhead or Business Card 
te above Coupon. 





1 
2. Cannot leak, even when carried point downward. 
3. Self-regulating ink flow. Writes just as fast or slow as 
you —. 
4. Instantaneous ink flow. Writes at the FIRST stroke. 
5. Continuous ink flow. Never MISSES a stroke. 
6. Exactly-even ink flow. Never blots, splatters nor floods. 
7. 14K Gold Iridiu pes point Never catch or 
scratch and last for years. 
8. Double mk feed — above as well as below the nib. 
(Secret of Features 3, 4 and 5). 
9. Barrel and cap made of finest quality polished black 
Vulcanite. 
0. No dropper, clip or special ink y- 
1. A point, a size and a price for every Hand, every 
Purpose 








1 
11. 
and every Pocketbook. 


12. Sold on an UNCONDITIONAL Guarantee of “ ABSO- 
LUTE SATISFACTION—or MONEY BACK. 


¢ No other fountain pen—at any price- has all the 12 
Onoto features. Few have even ONE of them. 

Yet the Onoto Fountain Pen COSTS NO MORE than the 
old-fashioned, leaky, dropper-filling styles or the new-fangled 
impractical rubber-sack and pump-filling kinds that soon get 
out of order. And the 1909 Onoto Advertising Campaign is 
fast educating Fountain Pen users and prospective Fountain 
Pen buyers to get Pen-wise and get their money’s worth. 


mail the Coupon below at 
once—NOW—for full par- 
ticulars, trade prices, intro- 
ductory offers, etc. 

@ Remember, every day you 
delay you are losing profitable 
sales, and forcing your cus- 
tomers to go fo your com- 
petitors. 

q ONOTO FOUNTAIN 
PENS may be purchased di- 
rect from us by any respon- 
sible stationer, or from any 
recognized wholesaler. 


Address, Dept. O. A. 














TRADE PAPER PUBLICITY. 

All advertising is similar in character and 
intention, but there are different kinds and 
sorts, just as there are grades and qualities 
in merchandising. Trade and technical pa- 
pers are specialized and intensified journal- 
Daily newspapers and monthly maga- 
appeal to the taxpayer, the 
father, trade journals 
manufacturer, the merchant, 


ism. 
zines 
husband and 
speak for the 
the artisan 


citizen, 
while 


In every department of industrial and 
commercial endeavor there are practical, 
technical papers that print news, market 


instructive educational matter. 
conflict nor competition be- 
periodical litera- 


reports and 
There is neither 
tween trade and popular 
ture. 

Trade journal 
fers radically from ordinary announce- 
ments intended for the general reader. 
Newspaper and magazine cards appeal to 
the casual, retail buyer, while trade paper 
ads are read by trained, professional buy- 
ers. That is why trade journal advertising 
specious reasoning and few 
bombastic Much of the general 
advertising that general public 
unfortunately is intended to deceive unwary 
Trade paper announcements, as 
the moderate, convincing argu- 
ments that wholesale sellers use when talk- 
ing to wholesale buyers. Thus, trade paper 
advertising frequently represents promotion 
and publicity at its best. 


advertising, however, dif- 


contains little 
claims. 


goes to the 


buyers. 
rule, reflect 


Trade journals are intensive rather than 
discursive. Their appeal is direct and spe- 
cific There is probably less waste, less 


lost motion, as they say in mechanics, in 
trade paper advertising than in any form of 
publicity extant. Trade journal advertising 
represents the qualitative and not the quan- 
titative idea. It is safe to assert that 90 per 
cent of trade paper readers are possible, and 
indeed probable, purchasers of the articles 


advertised. 
For some reason or reasons relations be- 
tween trade publishers and advertising 


agents are not altogether cordial. There are 
reasons for this almost general condition. It 
may be that trade publishers do n»t under- 
stand the agents; it is certain that the aver- 
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Black Cowhide. Carri 


cover 


described in our 
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TATUM LOOSE LEAF 
“POST PRICE BOOK” 


Patented July 13, 1909 
Bound in Full Flexible Levant Grain 
1, , i 


sizes with seven forms of rulings 
or projecting screws. Th 


This binder and twenty 
of Loose Leaf Holders and 
48-page catalog. 


five other styles 


eparate 


154-Page Catalogue of 
STATIONERS’ SPECIALTIES 


mailed on request 


THE SAM’L C. TATUM CO. 


Manufacturers of Stationers’ Specialties, Loose Leaf Devices 
Power Paper Punches and Perforators 


New York Office: No. 185 Fulton Street 


stock in eight 
No loose 
ideal catalogue 


binders fully 





CINCINNATI, OHIO, U. S. A. 








age agent does not realize the position of 
the trade publication. In the first place, 
trade paper publishers know their own field, 
need no introduction 
pective customers. The charge frequently 
has been made that advertising 
not attempt seriously to stimulate or de- 
velop trade paper advertising. Their cus- 
tomary attitude is one of indifference, punc- 


to pros 


and, as a rule, 


agents do 


tuated with occasional sporadic attempts to 
get between the trade publisher and his cus- 
tomers, and if possible, exact tribute from 
both. If some wide awake advertising agent 
were seriously to take up the trade journal 
field with a view to creating new advertisers 
instead of preying upon old ones he would 
get a warm welcome from the publishers 
as soon as they recovered from their as- 
tonishment. 





Intelligent co-operation between trade 
publishers and advertising agents would re- 
sult in great benefit to both, and the adver- 
tisers would be beneficiaries, too. In every 
extensive magazine campaign trade journals 
could be used to great advantage in advis- 
ing retail merchants that a demand is being 
created for Chaff’s breakfast food or Las- 
tem’s shoes. The agents, perhaps, do not 
know that they should use trade papers as 
an important link in the chain reaching from 
the manufacturers through the jobber and 
retail dealer to the public. They Have made 
themselves persona non grata in trade jour- 
nal offices by acts of omission as well as 
commission. The trade journal has become 
a vigorous, prosperous giant, flourishing 
without the adventitious aid of the general 


agent. 








Every drawer in constant use. 
Prevents mixing of papers and in- 
sures ACCURATE, SPEEDY 
FILING 


and 





Baskets in use for sorting end filing. 


HOOKS ON THE HANDLE o 
the Drawer and by a special rein- 


The Only 
Practical 
Sorter Made 


The Cheapest. 


V & D Sorting Basket 


FOR 


VERTICAL FILES 


VERTICAL FILE 
SORTING BASKET 


VéD 





BIG DISCOUNT TO DEALERS 


and Free IMPRINT Advertising Matter 


EVERY VERTICAL USER WILL BUY THEM. 


Retail Price 
50c Each 


$5.00 per Doz. 





Baskets nested when not in use. 





MANUFACTURED BY 





forcement maintains a perfectly 
horizontal position, so drawer may 
be opened or closed without inter- 
ference. 





KEENA & DRAKE, 


50 Cadillac Square 
DETROIT, MICH. 


STANTLY. Nevis compactly owing 
> co yo 

to the ingenious construction of the 
supporting hook. 
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A salesman who is 
particular about his 
appearance, man- 
ners, etc., usually 
gets a better hear- 
ing than the man 
who is less careful 
about these things. 
So it is with con- 
cerns using 


for correspondence. 


Their communications 
usually get quicker and 
better attention than 
those of concerns using 
an inferior paper. 

If you would get all the 
advantages to be had by the 
use of good correspondence 
paper you should at least see 
BANKERS 


This paper is pro- 


what we offer in 
LINEN. 
duced from the best materials 
obtainable, in a thoroughly 
plant, by 


modern expert 


workers. 


DEALERS 


can be sure of giving their 
customers complete satisfac- 

y furnish them 
with BANKERS LINEN. 
Those who feature our papers 


tion when they 


can feel certain that no com- 
petitor will be able to supply 
a better quality for the price. 
We solicit inquiries for sam- 
ples and prices from dealers 
interested in selling FIRST 


QUALITY papers. 


Southworth Paper Co. 


MITTINEAGUE 
MASS. 
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GOOD OFFICE FURNITURE LINE. 

One of the best equipped and most up-to- 
date office desk factories in the country is 
that of O. C. S. 
This business was started originally in 1890 


Olsen Company, Chicago. 


in a comparatively small way at the corner 
of Clinton and 


where the space occupied included only a 


Randolph streets, Chicago, 


tinctive feature is the ball-bearing door. It 
is manufactured in different woods and fin 
ishes and is stated to be the only sectional 
bookcase made in Chicago. 

The 


logues of its desk line and bookcases 


company publishes separate cata 


There 
is a substantial profit for dealers, who will 


find it to their interest to write for com 




















FACTORY OF O. C. S. OLSON CO. 


few factory stories. But the company pro 
duced such a good quality of desks tor the 
asked did 


honorable and up-to-date way that its busi 


prices and business in such an 


ness grew very rapidly. It was compelled 
to move twice to larger factories, and then, 
mo ter,.©.'C. S&S. 
its own fine factory building, illustrated by 


Olsen Company erected 


the cut. This building is a 


modern brick factory structure of five and 


accompanying 


three stories, as indicated in the illustration. 
upwards of 100,000 feet of 
the equipped 

modern machinery for 
of desks 
There are large dry kilns 


It has square 


and factory is 


best 


floor Space, 
all the 


manufacture 


with 
the 


office and. sec 
tional bookcases. 
and the power plant outside of the main 
building. The Olsen factory is located on 
a private siding of the Chicago, Milawukee 
& St. Paul Railroad, which insures the most 
economical handling of all material, and 
enables cars to be loaded right at the fac 
doors. 


tory 
Che Olsen Company makes a line of 120 


patterns of desks, including practically all 
sanitary and pedestal styles, flat-top and 
standing desks, as well as typewriter cab 


made in 


inets. Their typewriter desks are 
a good range of styles under the names of 
the “Chicago” and “Universal” cabinets, 


and they include a number of patterns in 


the more pretentious grades, including some 


the modern and popular styles 
The company’s sectional bookcase depart 


feature of 


ment has become an important 
its business This line is known as the 
“Tmperial” sectional bookcases and its dis 


plete information regarding these excellent 
lines to O. C. S. Olsen Company, 2527 Mof 
fat street, Chicago. 


TAKES BIG CONTRACT. 


1 


The General Fireproofing Company 
Youngstown, O., has secured the contract 
for the equipment of the new courthous: 
at New Orleans. The value of the com 


pany’s products to be installed there is in 
$50.000 Mr. Aber 


has recently 


the neighborhood of 


nethy of that company, who 


northwest, 


} 
th 


i¢ 


returned from a tour of the 


is more than pleased with 
hold of 


says that he 


way in which the trade is taking 


“U-nettes.” 


THADDEUS DAVIDS CO. BUSY. 


In spite of the fact that the Thaddeus 
Davids Ink Company of 95-97 Van Dam 
street, New York, are said to be the old 
est ink house in America, they seem to 
be entering on a new era of prosperity 
Never in the history of the company have 
they been so busy. The demand is 
great that even with their fine, extensive 
plant working night and day they are un 
ible to fill all the orders. 


NOW MANAGES ATLANTA OFFICE 


Rowland F. Gones, formerly manager of 
the Memphis, Tenn., office of the Olivet 
Typewriter Company, has been placed in 


charge of the company’s office at Atlanta 
Ga. His office is at 114 Candler build 
ing, where he will be pleased to meet his 
friends. 

















uy: = 
HP ti 
| i 

‘10! TT 
U0 yg in 
My 





ME 

i = 
=i 

IMS ll 


Gap" 


BS I 
= 














OFFICE APPLIANCES 





} twit 
vo 
Ss h ) 
{* 
v \ 


ea 
‘yin 
\ylt, 
vn 




















Gold Mounted 
No. 12G.M..$ 
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Gold Filled 
Solid Gold 
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Cap Extra 


Gold Mounted 
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25 cents 
50 cents 
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If it isn’t an Ideal 


- . ’ 3 + . 
it isn’t a Waterman’s . 


The Effect of Twenty-Five teens of Advertising 


The advertising of Waterman’s Ideals has tinually, ised with their 
sale. This year our Christmas Gift publicity, of w! e above is a 
counterpart, will be the largest campaign we have ever conducted. The 

has always been maintained on the } plane perfection and 


quality 
irise can be 


new lines and styles oe led until, today, every det t 

fulfilled from this one st idard line. The millions of user Waterman’s Ideals 
are the permanent advertisers of the pen ——- nish your stock at once and re- 
ceive the sales benefit our nati il campaign f n¢ ersal, gift line. 


Complete Catalogue and Selling aiuto Sent On aio 


L. E. Waterman Co., “Che Pen Qorner,”’ 173 Broadway, New York 
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Sterling Silver 
Filigree 

No. 412.... 5.00 

No, 414. 7.00 
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Clip on Om mates 

German Silver. .25 cents 
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| RALPH B. WILSON. 











a * 
A ‘, ti f d { t Prominent Loose Leaf Manufacturer a 
IDEAL | 
a S 1é us omer Strong and Forceful Character. 

The portrait which ornaments the frontis- 
‘ , " . . ca piece of this number is of Ralph B. Wilson. 

is a dealer’s best asset. The first sale lays the foundation (or spoils it) but | Wittenn 3 _s 
: Mr. Wilson is not only president, treasurer 


we ow ; 
it’s the reorders you are looking for. and general manager but also founder of 
the company which, under his direction, has 


a rt ? Id ] come to be one of the largest manufactories 
a er S ea in the world making loose leaf devices 
About ten years ago a member of Mr. 


Typewriter Ribbons and Carbon Papers Wilson’s family had a small investment in 


us . a small concern manufacturing aluminum 

Reorder goods holders, the first device of the kind in the 
market. The business was making no 
progress and there seemed scant chance of 
the three thousand ever coming back. It 











Carbons to fit every specific requirement. Ribbons in all colors and re v 

‘ bi s ’ was suggested that “Ralph” be put in 
various com nations. charge in the hope of at least getting back 

Trade propositions for large and small dealers. Send for booklet ‘‘Carbon the investment, if that were possible. 
Points,’’ of interest to all users of ribbons and carbons. If there was one thing in the world with 


which “Ralph” was unacquainted, it was 
the loose leaf systems. To him manufac- 
turing was a closed book and salesmanship 


The Carter’s Ink Co. 


Boston New York Montreal Chicago 


as foreign to his experience as a red necktie 
to an orthodox Quaker. 

But for years Ralph Wilson had lived in 
~ an atmosphere of do it now. At 15 years 
66 99 . sh 

ea y raug ting nstruments of age the pink lemonade, the bareback 

phe rider, the elephant and the sawdust ring 

You should send for literature describing the “Ready” Draught- ] | jyred him from school. For 12 vears he 
ing Instruments, the handiest instruments ever invented for é : ‘ ae 
was connected with the circus, while it 


drawing purposes. Dealers are repeating their orders and every 
purchaser is a satisfied customer. grew from wagon show to the great mod- 


>» & @e. These instruments are sellers. | ern steam caravan. 

FoF Fn Fo FF Fe Fe 2 eke 8. In the conduct of the circus there is no 
eu uuyy © ©} ) 33 33 37%5%,%5%,2,2,? READY MFG. CO. procrastination, do it now and do it right 
25-27 Elwood Bldg. ROCHESTER, N. Y. being the very elementals of that remark- 
able system under which alone the great in 
stitution is possible. 


The principle of getting the thing done 
and getting it well done, once thoroughly 


absorbed, is a great advance toward 






















PULL OUT cess. Add initiative, industry and enter 

Vertical File Transfer Cases prise, and experience is not so necessary as 
Wood Frame, Walnut Finish, 3-16-inch it may seem. . 

Trunk Board Panels, Cannot Warp It wasn’t long before the business of the 

or Split. Chicago concern began to look up. Ralph 

Each Drawer is strongly braced with was busy. He saw something in the Chi 


Steel Braces and has a Brass Handle 


bolted on and Brass Label Holder. cago Shipping and Receipt Book Company 


Capacity—The entire contents of a full that the others had failed to discern, and he 
sized vertical file drawer or ten flat began to apply the system lessons the cir 
sheet letter files. cus business had taught him. In a very 
Prices talk. Write and get them. short time the money began to come in. 

As the demand grew, the factory facilities 


EDWARD KIMPTON CO., Makers, 60 John Street began to be more and more cramped. Romy 


the new manager had something to show 
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RED RAVEN STYLO 
MALE IN = 


‘6 , 9? is superior to any other, of any style, color, finish, shape or price. 
The Red Raven black. Every ** Red Raven’’ sold means a satisfied customer. 








Made with Gold or Sterling Silver Mounting, No. 3 or No. 6 Holders and Pens. 
“RIVAL” FOUNTAIN PENS HAVE NO SUPERIOR 
CATALOG, ILLUSTRATING ALL STYLES AND GIVING PRICES AND DISCOUNTS WILL BE SENT TO DEALERS ON REQUEST. 
WE GUARANTEE EVERY PEN AND OUR PRICES ARE RIGHT. , 
D. W. BEAUMEL & CO., OFFICE AND FACTORY, 37 ANN STREET NEW YORK 
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to make a 


He needed a little more money 
bigger plant, and when he had made his 
little speech and had shown an account of 


the Wil 
take an 


son family sat up 
in things. 
1. He was making 
ast that it was then and there de- 
ircus business should know 


his stewardship, 
and began to interest 
Ralph 
good so 
cided that the c 


was making goo 


him no m From this time on, the 
course of the C. S. & R. B. Company has 
been on¢ ntinuous tory after another. 


Clark 
Fifth avenue 
premises were 


The plant was moved from street 
larters over on 


Fifth avenue 


to larger 
Very soon the 
ther move was made over 


usiness had out- 


outgrown and an 
on the North Side; when b 
it was moved 


at Kinzie 


run the facilities of this place 
location 


to the company’s present 


and Armour streets, and before this paper 
reaches the hands of its readers the com. 
pany will be fairly well on toward installa- 
tion in a brand new plant—a building erect- 
ed by the company on its own ground, one 
of the largest, if not the largest, exclusive 
loose if factories in the world. 


At one time the C. S. & R. B. Company 


had leases on three buildings. When it had 
outs \ there was no attempt to 
make things do and to get along a few 
years in imped quarters to save a few 
dollars. If more room was needed, more 
room was secured, and the old building was 
sub-let. In this way the company has al- 
ways had enough elbow room, until within 


the last year, when it was decided that it 
1r the company to put up its 
that way to provide 


growth. During the time 


was necessary fi 
building 
room for future 


own and in 


the new building has been going up, the 
company has been short of room, but that 
time is now past. 

The spirit of getting the thing done 
makes f ess. It means an apprecia- 
tion of t f tir It cultivates the 
idea that nothing practical is impossible. 
Puts s ething of the spirit of Tallerand 
into business. The Dauphiness had made a 
request of Tallerand. “If possible, madam, 
it is already done; if impossible, it will be 
done.” N gical perhaps, but the man 
who thinks it, does things 

Life with the circus makes a man quick 
to comprehend a situati and make the 
best of it. The success of the S. & R. B. 
Company is an example of what one man 


with sucl accomplish. 


Ralph W son 18 the same 


racteristics may 
man today as 


rement of 


he was when he took manag 
the little business—the same unpretentious, 
genuine personality, easy of access, ready 
with glad hand, with the tch string of the 
inner office ¢ r always hanging out; never 
» busy, despite his many duties, to attend 
the visit t the office; and yet not quite 
the sam«e The 1 who improves 
his business improves himself, enlarges his 
horizon as he widens the scope of his busi- 
ness—becomes a bigger, broader man. 


Men, like tools, are useless when they lose 


their temper 





Once wooden equipment HAD to do 
because ’twas the only kind obtainable. 
a it’s different: 


Berger biog cp Filing Ex 


veer yr sticking to 


juipment i » much safer, better and longer-lived that 


wood 


Modern Expansible 
_~STEEL Filing Equipment 


sisting, protective, enduring qual-, 
O aveak nce for modern filing 

about it to burn; it 
apart; and 


1e fire-re 
th every ¢ 
nothing 
ar 1 crack or come 
it’s rat, ise and vermin proof i 

STANDARD DEVICES FOR ALL 
CLASSES OF FILING; VERTICAL UNITS, ! 
STEEL SECT SECTIONAL GOODS, ETC 

Finishes: OAK, MAHOGANY, OLIVE 
GREEN, ETC 


Have You Written Us Yet 
About The Agency? 








I perry 











swell b. 


mot 


Don't keep putting it off. Every day 
the interest in STEEL Equipment is grow- 
ing stronger. There’s good business in it 
for you—don’'t let it get away from you. 


Write TODAY for Catalog H-47 
and Full Details. 


THE BERGER MFG. CO.,_ :: 


New York Philadelphia Chicago Minneapolis 


CANTON, OHIO 


St. Louis San Francisco Atlanta. 


Boston 








Every Stationer and Dealer, who 
studies the needs of his customers, 
ought to know more about the 


Mann Yale Lock Ledger 


If they did, there would be little likeli- 
hood of losing the sale of a loose-leaf 
outfit merely because some objected to 
the idea that leaves are usually at the 
mercy of anyone in the office. 

The MANN YALE Lock LEDGER ab- 
solutely overcomes this objection—and 
you should consider it your duty to 
your customer to be equipped to prop- 
erly explain and supply it, if necessary. 








WRITE TO US FOR FULL INFORMATION. 


William Mann Company 


Makers of Loose Leaf Devices, Blank} 
Books, Copying Books and Papers 


529 Market Street, . Philadelphia 
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Best of Memory Joggers. 
Adjustable to any Angle. 


GSolidity insures aeons ratabitity Plenty of Memorandum Space. 

Consequent eye strain. usta y el ; di siaahinaiadion 

asinee the come to just the right place. Past Memorandums preserve d 

@The Line Indicator avoids confusion for future use. 

in transcribing. @The Principle pro- 

vides healthful poise of operator. Complete, List Price per Doz. $6.00 
BIG PROFITS FOR DEALERS. Pads only, List Price per Doz. 3.00 


Price, including Line Indicator, $2.50. 


WRITE FOR DISCOUNTS. HENRY BAINBRIDGE & CO. 


Sole Manufacturing and Distributing Agents: 4 
Wholesale Stationers 


MOSSBERG WRENCH CO. 99 & 101 WILLIAM ST., NEW YORK 


CENTRAL FALLS, $3 RHODE ISLAND 




















COOPER’S PERPETUAL 
WRITING INK 


Is simply the best ink you ever used 
—with three big features added. 

It is absolutely acid=-proof, water- 
proof, and non-corroding. 








These three additional qualities are features which bankers have been looking for, for 
years. This ink INSURES the protection of. checks, drafts, and all papers of monetary 
value—Nothing will obliterate it—water will not fade it. 

It is free from sediment, flows easily, cannot gum, and will not corr ide the pen 


The letter given below shows first-hand evidence. 
The Cooper Ink Co., 56 Fifth Ave., City. ; os 
Gentlemen :—Enclosed please find order for 4 gross Cooper’s Perpetual Writing Ink, same as 
last order. We find Cooper’s Perpetual Writing Ink to be the most satisfactory and safest bankers 


ink we have ever used. Very truly yours, 
CORN EXCHANGE NAT'L BANK, 
J. Edw. Maass, Ass’t Cashier. 


Dealers—You can COMMAND ALL THE FINANCIAL TRADE in inks 
by handling the Cooper Perpetual. After a banker has once used this ink, he 
will touch no other. Send to-day for a trial bottle. Seeing is believing. 


THE COOPER INK COMPANY 


57 Fifth Avenue Phone Main 3061 CHICAGO, ILL. | 

















WEEKS-HOSKINS CO. AFFAIRS. 
A meeting of the creditors of the A 
Weeks-Hoskins company was held befor 
the referee in bankruptcy on Oct. 13 
bert H. Gleason of the law firm of Hast 


\ 


ings & Gleason, who represent the St 
tioners’ Board of Trade, was nominate 


for trustee. Henry G. Gray, attorney 





the receiver, nominated Albert B. Kerr f 
trustee. Objection was made to the nomi 
nation of Mr. Kerr, because he is the law 
partner of Dean Sage, who has suppli 
funds to the corporation to the extent 
about $75,000 or $80,000 Mr. Sage is also 
the corporation, and his. law 


a director 1 
firm has acted as counsel for the receiver 
Mr. Gleason stated, in opposition to the 
nomination of Mr. Kerr, that if the claim 
of Mr. Sage could be expunged, the: 
would be 100 cents on the dollar for cred 
itors and a small dividend left for the 
stockholders. He believed, he said, that 
the trustee should be someone not connect 
ed with the bankrupt corporation or with 
the office of Mr. Sage 

Mr. Kerr stated that if he was elected 
trustee he would accept Mr. Gleason or any 
other attorney for the prosecution of M1: 
Sage’s claim against the company, and h: 
would furthermore pay the attorney out of 
his commissions as trustee. 

Dean Sage was present and said he was 
a director of the corporation and Mr 
Weeks was the chief stockholder. He said 
in one year the company had lost $110,000, 
and it became necessary to raise money to 
carry on the business. A committee for 
this purpose, consisting of Mr. Marshall, 
Mr. Welch and Mr. Weeks was appointed, 
but the committee did not succeed in rais 
ing the necessary funds, and Mr. Sage, wu 
der the agreement, put in money from tims 
to time and took the company’s notes 

\n underwriting agreement, whereby 
Mr. Sage was to purchase stock of the 
company, was entered into between tl 





committee and Mr. Sage and sent on ti 
Philadelphia and there signed by Messrs 
Marshall and Welch. Mr. Sage affixed his 
signature, and the agreement was then pri 

sented to Mr. Weeks, who said he was not 
ready at that time to sign the agreement 
About a month later, however, Mr. Weeks 
signed the agreement, but Mr. Sage 
crossed his name from the agreement. He 
says he did not at any time enter into any 
agreement with the company. Under tl 

agreement the money was to be turned 
over to the committee 

Mr. Sage has filed a claim for $57 
and his assignees above referred to hav 
proved claims for the balance. He stated 
he was in favor of Mr. Kerr for trustee be 
cause he had done such good work as 
ceiver and because he would ask for th 
minimum of fees. 

Mr. Lesser, representing Lesser Bros 
also objected to the claim of Dean Sage 
and said that his office, as well as the 
fices of other attorneys, did not receive 1 
tice from the receiver of the application to 


the court to confirm the sale of A. A. 




















He did 


election of Mr. Kerr asgtrus 


We eks mani 


not favor the 


ifacturing department. 
tee, as he thought his connections with the 


bankrupt company were entirely too clos« 
him or his counsel to dispose of 


Mr. Sage 


to enabl 
the claim of 

After th« 
the refere« 
had the 
Kerr, if the claim of Mr 


roughly going over the matter 
finally decided that Mr. Gleason 
largest number of votes, but Mr 
Sage was allowed, 
a majority in the amount of 


would have 


votes. He therefore adjourned the meeting 


to'a later date in order to give Mr. Glea 


son and others an opportunity to submit 
their further evidence as to why Mr. Sage’s 
claim should not be allowed, as well as to 
allow Mr. Sage to submit evidence to show 
cause why his claim should be filed and 
vote for trustee, same as other creditors. 


shown that the 
entitled to 
there would be a deadlock, and it would 
then be his duty to appoint a trustee, and 
he would appoint someone who was not in 
any way connected with the controversy. 
At a_ subs¢ Mr. Gleason 
said he had concluded the Dean Sage claim 
must be decided by the referee and not by 


He said if it should be 


claim of Mr. Sage was vote 


quent meeting 


He therefore withdrew his previous 
Kerr as trustee. There 
Kerr was accord- 


suit 
objection to Mr 
being no opposition, Mr 


1 


ingly elected trustee 


COMPTOGRAPH COMPANY § BUSI- 
NESS SYSTEMS DEPARTMENT. 


In line with the forward movement of 
the Comptograph Company and as an ex 
ample of the progressiveness of this con 
cern, the recent establishment of the Busi 


ness Systems Department will be of inter 
est to our readers. This department will 
be in charge of H. J. Deist, 
a professional auditor for years and later 
d with the Business Systems 
Adding Ma 


a man who was 


was connecte 


Department of the Burroughs 


chine Company. Mr. Deist having had the 
practical every day working of higher ac 
ounting, is especially fitted for the position 


if manager of this department. 


This department will not only be a clear- 


ing house for all of the different uses for 


the comptograph discovered by the sales 
nen in tl work, but will in addition de 
ise accounting methods for the different 
lines of business to which the comptograph 
is applicabl 

An idea the magnitude of the work 
that will be embraced by this department 
in be gathered from the fact that practi 


Ilv no line of business cannot use a 


compotograph to excellent advantage. This 
to its peculiar versatility, 


is due. ot urse, 


making its use in any particular line of 


business ited practically only by the re- 
quirements of the user 

Mr. Deist will visit all of the offices of 
the Comptograph Company, thoroughly 
drilling the different salesmen at the differ 


in short-cut methods and prac 


devised for 


unting as 





OFFICE APPLIANCES 


oo ™ lt Ta a =~ = 
Er ————— \(By a 
Ve Carbon Papers, Transfer Papers, Stamp Rib- 


‘ bons, Carbon Rolls, Typewriter Ribbons, Type- 
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The Most Com- 
plete Line... 
Interesting Proposition to Dealers. 


J.A. HEALE & CO. 


MANUFACTURERS 


The mark of “quality 





NEW YORK, N.Y. 


QC 











is made 


The 


cover slides easily to an 


The ink is protected 
from air and dust and is 


This stand 





glass 


entirely of 







always clear and fluid. 


open position when the 
It is 
pen is 






No smudging of the 
penholder as the dip 





pen is picked up 
the 






closed w hen 





is just right. 





replaced 






Size: 44x34x1{ Price: 50 cents 


THE “DS. & P.” 


Patent Pending. 


CHECK PERFORATOR 


insures the most positive protection as the 
cut right out of the check. 








figures are 
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Ask your dealer, or it will be sent on 10 days’ 
trial to any house in good mercantile standing. 


Japan Finish, $5.00 Full Nickel, $5.50 


CUSHMAN & DENISON MFG.CO., 240-242 West 23rd Street. New York. 







on the best fountain pen being marketed today. By an 
ingenious patent all flooding and splattering of the 
pen is absolutely stopped. 


Williamson Auto Feed 
Fountain Pens 


represent the very lat- 

est type of the modern 

office and desk 
companion. 


DEALERS 


Stock Up for the 
Winter Trade. 


Remember: You need to carry no dead 
stock. We will exchange any styles that you 
find do not appeal to your trade. 
We also furnish plate glass display cases. Write 
for our proposition to dealers. It’s the best ever made 
by any fountain pen company. 
W imson pens are made in 250 different styles and sell 
ilar prices. 


~ Williamson Pen Company, 


JANESVILLE, 
WISCONSIN 
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LOCAL VIEW 











js Your Own Photographs 


¥ This is specialized advertising by a house which 
handles nothing but ‘‘Local View” work. 

q Well-known advertisers such as Studebaker Bros., 
South Bend, Ind., Denver Dry Goods Co., Bethesda 
Springs, Waukesha, Wis., and others are placing 
with us such large contracts as 50,000 post cards of a 
single variety 


¥ Repeat orders from these firms show that local- 
view post-card advertising pays well. 


q AN ALERT BUSINESS MAN CAN’T GET AWAY 
FROM THIS KIND OF A PROPOSITION. TRY IT! 
Every merchant in your town should use this inex- 
pensive means of advertising. It’s upto you 


WRITE AT ONCE for PARTICULARS, 


E. C. Kropp Company 


Milwaukee, Wis. 
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Typewriter Table No. 115 


is of modern design and substantial con- 
struction, easily set up and very strong dnd 
rigid. Its large draw capacity and spaces 
provided for letter and note paper, envel- 
opes and carbon make it a tavorite with 
the user. The table is made of carefully 
selected material 
and will stand 
hard and con 
stant use 


Brilliant Golden 
Oak Gloss finish 
Style harmonizes 
with modern 
furniture 


Packed 4 tables 
in a crate, very 
compact for ship- 
ment at second 
Weight 120 pounds per crate. 





class rates 
Try a sample order of 4 tables at $8.00 or $7.75 
cash with order, and see how quickly they sell. 


Special low prices on lots of 100 or mors 


Special finish if desired 


HUDSON CABINET COMPANY 


ELLISBURG, N. Y. 











GOLD PENS 4h Stes 
Gold Pens for Jobbers and Fountain Pen 


Manufacturers. 
IMPRINT WORK A SPECIALTY 








PROMPT REPAIR SERVICE 


All makes Gold, Fountain, Stylographic Pens, 
Pencil Cases perfectly repaired and returned 
day received. Satisfaction Guaranteed. 


GEO. P. GAYDOUL, 47 Ann Street, NEW YORK 








required, displaying the succeeding one. 


Salesmen, Solicitors, 


for Calls, Customers, Memorandums, etc., 
care of systematically. 
for making notes in Class; 
Teachers for memorandums, etc. 


each has a capacity of about twenty Cards. 
PRICES 





« 


@ They are indispensable for regular daily use to 
Real Estate Agents, Doctors, 
etc., and, in fact, all Business and Professional Men; 
to be taken 
Students will find them useful 
and are of service to 


@ Neatly bound in Black Seal Grain Cowhide, with 
hinged covers; made with metal grooves on sides and 
end, enabling easy insertion or removal of any Card; 


No. 52, for 2x5 Cards.... . . $0.50 
No. 53, for 3x5 Cards 50 
ee OO og. od, cackn dscns e 


\ 


{m mperia Index Holders 
OUR Pocket Card Index Holders are 
convenient for Pocket use to carry In- 

“ Cards; keeps them clean and in good 

condition, and arranges for convenient refer- ¢ 


ence as any Card can be easily removed 
and slipped back of others when no further 








(ABINETS AND 
EQUIPMENTS 


F mperial | Methods C2 
ae moe 


CHICAGO 














A NEW STATIONERY FIRM AT 
BROCKTON, MASS. 


If youth, energy, enthusiasm, and amplé 


capital will do anything to merit succe 
the new Morey Stationery Co. of 42 Centre 
Bro« kton Mass . 


a rich harvest [The business is an 


street, will certainly reap 


ld 
( r 





THOMAS D. WARBURTON. 


tablished one, 
Morey eighteen vears ago 
health he has obliged to relinquish 


duties, and a 


having been founded by W.S 
Owing 
been 
company has 
m the busi 


active 
formed to take over and carry « 


ness. All the parties interested are 








HOME OF MOREY STATIONERY CO. 


and the store 


River, 


management of ( 


business men of Fall 
is to be under the 


Ellinwood, who is also secretary 
corporation. The treasurer is 
Warburton, 


manager of the Warbur 


Howard 
of the 
Thomas D. 


who is also treas 


urer and general 
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Ribbons and Carbons 
have created a srecial de- 
mand for Indeliba quality 
locality where 
carbon 


in 
typewriters 


every 
and 


paper are used. 


INDELIBA 
Hard finish varieties of 
carbon paper appeal to 
the particular trade. 
Hundreds of dealers have 
built up a paying business 
our carbon papers 
alone. The favorite car- 
bon paper with the mer- 
chant, banker and busi- 
ness man generally. 


INDELIBA 
Bichrome and Trichrome 
ribbons are in a 
y which ensures the 
being filled 


with 


made 
variet 
dealers’ order 
every time. We are never 
“out’’ of any line. Rib- 
bons for any machine. 
Our specific formula guar- 
antees colors and durabil- 
ity seldom equaled. 





Better get our prices to- 
day. It will mean a big 
increase in prosperity for 
your ribbon and carbon 
department. 


ma L 


sOde) 
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Indeliba Mfg. Co. 


ROCHESTER,.N.Y. 


Seawt 











and he 





velope s—Theo. i am 


| Rapids. 


Crawford, 
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)., printers and stationers 


out in the 


departments, and 


The new company will branch 


s binding 


also develop the office stationery and 


They will handle every- 


of labor saving devices, 


Ities, of all 


thing in the line 


and are in the market for nove 


They are prepared to mar 


ket anything that is meritorious, so in 








INTERIOR MOREY STATIONERY Co. 


ventors, manufacturers and firms having 


worthy of attention, and 
Brockton 


place them 


fhee appliances 
who have agents in 

ghb« 
selves in communication with the new firm. 

Mr. Warburton, 
duce had 
and all 


not or the 


1rhood would do well to 
whose picture we repro- 
ten 


other 


over 
the 
good, 
and 
enthusiasm. 


has experience, 


the 


years 
members of 
live business 
plenty of 


company are men, 


young, active with energy 

and 
ADDITIONAL COMMITTEES AP- 
PONTED. 

Bailey of the National Asso- 


and Manufacturers has 


President 


iation of Stationers 
lowing committees for the 
oming year, in addition to the list pub- 


lished last month: 


ppointed the f 


Printed En- 
& Mur- 


Committee on Government 


Gerry, Gerry 
N. Y 
Standardizing—O. H. L 
chairman, The Macey Co., Grand 
Mich.; Chas. H. Cl Wm. G 
Johnston & Co., Pittsburg, Pa.; Robert 
Myers & Shinkle Co. 


iy, New York, 
Committee on 
rnicke 


ugh, 


FAILURE IN BALTIMORE. 


W. J. C. Dulany company, according to 


elephone message received by the Sta- 
ners’ Board of Trade from an attorney 
Baltimore, has gone into receivers’ 


hands on application of stockholders. The 


court, it is stated, appointed two receivers 
selected by the corporation. H. M. Condit, 
secretary and treasurer of be Stationers’ 
Board of Trade, went to Baltimore on Oct. 
22 to investigate the matter 4 take such 
action as may be necessary Creditors 
would do well to forward itemized sworn 
statements of their claims to the Station 
ers’ Board of Trade, 97 Nassau street, New 


York City. 
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Much of the World’s Mail is 
Weighed on the 


PELOUZE 
POSTAL SCALES 


They Pay for Themselves in Postage Savings 


{ The dollars and cents wasted in excess post- 
age cannot be estimated wherea postal scale is 
not used or where one is used that is not reliable. 
| They are made in several styles especially 
adapted for the large business house, office, 
store and home. 

{| They not only give the cost of postage in 
cents on all classes of mail matter, but also 
give exact weight by 4 ounces. 

{ There is no economy in a cheap postal 
scale. Those that sell for less are worth less. 


Dealers should write for our 
New Postal Scale Catalog. 


Pelouze 
Scale & 
Manufac- 





232=242 
East Ohio Street 
Capacity: Natio 
dE .16 Ibs. ~ 
Commercial "ig he CHICAGO, —Cotembias 
+++. 4) Ibe. apps 
y lobes an dan 14 Ibs. ILL. Crescent 
























HOW MUCH 
DO YOU PAY FOR 
ADDING MACHINE ROLLS? 


Is quality of paper satisfactory? 
Are the rolls full length? 

Are they made in one piece? 
Do they break? 

Does their dust fill your type? 


Unless you 
have tested 
this Brand 
you aren’t 
getting the 
best valuein 
ADDING 

MACHINE 
ROLLS. 





There’s 40 years “‘Know How’’ behind them. 
Ask*us for Samples and Prices 


CHARLES BECK COMPANY 


609 Chestnut Street Philadelphia 
























“COTTON KING” 


(Trade Mark) 


Mercerized Silk Ribbons 


WOUND ON SPECIAL REELS 

Oliver Spools, Underwood Solid Hub Metal 
Spool with or without Automatic Ribbon Hook. 
Remington Visible Special Spool, Smith Pre- 
mier Visible Special Spool, etc. 

SINGLE COLOR BICROMES AND TRICROMES 
PERFECTLY DIVIDED IN ALL COMBINATIONS 

Makers of Ribbons for Roneo Letter Copier 


A ribt that's differ 
— piggy ‘ Ask for Our Special Proposition. 
ent—better, in clear- 


ness and lasting quali PEN CARBON MANIFOLD CoO. 


ties CHAS. E. ARCHBALD, Pres NEW BRUNSWICK, N. J. 





“Cotton King” 































Throw Away Your Spike Spindle Sets. BigProfits tor veaiers 
A polished oak, light and dark cherry, mahogany and mission colored board, 30x 4 inches with a Devoe Patent File 
foreach day in the week. Just the thing for sales slips, orders to be filed,’ engagement reminders, etc. SELLS ON SIGHT. 
Set of 7 on a board, retailsat $2.75; 6 on a board, $2.50. Shipped anywhere prepaid on receipt of price. 
DEVOE’S PATENT SPRING SPINDLE FILE 
used on above board Is one of the most useful office devices. Replaces the old spike spindle. Eliminates possibility of per- 


forating important words or figures, or danger of serious accidental wound from the pines spike spindle. And the Devoe 
makes the most practical Shorthand Book holder on the market. WRITE FOR OUR LIBERAL TERMS TO DEALERS. 


THE A. F. LEWIS MFG. CO., EAST BOSTON, MASS., U. S. A. 














Scientific Inkwell Construction 


reaches its highest practical value in the 


Sengbusch Self-Closing Inkstand 


This well is absolutely non-evaporating, and closes after every dip of the pen. It is 
so constructed also that the writer cannot over-dip his pen, and so flood the holder with 





superfluous ink. The ink is always fresh for the user 
In addition to these superior qualities of mechanical construction, the Sengbusch 
stand is built on beautiful lines which are pleasing to the eye. The result is that this 


patent ink-well has become the most popular stand on the market, and it should make 
up a part of the equipment of every well appointed stationery store 
Stationers who are not now carrying this well in stock should se- 










cure circulars at once, as they are losing a sure profit. 








WRITE TO-DAY FOR TRADE DISCOUNTS AND CATALOGUES OF OUR COMPLETE LINE 





Sengbusch Self-Closing Inkstand Co. 


320 Montgomery Building, MILWAUKEE, WISCONSIN, U. S. A. 











From Thousands of Testimonials we offer the one below: 

_Dear S1r:—The stamp moisteners which you sold us some time ago have 
* given us perfect satisfaction and we find them a very great convenience as 
well as a considerable saving as we used to use damp sponges for this work 
and these were quickly worn out and were rather expensive in the long run. Wecan 
unhesitatingly recommend your Stamp Moistener to be clean and economical. 

Very truly yours, Szars, Rogsuckx & Co., Per E. Lennox. 
Price 75 cents delivered. Liberal Discount te the Trade, Write for Special Dealers’ Agency Propesition. 


ER PEERLESS MOISTENER CO., 431 Claremont Avenue, CHICAGO 
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DEALERS, Our Advertising Campaign Means Profitable Business For You. 





WRITE With COMFORT 


’ 0 accommodates itself to your hand. Bends to ease pressure of the muscles; 
TOWER’S ELASTIC PENHOLOER 


and prevents writers’ and book-keepers’ cramp. liminates perspiration; 
day’s work easy and pleasant. ce 25c, five for $1.00. If your stationer cannot supply you, send us his 
address and we will give you a sample free. Enclose seven two-cent stamps for postage and packing. 
CUTTER-TOWER COMPANY, 184 Summer Street, BOSTON, MASS. Dept. AA. 
Address ; 





Stationer’s Name 








TIMELY SUGGESTIONS. 


The holiday demand for sectiona 
cases 1s bemg met by The Weis Mat 
turing Company, 161 Union St., M 
Mich. With their popular line of St 
and Mission style cases. Their 
of sectional bookcases together w 
filing cabinets and desks, is appearit 


a large number of publications 
circulation 

Among the most recent ads is 
large cut of their popular No. 421 ad\ 





WEIS SECTION ON LEGS. 


at $13.25 delivered in the eastern and 
tral states. This cabinet is very pi 
with the trade, and is meeting with n 
success 

Weis Sectional Transfer Cases are 
extensively ordered in anticipation 
demand for Transfer Cases during De 
ber and January. The Weis Transfer 


is made in Top, Middle, and Bottom 
tions. The top section is compelte in 





PART OF A SYSTEM. 


whereas a single stack contains any 
ber of Middle sections in addition 
Top and one Bottom section. 





Tt 


I 


Each section contains one drawer 
number of these sections can be s« 
locked together with the simple faste1 
provided with each section. 

The above company issues two hands 
catalogs. Catalog “B” showing their « 
plete line of sectional bookcases and 

ANOTHER SECTION. 
zontal filing sections which stack up 
the bookcases. Many dealers are now 
cing thefr orders for combination bookcas 
and desks, these being acceptable hol 
gifts. 

Catalog “C” shows their complete line 


Office Furniture and Supplies, including 


“Complete Office on Legs,” and Filing 
inets above mentioned 
For further information address the 


( 


+s 


mat 


ufacturers, Weis Manufacturing Com, 
161 Union Street, Monroe, Mich 




















BECK PAPER COMPANY CHANGES 
NAME. 

The following announcement under daté 
of Nov. 1 has been sent out by the Charles 
Beck Paper Company, Ltd., of 609 Chestnut 
street, Philadelphia 

The Charles Beck Paper Co., Ltd., has 
this day sold its entire business, including 
all assets, liabilities and contracts of every 
description to the Charles Beck Company, 
a co-partnership which has been formed this 
day 

The Charles Beck Company has this day 
purchased the business, as outlined above, 
of the Charles Beck Paper Co., Ltd., which 
has ceased to exist as of this date. All 
accounts Owing to the old company should 
be paid to the new company, which has als: 
assumed and will discharge all obligations 
of the old company and continue the sam« 
business at the same address. 

[The members of the partnership in the¢ 
Charles Beck Company are: Charles Beck, 
Annie S. Beck, Hortense P. Beck, Charles 
J. Beck, Leonidas Beck and Andrew Si 


mon, whose personnel and interests remain 
the same as they were in the former lim 
ited company 


When the old name was adopted, the ma 
chinery, as well as some other depart- 
ments, were in their infancy. Their rapid 
development has made the change advisa 
ble in order that the trade at large may not 
receive an erroneous conception of the va 
ried nature of the business. 


PITTSBURG ASSOCIATION ELECTS 
OFFICERS. 

The following are the new officers of the 
Pittsburg Booksellers’ and Stationers’ As- 
sociation: President, Chas. H. Langbs« 
606 Wood street; first vice president, A. W 
McCloy, Jr., 636 Liberty street; second vice 
president, Elmer McKeown, 429 Wok 
street; treasurer, Robert Crawford, 711 Lib 
erty street; recording secretary, G. O 
Wylie, 608 Wood street, and corresponding 
secretary, Chas. H. Clough, Penn and Ninth 
streets The annual dinner will be given 
the last Tuesday evening in January. The 
dinner committee is composed of H. F 
Davis, 441 Wood street; Robert Crawford. 
711 Liberty street; Chas. H. Clough, Penn 
and Ninth streets 


\ Minnesota man has put a phonograph 
ittachment on a cash register. When the 
clerk rings up the amount, the phonograph 
shouts it at the customer—“One dollar and 
forty-seven cents; thank you. Call again.” 
Really this is a fine idea. There’s no limit 
to it As an inducement to draw trade, 


cash register concerts might be arranged, 


every twenty-five-cent purchase entitling 
one to an aria or a fugue; fifty-cent pur- 
chase, a solo by Bonci, and a full Wagneri- 
an chorus with every dollar. With a mov- 
ing picture attachment, it might be = ar 
ranged to give a skirt dance on a screen for 
the benefit of regular customers. 
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THE SMEAD ADJUSTABLE and 
\ EXPANSIVE BANDLESS FILE 


Is THE | IDEAL WAY OF PRESERVING VALUABLE PAPERS 


rubber bands to rot—no tape or stringtobreak. Bya simple 
ire automatically locked without the aid of any perishable 











They last forever—no 
patented contrivance they 


material. 
Bankers and business men generally who want to have a permanent and safe way 


of filing mortgages, insurance papers, deeds, assignments, notes, etc., will find the 
Smead Patented Bandless File the one device they have been looking for. 

DEALERS: Write at once for samples and prices. This is one of the small lines 
that carry a big profit, and turn money over 
quickly. You're money will be working over- 
time for you if you place your order ri ght away 
for these quick sellers. 





Smead Manufacturing Co. 
Dept. C. Hastings, Minn., U. S. A. 

















The Ideal Book Ring HEADQUARTERS FOR 


For School Trade. 





Typowgpter Wi RaSens, ons, Fuoqetnes Paper, 


We i’ ~ poy line of TYPEWRITER 
SUPPLIES on the market. 


THE Ss. T. SMITH COMPANY e¢ 
11 Barclay St., New York City. Tel, 5922 Barclay. 


Please send for our Catalogue and samples of want 
fold, Typewriter Linen and Carbon 
Price Lists of same. DISCOUNTS TO THE TRADE 





Sold by belie Siidteneie, 


Made in two sizes 13/16 and Minn 
1 7/16 inches in diameter. 
RETAILS 5c EACH, 50c DOZEN. SAFE—A T— LAST 
Can also be used as a key ring. H. B. Smith “NevereLeak’”’ Vest 
Order Through Your Jobber. POCKET FOUNTAIN PEN 


made in one length (only), 34 inches long, 





Write jor catalogue two style Plain or Gold Band on Cap. 
Full — for five years. Patel at 
If you will let us demonstrate by meri we will 
6846 So Park Ave make youacustomer. Get circular and te 
‘ H. B. SMITH PEN co. 
Chicago, Ill., U.S.A. POP bs oe 




















ORDER NOW 


Your supply of DAVIDS’ goods for the winter and avoid annoy- 
ances ot cold weather shipments. 


F-very dealer should know there is more profit for them on 
DAVIDS’ goods than of those of any other responsible makers 
on the market. There are none better than the DAVIDS and 
they will give your trade entire satisfaction. 


Write to us for one of our catalogues if you have not already 
received one. 


THADDEUS DAVIDS COMPANY 


84 YEARS IN INK 
THE ONLY LARGE MANUFACTURERS WHO 
HAVE NOT ADVANCED THEIR PRICES 
Established 1825 95-97 Van Dam St., NEW YORK 




















A Pioneer Loose Leaf House. 


ITH 
loose-leaf kinds has 
come the rapid development of a 
number of manufacturing concerns whose 
products are recognized for sterling worth. 
Among these is the C. E. Sheppard Com- 
pany, of 61-63 Cliff street, New York, with 
3oston and Philadel 
identified 


devices of all 


branches in Chicago, 
This 


phia. concern has. been 











Cc. E. SHEPPARD, PRESIDENT. 


7 

with the loose-leaf industry for nearly ten 
years, and their products have been widely 
advertised and sold during this period. 

An important addition to the Sheppard 
forces was made a short time ago, when 
Emory A. Trussell became vice president. 
Mr. Trussell is already widely known to the 
stationary trade, as he has been for twelve 
years a potent factor in the development of 
loose-leaf devices. Mr. Trussell’s first con- 
nection with the loose-leaf business 
1896, when he, with Charles Sieber, began 


the manufacture of loose-leaf devices in St. 


was in 


Louis. This developed into the Sieber & 
Trussell Manufacturing Company, which 
was incorporated in 1897, Messrs. Sieber 


and Trussell being the sole partners. 

Mr. Trussell has taken out more than 25 
United States patents on loose-leaf, cover- 
ing every branch from memorandum books 
to ledgers. He with the Sheppard 
Company in April of this year. Some time 
spent in 


went 
previous to this he experiments 
on a number of new devices, and patents 
are taken out on them. The 
firm will the market these new 
devices as soon as they are developed to a 
point where this is possible. The first, a 
line of aluminum sheet holders and post 
binders, is now ready for the market. 

G = 
pany, has been 
leaf industry for many years 
his connection with it in Chicago, 
Krag Manufacturing Company, who con 
trolled the Tengwall Patent in the United 
States. He came to New York in May, 
1900, starting the Sheppard File & Ledger 
Liberty Eastern 


being 
place on 


now 


the 
the 
He began 
with the 


Sheppard, president of com- 


with loose- 


connected 


Company, at 92 street, 


the rise into prominence of 


Well Known New York Concern Has In- 
teresting History. 


agents for the Krag Manufacturing Com- 
pany. 
This company was afterward changed to 


the C. E. Sheppard Company and consoli 





HOME OF THE C. E. SHEPPARD CO. 


dated with the Tengwall Company in 1903, 
with Mr. Sheppard as president of the 
Tengwall Company of New York. This 
was dissolved in 1904, and the 
Sheppard Com- 


connection 
former style of the C. E. 
pany was resumed. 

Mr. Sheppard has _ been 
the manufacture of the Tengwall File since 
its introduction in this country at the 
World’s Fair in 1893, and when the original 
Tengwall patent expired in 1904, he made 
an improved Tengwall file, now on the mar- 
ket, and the improvements 
Since the Tengwall pat- 
have put a 


connected with 


patented 
expiration of the 
ent most of the 
prong binder on the market. 
Company Well Known in the East. 
C. E. Sheppard is well known to all the 


manufacturers 


Eastern trade, as he has traveled among 
them and developed a close relationship 
with the stationers. It was he who first 


introduced the Tengwall file and loose-leaf 
of the New York and 


ledgers to many 


Eastern stationers, and encouraged them to 
go after the loose leaf supplies from thei: 


regular customers. Back in 1900, Mr. Shep 


pard will tell you, the stationers were 
slow to take hold of loose-leaf goods, feel 
ing that they were in competition with 


their bound books 
When he offered to crease and punch their 


sheets for any binders, and green-edge them 


established line of 


in loose-leaf style, the manufacturing sta 
tioners were quick to follow it up and so 
licit loose leaf work, until now a great 
many of them have installed their own ma 
chines for the work, to take care of the 
volume of their business. 

The firm’s slogan, “Everything in Loos 
Leaf,” describes the Sheppard line, which 


includes a 
leaf devices for all standard uses. In 


complete assortment of loose 


tion to the stock goods, special devices 


made to suit any unusual requirement 


The Sheppard Company have adopted tl! 


policy of establishing a competitive st 
price—one that need not be cut in order 
to make sales. The new discount sheet 


has recently been issued, materially incre 
the 


ing discounts on stock goods. This 





E. A. TRUSSELL, VICE-PRESIDENT. 


should be in the hands of dealers who are 
interested in the line. 

Some of the Sheppard Goods. 
Sheppard 
3ack” and 


former has 


among the 
ledgers are the “Green Round 
the “King Round Back.” The 
been advertised extensively and is a popu 
lar book. It is all leather hand 
somely bound in the best grade of green 
Russia and corduroy, with no metal parts 
exposed to the desk. In appear 
ance it is neat and compact, with a power 
mechanism holds’ the 
sheets in perfect alignment. The King 
Round Back is made with a casting back of 
moulded int 


The leaders 


two 


covered, 


scratch 


ful screw which 


aluminum in three pieces 




















symmetrical form and bound in red Russia 
and corduroy. 

A new non-projecting post binder will 
soon be put on the market by the com- 
pany. It will be made with metal hinge 
and aluminum ends. The binding, green 
Russia and corduroy, will give this new 
binder a finished and high class appear- 
ance. : 

Special emphasis is laid by the Sheppard 
Company on the manufacture of stock out- 
fits. The firm claim to have been the first 
to make up stock outfits of the five differ 
ent ledger rulings, as well as the auxiliary 
records such as Journal, Trial Balance, Pay 
Roll, etc., where the reasons for stock out 
fits are identical with the ledgers, and it is 
the tendency of the trade to push stock 
goods instead of making up specials. 

In addition to their collection of stock 
forms and rulings, the C. E. Sheppard Com 
pany carry in stock complete accounting 
systems devised specially by expert ac- 
countants for different lines of business. 

For the convenience of the local station 
ers, the above company has opened a loose 
leaf store at 95 Duane street, corner Broad 
way, New York. Here will be found 
an enormous stock of catalogue goods, al 
boxed without the manufacturer’s name, 
ready for immediate delivery. 


THE WELCOME MAN. 

(Copyright, 1909, by George Matthew Adams.] 

There’s a man in the world who is never 
turned down, wherever he chances to stray; 
he gets the glad hand in the populous 
town, or out where the farmers make hay; 
he’s greeted with pleasure on deserts of 
sand, and deep in the aisles of the woods; 
wherever he goes there’s the welcoming 
hand—he’s The Man Who Delivers the 
Goods. The failures of life sit around and 
complain; the gods haven’t treated them 
white; they’ve lost their umbrellas when- 
ever there’s rain, and they haven’t their 
lanterns at night; men tire of the failures 
who fill with their sighs the air of their 
own neighborhoods; there’s one who is 
greeted with love-lighted eyes—he’s The 
Man Who Delivers the Goods. One fellow 
is lazy, and watches the clock, and waits 
for the whistle to blow; and one has a 
hammer, with which he will knock, and 
one tells a story of woe; and one, if re- 
quested to travel a mile, will measure the 
perches and roods; but one does his stunt 
with a whistle or smile—he’s The Man 
Who Delivers the Goods. One man is 
afraid that he’ll labor too hard—the world 
isn’t yearning for such; and one man is 
always alert, on his guard, lest he put in a 
minute too much; and one has a grouch or 
a temper that’s bad, and one is a creature 
of moods; so it’s hey for the joyous and 
rollicking lad—for The Man Who Delivers 
the Goods!—Walt Mason. 





The man who writes a Specerian hand 
fills in the check and the man who writes 
a poor hand signs it. 


OFFICE APPLIANCES 115 















=— 


|) 


THE STANDARD PAPER 
FOR BUSINESS STATIONERY 


Ty 






A store of any kind soon becomes 
known by the class of goods it 
keeps, and by the character of its custo- 
mers. If you are in a “cheap” locality, 
carrying ‘‘cheap” goods may be the easiest way, 
but it is only a little less than suicidal to offer any 
class of trade goods one whit cheaper than, with a 
little salesmanship, they might be induced to buy and 
ought to buy. 




















| If you think your trade ought to buy 


Old Hampshire Hond Typewriter Paper 


you are neglecting a double opportunity—of keeping your customers 
satisfied, and of making good profits. Don’t decide that because he 
has refused unknown papers or imitations, he will refuse OLD HAMP- 
SHIRE. There’s a big difference. We are the only concern in the 
country making bond paper exclusively we are the pioneers in 
scientific paper selling. 










A Partial List of Stationers Who Handle It: 


Geo. E. Damon Co. ‘ , Boston Forman-Bassett-Hatch Co. Cleveland 
Francis Doane & Co. . . Boston || Marshall-Jackson Co. . . Chicago 
Thorp & Martin Co. , . Boston || Stevens, Maloney &Co. . Chicago 
L. H. Biglow & Co. New York || Scranton, Wetmore & Co. . Rochester 
H. K. Brewer & Co. New York || W. H. H. Chamberlin Syracuse 
Corlies,M acy & Co. New York || John A. Schlener Staty.Co., Minn’p’s 
Gerry & Muiray New York || W.B.CarpenterCo., Cincinnati 
i), Chas. Scribner’s Sons. New York || Kennedy Ptg. & Sta.Co., St.Louis 
i Geo.H.Alexander&Co.Pittsburg || Wm. Murphy’s Sons Co., Phila. 


The Hampshire Paper Company 
South Hadley Falls 


Massachusetts 






































A PROFITABLE 
DIP FOR 
DEALERS 





Just Push the Button and it’s Filled 


The user's appreciation is shown in 
our increasing business. A high grade, 
self-filling Fountain Pen without 
screws, Plugs, plungers, etc. Every pen 
guaranteed. Our dealers are meeting 
with big success. Write today for 
special proposition. 


Wm. A. Welty Co., becca la. # 
Sao 




































TS Celluloid Tip 


Won’t soil nor fray 
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Every Dealer Should 
Know That We Allow 








Large Discounts Either on 





Stock Cards or Special Orders 









dealers. 





either stock or special 


specifications and send us the order. 
and allow you a liberal margin of profit. 
Our prices are lowest consistent with quality. 


Index cards come in such a wide range of sizes, styles, 
ruling, weights, etc., as to be a perplexing problem to 
If you haven't “‘it’’ in stock take the customer’s 


We'll fill it promptly 


Write for samples and prices. 


STANDARD INDEX CARD CO. 


701-709 ARCH ST., PHILADELPHIA. 
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THE MAGAZINE OF OFFICE EQUIPMENT 
THREE MONTHS’ TRIAL SUBSCRIPTION 25CENTS 














| NEW YORK ASSOCIATION MEETS. 


|} Vvear: 





Gotham Organization Holds First Meeting 
of the Year. 





At 4:30 o’clock on Oct. 20 Theo. L. C 
Gerry, president of the New York Station 


the first meeting 


ers’ Association, called 
to order at 309 Broadway. 

Various matters of interest were brought 
up. <A letter was read from L. H. Big 
low, Jr., acknowledging his election as a 
Shipman, de 
ceased Milton ( 


Johnson Company from membership in the 


director, succeeding A. L. 


The resignation of the 


association was read and accepted. A reso 
lution on the death of A. # 
adopted, and the secretary was instructed 


Shipman was 


to send a suitably engrossed copy to the 
family. 


N. A 


ment committee 


Hanau, chairman of the entertain 
yf the 


Board of Directors in choosing Wednesday 


reported the action 


evening, Jan. 19, as the date for the next 
annual banquet, the place to be the Hotel 
\stor and the price $5 per cover Upor 
motion this action was ratified by the as 


\fter some discussion the com 
mittee was empowered to limit 


be sold for the banquet 


sociation 
the num 
ber of tickets to 

President Gerry appointed the following 
membership for the ensuing 
John Brewer, chairman; E. V. Bro 
Arthur P. 


committee 


and Jackson. 


kaw 





PRICES: 
No. 2... $3.00 No. 4... $4.00 
No. 6... $5.00 


PRICES: No. 2 


are the perfection of nearly seventy years of successful pen-making 
John*Holland Gold Pen—recognized as the standard production the world over. 
and sizes and of three types—standard—safety and self-inking. 


EACH UNCONDITIONALLY GUARANTEED AS TO PEN AND HOLDER FOR TWO YEARS. 


Especially good for travelers and ladies 


$2.00 No.3 $2.50. No. 52 $3.00. No. 54. 


It can be filled instantly anywhere. 


John Holland Fountain and Gold Pens | 


Every John Holland Fountain Pen is fitted with a genuine 
Proved by the test of time. 





This style is made in short length of holder with safety device to shut off flow of ink when pen is not in use. 





$4.00. 


This style is most handy for salesmen, agents and others who do most of their writing away from their office. 





Over 300 styles 


SAFETY 


SELF-INKING 


No. 56 $5.00. 


STANDARD 








. $6.00. 


No 8. 


PRICES. No. 2... .$2.00. No. 3. $2.50. No. 4....$3.00. No. 5....$3.50. No. 6 $.4.00. Very large No. 7 $5.00. 


Great ink capacity, largest variety of holders. The best for commercial use 
ESTABLISHED 


1841 
127-129 E. 4th Street, CINCINNATI 


THE JOHN HOLLAND GOLD PEN COMPANY | 























The association has appropriated a sum 
ot to exceed $25, to be used in the pur 
chase of a trophy to be presented to the 
New York Stationers’ Bowling League, and 
\rthur P. Jackson, E. M. Anderson and 
\ndrew Geyer were appointed to arrange 
the details 

\ m was adopted that a committee 
of three appointed to investigate the 


causes for the comparative indifference of 


the New York trade to the association work 
and t¢ devis¢ means to arouse en- 
thusiasn President Gerry will announce 
the members in the course of a few days. 
The meeting was brought to a close by a 
short talk given by Edwin Baer of Baer’s, 


Canton, Ohio 


The Dinner. 


An adjournment was then taken to Reis- 
enweber’s restaurant, Columbus _ Circle, 
where the second quarterly informal din- 
ner F tl associa was held. There 
were about one hundred present. 

After the dinner, President Gerry, who 
acted as toastmaster, introduced the first 
speaker of the evening, H. W. Rogers, se« 
retary of the association. 

Mr. Rogers gave a short talk on “Oppor- 


tunities,” which was much enjoyed. He 


emphasized the importance of giving care 
and attention to regularly established cus- 
tomers and not neglecting them in the ef- 
fort to secure new ones. 

Charles A. Lent of Brown, Lent & Pett 
presented an able report of the Toledo 
meeting, covering its most important pa- 
pers and actions. He closed with an en- 
thusiastic “boost” for National Association 
work 

The principal speaker of the evening, 
William C. Freeman, of the New York 
Evening Mail, was next introduced. Mr 
Freeman spoke on “Organization and the 
Principles Back of It.” He cited experi- 
ences from his own life and business ca- 


reer, showing what organization is—a body 


of men banded together under one head, 


working for one cause, and working as 


one man with unquestioning loyalty to the 


purpose in view. He then gave examples 
of the principles of honor, fidelity and in- 
tegrity which lie back of all successful or- 


ganizations 


J. A. Glennon, sales manager of the 
\merican Druggists’ Syndicate, spoke on 
the success which this co-operative move- 


His 
organization is now supplying annually over 
$400,000 of stationery 


ment has met with in the drug trade. 


to druggists in small 


towns, where there are no regular station 
ery stores, and which are frequently not 


covered by manufacturers. The Syndicate 


is a body of 10,000 retail druggists, 


some 


working together to insure reasonable prof- 


its on many lines of goods sold, manufac- 
turing them, if necessary 

R. H. Baxter of the International Sta 
tionery Company, better known as “Rube” 


Baxter, spoke 


the 


on the success and growth 
the 
derived 


trade, 
it 


association movement in 


and of the benefits to be from 
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WE MANUFACTURE GUMMED TAPE “@s 
OF EVERY KIND— 




















FOR EVERY 


WE FURNISH IT FOR USE 


Indispensable for Laundrie 


Manufacturers 


We Manufacture ALL 


who are handling our 


Sez li 
buyer of tne supplies 


Every user of a 


Co 
1g 








Write for ( 
GENERAL OFFICES & FACTORIES 
SePRINGFIE — 

He used the St. Louis association as an | 
o | 

example of what a local association can 
| 

become when all dealers are working to 


gether for the same end 
L. A. Hawkes of the C 
Pen Company told a number of e 


stories, and then suggested to the 


Howard Hunt 


17 ont 


xceiient 


toastmas 


ter that he call again upon Mr. Baer 
Canton 

Mr. Baer outlined the policy of the firm 
of which he is a member and the princi 
ples of honest service, hard, sincere work 


and originality upon which their success is 


based 


“When 


in be sure the 


you allow quality to count you 


figures are right.” 


STATIONERS & OFFICE 
APPLIANCE 


The Price will Surprise you. 
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EVERY WIDTH 
PURPOSE 


ON ALL SEALING MACHINES, 


Used by Distillers for sealing 





Nothing so good for Box Stay cartons. 
Invaluable in a Bindery In use also by Department 
Used by Bo of Health, for Stores, Retail Merchants, 
closing crevises while disin- Shoe Stores,Grocers, Florists, 
fecting Banks, Express Companies. 
In Extensive Use by Furniture 


for Special Veneer. 
GRADES including Kraft 


DEALERS 


line are getting big results. 


Machine is a regular monthly 


atalogs Today— 


mas Stationery 
Mfg. Gompany 


SPRINGFIELD, OHIO 


New York Sales Rooms 537 Pearl St 





ees 
Hato 





SORRY, BUT—— 

Two matrons of a certain western city, 
whose respective matrimonial ventures did 
not in the first instance prove altogether 
satisfactory, met at a woman’s club one day, 
when the first matron remarked: 

“Hattie, I met your ‘ex,’ dear old Tom, 
the day before yesterday. We talked much 
of you.” : 

“Is that so?” asked the other matron. 
“Did he seem sorry when you told him of 
my second marriage?” 

“Indeed, he did; and said so most frank- 
ly!” 

“Honest?” 

“Honest! He said he was extremely sor- 
though, he added, he didn’t know the 
man personally.” 


ry, 
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THE “WM. BOLLES” 


SELF-FILLING 
NON-LEAKABLE 


Ga)... FOUNTAIN PEN... 


IT FILLS ITSELF. IT CANNOT LEAK. 
PERPETUAL CLEANLINESS ASSURED. 


BEST OF MATERIAL AND WORKMANSHIP. 


MANUFACTURED AND GUARANTEED BY 


THE WM. BOLLES CO. - TOLEDO, Ohio 





“fe Fills tuself ~ 

















Improved PROUDFIT 
Loose Leaf Devices 


if 






FLAT OPENING 


Two Arms 


are better than one. That is the 
secret of the ‘‘Superior”’’ Paper 
Fastener. The two points double 
its efficiency and do what no other 
paper fastener does—hold the pa- 
pers together secure and straight 
so they can’t pivot. 
q Anyone whoonce uses ‘‘Superior’’ fast- 
eners will not go back to the old kind. 
They are both effective andinexpensive. 
Customers keep coming back for them 
and they 

PAY A GOOD PROFIT 
tothetrade. Dealers everywhere are 
having big success with the ‘‘Superior.” 
q Write for samples and prices. 





NO POSTS 


EP osEJEAF 


FACTORY AND MAIN OFFICE: 
Lyon and Campau Sts., Grand Rapids, Michigan, U.S. A. 
BRANCHES: 
New York City. Washington, D. C. Boston. Phila. 


SUPERIOR MFG. CO., Sidney, Ohio, U. S.A. Detroit, Lon Angeles. Chattanooga 


ee a 




































ELLIS SF TIME STAMP 


THE ONLY 


Moderate Priced Automatic 
Time Stamp on the Market 


ey A p FOR DEALERS TO USE 
F y FOR DEALERS TO SELL 
ay & Guaranteed for One Year. 
Any Desired Description, Free. 


| ORDER-TO-DAY 


ELLIS TIME STAMP CO., 87 5th Av. CHICAGO 


Saves Disputes 
Saves Money 
Saves Time 
Saves Trouble 














RIBBON zacsn NEWS 


, Special Correspondence. 


Cleveland, O. 


Business is so good with the Buckeye 
Ribbon & Carbon Co., Cleveland, O., that 
they have had to move into new factory 
quarters at 311-317 St. Clair avenue, N. W., 
where they have double the space they for- 
merly occupied. 

Holyoke, Mass. 


The Holyoke Carbon Paper Company has 
been organized with a capital stock of 
$10,000 to manufacture and sell carbon 
paper; incorporators are J. Lewis Perkins, 
150 Lincoln street; C. Elmer Pope, |! 
Northampton street; Henry H. Bond, 150 
Lincoln street, and H, P. Avery, Holyoke 


New York City, N. Y. 


An attachment was recently levied upon 
the property of the Samuel M. Davis Man 
ufacturing Company, 32 Union Square. The 
company manufactures typewriter ribbons 
and carbon papers and has a fine plant and 
valuable machinery. 


Philadelphia, Pa. 


The most recent arrival in the freld of 
typewriter supplies in Philadelphia is the 
Carbon & Ribbon Sales Company, which 
has opened offices in the Drexel building. 
The company is direct factory representa- 
tive for good lines of ribbons and carbons, 
and handles second sheets, note books, etc. 
F. H. Clayton, formerly of Chicago, is con- 


nected with the company. 
San Francisco, Cal. 


J. Gunzendorfer, of the Typewritorium, 
Inc., reports a very large sale of multi- 
copy carbon paper and the Star brand of 
ribbons this month. 

x * x 

The Klimax Karbon Company reports 
quite an improvement in its business fot 
the last few weeks, though the local busi- 
ness has been a little quiet this week on 
account of the Portola celebration, which 
has caused a general suspension of busi 
ness, 

* * * 

S. W. J. Matthew, of the Ribbon & Car- 
bon Company of North America, repre 
senting the Neidich Process Company, has 
fully recovered from his recent illness, and 
has been extremely busy for the last sev- 
eral weeks. He is putting on a number « 
new men, with the purpose of covering the 
territory more thoroughly. C. H. Glick, 
formerly of Chicago, has been added to the 


local sales force. Mr. Grant, who had 


charge in Los Angeles, has been compelled 
to give up the work on account of illness, 
and has been replaced by A. J. Rohman, 
who has just left for the southern city. 





























(By Special Correspondente.) 


Asheville, N. C. 

H. M. Nahikian has purchased the store 
of the Mountain City Stationery Company. 
Boise, Idaho. 

The Idaho Stationery & Printing Com- 
pany has opened a first class store in this 
city, at 818 Idaho street. A. V. Wells, for 
four years manager of the stationery and 


office furniture department of Bushong & 


| 
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Co., Portland, is president and manager of 
the new company; and F, F. Hale, presi- 
dent of the Bank of Seward, Alaska, is 
secretary and treasurer. The company is 
the agent for the Shaw-Walker goods; for 
O. C. S. Olsen desks; the Colonial Chair 


and Dick Steel Safe 


will conduct an 


Company of Chicago, 
Cabinets. The company 








exclusive office appliances store, making a 
specialty of steel furniture for banks and 
printing and 


will do 


county offices. It 
bookbinding and expects to do a large 
business in loose leaf specialties, having | 


put in a complete line of the Chicago Ship- 
ping & Receipt Book Company’s goods. 
Chicago, III. 

The J. S. McDonald Company will estab- 
lish branch offices in several cities about 
Jan. 1. A representative for Denver has 
been Paul H. Fieberg, secretary 
and manager, will go east to arrange for 
the opening of offices in New York, Phila 


selected, 


delphia and Boston 
* * x 


James Metheny, formerly with Rand, 
McNally & Company, has accepted a posi- 
tion in the sales department of S. D. Childs 
& Co 

+ cad * 

Annual dinner of the Chicago Boost Club 
was held at the Hamilton Club on Friday 
evening, Oct. 12, 

Cincinnati, O. 
Stationers’ Association the 
House last month and enjoyed a 
banquet. This is the first of the affairs of 
the kind which it is proposed to hold dur- 
ing the winter to promote the interests of 


The met at 


Burnet 


the stationery business. 
+” * 

S. A. Scott, manager of the Woodrow 
Stationery & Printing Company, was mar- 
ried on Oct. 6 to Miss Gertrude Wards at 
the home of the bride’s parents in Cyn 
thiana, Ky. The bride’s father is one cf the 
largest growers of white burley tobacco in 
Harrison county, Ky. Mr. and Mrs. Scott 
spent their honeymoon in Chicago, at the 
home of Mr. Scott's brother, x J. Scott of 
the C. S. & R. B. Company, returning late 
in October to Cincinnati, where they will 
make their home upon Walnut Hills. 


Des Moines, Ia. 
With a capital of $10,000 the Hawkeye 
Stationery Company has entered the busi- 


| 
| 
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THE NEW WORD 








f) 
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where 





document 


for small 
like a 


I’m at. 


vertical letter file, 

enough for legal cap papers. Can you 

make such a thing as that? 

will it take and how much will it cost? 
Mr. Jones, I can fit you 


( ; OOD morning, Mr. Jones. 
Glad tosee you. What 


can I do for you? 


I want a filing cabinet 
and I’m afraid it will have to 
be made to order. 


Well, maybe not. Give 
me an idea of what you want. 


That's a hard problem. 
I’ve thumbed over a lot of 
catalogs till I can’t tell 
What I want is three 


files, five or six drawers 


for storing legal forms, a few drawers 


card indexes and a drawer 
but large 


How long 


up out of stock, slick as a 
whistle and deliver the cabi- 
net to your office this after- 


noon, 


can it be 


( 








You don’t mean it! 


do, I’m your friend for life. 

Just step over to the other 
side of the store and I'll 
build your special cabinet 
right before your eyes. 


How 


possible. If you 





Continued on page 121.) 


















Desk Attachment 


“ 


ie 


a 


S 








Wt wlll | UI 





H 


SSE / 





N_ 















“HI-LO” 


(Patented 


Adds an 
xtra full 
size writing 
surface to any 
‘_roll-top desk——" 











Attaches without 


bolts, screws or nails. 


Allows you to stand 
or sit at your work as 
you choose. 


Disappears when not 
in use. Send for-book= 
let: 


—_ — 
Hi-Lo Desk COMPANY 
156 Nassau Street, New York 











Dealers! 


Write 
for 
Our 

Liberal 

Exclusive 
Agency 
Plan 
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STATIONERY NEWS—Continued. 


ness arena, E. E. and William M. Wright- 
man are the incorporators. 
Edmonton, Canada. 

The Douglas Company, Ltd. of this 
place are putting up a large plant for book 
binding, manufacture of loose leaf ledgers, 
etc. The company has a fine up-to-date 
store and the new addition to the plant will 
give them an enlarged opportunity for serv- 
ing their many patrons in the northwest 

Hamilton, Ont. 

Robert Duncan & Co. have opened a new 
store here. They will handle high grade 
lines of stationery and office appliances 

Fitchburg, Mass. 

Nichols & Frost have just added a book 
and stationery department which has been 
placed in charge of J. H. Potter. 

Milwaukee, Wis. 

The Siekert & Baum Stationery Com- 
pany has just put a new front on their 
store and are now using the entire building 
in their business. The second floor, which 
was formerly rented, is now used as an 
office furniture salesroom. The company 
handles the Globe-Wernicke lines and those 
of the Art Metal Construction Company 


* * * 


The Milwaukee Stationers’ Association 
held its regular annual meeting on Tuesday 
evening, November 9. The regular time for 
the meeting was the second Tuesday in 
October, but it was postponed owing to the 
business show which was given in Mil- 
waukee at that time under the auspices of 
the Milwaukee Association of Accountants 
and Bookkeepers. Officers were elected and 
plans made for the ensuing year. 

New Haven, Conn. 

The Tower Company of New Haven has 
been incorporated. The object of the com- 
pany is to manufacture and deal in station- 
ery, papers, books, office supplies, etc. The 
amount of the authorized capital stock is 
$10,000 and business will be started with 
$4,000 The incorporators are: John B. 
Tower, Annie M. Tower and Albert A. 
Nerdrum. 

* * . 

The Standard Enamiel Company of South 
Windsor, certificate of incorporation. The 
company will manufacture and deal in 
metals, woods, leather, glass, enamel, 
crockery, jewelry and novelty goods. The 
amount of the authorized capital stock is 
$50,000 and business will be staftted with 
$1,000. The incorporators are Ralph M. 
Grant, Leslie L. Brewer and James J. 
Quinn 

New York, N. Y. 

William G. Killmer, a member of the 
firm, formerly of J. Q. Preble & Co., manu- 
facturers of envelops and blank books, later 
president of the Liebenroth Company, and 
at the time of his death a director and 
treasurer of the Raynor & Perkins En- 
velope Company, died last month. He was 
a native of New York and was born in 


1847. 








nderwoods inks’ 


Our inks, backed up by our GUARANTEE, have 
stood the test for over half a century, which means 
they have given entire satisfaction to thousands and thous- 


ands of users. They have become 


“Famous for Quality” 


The indispensable requirements 
of satisfactory inks are 


Non-Corrosion of the Pen, 
Splendid Copying _— 


In these essential s, UNDERW OOD’S INK 


‘have never been pei 





We have created a demand for UNDER- 
WOOD’S INKS in your locality—are you in a 
position to supply this READY-MADE BUSI- 
NESS? If not, send for catalog and terms— 








it wil! be worth your while 


JOHN UNDERWOOD & C0., 


30 Vesey St., New York. 
90 Richmond St. E., 120 Queen Victoria St. 
TORONTO, CANADA. LONDON, E. C., ENGLAND. 


19 Pearl Street, 36 Boulevard des Italiens, 
BOSTON, MASS. PARIS, FRANCE. 








WAX SEALS CHECKS CORPORATE FN POCKET NOTARY 


Sone 








NUMBERING MACHINES 


METAL CHECKS 










WE ArE NOT a FOR THESE Goops 
WE MANUFACTURE THEM 


SEALS, STENCILS, STEEL STAMPS, BADGES, A 
NAME PLATES, METAL CHECKS, ff 


RUBBER STAMPS, Etc. 
WRITE FOR CATALOGUE 
MEYER & WENTHE 
92 DEARBORN 8ST. 
nnn RUBBER STAMPS - 














STATIONERY NEWS—Continued. 


R. H. Baxter, for many years with th 
A. A. Weeks Company, has been mad 
manager of the International Stationery 
Company at 134 William street. 


: = oe 


Frank A. Weeks is now located in his 
new quarters at 93 John street. The store 
is neat and up-to-date. 


kK * * 


\ petition in bankruptcy has been filed 
against George W. Buskirk, stationer, at 
649 Sixth avenue, New York. The business 
is very old, having been established in 1864 
by Mr. Buskirk’s father, and he _ has 
carried it on since 1892. Assets are esti- 
mated at $10,000. Jesse A. Lewinsohn has 
been appointed receiver. 

Portland, Ore. 

Mr. Bushong of Bushong & Co., has sold 
his interest in the firm and will take a trip 
around the world 


& * 4 


Mr. Hodson of the Irwin-Hodson Com- 
pany, has sold his interest in the concern 
and has gone into the real estate business. 


xk * 


Mr. Agee, formerly traveling salesman 
for the Glass & Prudhomme Company, has 
bought a one-half interest in the Kuble 
Miller Stationery Company, it is reported. 

San Francisco, Cal. 

The Whitaker & Ray-Wiggin Company 
has recently moved into its new building at 
770-776 Mission street, where it has en- 
larged its stock and is prepared to furnish 
everything for offices and schools, 


kK * x 


Upton Bros. & Delzelli, Inc., have re- 
moved their printing plant, bindery, station- 
ery department and office to 144-154 Sec 
ond street Here the company will have 
largely increased facilities for the dispatch 
of their growing business. 

Springfield, O. 

The Thomas Stationery Manufacturing 
Company is reported to be adding more 
help to get out its fall orders. Demand for 
heavy tags for shipping, labels, gummed 
paper, paper fasteners and stationery sup 
plies of all kinds is reported to be very 
good 

Toronto, Ont. 

Brown & Stainton, stationers and deal- 
ers in office appliances, have recently gone 
into new quarters, where they will have 
opportunity still further to increase their 
growing business. The new store is loca 
ted at 77 May street, a good location for 
business 


Wichita, Kans. 


H. T. Hatch, who has been prominently 
connected with some of the largest station- 
ery houses in St. Louis and Kansas City 
for over twenty years, has accepted the 
f general manager for the Milli- 


position ‘ 
son Office Supply Company, one of the 
leading houses of the southwest. 
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These are the famous Macey —with all others your requirements 
Inter-Inter Filing Cabinets as they must be modified or changed to suit 
appear when assembled. Notice the the cabinet—it’s the greatest scheme 
dressy appearance and careful work- ever thought of. O yes, Macey 
manship. From this line you can quality all the way through. 
select and arrange a cabinet to suit Here’s the Inter-Inter idea— 
your exact requirements— (Continued on page 123.) 














Government Makes Contract with 


Columbia Ribbon & CarbonMfg.Co. 


This endorses our claim for 


Quality and Reliability 


We are successfully catering to those that appreciate neat 








and general high class work. 

We are offering the best manifolding carbon on the 
market. 

We are offering the longest lasting carbon on the 
market. 

DEALERS that handle our goods receive very liberal assistance 
and have the satisfaction of knowing that they have the guarantee of 
1esponsible manufacturers behind them. 

HEAD OFFICE AND FACTORY: 
111-113 West Broadway, New York 





BRANCHES 
610 Baltimore Bldg., Chicago, I] 1305 Arch St., Philadelphia. Zurich, Switzerland 
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mon tem » Blacks and Colors 
pital riting Ink 


Engrossing Ink 


’ Taurine Mucilage 
Photo Mounter Paste 
Drawing Board and Library Mucilage 
Office Paste 
Liquid Paste 
Vegetable Glue, etc., etc. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter supplied to the 
Trade. 


Consumers, emancipate yourselves from the use of corrosive and ill- 
smelling inks and adhesives and adopt the Higgins Inks and 
Adhesives. They will be a revelation to you. 


as AT DEALERS GENERALLY : 


“= 


















Originators and Manufacturers 
CHAS. M. HIGGINS & CO., Refmed Inks and Adhesives 
Main Office and Factory, Brooklyn, N. Y., U.S.A. New York—Chicago—Lond 















Pratt Packet? Buno.e Tie. Banks, Railroads, 
Manufacturing Com- 
panies, aiter trying 
our Packet Ties, are 
sending repeat order 
for larger quantities. 

If they did not like 
them, they would not 
continue to buy. 

As they can use 
our device to advan- 
tage, why can’t you? 

Special proposition 
for stationers and of- 
fice appliance houses. 

















MR. DEALER: 


Are you getting the bene- 
fits others are_ receiving 
~*~ ——— from our large pub- 
. leity campaign in all 
of the best current 
magazines. We send 
hep ——— and 
te you to (keep 


The “Oo. K.” 
Paper Fastener 
is an essential part of 
the equipment of every business office. Made of brass. 
Three sizes. +t up In brass boxes of 100 Fasteners each. 
Order from obber NOW. Send for illustration 
and descrip de rot our free “O. K."’ display. 

The O. K. Mfg. Co., (Oept. 6) Syracuse, N.Y 
L. & C. HARDTMUTH, 12 Golden Lane, Lon.ion. Eng 
Sole Agents for Europe, India. Australia 

New Zealand and British Provinces & 














109 mailed to any U.S. address on receipt of 60c. 
Pratt F. Mfg. Co., 117 Point St., Providence, R. I. 

















Profit —o""si:*""— that’s the Strong 
point of the U.S. Automatic Pencil Sharpener 
You make $1.50 on every , Sale—and our 
advertising—assures you of steady demand. 























$24.00 invested in a dozen S111 
Nets you $18.00 Profit—(‘"ss%") 


Two extra knives packed with each machine. 12 machines (each packed ina 


the trade at $24.00 net F. O B.tactory. Knives, $1.60 per dozen—net. 


To Rated Retail Stationers or Jobbers 


We send a trial machine ON RE QU EST Free of all cost—prep aid, or if kept to 
be paid for at $3.50—unless order is placed for one dozen or more, then the 
charge will be $2.00. Subject to return if not all you expect. 


Get one—at our expense—on 10 days’ Trial. 
The Best Proot of our claim is TRIAL -QX_USL” 
Address DEPARTMENT L. 


Automatic Pencil Sharpener Company, Inc. 


SE SRee” Teitetes React Cor. Spring and Crosby Streets, NEW YORK 
Occupies space 5 inches x 34 inches P. S. Our advertising is now running in Saturday Eve, Post, System, The Bookkeeper, &c 

















separate slide top box with screws and two extra blades) to the Case, sell to 


(By Special Correspondence.) 


Chicago, III. 


Thomas B. Morton, president of the 
Office Supply Company, Louisville, Ky., 
was in Chicago last month attending the 
printers’ cost convention. 

Fort Williams, Ont. 

The Stewart-Thompson Stationery Com- 
pany have added a line of office furniture 
They are stocking the line of the Imperial 
Methods Company of Chicago. 

Knoxville, Tenn. 

The Southern Office Supply Company 
has been incorporated with a capital stock 
of $3,000 by C. A. Bondurant, Charles E 
Owens and others. The address of the 
company is 409 West Clinch avenue, and it 
desires quotations on complete lines of 
office supplies, etc 

New Orleans, La. 

The Office Supply Company, with an au 
thorized capital of $50,000, will do a gen- 
eral business in the manufacture and sale 
of furniture, fixtures, office supplies and 
general merchandise. These are the off- 
cers: Julius C. Ford, president; Charles H 
Jones, vice president and treasurer; George 
S. Mandeville, general manager; Luke E 
Jones, secretary. 

New York, N. Y. 

Progress Office Supply Company, with a 
capital of $100,000 has been incorporated 
to manufacture a pencil sharpener. Solomon 
Lewy and Alfred L. Jaros, both of 51 West 
Third Street, New York, are among the 
incorporators. 

* * * 

Harry Kamelman, Barnet Laskowitz, Ike 
Levy and Julius Duchin, who composed 
the firm of Kamelman & Co., manufacturers 
of store and office fixtures, have assigned 
for the benefit of creditors to Joseph Hahn 
of 116 Nassau street. 

Philadelphia, Pa. 

The Sweet Office Supply Company has 
been compelled by increasing business to 
double its quarters and during the month 
it added Room 632 Witherspoon Building 
to its old stand Room 633. The firm re- 
ports especially good sales of the Writer- 
press and the Roneo copier. 

Port Arthur, Ont. 

The Western Fancy Goods Company, 
Ltd., are getting into the office specialties 
game and are carrying the well known 
Morehouse loose leaf ledgers and price 
books. This is an enterprising firm with 
five travelers on the road, and they will un- 
doubtedly do considerable business in the 
loose leaf line. 


Waterloo, Ia. 


The Waterloo Systems Company is the 
name of a new business organization which 


is to make its headquarters in Waterloo 





AMONG THE DEALERS—Continued 
Its field will be in the line of preparing and 
installing business systems in commercial 
houses, factories, banks, educational and 
public institutions. It is affiliated with the 
Waterloo College of Commerce, and is in 
a measure, an effort to take care of the 
commercial accounting field of service that 
has from time to time made demands upon 
the colleg This organization has been 
made necessary in order that the demands 
for work along this line among the busi 
ness men of Waterloo may be properly 
and satisfactorily met. 

The promoters of the company are L. E 
Goodyear, R. E. Eklund and H. O. Davis, 
men who have been associated in this line 
of work for years. Mr. Goodyear will have 
charge of the work, as he is in every way 
exceptionally well qualified. He has done 
a great deal of expert work and has in 
stalled a great many business systems in 
different business offices. Mr. Eklund con 
tributes to the organization his experienc 
and skill in advertising. 


MOORE PUSHLESS HANGERS. 


This device is one of the latest thing 
in handy utilities whose value everyon: 
will recognize. One of these hangers may 
be used in wood or plaster walls without 
disfiguring them, and upon it one may 
hang comparatively heavy weights with se 
curity. The Moore Pushless Hanger con 
sists of a slender, tool-tempered steel point 


1 with a scientificaliy-constructed, 
,. 
0) 


combine: 
polished brass hook which will support 
pounds—more than a woman can hold at 
arm’s length—and yet will not in the least 
mar the walls. It can be put up by a 
child in the twinkling of an eye and is 


rigid and dainty. 

In rooms and on stairways where there 
is no picture molding this hanger sup 
plants the unsightly nail or spike. Then, 
too, no picture wire need show, making 
an invisible support for your heaviest pic- 
tures. 

The Moore Pushles3 Hangers are put 
up in pretty 10-cent boxes containing six 
hangers, and one dozen boxes are ingeni- 
ously attached to a very attractive gray 
easel card in colors, illustrating the use 
of the hangers and also displaying a real 
hanger in such a way that it appears to 
be holding up a picture frame. 





It is interesting to note the progress of 
this enterprising company. Their advertis- | 
ing phrase used to be “Devices for hang- | 
ing up the little things,” but now it has 
been changed to “Devices for hanging up 
everything—little and big,” and it seems 
that Mr. Moore’s ambition to make the 
Moore Push products synonymous with 
the decorating of the world’s walls is about 


to be realized 
Anyone desiring further information in 
regard to the Moore Push products can 


procure same by writing to the manufac- 
turers, the Moore Push Pin Company, 125 
South Eleventh street, Philadelphia; Pa. 
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standardized to fit 
corresponding 


openings in outer 


cabinets These 





are the Inter 
changeable In 
AFA #4 teriors andthey 
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device verti- 
. cal letter files 
c — —s—a_—s card index files, 
= —F- document files 
= ee ~heel > le 1 
- check files, legai 
blank files, cap 
size vertical files, report files, 


catalogue files, insurance files, etc 


You will observe that 











—the outer cabinets or shells are 
also made separate in several stand- 
ard widths, each having four uni- 
form openings to receive the Interior 
Units. These outside cabinets are 
all of,the same height and depth. 
One may be used alone or any 
number may be joined together side 
by side to meet every requirement 
of capacity and purpose. 


Now I'll fit you out. We have— 


(Continued on page 126.) 

















TYPEWRITER RIBBON 


BOXES and SPOOLS 





Decorated or Plain—All Sizes 


Correct Prices— Prompt Delivery 


DECORATED METAL MFG, CO, 


43 Murray St. 
(Only Exclusive Makersof Ribbon Boxes and Spools. ) 





NEW YORK 
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“THE STENOGRAPHER 


cant make enough carbon 
copies of her orders with that 
cheap carbon paper we're 
using. Let's put in a stock 
of that 


CROWN BRAND 


I have never yet seen a carbon paper with 
such unsurpassed manifolding power. 


That’s what they all say. Ask our 
dealers and write for dealers’ prices, to 


CROWN RIBBON & CARBON MFG. CO. 


ROCHESTER, N. Y. 

















The Sanford 
Manifolding Pencil 


Invaluable in banks and offices and wherever 
a dependable, serviceable indelible lead pencil 
is needed. Especially good for expressmen, 
railway, mail and shipping clerks, stenogra- 
phers, book-keepers. Makesa clear, legible 
carbon. Cannot soil fingérs or clothes. Com- 
bines the fountain pen and lead pencil. Made 
of hard rubber, absolutely dust-proof—uses 
either indelible or ordinary black leads. Pen- 
cil and set of 3 indelible leads sent post-paid 
vn receipt of 50c. A Big Seller for Agents. 


THE SANFORD 
$1.00 Fountain Pen 
Best Xmas Gift for Men 


A remarkable improvement in fountain 
pens. Uses any Steel Pen. Pat. Feb. 25, 1908. 
Made of best hard rubber in 3 styles, 
chased, plain barrel and shorthand size— 
Gives a smooth, steady flow— Positively will 
not leak or drop ink. Pens easily changed. 


10 DAYS FREE TRIAL 


To prove that the Sanford Fountain Pen is 
equal, if not superior, toany high-priced pen 
made, Mail us one of your favorite steel pens 
with $1.00 and we will send you a complete 
Sanford Fountain Pen post-paid. Try it 10 
days—test it thoroughly, and if you are not 
perfectly satisfied return it to us and we will 
promptly return your money. POCKET 
CLIP 10e. Agents wanted. Write quick for 
terms and territory. 


The Sanford Pen CGo., Inc. 
681 E.105thSt. Cleveland, O., U.S. A. 


THE RUBY TIME RECORDER 


PRICE $5.00 


| 
| 
| 
| 





FULLY GUARANTEED 
The most efficient and serviceable Time Stamp 
made. [t is simple and compact. There are no 
complicated parts to get outof order. Weight 8 oz. 
Discount to Dealers 


The Perry Time Recorders Co. 
New Era Bidg. 118 Beekman St. 
CHICAGO NEW YORK 




















Looking for Soft Paste 


a that remains soft 
necessary—that is 


the 
years 


on 
for 


aste 
jar 


one P 
the 


There is only 
and usable in 


INVINCIBLE 


most attractive 
This is your op- 
Paste 


‘and 


‘ 


quote 
back of every 
a permanent 


We will send you a sampl 
prices. Our guarantee 
——— to build up 
susiness. 


you 
jar 
and profitable 


The National Paste Co., Columbus, Ohio, U. S. A. 


























(By Special Correspondence.) 


Chicago, IIl. 
president of the 
Muskegon, 


a visit to Chicago early in the 


Richard H 
Browne-Morse 
Mich., 
present month 

Milwaukee, Wis. 
plants are again in 
booked 
business is ex 
outlook 
present 


Browne, 
Company of 


paid 


furniture 
with 


Milwaukee 
full 
Manufacturers 


orders ahead 
that 
that the 
than at the 
the Northwestern 
that general business is 
ord 


operation 
report 
ceptionally good and was 
never better 
Officials of 
Company 
of the 


more 


time 
Furniture 
announce 


1 that several large 


best ane ‘rs of 


than usual magnitude are now being 


considered 
x * * 

The Hamilton Manufacturing 
of Two Rivers, Wis., 
the contract for 
niture for the 
Voshardt at 


Company 
was recently awarded 
the office fur 
Friedly & 


supplying 
new building of 
Chicago 
* * * 
Pelletier working establishment 
Wis., 1s 
turning out a high 
Desp 


The 


recently 


new 


established at Superior, 


now in busy operation 


class line of furniture and fixtures. 


the fact that the industry has been in opera- 

tion but a short time, plans are already 

under way for the enlarging of the plant. 
* Bad * 


The Onward Manufacturing Company of 
Wis., 
glass sliding shoe 
secured the 
f Pittsburg 
of the 
structed by 


Menasha, manufacturers of a patent 


for use on furniture, has 


service of G. H. Armstrong 
who will act as superintendent 
factory being cor 


The 


new gl: now 


the 


iss 


Onward Company 


plant will be in operation within a few 
weeks. 
New York, N. Y. 
E. J. Weis, of the Weis Company, Mor 
roe, Mich., visited the New York office for 


several days in October. 


San Francisco, Cal. 


All the stores handling filing cabinets 
and section goods have been making special 
displays this week, as the large number of 
visitors from the country towns give an 


attracting attention to these 
them 


opportunity of 


goods from people who seldom see 


extensively displayed. These goods have 


attracted no little attention, and while few 
large sales have been made inquiries have 
been very numerous from both large and 
small buyers Small cabinets especially 


have been an object of inquiry from profes 


sional men in the country towns, to whos 


uses they are especially adapted. 


* * * 

Sanborn, Vail & Co. show an especially 
attractive display of Shaw-Walker “Se: 
tionets,” and have had considerable busi 
ness on this line 
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FURNITURE NEWS—Continued. 
The Yawman & Erbe Manufacturing 
Company has quite a unique window dis 


play in which the central feature is a con 
of Portola bunting, with an open apex o1 
the window Looking in the spectator sees 
“What Peary and Cook found at the North 
Pole”’—an iceberg on which appear the let 
ters “Y. & E.” On one side of this display 
is “Cook’s outfit,” and on the other “Peary’s 


outfit,” each consisting of a tent containing 
a Yawman & Erbe section desk arrang¢ 
ment with filing cases. The local Y. & FE 
representatives state that the month started 
out in fine shape, and while the last few 
days have been interrupted by the Portola 
celebration business is already picking up 


again 
* * 


One of the finest displays of this class 
of goods in the city has been made by the 
local Library Bureau. It gives a concrete 
illustration of the history of accounting, 
being the same exhibit that was started in 
London, originating with Mr. George of 
that branch, and which has been shown in 
the Boston branch. It contains the follow 
ing elements: a facsimile of a baked clay 
record from Babylon, B. C. 559, from thi 
British Museum collection; an Egyptian 
papyrus; tally sticks formerly used in 
reckoning accounts; a huge old-style ledger, 
16 by 20 inches; an abacus; a library bureau 
loose leaf ledger; a library bureau card 
ledger, and a Burroughs adding machine 
operat d by electricity 

* x + 

Mr. Meyer, who has been manager of the 
San Francisco Library Bureau, has resigned 
from his position and left for the east. 
His place has been taken by Mr. Mont- 
gomery. 

* 

The Commercial Supply Company is just 
shipping off a large order of Macey goods 
to Honolulu, H. T. 

x * * 

Pay Inspector J. S. Carpenter, of the 
Navy Department, states that it will only 
be a few months before an entirely new 
accounting system is installed at the navy 
yard at Mare Island, Cal 
prehensive system has been worked out by 


A new and com- 


expert accountants, partly with a view to 
enabling the government to know the cost 
of any piece of work at either the Atlantic 
or the Pacific Coast 

Philadelphia, Pa. 

An industrial exhibition at onee enter 
taining and instructive was made during 
the month by the Yawman & Erbe Com- 
pany at its Philadelphia branch on Chestnut 
street In a window appropriately fes- 
tooned with autumn-colored oak leaves 
there was shown the several processes in 
the manufacture of the Y. & E. cabinets 
from the acorn to the finished product. A 
great oak trunk, 219 years old, is shown in 
section, a placard giving the information 
that the oak grows to be 1,600 years old 
and that its longevity is excelled only by 


four other trees 
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openings, 
1 


There’s the 
you wanted 


Then 








lere an emp 


We take this 


net and slide i 


pty case th four 

No. 18—legal size 

little hardwood cabi- —we slide this little cabinet in the 
t into the top opening second opening and there are your 
three document files six legal blank drawers. 


Next— 


(Continued on page 127.) 


















ONE-WRITING FIRE-PROOF 
SELF-INDEXING 


‘THE Keith Card System 

is noted for its flexi- 
bility which enables it to 
meet the many exacting re- 
quirements for both business 
and professional purposes. Its 
simplicity recommends it to every user and 
prospective user, and its absolute security 
and accuracy give it a place by itself 
in the field of card indexing systems. 

SPECIAL PROPOSITION TO DEALERS 


The Simple Account Salesbook Company 
FREMONT, OHIO, U. S. A. 
Sole manufacturers, also manufac- 


curersof the Navan Order Book, 
and Counter Peds. 
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CLEVER PEN DISPLAY. 
The picture of the Onoto fountain pen 
window shown upon this page is a repro- 
duction of a photograph of the Onoto pen 
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hall, and is said to be one of the finest es- 
tablishments of the kind in that part of 
Greater New York. 

The display is interesting and proved to 





ONOTO PEN DISPLAY. 


display recently shown in the window of 


be a strong feature in attracting the atten- 





NEW WEEKS-NUMAN COMPANY. 

The firm is established at 39-41 Park 
place, New York, where a full line 
tioners’ hardware and specialties is carried. 


of sta- 


The company since its formation has add 
f new lines and is doing a 

The 
vice-president, E. F 


ed 2 number 
business. officers are C. H 


president; 


cor rd 
Numan, 


Perry: secretary, John P. Delles; treas 
urer, W. T. Walls. 

Mr. Numan is known throughout the 
country as the inkstand man. From 1892 


Davis inkstands and 
States. In 


to 1895 he sold the 
traveled all the United 

the latter vear he bought the Gardner in! 
stand, and a year later organized the firm 
of C. H. Numan & Co. which he conduct 
ed for eight years with profit and success 
In 1904 he merged this company with the 
Weeks-Hoskins Company. Mr. Numan is 
known as the seller of the Numan, Victor, 
Gardner and No-Air inkstands. 

E. F. an old Neostyle 
man, having begun with that company in 
1889. He with the Neostyle 
Company for seven years, then went with 
C. H. Numan & Co. 
man. He formed the Royal Inkstand Com- 
pany in 1900, and a year later consolidated 
Numan. 
of the 
with the 
After 


over 


sales 


Perry is 
remained 


as a traveling sales 


the business with that of Mr. 

John P. Delles, the secretary 
Weeks-Numan 
Yawman & Erbe Company in 1898. 
five years he became manager of the sta- 
tionery department of A. H. Clapp of Al- 


Company, was 





& Marsters, leading Brooklyn’ tion and favorable comment of passers-by. 


This store is opposite the city 


Stevenson 


stationers. It pulled in some good trade, too. 


bany, joining the Numan forces recently. 





|Ring Book Metals 


We wish to announce that we are now manufacturing our wonderful Ring 
Book Metal with Rings of Small Diameter suitable for Coat and Vest 
Pocket Memorandum Books, and all other style books which require 
Small Rings. This presents all Bookbinders with an 
opportunity to enter the Ring Book Field more extensively 
and with a metal of Much Merit. 

We carry in stock metals with rings from the 
smallest up to 33” in diameter and can furnish larger 
diameter if desired. 

Our metal has no troublesome catch 
or lever attachment and cannot become 
out of order. It can be made any length, 
and with any number of rings. 

We are also manufacturers of Ledger 
Metals, Transfer Metals and various other 
styles. 


The Tenacity Manufacturing Co. 


Cincinnati, Ohio 
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Patented March 10, 1908 


We Do No Binding, Conse- 
quently We Do Not Com- 
pete with the Bookbinder. Murdock Bldg. 











LOOSE LEAF” 





3y Special Correspondence.) 


Denver, Colo. 


Jess. W. Hadley, formerly with the James 
W. Long Company of Los Angeles, Cal., 
has re-entered the loose leaf and office 
supplies business and has opened offices at 
614 Continental building, Denver. 

Grand Rapids, Mich. 

The Proudfit Loose Leaf Company, 8 and 

10 Lyor has advices from Bilkman 


street, 


& Sartorius, its agents at Amsterdam, Hol- 


land, that at the recent Netherlands ex- 
position the Proudfit line of loose leaf 
devices received the four highest awards. 


This includes two gold medals, one silver 


and a special bronze medal from _ her 
majesty the queen. 
Green Bay, Wis. 
The Automatic File & Index Co. are 
building an addition to the north side of 
their factory, two stories in height and 


basement. In the basement will be located 
the boiler and power plant, above this will 
be a dry kiln in which the lumber for fac- 
tory use will be steam dried. In this lower 
portion will also be a hot air furnace for 
The story above will 
be utilized as a stock room. This addition 
will greatly improve the present plant. The 
growth of the this company 
is steady and is wide in its scope, for in- 
calls for a 


heating the factory 


business of 


an order just received 

shipment to Port of Spain, Trinidad, and 

but a short time ago a complete set of files 

were for use in the 

government offices of that country. 
Portland, Ore. 

The Whitaker & Ray-Wiggin Company 
of Portland, Ore., have recently added a 
complete line of C. S. & R. B. Company’s 
loose leaf goods and will add the jobbing 
leaf to their other wholesale lines. 


stance, 


shipped to Panama 


of loose 
San Francisco, Cal. 
Kahn & Co., who 
have done a large manufactur- 
odd sizes of 


McNutt, for several 


years past 


business in and special 


ing 

loose leaf goods for the California trade, 
except in the near future to take up the 
manufacture of the regular staples on a 


purchasing the necessary parts 
They are 


large scale, 
from the eastern manufacturers. 
location, and on 


in this line they 


now looking for a new 


finding what they want 
will make large additions to their plant. 
* * a 
Harry Wright, formerly of the Sieber & 
Trussell Manufacturing Company, St. 
Louis, has gone the McNutt-Kahn 
Company as a member of the firm and will 


into 


work the loose leaf end. 





“It is well to get wise before you get 


busy.” ‘ a ne 
Happiness is the interest we receive from 
capital invested in good works. 
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—we puta nest of four card index 


drawers in the third opening and— 











—by placing this Vertical Cap file 
drawer in the fourth opening, you 
have a complete, compact filing 
cabinet well made and finished, em- 
bracing all the devices you specified, 
and last, but not least, it can be 
re-arranged at any time. A special 
cabinet to fit your own particular 
requirements at one-half the cost of 
one made to order, and we'll deliver 
this afternoon. 


Wonderful ! 
lieved it possible. 


I wouldn't have be- 
Suppose— 


(Continued on page 129.) 














THE ACME No. 2 BINDER 


A Popular Binder at a Popular Price 
Like all ACME machines, it is made right and works right 


| 


Meets 
All 
Demands 
For 

The 
Average 


Office 


Drives a broad, flat staple. Holds the thinnest and penetrates 
Very convenient for filing letters, binding 
vouchers, fastening pay roll envelopes, packing statements, legal 


the thickest paper. 


documents, etc. 


Leading Jobbers Sell the ACME BINDERS. 
Illustrated List Furnished Dealers on Request. 


ACME STAPLE CO., Ltd., Camden, N. J. 


EUROPEAN AGENTS: Progress Typewriter Supply Co., Ltd., 85 Golden Lane and Hatfield Str., LONDON E. C. 


a” 
> \/ "inteiajais,. 





Holds 
Fifty 
Staples 
Always 
In 
Position 
To 

Use 

















USE A “DUSTLESS” DUSTER 
ON YOUR OFFICE FURNITURE 


A soft ‘downy’ Poo gee that gathers 


up the dust instead of sweeping it 
into the air. Can be beaten out 
and will out wear the old kind. 


LOWER SANITARY DUSTER 


Will not scratch or mar the finest 
furniture. Cleans wall paper, glass 


or furniture. 

Sent prepaid anywhere in 

the U's for $1.00 

Money returned if not satisfactory. 

Reference any bank in Little Falls. 
Dealers and Agents Wanted 


MISS M. A. LOWER, LITTLE FALLS, N. Y. 
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As Good as Any—Betier than Many 


JOHN ALLEN & CO. 


478-480 Pearl Street, NEW YORE 
Manufacturers of 


Carbon Paper 








Guaranteed Non-Smut 
Long-lasting, Clean Writings. 


Typewriter Ribbons 


For all makes of machines. Will give best 
service and insure satisfaction to users. 


Write For Samples 








Your trade is held suc- 
cessfully because here is 


a serge that possesses 


all the good qualities— 
clearness, strength, econ- 
omy, readiness. Keeps 


perfectly in all climates. 


MONARCH PASTE HOLDS 


TRADE FOR THE DEALER 





MONARCH PRODUCTS INCLUDE 


Pastos, Gums, Mucilage, Inks of A! Kinds, Liquid and Solid Flexible Glues, Dry Glues, 
Envelope Gums, Printers’ Make-Ready Paste, Etc. 


There is a good profit in Monarch Brands for the dealer. 
inherent quality that makes them indispensable. 


THE MONARCH GLUE CO. 


Monarch Pastes, 


The 


glues and mucilage 


possess that tenacious 
sticking power which 
makes them at once a 


boon to the user, and a 
re-order bringer for the 


dealer who handles them. 


At the same time they possess an 
Write for complete information. 


125 East 2nd Street, 
CINCINNATI, O. 























To kn 


ings to make 










5 PARTS ONLY 5 


w The Rider Perfection Fountain Pen 
that it has stron 


We are orig 
4 Sf, tising that counts. 


THE J. G. RIDER PEN CO., 


ators of fine equipment for 





is to recognize the fact 
advar tages over other No soft rubber parts or pack- 
le. No joints to leak. 

lealers and furnish adver- 


Write for particulars and terms 





Dept. A. ROCKFORD, ILL. 
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SPECIALTIES 





(By Special Correspondence.) 
Atlanta, Ga. 

The tearing down of the English prop 
erty on South Broad street, to make room 
for new and more imposing structures re 
moves one of the oldest firms in that 
vicinity. 

For a period of 28 years since the time 
of the Cotton exposition of 1881, the At 


lanta Rubber Stamp and Stencil works have 
located at 31 South 
have taken place in 
these 
that 


been Broad street 


Many 


street 


changes Broad 


during years, and very few 


been in continuous 
building for 


have 
the 


firms remain 
business, same 


that length of time 


occupying 


The Atlanta Rubber Stamp and Stencil 
works are now at home in the new business 
district, 39 Luckie street, as a result of the 
developments now under way on South 
Broad street Buffalo, N. Y. 

The Addressing Machine Company has 
been incorporated with a capital of $150,000 
to manufacture and deal in addressing ma 
chines, etc. Incorporators: W. J. Golden, 
W. Murphy, [. E. Waters, Buffalo. 

Chicago, IIl. 

The Chicago Advertising Pencil Company 

has been incorporated for $2,500 to do a 


jobbing 
Hal 


Irwin R 


printing, 
James D 


general manufacturing, 
stationery business. 
loran, William E 


Hazen are the incorporators. 


Milwaukee, Wis. 


and 


Gailing and 


The first shipment to leave Milwaukee 
via the new Pacific extension of the Chi 
cago, Milwaukee & St. Paul railway bound 


for Manila, was a carload shipment of ink 
the 


The 


Diamond Ink Company of 
lot 


sent out by 


Milwaukee entire was consigned 


to Kemlein & Johnson of Manila, a firm 
which is finding a ready demand for the 
Milwaukee company’s well known product 
“Business is very good,” said August N 
Ritz, manager of the Diamond Ink Com 
pany “Our factory is operating at full 
capacity and some very fine orders have 
been received of late.” 

‘ 

The Fraud Proof Ink Company of Mil 
waukee has been incorporated with a capital 
stock of $25,000 by Julius Hittmann, Max 
Klein and Joseph Marks 

Muskogee, Okla. 
The Muskogee Stamp & Supply Com 


pany has disposed of its office supplies dé 


New York, N. Y. 
Advertisers’ Mail Service Co., 


addressing envelopes, 


partment, 
Manhat 
wrappers, et 
capital, $25,000 
Wilson, Newark 
Brooklyn, N. \ 


Passaic, N. J 


tan: 
delivering circulars, etc 
Incorporators: Daniel §S. 
N. J.; Robert G. Peters, 


Bassinger, 


William H 








TAKES EXCITING BALLOON TRIP. 

Edwin Moore, president of the Moor 
Push Pine Company of Philadelphia, re 
cently had an experience he will not soon 
forget With a party consisting of him- 
self. Dr. T. Chalmers Fulton, J. F. Haas 
kari, acting director of the department of 
wharves, docks and ferries, David H 
Schuyler, member of the Ben Franklin 
Aeronautical Society, T. A. Richter and 
John Kaufman, an ascension was made 
some weeks ago from Point Breeze in the 
balloon “Ben Franklin.” They ascended 


7,300 feet. They were blown by the wind 


to a point above Cornog, about two miles 
from Downingtown, where they landed at 
2 a. m. in a cornfield. They passed above 
the lower strata of clouds and had the 


interesting experience of watching a rain 


storm from above. Once they were becalmed 
the upper the 
and for some time they were in total dark 
upper ob 
scuring the moon. When they reached an 
altitude of 7,300 feet the temperature be 
came so much colder that the gas in the 
balloon began to condense, whereupon the 
balloon reaching the 
ground in fifteen minutes after the descent 
began. Members of the party compared 
the descent to the sensation of going down 


hetween and lower clouds 


ness, a heavy strata of clouds 


began to descend, 


in an elevator. 


On landing, it was decided to remain for 


the rest of the night. Some slept in the 
balloon’s basket, others made their beds 
on sand bags placed on the ground, while 


Dr. Fulton rolled up in a blanket and slept 


on the bosom of Mother Earth. 


Mr. Moore was sure that he saw Wil 
mington from the balloon when he was 
these few thousands of fect above it— 
says he saw dimly through the clouds 
the searchlight of a lighthouse and the 
lights of the town He enjoved im 
menseiy watching the rain, poured from 
clouds below him, fall in sheets on the 
earth while he stayed up in the black vac- 
uum wondering what state that rain was 
falling on 

He told of how, as the balloon soared 
over West Chester in the middle of the 
night, the current of warm air coming 
up from the town caught the balloon and 
sent it soaring to a higher and higher 
altitude. The drop he described as “no 


more exciting than a drop in an elevator.” 
Mr. told the 
the thing, and 
continued to insist 
smiled again, called 
fact that the drop was equivalent to riding 
a mile and a half in fifteen minutes. 

“But you know where you’re going and 


Haaskari visitors at his office 


they smiled, 
and when they 


attention to the 


same when 
upon it, 


their 


that the earth will be beneath you when 
you stop, when you’re down on terra 
firma,” his callers answered. 


The involuntary bivouacking in the corn 
fieid was said by the members of the party 
the enjoyable parts of 
experience to the dawn wind’s 


to be one of most 


their even 


chill. 
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some other business, 


Was in 


—] 
could you fit me out as well? 

Just exactly. For instance, here 
is a large case fitted up as a corres- 
Suppose you wanted 
I'll 


pull out all these letter file drawers 


pondence file 


a file for an insurance office? 


and— 
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—fit it up this way, or any other 
way you might want it. That’s the 
beauty of the Inter-Inter line. I 
can give you any kind of filing de- 
vice or, combination of kinds you 
desire without marring the appear- 
ance of the cabinet, and deliver 
at once. 


Here’s another thing about it. 
Step over here and— 


(Continued on page 131.) 











HOW TO 


GET NEW 


CUSTOMERS 


is not nearly so difficult a 


retain every customer you get you have a bonanza—a real mint. 


problem as how to hold old ones. 


If you can 
If you 


can retain a goed percentage you have the best business insurance in the 


world. Supply.your customers with 


Peerless Patent Book Form Cards 


and you will hold them, not only for cards but for all their printing as well, because 


these cards are so high-class that they 







When card is 
detached from tab 
all edges are 
smootn 





STEEL COMPANY 


PITTSBURGH. PA 






FISHER BYUILOING 
CHICAGO 





.K. HARRIS 
hd 


ences 





APPEARANCE OF CARDS IN CASE 


are 


an eternal reminder to your customer 
that your shop turns out the best kind 
of work. These cards with their per- 


fectly smooth edges, unique form, su- 
perb case, are always get-at-able, al- 
ways together, always a source of grati- 
fication to the user, and consequently 
are the strongest trade-builder you can 
stock. Send for sample tab today and 
detach the cards one by one and see 
how they appeal to you. They repre- 


sent real card progress of a century. 


THE JOHN B. WIGGINS COMPANY 


ENGRAVERS 


DIE EMBOSSERS 


PLATE PRINTERS 


6-8 East Adams Street, CHICAGO 
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Has brought us a 


The reason why is 


Goods 
2. Liberal Prof- 
its to Dealer 


Desk Paste. 





Combined Writing and Copying Fluid (Blue Black) 
Combined Carmine Writing and Copying Fluid and 
Jet-Black Ink. 
Blue-Black, Blue and Green Writing Fluids. 
FOREIGN DEALERS 
We can take care of your needs 


Correspondence is especially solicited, 


very Satisiactorily 


Write to us for complete illustrated descriptive matter 
and mention ‘Office Appliances" in your letter. 


THE COMMERCIAL PASTE CO. 


16-18-20 W. Hoster Street, _COLUMBUS, OHIO 





GLEICH’S INK 
Commercial Paste 
Peerless Mucilage 


1. Quality of 


Our line includes: 
Commercial! Photo 


Peerless Mucilage. 


wonderful success. 
found in two determining factors. 














Open Sidewise 8B 


light weight; ) 
ameter, light weight; No. 
inches diameter, hea 


eter. 
Patented Nov. 24, 1908 





EVERY LOOSE LEAF LIES FLAT WHEN USING 
THE IMPROVED UNIVERSITY BOOK RING 


It meetsevery requirement for the 


Atos temporary binding of student's 
Closes f and stenographer’s note books, 
BoA and various loose leaves. Simple, 
strong and neat. Made in three 

A sizes. No.1, 14 inches diameter, 


o. 2, lg inches di- 
2, lv 
weight. 
Unjointed ring, 1} inches diam- 


Write for particulars; also for samples of the new No. 1 heavy ring, a smaller size which is proving a big seller. 


OTTO KELLNER, JR., 4028 STATE STREET, CHICAGO 


= 


Patented Feb. 4, 1902 








RECEIPT STAMPS : 
MOTOR CAR COMPANY 








PE 








No, S—FULL SIZE CUT. 
SEND FOR COMPLETE CATALOGUE 


LAMB & TILDEN—725 13th St. N.W. - 


[pHi L\ 
NOV 14 1915 
R 


All Rubber Stamps. No. 3, with dates for 8 





Size No. 4 with dates, $2.00 


Especially Adapted for 


, all Flexible Rubber, Indestructible. 


years complete, $2.00 








pid Work. No Metal or Wood 


No Noise in Stamping. Superb Iepreseione. 


© Ra 


- WASHINGTON, D. 


NEW BOOKCASE LINE. 


Cincinnati Firm Making New and Useful 
Line of Sectional Goods. 

M other time-honored class of furni- 
ture to the discard. The dignified 

the walls of a house has become a thing of 

the past. With it also disappears from the 

so-called library cases, for many years a 

part of the stock of every well regulated 


ODERN methods have doomed an- 
old stationary library bookcase, built into 
field of former usefulness the cumbersome 

The demand of the times 


furniture house. 
is for a light, portable bookcase, which can 
be conveniently handled and arranged to 
lines of the room in which it is 
A case that can be readily cleaned 
the accumula- 


suit the 
placed. 
its contents freed from 
tion of dust and dirt, 
which have always been the source of trou- 
bit to the librarian or the person in charge 
of the old fashioned stationary wall cases 


and 


and even vermin, 


and the heavy and cumbersome bookcases 

To meet these conditions the 
or unit system cf cases has come into use, 
and have been received with such popular 


“sectional,” 


“sectional” bookcase has be- 
furniture, not 


favor that the 
come a standard article of 
only for housefurnishing, but also for filing 
of all 


houses classes. 


devices in business 
These have been made in various designs to 
meet the views of the different manufac- 


turers as to the requirements of their trade 
So many, indeed, have become the improve- 
sought to 
have 


ments that have been 


cover various 


patents 


little features which 





DORNETTE DESK AND BOOK CASE. 
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LIBRARY SECTION. 


been accepted as an improvement upon the 
cases already in the market. 
With these conditions confronting them 


the J. Dornette & Bro. Co., of Cincinnati, 


after a long and patient study of the re- 
quirements, have designed an entirely new 
class of “sectional” cases, and have placed 
upon the market an up-to-date sectional 
bookcase, which will be found to meet every 
requirement. 

Their long-standing reputation for manu 
facturing high grade roll-top, flat-top and 
patented typewriter desks, and office tables 
and office furniture of both the standard 
and sanitary designs, is a sufficient guaran- 
tee to the trade that their sectional book- 
cases will be made with the same care 
for detail, workmanship and finish that has 
gained for their desk products such an hon- 
orable reputation. 

The J. Dornette & Bro. Company pre- 
sent their new sectional cases in the be- 
lief that their product will meet every re- 
quirement and that the prices are as nearly 
correct as is consistent with a high class 
of goods and a reasonable margin of profit. 


Characteristics of New Goods. 

The new sectional cases are made with 
sliding glass doors, which are mounted on 
rubber rollers running in selected hardwood 
grooves and are guaranteed never to get 
out of order, and positively never jam or 
stick. Another excellent feature is the new 
method of mounting the sliding doors, by 
which they can readily be removed from 
their places for cleaning. By their new at- 








—look at this long line of card 
index cabinets. Just fitted them up 
for one of our big customers. This 
will give you an idea of how you can 


expand your own system of filing. 
It is far ahead of everything on the 
market for appearance, construc- 
tion, capacity and price—for any 
business large or small. Macey 
Inter-Inter is the last word on the 
subject of filing cabinets 











EY 


It’s certainly worth investigating to 
anyone about to purchase filing cabi- 
nets. I am very much pleased with the 
cabinet you showed me. It’s just what 
I want and you may send it to my office 
this afternoon. 

Thank you, sir. Now you'll need 
some Guides and Folders and some 
Document File envelopes. We have 
the Macey kind—made with the same 
care as the cabinets—that means 
made right. 

All right. Fit me out with what 
I need. 

Thank you. Don’t forget we havea 
complete line of Macey Cabinet Sup- 
plies—VERTICAL FILE GUIDES and 
FOLDERS, CARD INDEX GUIDES, 
and RECORD CARDS, TRANSFER 
CASES, Ete. The paperstock in Macey 
Supplies is manufactured under Macey 
specifications and must not be confused 
with the ordinary stuff—it’s in a class 
byitself. These, are of course, intended 
for use in the Macey Cabinets. Nearly 
all these supplies, however, are of 
standard size and design, and can be 
used in connection with similar cabi- 
nets of other manufacture. 

(Continued on page 183.) 











Sample Copy 15 Cents 


Subscription $1.50 Per Annum 


Che Government Accountant 


P. O. BOX 27, MAIN OFFICE 


WASHINGTON, D. C 
Official Organ of the Association of American Government Accountants 


A Monthly Magazine of Interest to Accounting and Financial 
Officers of Municipalities, Banks, Railways and 
Other Public Service Corporations. 


Principally devoted to the advocacy of Improved and Uniform Methods of Accounting 
Two Magazines for the Price of One! 


Combination 1 


The Bookkeeper 


The Government Accountant 


One Year 


$1.00 The Government Accountant . . $1.50 
$1.50 | System. . . - « « «ene 


RO Aes <b oon ae 
Our offer . . . $1.50 


Combination 2 
One Year 


Teal ws ss ee 
Our offer . . . $2.00 


Combination 3 


The Bookkeeper 


Qne Year 
. $1.00 


The Government Accountant . . $1.50 


System . 


Total — 
Our offer 


- + $2.00 


2 - 
- - « $2.50 
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WALLETS - FOLDERS Wa 


NVELOPES-FILE-POCKETS 
FAR LIKE 


LEATHER 


MADE IN ALL SIZES 


@It makes no difference what thickness or 
weight of envelope you get, if it’s PAPEROID, 
it has that same tough, fibrous, leathery QUAL- 
ITY which makes PAPEROID wear like 
leather. 


































@So that when you buy different grades of 
PAPEROID you are buying merely different 
weights of stock. If it’s a light grade for mail- 
ing purposes, or extra heavy for Safe Deposit 
Boxes and life-time wear, the same QUALITY 
is guaranteed. 














@ REMEMBER: “PAPEROID” is a coined 
word, secured to us by Registered Trade Mark, 
and fully protected. 


DEALERS 


gq “PAPEROID” goods lend themselves natur- 
ally to attractive window and store displays. 
Some of the largest stationers in the country are 
making exclusive displays of “PAPEROID” 
and so attracting to their stores the banking 
























bonding and financial trade of their cities. 










q This is one of the small lines which is really 
big—big in promise, profits, quick trade anda 
vast potential buying power in your other lines 
and stock. 







q@ IF YOU ARESTATIONERS, write TO-DAY 
for catalogue and dealers’ introductory propo- 
sition, samples, pricelist and discounts. 





If you 
desire the best envelopes and wallets for filing, 
tell us of your needs and we will send samples 
adapted to your purpose and give you names 
of stationers selling our goods near to you. 


DO IT NOW 
















ALVAH BUSHNELL COMPANY 


942 MARKET STREET, PHILADELPHIA, PA. 
































tachment the inside of the glass can be kept 


as highly polished as the outside. 

The cases are made in individual sections 
and can be built into any design or shap¢ 
the they 
require or One 


which the lines of room in which 


are placed may suggest 
of the sections is 
ample writing bed, made in the form of 
“fall.” The all the 


holes of a complete office desk, with places 


a complete desk, with an 


interiors. have pigeon 
for pens, ink, paper, envelopes and books, 
and also two drawers in which to keep pa 
pers or letters; also spaces for small day 
books or ledgers. 

Stationary and book stores would secure 
a money-making proposition by adding a 
line of the J. Dornette & Bro. Company’s 
seftional 
the attention of 
the new sectional cases will be mailed upon 


sure to attract 


catalogue of 


which are 


buyers. A 


cases, 


application. 


The illustrations show two single unit 
combinations, but in the catalogue ar 
shown combinations which may be ex 
tended to all the walls of a room, from 


floor to ceiling 
STATE AFTER NATIONAL CASH 
REGISTER CO. 


The National Cash Register Co. is in 
more trouble on account of its alleged 
peculiar methods of doing business and 


meeting competition. An action has been 
begun against it by the Attorney-General 
of Ohio, asks the 
charter, appoint a receiver 
from doing business within the state 

illegal restraint of 
prevent 


who court to annul 


its and oust it 


The petition alleges 


trade; combinations to competi 
tion; misapplication of funds in the carry 
ing out of business 


in the purchase of personal items and the 


unlawful enterprises 


payment of personal expenses of officers, 


agents and spies of the company; in the 
payment of excess fees and salaries over 
and above fair compensation to favorite 
officers and agents at the expense of mi 


nority stockholders, and conspiracy on the 
of the officers, agents and stockhold 
form a trust. Also that the 
pany has harassed competition by bringing 


part 
ers to com 
needless and expensive litigation, by start 
ing dummy companies and by selling ma- 


chines below the cost of manufacture and 
that it maintains at its Dayton headquar 
ters a “grave vard” wherein are deposited 


the careers and losses of all its opponents 


It is further set forth that the company 
has sold its wares where no competiti 
existed at exorbitant prices, and has thers 


by accumulated a vast sum of money in 


excess of its capital. 


On Oct. 6 the American Signotype Con 


pany of Chicago was adjudicated bankrupt 


in the United States District Court for th 
Northern District of Illinois. The first 
meeting of creditors was held on Oct. 21 


and on Novy. 3 the referee heard the peti 
tion of the trustee, the American Trust & 
Savings Bank, for an order authorizing it 


f the assets of the estate 


to make a sale « 








FIRST PRINTERS’ COST CONGRESS 
MEETS. | 


At the Auditorium Hotel in Chicago dur 
ing the latter part of October the First 
International Printers’ Cost Congress met 
and took important action. Leading print 
ers and stationers were present from all 
over the country. And the results of the 
meeting, of very great importance indeed, 
are embodied in the following code, which 


was adopted: 
Code of Seventeen Articles Adopted by 


First International Cost Congress. 
We recommend that the work of the 
First International Cost Congress of Print- 
ers be perpetuated and continued, by the 
election each year of a commission of fif- 
teen members, to serve for one year, to be 
known as the American Printer’s .Cost | 
Commission. | 
We further recommend that this com 
mission be elected by the delegates pres 
ent, the chairman appointing a nominating 
committee of three, which shall present the 
names to be voted upon by this congress. 
We further recommend the adoption of 
a uniform cost-finding system in all print- 
ing-ofices throughout the United “ 
} 
| 


Canada and Mexico. 

1. For the purpose of arriving at the 
cost of production of printing, we recom 
mend that the standard unit of product 
shall be the hour in the several depart- | 
ments. 

2. That the standard hour cost shall be 
the gross cost, namely, labor, plus all over- 
head expense, departmental and office. 

3. That the standard method of caring 
for the overhead expenses shall be to 
charge direct to each department all neces- 
sary items, and to distribute office or gen- 
eral overhead expense on the basis of to 
tal department costs, including pay-roll 

4. That stock handling, storage and 
shipping shall be kept as separate depart 
ments and included as items of the gen- 
eral overhead, to the end that same be 
included in gross cost of mechanical de- 
partment 

5. That, to cover cost of handling stock, 
a minimum of ten per cent should be add 
ed to the delivered price at the plant 
Profit to be added to this amount. 

6. That the standard rate of deprecia 
tion on standard machines to be charged to 
cost of production shall be ten per cent 
annually of original purchase price. 

7. That the standard rate of deprecia 
tion on type shall be twenty-five per cent 
per annum of its original cost. 

8. That the standard rate of depre: 
on typestands, chases, stones, et: 
shall be ten per cent per annum of their 

inal cost. 

9. That the standard rate to be charg 
off for bad debts shall be one per cent 


“J 
ed 


volume of yearly sales. 
10. It is the judgment of your commit 
tee that, in the operation of a printing 


plant to its average capacity, a minimum 
profit is twenty-five per cent added to cost 


of production. 
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MACEY QUALITY 


~ ~ 1% ‘ ~ 
HESE cabinets are fully up to the Qnier Unter 


1 
recognized standard of ‘‘Macey’”’ 
quality in every respect. Made of 


Figured Quartered Oak, with Velvet The Last Word 
Golden finish. Furnished also in 

‘ = n the subject of 
Weathered Oak, but two to four weeks ae pues 
time is required. Paneled sides and Filing Cabinets 
back. Solid Cast Brasstrimmings. The 
interiors and various filing appliances 


are made of hardwood, nicely finished 


We make also a line of Mahogany 
Filing Cabinets on the Inter-Inter prin- Macey) 
ciple, called the Artcraft Inter-Inter. 
These are designed for richly furnished 
offices and will harmonize with the high- 


est grades of modern desks, tables INTERCHANGEABLE 
and chairs 
The beautiful wood, fine finish, INTERIORS 


superior trimmings and uniformity of 
appearance make the Inter-Inter Cabi- 
net Lines the most attractive as well as 
the most practical office equipment 
ever devised. Catalog X-4209 on request Briefily—A system of interchange- 


able interior units comprising 
every modern filing device—a 
series of outside cabinets having 
open spaces to receive the units. 





TRADE MARK 





sible dealer selling our goods, as well as to our 


As a protection to the user and to the respon 
| 
selves, we plainly mark all furniture and imprint | 


all boxes containing supplies of our manufacture | Fili : 

= . / as MSNwacet iling Appliances are 
with our Trade Mark, which has long been recog- | Macey e PP 
nized asa stamp of Highest Quality at Reason sold by dealers in nearly all 
able Prices localities. If not represented 


. ; , 7 in your city, write us direct 
The Macey Co.,.Grand Rapids, Mich. for Catalog No. X-4209. 


U.S.A 

















WHEN YOU LEARN SHORTHAND 
LEARN “GREGG” ° 


When you learn shorthand you want to learn a system that 








can be mastered without the prodigious effort required 





for the old-time systems. You want to learn a system that 





is easy to read and easy to write, and yet is capable of the 





highest rate of speed. This you will find in $3 $3 


GREGG SHORTHAND 


(‘The Shorthand of the English-speaking people’’—Guilbert Pitman.) 





Send for a sample lesson and work out the exercises. Your 
work will be corrected for you free of charge. Ask for a 


copy of “About Gregg Shorthand.” s: $2 $3 





THE GREGG PUBLISHING COMPANY 


1123 Broadway, NEW YORK 151 Wabash Avenue, CHICAGO 
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Business- Building Ideas 
for the Advertiser 


If you are interested in or engaged in advertisingin any 
form—If youare — any business enterprise 
which can be enlarged by the judicious use of print- 

er’s ink—If you are merchant, manufacturer, pub- 
lisher, executive officer, salesman, sales man- 
ager - eid in: are an employe, and wish to make 
yourself invaluable to your employer—Then 
you can’t arford not to read each month the 


ADVERTISERS MAGAZINE 


The Foremost Publication of its Class 


_—, r Its 84 to 132 pages each issue contain articles of such interest | 
| that, no matter how busy you are, you will find time to read t em, 
|} Fil ed with poonee. making ideas, business-buildi ng plans, enthusi- 
| asm-producing talks, business short- -cuts, etc., etc. The Adver- 
tisers Magazine keeps tab on what is going on in the advertisin 
and business world, tells you what the leading thinkers, writers anc 
business men a°e writing and dcing, and brings to you each month 
vital information whose money value cannot be compared with the 
triflinz cost of the magaz ne. 


































Money-Making. 
Information for 
the Advertiser 
and Mail- Order 






Do You Want 
Mere Dollars? 























































Do you want to increase your Dealer 
earning capacity? Then read iB L This book covers every 
Cal. Wa. C. Hunter's fam-_ phase of the 
!ous book, “Dollars and ~o mail-order busi- 
|Sense."" Each chapter is ness. In a con- 
full of plain, common- fone < fo * you 
sense business philosophy pad ee ah ae 
and can be applied to any my cessful mm il-order 
It deals with the sy dealers. . If you 
real problems in your every ¥ want t>) know more 
day work. | Written by a iness. or. adverts ne, 
man schooled by years of real read tis book. Over 
50 different subjects 





d scus;ed, 

















Partial List of 
Contents of Mail- 
Order Book 






48 of the 157 


Subjects treated in 
“Dollars and Sense.” 









Mai'-order business—its 
advantages. 













































































Advertising Possibilities of trading 
Advice ‘ 
Ambition by mail unlimited. 
Anger Is this line of business 
1e >? 
Argument already overdone? 
Associates Why failures are m de in 
Backbone and Wishbone SPE LAT OFFER ; mail-order business. 
Brains, Birth, Boodle What qasegt ques should 
naie 
Buying U We want to secure as subscr bers tothe Advertisers Magazine every Selling ‘eo let articles by 
ay A live, alert business man in America whois in any way interested in mail. 
Competition advertising or selling. To secure them we make this special offer: An inexpensive way of in- 
Credit One year’s Subscription to Adver- creasing your sales. 
Discontent tisers Magazine (12 issues) ) All for Qtcutengse So bene 
Elimination Book *‘Doilars and Sense’’ $ 00 ier 
Employes Book *‘How to Successfully Con- . ecm ey 
Enthusiasm duct a Mail-Order Business’’ era aiesiie’ ammmnend 
Expenses Three back issues of Advertisers . . P 
Fipancim h. Magasine The Fone y” system 
—, The three back issues o‘ the Advertisers Magazine we will send How to develop business 
Generalists ou will be «f recent date, containing splendid articles on business- _ by letter-writing. 
Get Away uilding and adver. isin by such well-known authorities on adver- Hints on form letters, 
Good Fellowship tising and business as J. B. Dicwn, E-nest M. Mansur, E. How long should “Fol- 
Hard Times Gardner, Frank Van Camp, A. E. Edgar, Franklyn Hobbs, Robert low-U p” be continued. 
Hard Work a = =. a Bumstead, Hugh Chalmers, St. Elmo Massen- Rape? facts about 
gale, and cthers advertising. 

, Cut out the coupon below and take advantage of this spec‘al Small advertisements and 
Horse Sense offer today. We guarantee you = be entirely satisfied or refund large ones. 
Independence your money. Act today. Ad Class of mediums to be 
Initiative ADV ERTISERS MAGAZINE . eet. dicine | a 

T Selling medicine by mail. 
I ee 727 Commerce Bldg. Kansas City, Mo. Keviaw edvertinamente. 
Night Work Eee a Eten Syetem. 
Obedience ae elpful hints for the 
Optisniom USE THIS SUBSCRIPTION COUPON Tw wk. og ft 
B ed ) e ake ol 
Pay Day ADVERTISERS MAGAZINE —how to get them, 
Producers 727 Comme ce Bldg., Kansas City, Mo. Selling goods on easy pay- 
Promises For the enclosed $1.00 you will please enter my subscrintion for _ ments. A : 
Salesmen one year and send me by mail the two books “Dollars and Sense” | Conducting an installment 
Saving and ‘How to Successfully Conduct a Mail-Order Business.” Also payment business by 
Selling send me three back numbers of Advertisers Magazine. mail. 
Short Letters Comp'a‘nts and what to do 
S.zing Up Things «BJ verre este ttt cree e eee e ee ceee ee ceeeencneeeeeeees with them when re- 
celv . 
tes SSN Ae dithad. apedeiadmilth st MiGdewiie decane ocedecnbde tae to purchase sup- 
plies. 
sitnde aed ditdeunadausis cd becseebabnbbdssecks<adeké \ GcaaiieeeenennenennRInEGaES =} 














15. We further recommend that the pro- commission, No. 1327 Monadnock block, 


11. That the standard limit of credit to 








customers shall be thirty days net. 

12. That on cylinder presswork ink 
should be charged as a separate item, and 
not as a part of the cost of cylinder press- 
work. 

13. As a requisite for determining costs, 
we endorse and deem necessary the use of 
an efficient loose-leaf inventory system. 

14. Experience has demonstrated that 
inventories for insurance adjustments by 


appraisal companies have proven most sat- 
isfactory. 


ceedings of this congress be printed and 
distributed to the delegates in attendance 
at this meeting and such other printers as 
the commission may deem wise. 

16. We recommend that this body direct 
the permanent commission to proceed at 
once to the preparation of an international 
uniform cost system. 

As a means of assisting the commission 
all those having cost systems are requested 
to the secretary of the 


to forward them 


Chicago. 

17. We recommend that this commis- 
sion be empowered to raise the necessary 
funds to defray its expenses, and that a 
voluntary subscription of $10 be taken from 
all firms represented at this congress. 

Respectfully submitted, 


F. Alfred, New York City; R. N. Fell, 
Philadelphia; A. M. Glossbrenner, Indian- 
apolis; T. B. Morton, Louisville; S. C. 


Beach, Portland, Ore.; Albert Finlay, Bos- 
ton; C. D. Kimball, Minneapolis; Stewart 








Scott, St. Louis; F. I. Ellick, Omaha; Ge: 
M. Rose, Toronto; H. W. J. Meyer, Mil 
waukee; J. A. Morgan, Chicago, Chairman 

Chairman Hartman appointed as_ the 
nominating committee E. Lawrence Fell, 
Philadelphia; A. E. Southworth, Chicago, 
atid John Stovell, Winnipeg. This com 
mittee reported the following-named gen 
tlemen nominees, and they were unani 
mously elected: 
The American Printers’ Cost Commission. 

J. A. Morgan (Chairman), Chicago, IIL; 
H. W. J. Meyer, Milwaukee, Wis.; C. D 
Kimball, Mitineapolis, Minn.; George H 
Saults, Winnipeg, Manitoba; C. V. White, 
Seattle, Wash.; E. H. Clarke, Memphis, 
Tenn.; Stewart Scott, St. Louis, Mo.; E. A 
Kendrick, Buffal N. Y.; Robert N. Fell, 
Philadelphia, Pa.; Frederick Alfred, New 
York, N. Y.; Edward L Stone, Roanoke, 
Va.; Albert W. Finlay, Boston, Mass 
M. Glossbrenner, Indianapolis, Ind.; 
reas., F. I. Ellick, Omaha, Nebr.; Thomas 
B. Morton, Louisville, Ky 

The chairman of the Cost Commission 


jj > 


has sent out the following request:— 


To all interested printers we make this 


request and we would be pleased to have 


them consider it as personal that they for 
vard as soon as possible a complete set of 
their cost blanks to the Chairman of the 


\merican Printers’ Cost Commission, J. A 
Morgan, 11 So. Water St., Chicago. This 
is important for the reason that it will be 
impossible for the Commission to know 
what concerns to reach who are now using 
complete cost systems 

Hoping that you will comply with this 
request and that you will see the necessity 
of it immediately, that the commission may 
have all necessary data at their first meet 


Very truly yours, 
J. A. Morgan, Chairman 


NEW MEILINK CATALOGUE. 


The Meilink Manufacturing Company of 
Toledo, O., is sending to the trade a very 
creditable publication in the shape of a 56 
e catalogue of the company’s special 
his is handsomely printed, fully and 
clearly illustrated and is really a valuabl 
text book upon office and wall safes, tel 
phone brackets, pads, swinging typewriter 
stands and copyholders 

It is a catalogue which should be in the 
hands of every dealer. It suggests a very 
liberal variety of safes, and describes the 
company’s built-in-wall safes, giving speci 
fications to builders so clearly that no fur 
ther instructions are necessary when it ts 


desired to install these new but valuabl 


Dealers who have not heretofore consid 
ered safes as a side line should write for 
the Meilink catalogue and post themselves 

‘None preaches better than the ant, and 
she says nothing.”—Franklin. 





An expensive wife makes a pensive hus 


band 
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Just 


Just acommon job means just 
cc COMmMon salary. 

Imagine for a moment that 
from twenty to forty vears have 
been added to your life— 
that you have reached the age 
of fifty or sixty. 

What are you doing today 
that will enable you to fore- 
cast something better for this 
later} period, than just a com- 
mon job and a common salary. 








Only one class of men are abso- 
lutely sure of being able to maintain 
their full earning capacity after 


confronts the untrained man at any 


Why not give yourself the advantages 


a Common Job 
G 


fifty. These are the trained men—men who have fortified 
themselves in youth against the common job problem which 


i i 
i 


; 
Pe 






time in life. 





of something better than a common edu- 





cation and insure against the common 
job problem before it is too late and you 
have lost ambition? 

Don't give old agea chance Let the 
American School train you so your ser- 
vices will be desired and sought after— 
not endured or overlooked 

Fill in and mail us the coupon. Let us 
tell you how you can qualify for the po- 
sition to which you aspire in either the 
great fields of Engineering or Business 


WE HELP MEN HELP THEMSELVES 





American School of Correspondence 
CHICAGO, U. S. A. 





FREE INFORMATION COUPON 
American School of | 
Correspondence : | 
Please send me your Bulletin and | 
advise me how I can qualify for post- 
tion marked ‘*X."’ | 
. Ste i} 
Accountant | 
Cost Accountant 
Ss izer i} 
Certified Public Accountant i} 
Gusloons Meaager 
re jal Law | 
Architect | 
vil Engineer 1} 
.. Electrical Engineer | 
....Mechanical Engineer H 
im Engineer § | 
.... Fire Insurance Engineer 
it Preparatory 
NAME........ TTT TITEL h Ah PY | 
ADDR cso n.nc00022neeneninvaniie 
OCOUPATIOM gone: +s 220+ s0nrngces 
Off. Appl. 11-09 Bus i} 
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WHEN IN DETROIT 


STOP AT 


HOTEL TULLER | \*.. 


Room and Bath for $1.50 up. Personal Attention Guaranteed 


EUROPEAN PLAN 
No better rooms, cuisine or service 
can be had at double our prices Ad 
Let us prove it to you 





Specialty: —Typewriting and Adding Machines 





Trademarks and Copyrights 


Send your business direct to ‘ 
ington. Saves time and insures better service. 





25 Years’ Active Practice 


dress E. G. SIGGERS 


Suite 33, N. U. Bldg., Washington, D* C. 
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Clever Business Sketches 


A New Book for Subscribers to 
THE BOOK-KEEPER 


LEVER Business Sketches 

is the title and its contents 

are the best, brightest and most 

interesting short stories on 

business and business life it has 

been our good fortune to 
secure. 


Just the sort of a book one 
would want to turn to after a 
day of hard knocks at the 
office or factory. 


Puts one in the right mood 
to do big things and then too 
—every one of the many stories 
in this book has a moral. 

Twenty-nine bright, breezy 
and interesting stories with 
clever illustrations, beautifully 
bound, free with every yearly 
subscription to The Book- 
Keeper at $1.00 per year. 





Remember this book is only 
for subscribers to The Book- 
Keeper—you cannot secure it 
any other way. 


The Business Man’s Publishing Co., Ltd. 


Department 3, DETROIT, MICHIGAN 























| Save More Money! Keep Down Your Costs! 


° are the blood-suckers that creep Into business office and fac- 
Growing Cests tory when least expected and suck the life-blood out of them. 


You Can Protect Your Office @ Factory 


from losses by excessive costs |f you understand the thoroughly practical theory of cost 
finding as!t is explained in our new book, ‘“ How to Find Manufacturing Costs and Selil- 


ing Costs."’ 

° is perhaps the most complete work published on the sub- 
This New Boo ject of costs. Every topic is handled ina simple, easy way 
that it may be understood by a proprietor or manager who knows nothing of the detalls 
of book keeping. The book {s handsomely bound, 7} in. long by 5 in. wide and contains 
100 pages. good paper and is well printed. 


It will pay every Manager and every Cost Accountant 

to commit the contents of this book to memory because it will increase their efficiency 

100 per cent. For $1.00 we will send it to you at once, prepaid, and the Modern Methods 

Magazine for one year, foreign 36 cents extra. 

MODERN METHOD \ isa monthly magazine for men in and on the way 
to executive positions tn office and factory, nearly 

six years old, nearly 40,000 such men subscribers 


foreign 36c additional. The book to you by next mail after re- 
Both for $1.00 ceipt of your remittance, and the magazine, Modern Methods, 


monthly for one year. Address, 


MODERN METHODS MAGAZINE, DETROIT, MICH. 











Spokane, Wash. 
The Albrecht Stationery Company, 408 
First avenue, has opened a new and up to 
date store and desires to communicate im 


mediately with manufacturers who want 

good, hustling representatives in the Spo 

kane territory. The company will carry 

stationery and a full line of office supplies. 
Lincolnton, N. C. 

N. E. Ramsey, who is about to open up 
a new store here, states that he will be in 
the market for standard typewriters both 
new and rebuilt 

Paris, France. 

Louis Pontic, 6 Avenue du Pere La- 
chaise, desires to correspond with Amer! 
can office appliances firms that wish to se 
cure a competent sales representative in 
France. Mr. Pontic is a salesman and is 
willing to cover France and Belgium in 
the interests of some good lines. 

Lethbridge, Alberta, Canada. 

The Western Supply Company of Leth 
bridge desires to communicate with firms 
in our lines who desire competent repre 
sentation in that part of Canada. They are 
wholesale commission agents for office ap 
pliances, typewriters, safes, computing ma 
chines, ete. 


LOUISVILLE STATIONERS 
ORGANIZE. 

On Saturday afternoon, October 2, 1909 
Clarence R. Smith, Alfred E. Meffert and 
Sam’! J. Hudgins, representing the Office 
Equipment Company; Frank White, repre 
senting the Geo. G. Fetter Company, and 
Geo. B. Coder, of the Bradley & Gilbert 
Company, met at the office of the Office 
Equipment Company in Louisville, Ky., for 
the purpose of organizing the stationery 
trade of that city 

Mr. Smith made a few remarks, request 
ing that an organization be formed to pro- 
tect the interests of the stationers and pro 
mote good fellowship among the members 

The first question considered was a nam¢ 
for the organization. Upon motion of Mr. 
White, seconded by Mr. Meffert, the name 
of the organization will be known as The 
Louisville Stationers’ Club. Mr. Smith was 
elected temporary chairman and Mr. Coder 
was elected temporary secretary. It was 
decided by the members present that the 
permanent officers be elected at the next 
meeting. 

Upon motion a membership committe: 
consisting of Messrs. White, Smith and 
Coder was appointed. 

Jos. H. Hildreth, western representative 
of the Esterbrook Steel Pen Manufacturing 
Company, was present and offered many 


| valued suggestions. 
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THE AMERICAN EXPORTER ANNOUNCES ITS 


Sth FOREIGN TRADE TOUR 


STARTING JANUARY ist, 1910 
HERE is no one feature of the AMERICAN EXPORTER’S Foreign Trade Service 
so important as the FOREIGN TRADE TOURS, made at frequent intervals by 


members of its staff for the benefit of its 650 clients. We are now prepared to 











undertake the most ambitious trade tour of our history. 
@ On January first, Mr. B. Olney Hough, editor of the AMERICAN EXPORTER, 


will sail from New York for 
SOUTH AMERICA 


Q He will make a half year’s tour of the more important trade centers, giving special 
attention to Brazil, Uruguay, Argentina, Chili, Peru, Bolivia and Ecuador. 

Q It is our purpose in conducting these trips both to promote foreign trade in general 
and also to be of the utmost aid and benefit to each of our clients. This is part of our 
co-operative service to advertisers, for which notwithstanding the great expense to us, | 





there is no charge of any kind. 
@ Shall we send you further particulars ? 


“THE STRONGEST SINGLE POWER AMERICAN EXPORTER 


IN EXPORT TRADE.” 135 WILLIAM STREET, NEW YORK CITY 

















To Promote the Business Welfare 
of the Middle West 
Is the Mission of 


THE NATIONAL BANKER 


112 Dearborn Street 


O. M. PAGUE, Publisher Subscription Price 
CHICAGO $3.00 Per Year 
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What OFFICE APPLIANCES Will Do for You 


As a Subscriber 


@ It will keep you in touch with the conditions 
existing in your field—conditions which affect you 
either directly or indirectly. 


q It will give you ideas that wil! help you make 
your business bigger and better. 


q@ It will put youin the way of making more profits 
on your old lines and point out new ‘“‘green pas- 
tures’’ for you. 


q It will inform you, as no other paper does, of the 
new things that are about to come upon the market 
-—things the business men around you — your cus- 
tomers—will want to know about. 


q@ It will create added interest and enthusiasm in 
your selling organization and inspire you to greater 
efforts. 

@ It will keep youin close touch with the men and 
concerns who make the things you are looking for. 


q It will enable you to find almost instantly any 
article you are looking for, if it is an office appliance. 


q It will pay back its cost to you a score or more 
times every year if you are the right sort of a sub- 
scriber. 

@ It will show the relationship which various off.ce 
devices bear to one another, and don’t overlook 
this fact—they all dovetail. 


Manufacturers: Are you seeking a wider market for your wares? 
Are you looking for some live dealer to cover a territory for you, or are you desirous of finding first-class 


rour goods? 
‘timber’”’ for your selling organization? 





As an Advertiser 


q It will put your proposition before more men who 
make their living buying and ‘“‘reselling’’ office ap- 
pliances than any other paper on earth. 

q It will put that proposition before them through 
a medium in which they have confidence—for they 
pay to get it. 

@ It will help not only to keep your name before 
this army of buyers, but tc burn it into their minds. 
@ It will often in a single month bring enough busi- 
ness to pay your advertising expense in it for a 
whole year. 

q It will present your proposition with a dignity 
and force which you can determine in advance. 

q It will call upon more prospective customers each 
month than you can reach for the same amount in 
any other way. 

@ It will not run up large expense accounts of 
doubtful accuracy. 

q It will live at least 30 days after reaching desti- 
nation, and often 60, 90 or a year, which you can’t 
say of circulars. 

@ It will cut out all waste for you, thus saving you 
the cost of paying for waste. 

@ It will create a wider and deeper interest in all 
office devices, because it creates discussion, and in 
this wider interest you are bound to share. ; 
g It will sell goods for you at a lower cost than 
any other plan you can put into effect. 


Are you looking for new agents, or better ones to sell 


“Office Appliances” can help you in all these ways, andits publishers are always glad to co-operate in this direction. 


Sales Managers: Are you desirous of building up a record for yourself? 
grade salesmen who are able to get out and deliver the goods? 


agencies for your firm? 


Do you want to call to your fold a class of high 


Are you anxious to secure just a few more good territorial 


“Office Appliances”’ can help you in all these ways, and its publishers are always glad to co-operate in this direction. 
Office Appliance Dealers: Are you dissatisfied with any of your present lines? Do you want to secure others that 


in a 


will tre meange for you ‘‘dollars’’ where you now make “cents?” 
dition to your present line, without any more selling cost, that would increase _ 
“Office Appliances”’ can help you in all these ways, and its publishers are always glad to co-operate in this direction 


Isn't there some ,00d office appliance that you could handle 


our dividends? 


Salesmen: Are you ‘working a territory’’ that does not pay you properly for your effort in behalf of your house? Is there 


some means by which you can double your earning capacity and thereby secure a larger 
any other line of selling that appeals to you more strongly? 


‘“‘“commission account?” Is there 


“Office Appliances’ can help you in all these ways, and its publishers are always glad to co-operate in this direction. 


Subscribers: Is there any special department of this publication that particularly appeals to you? 
that would interest you more, were we to devote more effort towards it? 


our columns? 
“Office Appliances 


Is there any other 
What is the most important attraction you find in 


1s aiming to benefit the greatest number of readers, and we want their criticisms, that we may help 


them and others. This is the subscriber's paper—published for his help and benefit. 


OFFICE APPLIANCES, 303 Dearborn Street, Chicago 
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EXPERIENCE OF OLD DEALER. 


How Young Salesman Proved Value of 
New Idea. 


“Five or six years ago a young traveling 
man walked into my store, presented his 
card and introduced without any hesitancy 
yr reserve the most enthusiastic eulogy on 
the profits and advantages of ‘elastic’ book- 


cases I ever listened to,” said the old dealer 

‘The way his story sounded you would 
have thought that customers would clamor 
for those bookcases as they do for circus 
tickets around the big red wagon at the 


main entrance. 

“Having lived in our town for thirty odd 
years, I thought I could measure up the 
probable demand better than he could, so 
ifter he got all through I said to him 
Sonny, you’re all right on making elastic 
speeches, but what’s the use of me bother- 
ing about your bookcases when I’ve got 
enough to supply this town for years to 
come of the old kind that are just as good, 
even if they don’t come in sections?’ 

“IT can remember now the look in that 
fellow’s determined eye when he said: 
‘Well, it’s for me to show you what’s the 
use and I propose to do it.’ 

“He found responsive listeners in a much 
younger firm than mine, but whose managers 
evidently possessed a higher appreciation 
of the value of advertising than I did, per- 
haps because their location was not so de- 
sirable as mine, and they thought they need- 
ed it. 

“Why, do you know the advantage which 
this firm got from the sole agency of an 
‘elastic’ bookcase helped them to get on 
their feet to such an extent, owing to the 
manufacturer’s prestige, that they got three 
or four ‘other sole agencies before I was 
iware of the fact, and every one of these 
manufacturing concerns circularized our 
town to such an extent that it practically 
forced me to open an advertising campaign 
of my own and then I couldn’t get those 
igencies, and they stili have the advantage 
that invariably comes of being a leader. 

“No, I never discount any young man’s 
effort to follow and develop any line of 
business he sees fit, and I thoroughly be 
lieve that the only limitation on demand for 
iny reputable line of goods is the limita 
tion of our own ability in the science of 
salesmanship. 

“There are too many of us who hesitate 
in making any effort in any direction to 
ward that which is really worth while. 

“Look around some of these stores in 
town and note the general lassitude of 
some of the clerks and their lack of interest 
in the business. 

“There is a real value in the appearance 
of activity about a store that attracts favor- 
ible attention. The public goes to see what 
it is all about, and so I impress upon my 
clerks the need of their active co-operation 
is being essential in establishing the per- 
manent success of a business. 

“Yes, I learned a good lesson from that 
competitive firm that I needed, and when- 
ever I find one of our own men assuming 
that ‘what’s the use’ attitude, he usually 
finds that same question written on the face 
of his pay envelope at the end of the week, 
and he knows there isn’t any use in apply- 
ing to me for a continuation of his job.”— 
Globe-Wernicke Doings. 
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Secures 
This 
Great 
Reference 


Book 





An entirely new, up-to-date, down-to-the-minute Reference 
Book, for book-keepers, cashiers, accountants and business men. 

This magnificent volume weighs nearly 6 pounds; contains 
over 500 pages, 200,000 words and 700 illustrations of forms and 
tables; beautifully printed on fine paper; handsomely and strongly 
bound; produced and presented to the business world at a cost 
which brings it within the reach of all; easiest for reference, plain- 
est for acquiring information, and most economical when com- 
pared with all other publications of like nature. 


It is yours on payment of only Fifty cents 


down and the balance in monthly installments of 50 cents or $1.00 as you 
prefer. 

Monthly installment price, $4.00 per copy; introductory special cash 
price (less 10 per cent) only $3.60 

In either case the expressage is prepaid to your address in the United 


States and Canada 


E. H. BEACH, Publisher, Micnizen 


Nw “~ . ~~ ‘ Pe eee 








Send 25 cents for 12 months’ subscription to 


Se BEACH’S MAGAZINE 


OF BUSINESS 
A handsome monthly magazine for business 
men, bookkeepers, accountants, cashiers, credit 
’ men, stenographers, advertising managers, etc. 
. The “man behind the desk” must have it. 
Splendid business stories. Your money back if you do not like it. 
E. H. Beach, Publisher, 69 W. Fort St., Detroit, Mich. 
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Annual Subscription $1.00=Sample Copies Ten Cents 
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ACI O, URN XV OF ASS RT SING > 
DEVOTED 10 THE INTERESTS OF fE-AD )\iE RPISER! THE AGENCY AND THE. PURVEYOR OF PUBLICITY. 





Retailers as well as National Advertisers find much of real interest in Signs of 


the Times. 

Because Signs’ of the Times covers the advertising field from quite a different 
angle—covers it thoroughly. 

It deals with advertising chiefly as an industry. 

It gets right down to the business needs of the man who spends money for 


advertising. 

It is published monthly. Its circulation is national in extent. It is absolutely 
independent. It publishes the news of the month—all the news—covers up nothing. 
It carries valuable lists. 

During the big Louisville Convention of the Associated Advertising Clubs of 
America, Signs of the Times published ‘‘on the spot’ in Louisville a twelve-page 
daily. It was a big stunt. We have a few sets of these dailies left. 

The September Number of Signs of the Times carried a complete report of the 
Louisville Convention. This number also carried most of the addresses delivered 
at Louisville. We have a limited number of these copies left. 























OUR OFFER 
As an inducement to new subscrib- 1909 
ers we will, upon receipt of one SIGNS OF THE TIMES, 
dollar, enter your subscription for 416-418 Elm Street, 
1910, and in addition send you the Cincinnati, Ohio. 
November and December Numbers As per your special offer in Office Appliances please 
free, also (as long as the supply lasts) enter our subscription for fourteen months beginning 
send you a copy of the September | with November, 1909, issue, and send us September 
Number (carrying the National Con- Number, also daily issues published at Louisville. 
vention Report) and a set of the i client vn ES REN Seon 
Daily Signs of! the ‘Tdnee (published € enciose one dollar to pay [or 1e€ Same. 
“on the spot”’ during theconvention). 
SIGNS OF THE TIMES 
416-418 Elm St., Cincinnati, Ohio 


Write name and address plainly If you desire the paper sent to your home address please give business address also. 
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The Eureka Bath and Cloth 


constitutes a perfectly sanitary system of letter press copies. The composition 
in the bath assures even distribution of moisture to the cl oth, at the same time 
preclud ling bad odor, mustiness or mildew. The patent chemical surface cloth 

with non-raveling edge affords clean, clear-cut copies. There are more Eureka 
Baths in use than all others combined. The wire net in the composition makes 
them unbreakable. They are furnished in all sizes from correspondence to 
way bill. Sold through the dealers. Write for Eureka Booklet. 


THE EUREKA BLOTTER BATH CO., CHICAGO, iLL, U.S. A. 


6215-17-19 Wentworth Avenue ’ 
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THERE IS NO EXCUSE 


for your typewriter paper department not showing a continual increase in sales. 


If it is standing still 


and your competitor is getting the business that you should have, perhaps there is something wrong 


with the line you carry. 


If you are not well stocked up on the 





Our Guarantee Goes With 





Every Sheet of Paper 
Put Up in This Box. 














world-wide name. 








you are doing an injustice to yourself and your trade 


body knows what these celebrated papers are. 


Berkshire Typewriter Papers 


Every 


It behooves you 


to take advantage of the reputation that we have built up through 


many years of painstaking endeavor, and carry the goods with a 


A postal card will bring our sample book, showing 


ONE HUNDRED VARIETIES OF PAPERS 


and twenty-seven manuscript covers 


EATON, CRANE & PIKE COMPANY 


BERKSHIRE TYPEWRITER PAPER DEPARTMENT 








WANTS 


NOTE—‘Want” Advertisements are received 
for this department at 4 cents a word. Mini- 
mum charge one dollar, payable in advance. 
Only Repeats advertisements received, and 
those relating to trade necessities. 


HELP WANTED. 


WANTED—Man who has had experience in 
correspondence and oversight of orders for sta- 
tionery, printing and lithographing. Give ref- 
erences, state age and salary expected. Buxton 
& Skinner Stationery Company, St. Louis, Mo. 

WANTED—Experienced typewriter repairman 
who understands and is able to rebuild all 
makes of machines. Address M 10, care Office 
Appliances. 

A Progressive Commercial Stationer in the 
Mississippi Valley with ample capital and carry- 
ing complete line of office and bank equipment, 
desires services of experienced advertising and 
mail order man. 

Have issued complete mail order catalog for 
several years and do msae business through 
this medium. No capital investment required. 
but opportunity given to become stockholder if 
services prove satisfactory. 

Only those of unquestioned ability will be con- 
sidered. Address S 13, care Office Appliances, 
Chicago. 

WANTED—Salesman familiar with fountain 
pens. The Betzler & Wilson Fountain Pen Co., 
Akron, Ohlo. 











WANTED—Several experienced typewriter 
salesmen, or combination repairmen and sales- 
men, for Highest Grade Visible Typewriter. 
Best opportunity in the world for high quality 
men. Address W 51, care Office Appliances 
Chicago. 

WANTED—A blank book, stationery and of- 
fice supply man to take charge of department 
Good future, which an interview will demon- 
strate. A. W. McCloy, Jr., A. W. McCloy & 
Co., Pittsburg, Pa. 

WANTED—Specialty salesmen to take exclu- 
sive territories for new pocket peci!l sharpener. 
Sells on sight to stenographers, bookkeepers and 


office men in general. An ideal side line. Spiro 
Mfg. Co., New York City, ; 
WANTED—Three more typewriter’ repair 


men (in Chicago) on any standard machine 


State experience and salary expected and also 
when can commence work 
Office Appliances, Chicago 


Address, T 52, care 





WANTED—Loose Leaf Specialty men to 
handle small line high-grade filing devices to 
consumer as side line, especially in Pittsburg 
Cleveland, Boston and Washington, D. C. Ad- 
dress B. L., care Office Appliances, 508 Tribune 
Bldg., New York. 

SOLICITOR WANTED — Will divide my 

profits with salesman who can sell typewriter 
and office supplies in New York City. Excel- 
lent and exclusive territory to right man. Ad- 
dress Co-operation, care Office Appliances, 508 
Tribune Bldg., New York. 
MANAGER WANTED for office appliance de- 
partment embracing typewriters, adding ma- 
chines, addressing machines, duplicating ma- 
chines, filing systems and other modern ds 
vices, of an established house. Fine opening 
for right man. Address, with particulars as to 
experience, ete. X43, care Office Appliances 





SITUATIONS WANTED. 


YOUNG MAN with twelve years’ experience 
in every phase of the typewriter business 
would like position as manager of a typewriter 
exchange or would take position traveling for 
one of the large wholesale companies. Al ref- 
erences. At present manager for a typewriter 
exchange in a small city. Address U 17, care 
Office Appliances, Chicago. 


FOR SALE. 

FOR SALE—Check protectors. Three latest 
model G. W. Tood & Company “Protectographs.”’ 
Condition good as new. Will send on ap- 
proval. Price $15.00 each. R. Payne, Marietta, 
Ohio. 

FOR SALE—About 1,000 sets of ‘Noiseless 
Automatics’ taken on debt. Will be sold to 
highest bidéer. Address E 14, care Office Ap 
pliances, Chicago. -_ _ 

FOR SALE—One new Multi-Copy Typewriter 
in perfect condition. Has never been used. 
Present owner has no use for such a machine 
Any reasonable offer considered. ca 
364 Broadway, New York. 

FOR SALE—Three new Signotype machines. 
Will sell at a bargain to a quick purchaser. 
Address O 21, care Office Appliances, Chicago. 


BUSINESS OPPORTUNITIES. 


TYPEWRITER supply house in western city 
would like to have samples and quotations on 
a line of typewriter papers; either from manu- 
facturer or firm in position to quote big dis- 
count Mark M. Co., care Office Appliances 








PITTSFIELD, MASS. 





WANTED—An exclusive agent In every city 
to sell Transo (transparent face) envelopes, on 
a commission basis. Every business house a 
possible customer. Excellent proposition for 
men with selling ability. Samples and complete 
information on request. Transo Paper Co., 
Chicago. 





Typewriter 


Factory Superintendent 
WANTED 


Exceptional opportunity 


for a man _ possessing 


necessary qualifications 
to handle a large estab- 


lished All 


communications | strictly 


enterprise. 


confidential. 
Address E-11, care Office 
Appliances. 
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, Order Blanks | 


are carried to advantage and | 
written up in 


C.S. & R. B. “Style A” Holders 


Other people make aluminum holders, but they don’t make the C. $. & R. B. kind and they can’t 
give the C. S. & R. B. guaranty. We have a proposition that will interest any right-minded 
dealer in the country, and if you’ll spend one cent on a post card, we'll tell you about it. 


T 

| Order Blanks | [| ail I 
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are filed to advantage in 





. pe S. &R. B. “Style C” Binders __} 








The ‘‘Old Reliable,’’ Quick Action Binders. 


Mik 





: 
I C. & R. B. Co., Inc. a 


CHICAGO, U, S.A. — 
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U-NETTES 


ae the BUY word for filing cabinets 


We are awfully busy down our 
way shipping these U-Nettes. We 
knew they would sell, but we had 
no idea they would go so fast. 
The reason is, they are infinitely 
better than wood because they will 
last forever; save 15 per cent floor 
\ U-Nette Document Title space, are weather and vermin 
proof and cost less. 




















A U-Nette 3x5 Card Index 


Were you one of the early risers that got the pick of 
the Territory? There is alittle left, better write today. 


The General Fireproofing Co. 
e tide People Youngstown, O. Ponhal 


















































Ten Thousand Men 


Our present Sales Organization consists of more than 15,000 active, aggressive, 
capable men. 

This organization, great as it is, cannot cope with the vast expansion of our busi- 
ness and the ever-increasing demand for Olivers. We want 10,000 more men every- 
where as Local Agents for the Oliver Typewriter. 

The innumerable requests for interviews and demonstrations from the smaller 
towns prove that no village or hamlet is too small to afford a splendid field for the work 
of an Oliver Agent. 

Wherever you are, you can become a Local Agent for the Oliver Typewriter regard- 
less of other employment. And just as soon as your sales justify, you can enter the 
ranks as a regular representative. No business worth having can be started with so 
small an initial investment. None offers a wider field for profitable endeavor than this 


which is calling you now. 


A Liberal Education in Salesmanship 
Absolutely Free of Cost 


The Oliver Sales Organization is made up of exceptional, highly trained men. We 
pick out men who have the material for the making of capable salesmen. After their 
appointment as Local Agents, we train these men, at our own expense, in The Oliver 
School of Practical Salesmanship. 

This school has become famous for the men who have graduated to greatness in 
Salesmanship. There is not, in all the world, its counterpart. It gives first-hand, man- 
to-man instruction, direct from past masters in Salesmanship. 

We demand of each of our men the very best that is in him. This means, to us, 
more than mere business-getting. It means the development of well-rounded character, 
which makes him a man among men. For our salesmen are our ambassadors, bearing 
the Oliver banner to the very ends of the earth. 

Men who can measure up to this opportunity are assured of permanent employ- 
ment, No limits are set to their earnings. Advancement in the service is the reward of 
proven ability. 


Let this be a challenge to the young man who asks “‘opportunity.’’ This is not a 
“snap.’’ It means a real rough-and-tumble with Aard work. It requires courage, am- 
bition, enthusiasm, loyalty. But it will give you a firm foothold on the Ladder of Sales- 


manship, up which you may climb to the top.$ 


The Oliver Typewriter Company 


Oliver Typewriter Bidg. 93 Dearborn St., CHICAGO. ILL. 























